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NOVEMBERS 


Our  pressroom  in  downtown  Fort  Lauderdale  fell  silent.  And  the  Sun-Sentinel 
as  850,000  readers  knew  it  ceased  to  exist. 

Because  the  next  day,  November  6,  officially  marked  the  birth  of  America’s 
newest  newspaper. 

Today  a  new  Sun-Sentinel  is  printed  in  our  totally  new  Deerfield  plant.  And 
printed  with  21st-century  technology  so  advanced  that  no  other  newsp^r  in  America 
can  match  it.  Technology  which  gives  the  Sun-Sentinel,  among  other  things,  clean-print 
ink  on  whiter  whites,  in  crisper  blacks  and  richer,  more  vivid  colors. 

When  people  throughout  South  Florida  open  our  paper  now  they  still  see 
“Sun-Sentinel”  on  the  masthead.  But  fi-om  there  on,  it’s  America’s  newest  newspaper. 


Sun-Sentinel 


TJje  Best  News  of  the  Day 
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Wilmington 


Population:  1.7  million  I 

Defense  Industry:  Hughes  \ 

Aircraft  Co.,  Northrop,  McDonnell  I 

Douglas,  TRW,  Allied  Signal  AerospaceN^ 

Litton,  Teledyne  N. 

Military  Bases:  Los  Angeles  Air  Force 

Base,  Long  Beach  Naval  Station,  Long  Ranch 

Beach  Naval  Shipyard 

World  Port:  Los  Angeles  Harbor 

International  Airport:  LAX 

Oil  Industry:  Standard,  Mobil,  Shell,  ARCO,  Nv 

Chevron,  Texaco,  Ultramar,  Unocal 

Fishing  Industry:  StarKist  \ 

Film  Industry:  MGM,  2C)th  Century  Fox 
Tourism:  10,000,000  visitors  annually 
Automotive  Industry:  Honda,  Toyota,  Nissan,  Acura, 

Lexus,  Infiniti 

Major  Universities:  UCLA,  Cal  State  Dominguez  Hills, 

Loyola  Marymount,  Pepperdine 

Professional  Sports:  Lakers  Basketball,  Kings  Hockey, 

Hollywood  Park  Horse  Racing  _ 

Average  Income:  $47,289  LOS 
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Orange  County 
Register 


Daily  Breeze  News-Pilot  The  Outlook 

We  Cover  the  Coast...  The  Best  of  L.A.! 

5215  Torrance  Blvd.,  Torrance  CA  90505  (213)540-5511  Represented  Nationally  by  Sawyer/Ferguson/Walker 


When  we 
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BINDERY  AND  FORMS  PRESS  DIVISION 

4900  Webster  Street 
Dayton,  Ohio  45414 
(513)  278-2651 
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John  Petrycki 
Production  Manager 
Laurence  Eagie-Thbune 


The  Pulitzer  Prize  winning  Lawrence 
Eagle-Tribune  is  known  for  its  wise 
decisions.  Including  those  about  the 
future.  So  when  it  came  time  to  buy 
equipment  to  meet  future  insert 
needs,  the  right  decision  was  critical. 

As  John  Petrycki  emphasizes,  “The 
publisher  wants  the  paper  complete 
when  it  leaves  the  building.  And  in 
five  years . . .  certainly  in  ten . . .  we’ll 
be  required  to  handle  a  500  page 
product.”  The  Eagle-Tribune  also  wants 
to  accommodate  any  and  all  insert 
demands.  As  John  puts  it,  “We  don’t 
want  to  say  we  can’t  do  it.” 

So,  after  almost  a  year  of  researching, 
the  decision  was  made.  Two  Harris 
Graphics  NP1472s— on-line  with  the 
press,  featuring  ICON  zone  control/ 
repair  and  Gripper  Conveyor.  Dennis 
Tunnel  explains  why:  “Harris  has  the 
best  machine  for  at  least  the  next 
five  to  ten  years,  and  the  best  way  to 
go  on-line  and  repair.  Also  important 
is  timeliness . . .  being  able  to  meet 
deadlines.”  To  which  John  quickly 
adds,  “There’s  no  question  Harris  is 
superior!  Now  we  have  the  flexibility 
to  react  to  whatever  is  asked  of  us.” 

Be  ready  for  what  the  future  holds! 
Contact  Roger  Miller,  Director 
of  Newspaper  Products,  at 
(513)  278-2651. 


About  Awards 

Best  of  the  Rockies.  The  Mountain  Ad  Managers,  a 
professional  group  for  newspapers  in  the  Rocky  Mountain 
region,  recently  presented  awards  in  its  Best  of  the  Rock¬ 
ies  advertising  competition.  The  first-place  winners,  by 
category,  were: 

Best  black-and-white  ad:  Division  A,  the  Laramie  Daily 
Boomerang;  Division  AA,  the  Greeley  Tribune;  Division 
AAA,  the  Colorado  Springs  Gazette  Telegraph. 

Best  color  ad:  Division  A,  the  Sterling  Journal-Advo¬ 
cate;  Division  AA,  the  Fort  Collins  Coloradoan;  Division 
AAA,  the  Colorado  Springs  Gazette  Telegraph. 

Best  classified  ad:  Division  A,  the  Fort  Morgan  Times; 
Division  AA,  the  Fort  Collins  Coloradoan;  Division  AAA, 
the  Casper  Star-Tribune. 

Best  ad  campaign:  Division  A,  the  Fort  Morgan  Times; 
Division  AA,  the  Loveland  Daily  Reporter-Herald;  Divi¬ 
sion  AAA,  the  Denver  Post. 

Best  special  section:  Division  A,  the  Montrose  Daily 
Press;  Division  AA,  the  Loveland  Daily  Reporter-Herald; 
Division  AAA,  Colorado  Springs  Gazette  Telegraph. 

Best  in-paper  promotion:  Division  A,  the  Sterling  Jour¬ 
nal-Advocate;  Division  AA,  the  Loveland  Daily  Reporter- 
Herald;  Division  AAA,  the  Colorado  Springs  Gazette 
Telegraph. 

Sweepstakes  award:  Division  A,  the  Sterling  Journal- 
Advocate;  Division  AA,  the  Loveland  Daily  Reporter- 
Herald;  Division  AAA,  the  Colorado  Springs  Gazette 
Telegraph. 


AASFE  honors.  Kay  Miller  of  the  Star  Tribune,  Minne¬ 
apolis/St.  Paul  won  the  $1 ,000  award  in  the  top  circulation  divi¬ 
sion  of  the  1989  Excellence  in  Feature  Writing  Competi¬ 
tion,  sponsored  by  the  American  Association  of  Sunday 
and  Feature  Editors.  Claire  Martin  of  the  Denver  Post  and 
Margaret  LeBrun  of  the  Syracuse  (N.Y.)  Herald- Journal 
were  $  1 ,000  winners  in  the  other  two  circulation  divisions. 

In  addition  to  the  $1,000  prizes  for  feature  writing,  the 
AASFE  named  three  $500  winners  for  outstanding  com¬ 
mentary  and  another  three  for  outstanding  art  criticism. 

Commentary  awards  went  to  Eugene  Kane  of  the  Mil¬ 
waukee  Journal,  Fred  Kirsch  of  the  Virginian-Pilot  in 
Norfolk,  Va.,  and  Beth  Mullally  of  the  Times  Herald-Rec¬ 
ord  in  Middletown,  N.Y. 

Winners  for  art  criticism  were  Nancy  Malitz  of  the 
Detroit  News,  Theodore  Wolff  of  the  Christian  Science 
Monitor,  and  Reed  Johnson  of  the  Times-Union  in 
Rochester,  N.Y. 

News  picture  contest.  The  Star  Tribune,  Minneapolis/St. 
Paul,  won  the  Sweepstakes  Award  in  both  the  Photogra¬ 
phy  and  Picture  Use  categories  of  the  Inland  Press  Associ¬ 
ation’s  annual  News  Picture  Contest.  The  contest  is 
judged  and  sponsored  by  the  Indiana  University  School  of 
Journalism  in  Bloomington. 

First-place  winners  in  the  competition  were: 

Photography  Class:  News,  Bill  Siel,  Kenosha  (Wis.) 
News;  Sports,  Sam  Hoffman,  Indiana  University  Daily 
Student,  Bloomington;  Features,  Rita  Reed,  Star  Tribune; 
Pictorial,  Rita  Reed,  Star  Tribune;  Portrait/Personality, 
Paul  Christopher  Sancya,  Gary  (Ind.)  Post-Tribune;  Illus¬ 
trative,  Robert  Becker,  Lincoln  (Neb.)  Journal-Star;  and 
Picture  Story,  Stormi  Greener,  Star  Tribune. 

Picture  Use  Class:  News,  Star  Tribune;  Sports,  Troy 
(Ohio)  Daily  News;  Features,  Gary  Post-Tribune;  Life¬ 
styles,  Troy  Daily  News;  and  Multiple  Pages,  Star  Tribune. 


What’s  up  in  St.  Paul? 
We  are.  Way  up. 

St.  Paul.  Hot  market.  Pioneer  Press  Dispatch.  Hot  numbers.  ABC 
Publisher's  Statement  numbers*  that  show  we're  the  fourth  fastest 
growing  major  newspaper  in  the  country.  Up  4.1%  daily.  Up  2.2% 
Sunday.  Both  all-time  highs. 

So  before  you  make  PlS'^SjIi'1711 

a  Twin  Cities  newspaper  buy,  A 
take  a  look  at  the  newest  numbers. 

^America's  60  largest  newspapers. 

Six  months  ending  September  30, 1989,  subject  Id  audit  >  i  j 

Sunday  drculation:  ^,949.  Daily  circulation:  200,5(H.  A  Kraght-Kldder  Newspaper 
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NOVEMBER 

29 —  Connecticut  Newspaper  in  Education  Council,  Annual  Newspaper  in 
Education  Conference,  Treadway  Cromwell  Hotel,  Cromwell. 

30—  Foundation  for  American  Communications,  The  New  Genetics  and 
the  Right  to  Privacy,  Gannett  Tower,  Arlington,  Va. 

JANUARY 

7-10 — International  Newspaper  Advertising  and  Marketing  Executives, 
Winter  Meeting,  Marriott  Desert  Springs,  Palm  Springs,  talif. 

11-12— Suburban  Newspapers  of  America,  Circulations  Roundtable,  Hyatt 
Regency,  Chicago. 

18 — North  Carolina  Press  Association,  Press  Institute,  Omni  Hotel,  Dur¬ 
ham.  - 

18-20— Kentucky  Press  Association,  Winter  Convention  &  Trade  Show, 
Radisson  East,  Louisville,  Ky. 

25-27— University  of  Tennessee-Tennessee  Press  Association  Press  Insti¬ 
tute  and  TPA  Winter  Convention,  Sheraton  Music  City,  Nashville. 


FEBRUARY 

4-9— Suburban  Newspapers  of  America,  Winter  Publisher's  Conference, 
Turtle  Bay,  Hilton,  Oahu,  Hawaii. 

8-10— National  Press  Photographers  Association,  Digital  Photography 
Conference,  Ramada  Renaissance,  Washington,  D.C. 

15-18 — California  Newspaper  Publishers  Association  Conference,  Hotel  del 
Coronado,  San  Diego. 

SeminarsiWorkshopsIClinics 

NOVEMBER 

26-12/6— American  Press  Institute,  Circulation  Managers  Workshop,  Reston, 
Va. 

27-28 — NENA  Workshop  for  Sports  Editors  and  Sports  Writers,  Mystic  Hilton 
Hotel,  Mystic,  Conn. 

28-12/1— The  Poynter  Institute  for  Media  Studies,  Writing:  Coaching  Writers, 
St.  Petersburg. 

29-30 — New  England  Newspaper  Association,  Newsroom  Management 
Workshop,  The  Changing  Face  of  the  Newsroom,  Park  West  Hotel, 
Marlborough,  Mass. 

30 — NENA  Labor/Personnel  Roundtable,  Bishop's  Restaurant,  Down¬ 
town  Lawrence,  Mass. 


DECEMBER 

3-8 — American  Press  Institute,  Seminars:  Promoting  the  Daily  Newspa¬ 
per;  Effective  Writing  and  Editing;  both  at  Reston,  Va. 

3- 8 — The  Poynter  Institute  for  Media  Studies.  Graphics/MacT rac:  Spanish 

Language  Newspapers,  St.  Petersburg. 

4- 6 — ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Omni  Interna¬ 

tional  Hotel,  Miami. 

5— NENA  Workshop,  Education  in  the  1990s.  Sheraton  Sturbridge, 
Sturbridge,  Mass. 

10-15— American  Press  Institute,  Newspaper  Photojournalism,  Riston,  Va. 


JANUARY 

7-17 — American  Press  Institute,  City  and  Metro  Editors  (over  75,000 
circulation),  Reston,  Va. 

14-19— American  Press  Institute,  Editing  the  Weekly  and  Community  News¬ 
paper,  Reston,  Va. 

21-24 — SNPA  Seminar,  Leisure/Lifestyle  Sections,  Palm  Beach,  Fla. 

21-26 — American  Press  Institute,  Newspaper  Design  and  Graphics,  Reston, 
Va. 

26— PNPA  Foundation  Seminar,  Graphics,  Press  Center,  Harrisburg. 

21-27— American  Press  Institute,  News  Editors  and  Copy  Desk  Chiefs, 
Reston,  Va. 

24-26— The  Poynter  Institute  for  Media  Studies,  Retaining  Minority  Journal- 
iwiS,  St.  Petersburg. 
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About  Awards 


Pynchon  Award.  David  Starr,  publisher  of  the  Spring- 
field  (Mass.)  Newspapers,  is  a  recipient  of  the  1989  Wil¬ 
liam  Pynchon  Award  from  the  Advertising  Club  of  West¬ 
ern  Massachusetts.  His  fellow  recipient  for  1989  is  retired 
Judge  Sidney  M.  Cooley. 

Local  public  affairs  reporting.  The  Durango  (Colo.) 
Herald,  the  Columbus  (Ind.)  Republic,  the  Quincy  (Mass.) 
Patriot  Ledger,  and  the  Star  Tribune  of  Minneapolis/St. 
Paul  all  received  two  first-place  prizes  in  the  Inland  Press 
Association’s  Local  Public  Affairs  News  Contest,  spon¬ 
sored  and  judged  by  the  University  of  Wisconsin-Madison 
School  of  Journalism  and  Mass  Communication. 

Entries  are  divided  into  four  circulation  classes  — 
Class  A,  up  to  10,000;  Class  B,  10,001-25,000;  Class  C, 
25,001-100,000;  and  Class  D,  over  100,0()0  —  and  into 
three  reporting  categories  —  Category  I,  investigative, 
interpretive  and  background  reporting;  Category  II,  dead¬ 
line  reporting  of  public  affairs;  and  Category  III,  general 
coverage  of  local  government. 

First  place  winners,  by  category,  were: 

Category  I:  Class  A,  the  Durango  Herald;  Class  B,  the 
Frankfort  (Ky .)  State  Journal;  Class  C,  the  (juincy  Patriot 
Ledger;  and  Class  D,  the  Star  Tribune. 

Category  II:  Class  A,  the  Durango  Herald;  Class  B,  the 
Columbus  Herald;  Class  C,  the  Champaign  (111.)  News- 
Gazette;  and  Class  D,  the  Star  Tribune. 

Category  III:  Class  A,  the  Faribault  (Minn.)  Daily 
News;  Class  B,  the  Columbus  Herald;  Class  C,  the  Quincy 
Patriot  Ledger;  and  Class  D,  the  Milwaukee  Journal. 

“Andy”  Award.  Stephen  M.  Kent,  editor  of  the 
Catholic  Voice,  Omaha,  Neb.,  was  given  special  recogni¬ 
tion  in  the  annual  “Andy”  Award  competition  sponsored 
by  the  University  of  Nebraska  at  Omaha. 

The  award  is  named  for  Omaha  World-Herald  chairman 
and  chief  executive  officer  Harold  W.  “Andy”  Andersen. 


4 


EDITOR  &  PUBLISHER  for  November  18,  1989 


When  the  earthquake  hit  the  Bay  Area  of 
northern  California,  Knight-Ridder  Tribune  News 
immediately  began  delivering  accurate  news, 
detailed  graphics  and  compelling  photos  of  the 
devastating  event  to  clients  around  the  world. 

KRTN,  the  complete  alternative  news  service, 
delivers  the  finest  coverage  from  40  quality 
contributing  newspapers  in  every  region  of  the 
country. 


KNIGHT-RIDDER  /  TRIBUNE  NEWS 


KRTN:  News  Wire,  Graphics  Network,  Photo  Service 
National  Press  Building,  Washington,  D.C.  20045 

For  additional  information  call:  Walter  Mahoney,  Tribune  Media  Services,  64  East  Concord  St,  Orlando,  Fla.  32801  407/839-5754  800/322-3068 

Represented  worldwide  by  Tribune  Media  Services,  Inc. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


How  goes  newspaper  circulation? 

All  newspaper  editors  as  well  as  their  publishers  have  been  con¬ 
cerned  about  the  growth^  or  lack  of  it,  of  daily  newspaper  circula¬ 
tions.  There  is  some  evidence  that  their  concerns  as  well  as  their 
actions  are  showing  some  positive  results. 

Seventeen  of  the  nation’s  25  largest  dailies  showed  circulation 
gains  in  the  last  ABC  FAS-FAX  report  published  in  E&P,  Nov.  11 
Page  12.  Furthermore,  18  of  them  showed  gains  on  Sunday.  This  is  in 
contrast  to  the  last  ABC  report  (E&P,  May  6,  Page  12)  which  showed 
only  10  of  the  top  25  with  increases  daily.  However,  seven  of  those 
showed  increases  in  both  periods.  It  is  not  unreasonable  to  assume 
that  these  figures  are  representative  of  what  is  happening  among  the 
other  1,600-odd  dailies. 

We  are  at  that  time  again  when  the  soothsayers  are  predicting  that 
print  will  be  disappearing  in  the  next  century.  Look,  they  say,  there 
will  be  50  million  personal  computers,  millions  of  fax  machines,  cable 
tv  in  90%  of  the  homes,  electronic  networks,  etc.  Instead  of  an 
information  explosion  it  sounds  like  overkill. 

Sure,  there  will  be  a  place  for  all  these  gadgets  and  they  will  serve  a 
purpose.  But  there  will  be  only  one  place  where  consumers  will  be 
able  to  get  all  the  information  they  need  in  one  place  — 
newspapers  —  whether  they  arei  delivered  electronically  or  by  car¬ 
rier. 

K  marts’  manager  of  print  media  distribution  told  a  recent  meeting 
of  the  National  Newspaper  Association  that  the  newspaper  business 
has  a  great  future  because  it  is  becoming  the  only  medium  to  reach  a 
mass,  rather  than  a  segmented,  market,  as  magazines  and  television 
are  aiming  for.  Newspapers  would  be  mistaken  to  target  niche  mar¬ 
kets,  he  said. 

After  all,  K  mart  uses  newspapers  one  way  or  another  in  about  800 
markets  for  its  2,200  stores.  He  ought  to  know  what  he  is  talking 
about. 

JOA  approval 

In  1970  Congress  approved  the  Newspaper  Preservation  Act  to 
permit  newspapers  in  the  same  market  to  merge  their  commercial 
and  production  departments  in  a  Joint  Operating  Agency.  The  Act 
has  achieved  its  purpose.  With  the  Supreme  Coiu*t  approval  this 
week  of  a  JOA  in  Detroit,  there  are  now  19  newspapers  in  19  markets 
existing  and  publishing  that  otherwise  certainly  would  have  been 
suspended. 

In  at  least  two  other  markets,  JOA’s  do  not  exist  although  two 
independent  newspapers  are  publishing  in  the  same  plant  under 
contractual  arrangements  with  single  sales  and  production  opera¬ 
tions  but  different  editorial  staffs.  It  is  safe  to  say,  also,  that  in  those 
markets  two  newspapers  are  surviving,  which  otherwise  might  have 
died,  because  of  cost  savings. 

It  is  unfortunate  that  the  legal  battle  to  get  approval  for  Detroit 
has  taken  more  than  three  years.  The  city  is  fortunate  that  the  two 
newspapers  are  owned  by  companies  that  could  afford  to  sustain 
them  through  that  period  in  order  to  provide  two  editorial  voices 
instead  of  just  one. 
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Letters  to  the  Editor 


Earthquakes’  effect  on  reporters 


Watching  reporters  cover  the  San 
Francisco  earthquake  fills  me  with 
anguish  for  them. 

Just  like  the  rescuers,  the  reporters 
smell  decaying  flesh,  watch  people 
cry  over  the  loss  of  all  their  posses¬ 
sions,  spend  nights  and  days  at  the 
scene  of  horrible  tragedies,  but  there 
are  significant,  saddening  differ¬ 
ences. 

The  rescuers  will  most  likely  get 
counseling.  The  reporters  won’t.  The 
next  day,  a  harried  editor  will  order 
them  into  the  field  again.  There  will 
likely  be  little  acknowledgment  that 
the  eyewitness  events  impacted  the 
reporters  and  photographers  and 
cameramen  and  crews  at  all. 

We  in  the  news  media,  after  all,  are 
protected  from  the  tragedies  we  cover 
by  bulletproof  glass  over  our  hearts 
and  minds.  We  ask  people  to  dig  into 
their  deepest  pain  and  tell  us  all  about 
it.  We  soak  in  emotion  and  pain  like 
sponges.  Then  we  write  it  all  down 
and  move  on  to  the  next  assignment. 

Our  job  is  not  to  rescue.  We  don’t 
get  to  heal.  We  stand  in  the  back¬ 
ground  and  record  pain  for  posterity. 
The  rescuers,  at  least,  contribute 
something  tangible  to  a  tragedy.  We 
get  paid  to  stay  objective,  distant. 

We’re  tough.  We’re  on  the  outside 
looking  in.  We’re  professionals. 
Afterward,  oh,  we  may  drink  a  little 
more.  We  may  be  absent  from  work  a 
little  more.  We  may  be  somewhat 
more  cynical  or  curt  with  our  superi¬ 
ors.  We  may  not  sleep  well.  We  may 
fight  with  our  spouses.  But  we  don’t 
feel  tragedy  the  way  other  people  do, 
even  when  we  witness  it  firsthand,  or 
do  we? 

It  has  been  amazing  to  me  how 
we  interview  others  about  their  feel¬ 
ings,  about  how  they  are  coping.  Who 
asks  us  these  questions?  Who  cares 
about  us?  Do  our  superiors? 

Can  we  even  admit  it  to  ourselves? 
Can  we  talk  to  our  supervisors  and 
know  they  will  understand?  Will  they 
have  “debriefing  counselors”  ready 
to  help  us  as  a  matter  of  course? 

I  doubt  it.  After  all,  we  don’t  want 
to  seem  weak  or  unobjective,  and  our 
superiors  don’t  want  us  to  lose  pro¬ 
ductivity. 

I’ve  been  luckier  than  most.  During 
much  of  my  15  years  as  a  newspaper 
reporter,  I  have  been  married  to  a 
therapist  who  is  a  specialist  in  post 
traumatic  stress  disorder  (PTSD). 

He  is  a  member  of  the  National 


Organization  of  Victim  Assistance, 
an  association  which  provides 
counseling  to  those  who  have  suf¬ 
fered  extreme  emotional  trauma.  The 
counselors  are  well-experienced. 
Many  have  survived  tragedies 
themselves  —  rape,  accidents,  the 
Vietnam  War,  the  Holocaust. 

One  of  the  NOVA  counselors,  Tom 
Williams  of  Denver,  was  routinely 
interviewed  by  the  media  about  how 
his  team  was  counseling  earthquake 
rescue  people. 

My  husband,  another  NOVA  mem¬ 
ber,  is  a  Vietnam  combat  veteran.  I 
have  referred  a  number  of  newspeo¬ 
ple  to  him  for  counseling.  They  have 
gone  to  him  secretly,  afraid  their 
bosses  might  find  out  that  covering 
some  story  has  affected  their  personal 
lives  —  that  story  about  a  child 
crushed  by  a  semitruck,  or  the  fire 
that  charred  its  victims  beyond  recog¬ 
nition. 

I  hope  that  maybe  this  time  editors 
and  publishers  will  say  to  themselves, 
“Set  up  counseling  for  these  j)eople. 
Make  it  mandatory.  Get  them  into 
debriefings.”  I  hope  they  will  call 
NOVA  or  some  other  counselors  who 
specialize  in  this  unique  kind  of 
counseling  to  get  help  for  their  own 
people.  I  hope  this  will  set  a  precedent 
so  that  anytime  one  of  their  employ¬ 
ees  gets  sent  on  a  tragic  assignment, 
debriefing  will  occur  through  peer 


counselors  or  editors  trained  to  help 
the  field  staff  “come  down”  from  the 
experience. 

The  resources  are  available.  I  hope 
personnel  managers,  editors  and 
publishers  will  care.  Earthquakes 
happen  inside  people  too. 

Barbara  Moran 

Deliberate 
misquotes 
are  quotes 

Newspaper  leaders,  according  to 
an  industry  magazine  {Editor  & 
Publisher,  Aug.  12),  are  having  diffi¬ 
culty  translating  a  California  federal 
court’s  ruling  that  allows  journalists 
to  fabricate  quotes  of  public  figures 
without  risk  of  libel,  providing  the 
quotes  fairly  represent  what  the  per¬ 
son  said. 

The  court  has  erred  because  of  the 
interpretative  nightmare  it  has 
spawned.  Granted,  some  creative 
journalists  often  gracefully  para¬ 
phrase  in  the  interest  of  dramatic, 
lively,  and  entertaining  effects. 

However,  putting  quotes  around 
words  not  actually  said  by  public  fig¬ 
ures  gives  license  to  lie.  Editors  and 
readers  should  condemn  the  practice 
(Continued  on  page  47) 
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The  fact  is,  The  Star-Ledger 
delivers  the  golden  heart  of  New 
Jersey  —  a  6-county  market 
with  purchasing  power  greater 
than  anywhere  else  in  the  state 
.  .  .  over  $56  billion  in  effective 
buying  income.  A  market  that 
ranks  amongst  the  most  affluent 
in  the  country  .  .  .  second  in 
average  household  effective 


buying  income.  And  the  fact  is, 
The  Star-Ledger  has  more  circu¬ 
lation  than  the  next  3  biggest 
New  Jersey  newspapers  combined! 

For  all  the  facts,  call 
201-877-5864. 

OThe  ^r-lebger 

The  Newspaper  for  New  Jersey 

Represented  nationally  by  Newhouse  Newspapers 


Total  Sunday  Avv.  Pd.  Circ. 


Tne  Star-Ledger 


Bergen  Record 
Asbury  Park  Press 


Camden  Courier-Post 

QQQ 

Record/Press/Courier-Post  Combined 


Source:  ABC  Audits  released  in  1989 
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JOA  OK’d 

Deadlocked  U.S.  Supreme  Court  vote  of  4-4  results  In  the 
approval  of  the  Detroit  newspapers’  joint  operating  agreement 


By  George  Garneau 

A  deadlocked  U.S.  Supreme  Court 
upheld  by  default  plans  to  assure  the 
survival  of  the  Detroit  Free  Press  by 
approving  a  partnership  with  its 
archrival  Detroit  News. 

The  4-4  decision  on  Nov.  13  cleared 
the  last  obstacle  to  a  100-year  joint 
operating  agreement  between  Gan¬ 
nett  Co.  Inc.’s  News  and  Knight-Rid- 
der  Inc.’s  Free  Press,  each  losing  mil¬ 
lions  of  dollars  a  year  in  a  price  war. 

It  seals  the  fate  of  a  textbook  news¬ 
paper  competition,  creating  in  its 
place  the  Detroit  Newspaper  Agency, 
designed  to  support  two  newspapers 
competing  for  readers,  not  profits. 

It  allows  the  nation’s  biggest  news¬ 
paper  publishers  to  set  prices,  to 
divide  market  share  and,  after  five 
years,  to  split  more  than  $100  million 
a  year  in  estimated  profits  from  the 
nation’s  fifth  largest  market. 

The  deadlocked  Supreme  Court 
upheld  a  5-4  decision  last  February  by 
the  U.S.  Court  of  Appeals  for  the 
District  of  Columbia  Circuit. 

The  Gannett-controlled  operating 
entity,  the  Detroit  Newspaper 
Agency,  with  William  Keating  as 
president  and  chief  executive,  set 
Nov.  27  as  startup  date  for  the  morn¬ 
ing  Free  Press  and  afternoon  News. 

The  News  and  Free  Press  —  the 
ninth  and  tenth  largest  newspapers  in 
the  nation  with  combined  daily  circu¬ 
lation  over  1.3  million  —  will  jointly 
publish  one  paper  on  Saturdays  and 
on  Sundays  beginning  Dec.  2. 

The  unusual  tie  vote  came  fast,  just 
two  weeks  after  oral  arguments.  As 
usual  in  ties,  the  court  did  not  disclose 
how  the  justices  voted,  and  no  opin¬ 
ions  were  released. 

Justice  Byron  R.  White  abstained 
for  “personal  reasons,”  a  Court 
spokesman  said,  declining  to  confirm 
reports  White  had  mentioned  the  case 


over  drinks  with  former  News 
publisher  Louis  “Chip”  Weil  III. 

The  ruling  ends  a  42-month  legal 
and  public  relations  obstacle  course 
but  leaves  unresolved  questions 
about  what  constitutes  a  “failing” 


Hie  Detroit  News 
HetroU  4free  lltess 


newspaper  under  the  Newspaper 
Preservation  Act,  a  1970  law  designed 
to  preserve  newspapers. 

The  Supreme  Court’s  first 
encounter  with  the  Newspaper  Pres¬ 
ervation  Act,  Detroit  represents  the 
biggest,  longest  and  most  sharply 


contested  JOA  yet.  The  Justice 
Department  has  never  said  no  to  a 
JOA. 

Opponents,  a  group  of  citizens, 
employees  and  advertisers  called 
Michigan  Citizens  for  an  Independent 
Press,  had  argued  that  former  Attor¬ 
ney  General  Edwin  Meese  III 
wrongly  approved  the  JOA  against 
the  advice  of  his  antitrust  department 
and  an  administrative  law  judge. 

Meese  ruled  the  Free  Press,  unable 
to  catch  up  to  the  News,  was  in  dan¬ 
ger  of  closing  —  even  though  it  had 
not  entered  a  “downward  spiral”  of 
advertising  and  circulation  associated 
with  newspaper  failures. 

Michigan  Citizens,  represented  by 
(Continued  on  page  34) 


Inside  UPl’s  fight  for  survival 

!n  a  book  due  out  this  week,  two  former  United  Press  internationai 
empioyees  detaii  the  deciine  of  one  of  the  most  powerfui  news  agencies 


By  George  Garneau 

Former  United  Press  International 
owners  Douglas  Ruhe  and  William 
Geissler  paid  their  friends  hand¬ 
somely  and  transfered  millions  of 
dollars  from  the  faltering  news  ser¬ 
vice  into  their  teetering  Tennessee 
television  operation,  according  to  a 
new  book  by  two  former  UPI  employ¬ 
ees. 

Their  mismanagement  set  the  stage 
for  UPI’s  decline  from  a  world-class 
news  service  on  a  par  with  the  Asso¬ 
ciated  Press,  according  to  Down  to 
the  Wire:  UPI’s  Fight  for  Survival 
(McGraw  Hill  Publishing  Co.). 

The  book  by  UPI’s  former  manag¬ 
ing  editor  Ronald  Cohen  and  investi¬ 
gative  reporter  Gregory  Gordon 
chronicles  in  excruciating  detail 
UPI’s  slide  from  the  world’s  number 
two  source  of  news. 

Following  the  glowing  history  of 
UPI’s  earlier  days,  the  book  centers 
on  UPI’s  1982  transfer  from  the  trust 
of  E.W.  Scripps,  who  founded  it  in 
1907  as  United  Press,  through  a  suc¬ 
cession  of  owners  whose  stewardship 
largely  proved  disastrous. 

First  came  £>ouglas  Ruhe  and  Wil¬ 
liam  Geissler,  who  paid  Scripps  only 
$1  and  in  return  got  UPI,  plus  $5  mil¬ 
lion  in  cash.  Unknown,  inexperi¬ 
enced  and  unfinanced,  their  self- 
described  ineptness  speeded  UPI’s 
tailspin,  and  their  selling  of  numerous 
company  assets  assured  UPI  would 
never  regain  its  past  glory. 

Mexican  Publisher  Mario  V^quez 
Raha  came  next  with  $40  million  and 
an  iron  will ,  but  no  plan  to  turn  around 
the  bankrupt  company,  except  to  cut 
the  work  force  drastically  and  to 
change  management  personnel. 

Investor  Earl  Brien  followed,  pick¬ 
ing  up  UPI  for  a  song,  according  to  the 
authors,  and  continuing  to  pare  it 
down. 

The  account  is  rife  with  deception, 
double-dealing,  back  stabbing,  delu¬ 
sion,  ego,  pride,  ambition  and  selfish¬ 
ness. 

The  bottom  line:  A  $100-million-a- 
year  business  —  considered  also  a 
public  trust  —  is  passed  from  hand  to 
hand  and  reduced  to  a  shadow  of  itself. 


bOWNlO 
THE  WIRE 


Gregory  Gordon  &  Ronald  E.  Cohen 


The  authors,  both  fired  employees 
who  had  put  in  a  combined  43  years  of 
service  at  UPI,  conclude  that  if  the 
wire  service  had  any  hope  after 
Scripps  sold  off,  its  chances  “were 
squandered  repeatedly  by  owners  and 
managers  either  inept,  ill-suited  or 
unwilling  to  rise  to  the  challenge.” 

Ruhe  and  Geissler,  the  authors 
write,  “had  proved  dismally  inept  in 
grasping  the  wire  service’s  complex 
dynamics.  They  lurched  from  project 
to  ill-conceived  project,  from  crisis  to 
interminable  crisis.  Their  reign,  in 
which  they  amassed  nearly  $30  mil¬ 
lion  in  debts  and  sold  off  irretrievable 
assets,  ail  but  ensured  that  no  buyer 
of  substance  and  stature  would  risk 
fortune  or  reputation  to  rescue  UPI 
from  bankruptcy.” 

They  even  quote  Geissler  himself 
toward  the  end  of  the  book  as  stating 
in  a  1988  interview,  “The  weight  of 
the  evidence  is  that  Ruhe  and  Geissler 
were  incompetent.  They  didn’t  have 
the  ability,  the  grasp,  the  intelligence, 
the  skill,  the  forcefulness  to  weld  it 
[UPI]  together  and  push  it  to  health.” 

The  authors  find  blame  enough  to 
go  around:  from  inevitable  market 
changes  to  poor  management  to  the 
news  industry  itself,  which  turned  a 
deaf  ear  on  the  troubles  of  a  company 
that  arose  to  meet  the  needs  of  news¬ 
papers  frozen  out  of  a  cartel  called  the 


The  most  gnawing  question  still 
remaining  at  the  close  of  the  400-plus- 
page  book  is  why  Scripps,  though 
desperate  to  dump  a  company  that 
lost  $80  million  over  20  years,  put  the 
family  legacy  in  the  hands  of  two  men 
with  almost  no  experience,  no  money 
and  nothing  to  lose. 

According  to  the  book,  Peter 
Ueberroth,  head  of  the  1984  U.S. 
Olympic  Committee,  was  preparing 
an  offer  just  weeks  before  Scripps 
handed  over  UPI  to  Ruhe  and  Geiss¬ 
ler.  His  was  one  of  several  bids  left 
hanging,  including  a  preliminary  offer 
of  $15  million  from  New  York 
businessmen  Thomas  Wise  and  Herb 
Muschel. 

Other  revelations  contained  in  the 
book: 

•  The  Scripps  board  had  refused  a 
late  move  by  Ted  Scripps  to  manage 
the  service  himself. 

•  At  a  Scripps  company  party  in 
1981,  UPI’s  New  England  vice  presi¬ 
dent  Ken  Braddick  confronted  61- 
year-old  Scripps  family  elder  Charles 
Scripps  in  an  New  York  elevator, 
calling  him  vulgar  names  in  front  of 
his  wife  for  seeking  to  sell  UPI  and 
souring  the  party. 

•  Scripps  showed  little  encourage¬ 
ment  when  the  profitable  British  news 
agency  Reuters  was  interested  in 
UPI. 

•  Ruhe,  then  38,  and  Geissler,  36, 
had  little  journalism  experience  with 
which  to  run  UPI  in  June  1982.  A  pair 
of  middle-class  idealists,  labor  orga¬ 
nizers  and  members  of  the  Baha’i 
faith,  they  had  started  a  weekly  paper 
in  Sprin^ield,  Mass.,  that  folded  in 
1973.  Geissler  served  a  year  in  prison 
for  draft  dodging. 

•  After  negotiating  to  take  UPI  and 
a  $5-million  loan  from  Scripps,  Ruhe 
and  Geissler  were  surprised  to  find 
the  loan  had  become  an  outright  gift. 
In  five  months  it  was  gone. 

•  Rob  Small  of  the  Midwest  news¬ 
paper  family  provided  a  front  of  legiti¬ 
macy  with  lawyer  Cordy  Overgaard 
as  minority  partners,  but  both  were 
denied  control. 

Small’s  friend  Mort  Frank,  former 
publisher  of  Family  Weekly,  helped 
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recruit  former  NBC  president  Bill 
Small  (no  relation  to  Rob)  to  take  the 
reins  as  UPI  chairman  for  $220,000  a 
year. 

•  A  meeting  with  New  York  Times 
executive  editor  Abe  Rosenthal  in 

1982  erupted  into  an  angry  exchange 
when  Ruhe  and  Geissler  refused  to 
disclose  the  terms  of  the  deal,  begin¬ 
ning  a  nasty  relationship  with  the  very 
newspaper  people  they  needed  as 
subscril^rs. 

•  Nashville  Tennessean  editor 
John  Seigenthaler  was  early  on 
offered  —  and  refused  —  H.L 
Stevenson’s  job  as  UPI  editor. 

•  Ruhe  and  Geissler  named  fellow 
Baha’i  Bill  Ahlhauser  to  a  top  finan¬ 
cial  post  and  ordered  him  to  withhold 
monthly  financial  statements  from 
minority  partners  Small  and  Over- 
gaard  to  cover  up  their  $400-a-day 
management  fees  to  their  Focus  Com¬ 
munications  in  Nashville. 

•  Ruhe  and  Geissler  raised  their 
pay  and  hiked  management  fees. 

•  Secret  transfers  to  Focus  ran  up 
to  $200,000  a  month.  Rising  from 
$250,000  in  1982,  they  reached 
$90,000  a  month  or  $1.4  million  in 

1983  and  1984  and  at  UPI’s  darkest 
rose  to  $3  million  in  early  1985.  With 
modest  lifestyles,  Ruhe  and  Geissler 
took  new  cars  and  liberal  travel 
expenses,  but  flew  coach. 

•  Ruhe  and  Geissler  “vastly  over¬ 
stated”  sales  reports  in  press 
releases. 

•  In  his  first  union  negotiation, 
Geissler  gave  the  union  a  major  plum, 
dues  increases  for  all  employees, 
apparently  out  of  sheer  sympathy. 
With  25%  pay  raises,  he  had  commit¬ 
ted  UPI  to  spend  an  extra  $10  million 
over  three  years. 

•  Ruhe  botched  the  switch  to 
satellite  delivery.  He  set  up  a  com¬ 
pany  under  fellow  Baha’i  Lee  Moyna- 
han  in  Miami  to  install  dishes. 

•  In  1983,  they  made  Tennessee 
gentleman  and  businessman  John  Jay 
Hooker  a  partner,  ousting  Rob  Small 
Hooker’s  investment:  $1.  While  UPI 
bled.  Hooker  traveled  in  limosines, 
flew  first  class  and  drank  champagne, 
once  leaving  a  restaurant  after  paying 
for  both  his  champagne  and  the  ^ass 
carrying  the  bubbly. 

•  With  Hooker,  they  signed  writ¬ 
ers  John  Naisbitt  and  Michael  Evans 
to  a  deal  for  a  series  of  columns  that 
grossed  the  writer  $350,000,  but 
flopped  for  UPI. 

•  Ruhe  met  Jim  West  and  hired 
him  immediately  at  $7,500  a  month  to 
help  cut  communications  costs.  Ruhe 
later  turned  over  UPI’s  stock  quote 
system,  Fintext,  to  West,  who  took 
$96,000  a  year  job  as  president, 
depriving  UPI  of  Fintext’ s  revenue 
stream. 


•  With  losses  mounting,  Ruhe  and 
Geissler  sold  UPI  assets  on  a  regular 
basis  just  to  meet  the  payroll.  Rights 
to  make  UPI  photo  transmitters  and 
its  wire  service’s  25%  interest  in 
UPITN,  a  tv  service,  brought  several 


•  UPI  invested  $75,000  in  a  syndi¬ 
cate  for  free-lance  writers.  Network 
News,  which  went  bust. 

•  Baha’i  Seward  Rist  was  named 
to  head  a  subsidiary  called  UPI  Real 
Estate  Inc.  to  negotiate  ownership  of 


According  to  the  book,  Peter  Ueberroth,  head  of 
the  1984  U.S.  Olympic  Committee,  was  preparing  an 
offer  just  weeks  before  Scripps  handed  over  UPI  to 
Ruhe  and  Geissler.  His  was  one  of  several  bids  left 
hanging . . . 


million  dollars,  and  UNICOM,  a 
money  losing  British  financial  wire- 
brought  $I  million  from  Knight- 
Ridder  —  just  in  time  to  cover  payroll 
in  July  1983. 

•  Using  money  obtained  for  “man¬ 
agement  fees”  from  UPI,  Focus 
wrote  checks  to  a  list  of  Ruhe’s  and 
Geissler’s  Baha’i  friends  and  gave 
free  loans  to  its  workers.  UPI  funds 
were  also  used  to  pay  Focus  office 

The  authors 


Ron  Cohen 


Greg  Gordon 


expenses  —  often  before  important 
UPI  bills  were  paid. 

•  In  trouble,  Ruhe  hired  acquain¬ 
tance  Luis  Nogales  at  $85,000  as 
executive  vice  president.  Max 
McCrohon  of  the  Chicago  Tribune 
was  lured  away  to  become  editor  for 
$200,000  —  double  his  predecessor 
H.L.  Stevenson’s  pay. 

•  Ruhe  repeatedly  refused  to  give 
up  control  of  the  company  even 
though  it  meant  nobody  would  invest 
in  UPI. 

•  Ruhe  hired  his  Baha’i  friend, 
Riaz  Khadem,  to  replace  UPI’s  stock 
system.  He  paid  him  $15,000  a  month 
for  a  system  that  benefited  UPI  little. 

•  Steve  Pruett,  a  Ruhe  and  Geiss¬ 
ler  associate  from  Focus,  joined  UPI 
as  a  consultant.  Computer  expert 
Harry  Coin  collected  $100,000  and 
created  a  computer  lab.  Former  Ruhe 
and  Geissler  partner  Joon  Chung  col¬ 
lected  $15,000  payments  in  Hawaiii 
for  designing  a  new  headquarters. 


UPI  bureaus.  Only  one  partial  owner¬ 
ship  was  secured,  in  Washington, 
D.C. 

The  move  to  Washington,  D.C., 
from  New  York  was  bungled.  Cost: 
$6  million,  triple  estimates. 

•  With  Baha’i  friend  Dwight  Allen, 
Ruhe  and  Geissler  started  UPI  ASK 
Inc.  to  poll  consumers.  Cost: 
$360,000. 

•  Finally  gaining  $4  million  in 
credit  from  Foothill  Capital  Corp.  in 
Los  Angeles,  UPI  threw  a  lavish 
party  in  its  new  Washington  head¬ 
quarters.  The  payroll  was  in  jeop¬ 
ardy,  but  champagne  flowed  free. 

•  As  bills  went  unpaid,  UPI  got  a 
new  form  of  credit,  giving  American 
Express  cards  to  reporters. 

•  UPI  sold  its  cable  tv  service  for 
$1.1  million  to  businessman  Clinton 
Ober  in  late  1983  and  sold  to  the  Bett- 
man  Archive  for  $1.1  million  rights  to 
its  photo  library,  forcing  UPI  to  pay  to 
get  its  own  photos 

•  It  sold  to  Comtex  Scientific 
Corp.  for  $1.2  million  rights  to  its  own 
information.  UPI  marketing  chief  Jim 
Buckner,  who  negotiated  the  deal, 
left  to  join  Comtex. 

•  Ruhe  secretly  negotiated  to  sell 
UPI’s  foreign  picture  operation  for  $5 
million  —  and  even  allowed  Reuters 
to  sell  independently  to  U.S.  clients. 
UPI  managers  were  flabbergasted. 

The  money  was  quickly  gone. 

•  When  UPI  president  Bill  Small 
was  fired  as  president  he  showed  up 
for  work  for  several  days  until  the 
locks  were  changed.  He  still  con¬ 
tinued  to  report  until  security  guards 
were  called  and  then  left  only  after 
receiving  a  letter  from  management 
ordering  him  to  go. 

•  With  debts  mounting  in  late  1984, 
Ruhe  refused  any  suggestion  of  Chap¬ 
ter  11  bankruptcy  filings  to  protect 
UPI  from  creditors. 

•  Jerry  Hillman,  a  consultant  who 
was  hired  at  $20,000  a  month,  brought 
in  friend  and  former  AT«&T  officer, 
Ray  Wechsler,  who  would  later  also 
earn  $240,000  as  UPI  president. 

(Continued  on  page  30) 
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ASNE  survey  creates  controversy 

Syndicated  columnist  Cal  Thomas  attacks  editors  group’s  study 
on  gay  and  lesbian  journalists;  ASNE  president  responds 


By  Andrew  Radolf 

The  Los  Angeles  Times  Syndicate 
has  agreed  to  distribute  a  response  by 
Loren  Ghiglione,  president  of  the 
American  Society  of  Newspaper  Edi¬ 
tors,  to  a  Cal  Thomas  colui.in  criti¬ 
cizing  ASNE’s  survey  of  gay  and  les¬ 
bian  journalists. 

LATS  is  sending  Ghiglione’s 
response,  along  with  a  copy  of 
Thomas'  original  column  from  last 
October,  to  its  clients  who  subscribe 
to  the  columnist. 

The  agreement  resolves  a  dispute 
that  had  been  developing  between 
ASNE  and  LATS,  when  LATS 
refused  to  provide  ASNE  with  a  com¬ 
plete  list  of  its  Cal  Thomas  subsribers 
so  it  could  mail  them  Ghiglione's 
response'. 

LATS  editor  Don  Michel  said  a 
syndicate  employee  did  provide  Stin¬ 
nett  with  some  of  the  major  cities 
where  Thomas’  column  appears.  He 
said  the  syndicate  has  a  long-standing 
policy  not  to  give  out  client  lists. 

According  to  Lee  Stinnett,  execu¬ 
tive  director  of  ASNE,  he  was  also 
turned  down  when  he  proposed  that 
LATS  distribute  the  response  on 
ASNE’s  behalf. 

Michel  said  LATS  at  first  declined 
to  distribute  Ghiglione’s  response 
because  Thomas  had  not  yet  read  it. 
The  syndicate  agreed  to  distribute 
Ghiglione’s  response  after  Thomas 
had  the  opportunity  to  review  what 
the  ASNE  president  had  written, 
Michel  said.  Thomas  approved  distri¬ 
bution  of  the  response  on  the  condi¬ 
tion  that  a  copy  of  his  column  be  sent 
along  with  it. 

Thomas  said  in  his  column  that  he 
wrote  the  piece  after  seeing  on  the 
bulletin  board  of  a  newspaper  he  was 
visiting  ASNE’s  notice  that  it  was 
conducting  a  survey  of  gays  and  les¬ 
bians  in  journalism  that  would  also 
include  how  they  were  portrayed  in 
the  media. 

He  wrote  that  he  had  contacted 
Stinnett  about  what  ASNE  was  up  to 
and  was  told  the  survey  was  a  follow¬ 
up  to  to  an  earlier  ASNE  survey  on 
minority  journalists. 

“What  disturbs  me  about  all  of  this 


Cal  Thomas 

Questions  ASNE  agenda 

is  that  while  the  newspaper  industry  is 
scurrying  to  survey  various  groups,  it 
has  to  my  knowledge  failed  to  show 
equal  concern  about  a  substantial 
number  of  readers,  those  who  have  a 
conservative  or  religious  orienta¬ 
tion,”  Thomas  wrote. 

In  a  passage  referred  to  specifically 
by  Ghiglione,  Thomas  said:  “Church¬ 
goers  are  tired  of  seeing  people  who 


‘acceptable’  form  of  discrimination  in 
the  news  business  and  warrants  soul- 
searching  study. 

“But  nationally  syndicated  colum¬ 
nist  Cal  Thomas  recently  criticized 
the  survey  of  gay  and  lesbian  journal¬ 
ists,  expressing  a  me-first 
attitude  .  .  .  Thomas  wondered  if  the 
editors’  group  will  ‘document  the  sen¬ 
sibilities’  of ‘bomb-throwers  in  Beirut 
and  self-flagellating  crazies  in  Iran,’ 
since  it  is  surveying  gay  and  lesbian 
newsroom  workers. 

“The  effort  to  ridicule  gays  and 
lesbians  by  comparing  them  to  people 
on  many  Americans’  most-despised 
list  is  not  original  to  Thomas.  ASNE 
recently  received  a  letter  from  an  edi¬ 
tor  who  refused  to  post  a  notice  about 
the  Society’s  survey.  The  editor 
wrote:  ‘This  is  outrageous  .  .  .  Will 
the  next  item  for  the  bulliten  board  be 
for  “prostitute  journalists”  or 
“cocaine-using  journalists?”  ’  ” 

In  a  telephone  interview,  Thomas 
said  he  was  not  opposing  the  survey  of 
gay  and  lesbian  journalists  but 
expressing  his  opinion  that  other 
groups  who  feel  they  have  been  ste¬ 
reotyped  should  also  be  studied.  “I’m 
not  saying  it  shouldn’t  be  taken,”  he 
said,  “but  that  it  shouldn’t  be  limited 
to  a  narrow  group.  Let’s  open  it  up. 
Let’s  get  other  groups  in  there.” 


“Bashing  of  gays  and  lesbians  is  the  last  openly 
‘acceptable*  form  of  discrimination  in  the  news 
business  and  warrants  soul-searching  study.” 


take  their  faith  seriously  labeled  as 
‘fundamentalists’  by  reporters,  who 
also  use  the  term  to  describe  bomb- 
throwers  in  Beirut  and  self-flagellat¬ 
ing  crazies  in  Iran.  Will  an  ASNE 
survey  be  conducted  to  document  the 
sensibilities  of  such  persons?” 

“Attacks  on  an  American  Society 
of  Newspaper  Editors  survey  of  gay 
and  lesbian  journalists  prove  what 
attackers  seek  to  disprove,”  Ghi¬ 
glione  said  in  his  response.  “Bashing 
of  gays  and  lesbians  is  the  last  openly 


But  Thomas  also  felt  that  Ghigli¬ 
one’s  response  “doesn’t  relate  to  the 
context  I  was  saying.”  Thomas  said 
he  “didn’t  compare  homosexuals  to 
crazies  in  Beirut.  He’s  accusing  me  of 
something  I  didn’t  do.”  . 

Thomas  said  that  when  he  asked  if 
ASNE  would  be  conducting  a  survey 
“to  document  the  sensibilities  of  such 
persons,”  he  was  referring  to  the 
“churchgoers”  in  the  previous  sen¬ 
tence. 

(Continued  on  page  46) 
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USS  Iowa  sailor  blasts  media 

Kendall  Truitt  tells  SPJ  meeting  he  Intends  to  sue  several  news  outlets 
for  printing  news  leaks  linking  him  to  the  explosion  that  killed  47  seamen 


By  M.L.Stein 

A  21-year-old  sailor  once  suspected 
of  involvement  in  the  USS  Iowa  gun 
turret  explosion  that  killed  47  of  his 
shipmates  will  sue  “several  media 
outlets”  for  reporting  defamatory 
Navy  leaks  about  him,  his  lawyer  told 
a  journalists’  gathering  in  Houston. 

Appearing  on  a  panel  at  the  Society 
of  Professional  Journalists  conven¬ 
tion,  Gunner’s  Mate  Kendall  Truitt 
and  Miami  attorney  Ellis  Rubin 
blasted  the  press  for  “printing  lies” 
about  the  sailor  that  were  leaked  by  a 
Navy  investigator. 

The  panel  was  entitled  “Presumed 
Guilty  —  The  unholy  alliance 
between  the  government  and  the 
media.” 

Truitt,  who  has  since  been  cleared 
of  any  involvement  in  the  explosion, 
read  a  statement  that  said:  “I  under¬ 
stand  the  public  has  a  right  to  know.  I 
understand  that  the  press  has  a  right 
to  print,  but  whatever  happened  to 
‘innocent  until  proven  guilty?’  It 
appears  now  it  is  ‘innocent  until 
printed.’  Whatever  happened  to  the 
individual’s  right  to  privacy  or  his 
right  to  trial  by  jury,  not  the  press?” 

According  to  Rubin,  in  May,  a 
month  after  the  Iowa  explosion,  the 
anonymous  Navy  investigator  leaked 
word  the  Navy  was  probing  a  possible 
homosexual  relationship  between 
Truitt  and  another  gunner’s  mate, 
Clayton  Hartwig,  24,  who  died  in  the 
blast. 

One  report,  Rubin  claims,  held  that 
Truitt  had  blown  up  the  turret  to  col¬ 
lect  on  a  Hartwig’s  $100,000  insur¬ 
ance  policy,  which  named  Truitt  as 
beneficiary. 

Panel  moderator  Bruce  W.  San¬ 
ford,  SPJ’s  general  counsel,  said 
news  stories  based  on  the  leaks  were 
first  published  May  17  in  the  Newport 
News  (Va.)  Daily  News  and  the 
Washington  Post.  Within  a  week, 
Sanford  continued,  NBC  Nightly 
News  “took  the  story  nationwide.” 

“It  was  trial  by  press  release  and 
ordeal  by  misinformation,”  Rubin 
said.  “The  Navy  lied”  about  Truitt. 

The  attorney  asserted  “There  was 


no  prior  act  of  homosexual  activity” 
between  Truitt  and  Hartwig. 

Truitt  denied  being  gay  and  said 
such  reports  “cast  a  shadow  on  you 
and  your  family  forever.  Even  when 
you  rebut  what  has  been  said,  people 
do  not  forget  ...  I  am  not  talking 
about  an  isolated  or  a  backward  coun¬ 
try  newspaper.  I  am  talking  about 
major  news  media:  NBC,  major 
papers.  This  is  nationwide  .  .  .  not 
local.” 


crew. 

Rubin  said  he  also  will  ask  the  U.S. 
attorney  general  to  order  a  criminal 
investigation  of  the  “leaking  of  false 
stories”  and  to  determine  whether  the 
Navy  were  guilty  of  negligent  homi¬ 
cide  in  the  Iowa  disaster. 

Sanford  declared  that  Truitt 
deserved  a  medal  for  climbing 
through  smoke,  debris  and  bodies  to 
hit  switches  that  flooded  the  burning 
turret  with  water. 


Truitt  denied  being  gay  and  said  such  reports  "cast 
a  shadow  on  you  and  your  family  forever.  Even  when 
you  rebut  what  has  been  said,  people  do  not  forget." 


The  sailor  acknowledged  that  he 
was  the  beneficiary  of  Hartwig’s 
insurance  policy,  adding  that  this  was 
a  common  practice  among  buddies  in 
the  armed  services  going  back  to 
World  War  II.  (The  insurance  com¬ 
pany  has  recently  agreed  to  pay  Truitt 
the  full  $100,000.) 

“I  am  innocent.  1  did  not  have  any¬ 
thing  to  do  with  the  explosion,”  Truitt 
said  in  a  firm  voice.  “I  did  not  have 
prior  knowledge.  Through  the  leaks 
and  the  press  printing  the  leaks,  it  has 
ruined  my  life  and  my  reputation  for¬ 
ever.” 

Rubin  would  not  name  the  defen¬ 
dants  in  his  promised  suit,  saying, 
“They  know  who  they  are.”  He  said 
he  will  ask  for  libel  damages  of  “mil¬ 
lions  of  dollars.” 

However,  the  lawyer  credited  the 
media  with  “saving  Ken  Truitt’s  life” 
by  eventually  hearing  his  side  of  the 
story  at  a  press  conference. 

“If  it  wasn’t  for  you  who  listened  to 
us  and  then  transmitted  our  words  to 
the  public,  he  would  still  be  an 
accused  homosexual,  homicidal 
maniac.  So  we  thank  you  for  that,” 
Rubin  told  the  audience  of  newspeo¬ 
ple. 

The  Iowa  explosion,  Rubin  con¬ 
tended,  was  caused  by  a  combination 
of  Navy  negligence,  obsolete  technol¬ 
ogy,  spoiled  gunpowder  and  a  green 


“Instead  he  was  branded  a 
homosexual,  and  possibly  a  mur¬ 
derer,”  Sanford  continued. 

Panelist  Jean  Otto,  associate  editor 
of  the  Rocky  Mountain  News  and 
chairman  of  ASNE’s  press-bar  com¬ 
mittee,  commented,  “Can  we  trust 
our  government?”  in  reference  to  the 
Navy  leaks.  “Who  has  something  to 
cover  up?  There’s  no  question  that  we 
can  come  up  with  an  immediate 
answer.” 

There  are  occasions,  she  went  on, 
in  which  the  “government  has  a 
national  interest  in  lying.”  She  cited 
the  Iran-contra  affair,  the  U.S.  action 
in  the  Persian  Gulf  and  the  invasion  of 
Grenada  as  other  examples  of  the 
government  putting  out  false  informa¬ 
tion. 

“If  the  government  reports  some¬ 
thing,  why  do  we  always  grab  it  and 
go  with  it?”  she  asked.  “The  answer, 
of  course,  is  competition.” 

Otto  recalled  that  a  newspaper 
acquaintance  quipped  about  news 
gathering,  “Get  it  first  and  correct  it 
later.” 

That  kind  of  thinking,  she  said, 
“can  be  devastating  to  people’s 
lives.” 

Another  panelist,  Paul  McMasters, 
deputy  editorial  director  of  USA 
Today,  said  he  favored  getting  the 
(Continued  on  page  47) 
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Gartner’s  USIA  suit  dismissed 

Judge  says  there  is  no  constitutional  right  of  access  to  the  agency’s 
transcripts;  plaintiff  claims  a  free  press  victory  anyway 


By  Mark  Fitzgerald 

The  United  States  Information 
Agency  is  not  constitutionally 
required  to  permit  anyone  to  make 
verbatim  copies  of  its  Voice  of  Amer¬ 
ica  propaganda  broadcasts,  a  federal 
judge  has  ruled. 

In  an  Oct.  11  decision.  Judge 
Donald  E.  O’Brien  of  the  U.S.  Dis¬ 
trict  Court  for  the  Southern  District  of 
Iowa,  dismissed  a  lawsuit  brought  by 
Michael  Gartner,  part  owner  of  the 
Ames  (Iowa)  Daily  Tribune  and  presi¬ 
dent  of  NBC  News,  and  Ralph  Rosen¬ 
berg,  an  Iowa  state  legislator. 

“Plaintiffs  have  not  demonstrated  a 
concrete  injury  or  controversy  as  to 
their  ability  to  speak,  and  they  have 
no  constitutional  right  to  make  verba¬ 
tim  copies  of  the  [USIA]  agency’s 
documents  at  the  agency’s  office,’’ 
Judge  O’Brien  wrote. 

Nevertheless,  in  his  Wall  Street 
Journal  column,  Gartner  claimed  vic¬ 
tory  for  his  suit,  which  challenged  a 
1948  law  that  forbade  anyone  from 
publishing  or  broadcasting  Voice  of 
America  material  in  the  United 
States.  The  law  was  intended  to  pre¬ 
vent  the  agency  from  extending  its 
propaganda  reach  into  the  United 
States  itself. 

While  the  suit  was  dismissed,  he 
said,  the  USIA  also  said  publicly  that 
anyone  except  the  agency  itself  may 
publish  or  broadcast  its  material 
domestically. 

“The  agency  publicly  and  officially 
declared  in  the  lawsuit  that  persons 
who  examine  the  materials  may  make 
notes  and,  while  the  agency  position 
is  that  persons  may  not  take  verbatim 
notes,  no  one  will  check  to  determine 
what  notes  a  person  has  taken,’’  Gart¬ 
ner’s  Des  Moines  attorney,  Mark 
McCormick,  wrote  in  a  recent  law 
memo. 

Gartner  filed  his  1988  suit  to  chal¬ 
lenge  what  he  said  was  “outrageous” 
and  “stupid  .  .  .  censorship.” 

He  noted  that  Americans  pay  $184 
million  to  fund  the  Voice  of  America’s 
broadcasts  in  43  languages  to  130  mil¬ 
lion  listeners  —  but  that  Americans 
had  no  absolute  right  to  publicize 
what  those  broadcasts  were  saying. 


Michael  Gartner 


Even  under  the  present  regula¬ 
tions,  someone  wishing  to  learn  what 
the  government  is  saying  abroad  must 
go  to  USIA  offices  in  Washington  to 
find  out.  Photocopying  of  the  material 
continues  to  be  forbidden. 


The  judge  also  rejected  Gartner’s 
very  standing  in  the  case.  The  court 
noted  that  Gartner  had  included 
USIA  materials  in  a  speech  last  year. 

“Nothing  in  the  record  suggests 
that  the  defendant  has  taken  any 
action  of  any  kind  against  the 
plaintiffs  .  .  .  Nothing  in  the  record 
suggests  that  anyone,  least  of  all  the 
USIA,  punished  or  threatened  to 
punish  Mr.  Gartner  for  this  speech. 
To  the  contrary,  the  agency  states 
that  Mr.  Gartner’s  speech  was  consis¬ 
tent  with  Congress’  intent  to  create 
media  and  public  oversight  of  the 
USIA.” 

For  similar  reasons,  the  judge 
rejected  the  argument  that  the  USIA 
statute  amounted  to  prior  restraint. 

Gartner  suggested  the  statute  gov¬ 
erning  the  USIA  —  Section  501  of 
the  United  States  Information  and 
Educational  Exchange  Act  of  1948  — 
needs  to  be  amended. 

The  section  now  says  the  agency 
material  should  be  available  at  USIA 
offices  “for  examination  only  by  rep¬ 
resentatives  of  the  Uniteds  States 
press  associations,  newspapers. 


While  the  suit  was  dismissed,  he  said,  the  USIA  also 
said  publicly  that  anyone  except  the  agency  itself  may 
publish  or  broadcast  its  material  domestically. 


After  the  suit,  Gartner  wrote, 
“This  democracy  is  suddenly  a  little 
more  democratic.  I  feel  pretty  good 
about  it.” 

In  the  court,  however,  Gartner’s 
arguments  were  dismissed  one  after 
another. 

Judge  O’Brien,  for  instance, 
rejected  the  notion  that  the  agency 
has  a  First  Amendment  duty  to  pro¬ 
vide  ready  access  to  the  Voice  mate¬ 
rial. 

“It  is  one  thing  to  say  that  the  gov¬ 
ernment  may  not  restrict  the  plaintiffs 
from  telling  the  news  to  their  readers, 
and  quite  another  to  argue  that  the 
government  has  a  constitutional  duty 
to  supply  the  plaintiffs  with  the  news 
to  write  about,”  he  wrote. 


magazines,  radio  systems  and  sta¬ 
tions,  and  by  research  students  and 
scholars  and,  on  request,  shall  be 
made  available  for  examination  only 
to  the  members  of  Congress.” 

“If  those  words  [“for  examination 
only”]  weren’t  there,  the  nice  people 
at  the  Voice  would  be  able  to  send  you 
the  information,  or,  at  the  very  least, 
let  you  photocopy  it,”  Gartner  wrote. 

Correction 

An  incorrect  headline  in  the  Octo¬ 
ber  28  issue  of  E&P  read:  “Donohue 
reports  earnings  hike.” 

The  correct  headline  should  have 
read:  “Donohue  reports  net  sales 
hike.” 
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Chicago  Sun-Times  picks  its  new  editor 

LA.  Times  deputy  managing  editor  named  to  top  newsroom  spot 


By  Mark  Fitzgerald 

Dennis  A.  Britton,  one  of  four 
finalists  for  editor  of  the  Los  Angeles 
Times  last  year,  was  named  Chicago 
Sun-Times  editor,  effective  Dec.  4. 

Britton,  49,  for  the  last  six  years  has 
been  deputy  managing  editor  for  the 
Times,  responsible  for  directing 
national,  foreign,  business  and  eco¬ 
nomic  coverage.  He  oversaw  a  staff 
of  more  than  300  reporters  in  Los 
Angeles  and  1 1  domestic  and  24  for¬ 
eign  bureaus. 

Britton  comes  to  a  tabloid  which 
has  become  an  increasingly  distant 
number  two  to  the  Chicago  Tribune. 

Sun-Times  circulation  has  slumped 
over  several  reporting  periods.  The 
latest  Audit  Bureau  of  Circulations 
FAS-FAX  showed  losses  over  the 
past  year  of  43,408  daily  and  37,109 
Sundays. 

The  paper  has  also  suffered  from  a 
certain  lack  of  identity,  a  hangover 
from  the  two-year  ownership  by 
Rupert  Murdoch  that  jarred  with  pre¬ 
vious,  more  highbrow  efforts  of  for¬ 
mer  editor  James  Hoge. 

During  a  press  conference  and  a 
get-acquainted  talk  with  the  news¬ 
room  staff,  Britton  indicated  that  the 
problem  is  much  on  his  mind. 

“Jim  Hoge  tried  to  turn  the  Sun- 
Times  into  Newsday,"  one  ques¬ 
tioner  asked  Britton,  “and  Murdoch 
tried  to  turn  it  into  the  New  York  Post. 
What  are  you  going  to  turn  it  into?” 

“I’m  going  to  try  to  make  it  a  Chi¬ 
cago  Sun-Times,”  Britton  answered. 
“I  have  the  highest  regard  for  Jim 
Hoge  .  .  .  We’re  not  going  to  be  a 
Murdochian  paper  and  we’re  not 
going  to  be  a  little  Trib.” 

In  the  talk  with  staffers,  Britton 
said  he  is  looking  at  changing  the 
paper’s  makeup,  a  reporter  present 
said.  Some  headlines  were  still  “too 
Murdochian,”  Britton  told  the  staff. 

Britton  also  said  the  tabloid  is  going 
to  concentrate  more  efforts  on  the 
suburbs,  where  Tribune  circulation 
and  coverage  has  far  outpaced  the 
Sun-Times  in  recent  years. 

One  possibility,  which  Britton  con¬ 
ceded  to  the  staff  may  not  be  popular 
with  reporters,  is  to  assign  more  sub¬ 
urban  stories  to  existing  staff. 

Britton  also  repeatedly  vowed  to 
make  the  paper  “more  compelling.” 


Dennis  A.  Britton 


“It  is  not  as  compelling  as  it  should 
be,  something  you  have  to  read  to 
know  what’s  going  on,  to  entertain 
you,  amuse  you,  bemuse  you.  Some¬ 
thing  you  have  to  have,”  he  said. 

Sun-Times  publisher  Charles  T. 
Price  said  the  paper  hired  Britton 
because  he  is  a  competitor. 

Britton,  for  his  part,  assured  Chi¬ 
cago  reporters  that  his  California 
roots  would  not  be  a  handicap  in 
directing  Windy  City  coverage. 

“I  don’t  mean  to  sound  arrogant, 
but  news  is  news,”  he  said.  “If  we 
can  find  a  good  way  to  cover  the 
news,  it  doesn’t  matter  if  someone  is 
from  Chicago,  New  York  or  L.A.” 

Britton  appeared  to  make  a  good 
first  impression  on  the  Sun-Times 
staff  with  his  credentials  and  easy 
humor. 

Speaking  in  the  newsroom,  he 
asked  mock-seriously  for  someone  to 
point  out  his  new  office  —  “so  I  can 
see  that  revolving  door.” 

“He’s  clearly  a  newsman,”  one 
reporter  said. 

Since  Marshall  and  Ted  Field  sold 
the  paper  in  1964,  more  than  a  half- 
dozen  men  and  women  have  held  the 
post.  Britton  replaces  Kenneth  D. 
Towers,  who  several  months  ago  was 
moved  to  a  newly  created  position  in 
charge  of  reader  services. 

The  hiring  of  a  new  editor  essen¬ 


tially  completes  a  management  sweep 
initiated  by  Leonard  P.  Shaykin,  the 
New  York  developer  who  heads  the 
investor  group  that  bought  the  Sun- 
Times  from  Murdoch. 

Over  the  last  year,  the  company  has 
brought  in  Sam  McKee!  from  the  Phil¬ 
adelphia  Inquirer  as  president  and 
chief  executive  officer  of  the  Sun- 
Times  Co.,  which  owns  two  suburban 
weekly  chains  and  a  direct  mail  com¬ 
pany. 

Jim  Shaffer,  the  Sun-Times  com¬ 
pany’s  chief  financial  officer,  came, 
like  Britton,  from  the  Los  Angeles 
Times.  Thomas  J.  Neri,  the  daily 
newspaper’s  chief  financial  officer 
moved  across  Michigan  Avenue  from 
the  Tribune  Co. 

Britton  began  his  caieer  as  a  part- 
time  copy  messenger  at  the  San  Jose 
Mercury  News.  He  headed  the  Los 
Angeles  Times  Washington  bureau 
during  the  Watergate  scandal  and  was 
national  editor  when  the  paper  won  a 
1978  Pulitzer  Prize  for  national 
reporting. 

He  was  one  of  four  editors  invited 
last  year  to  compete  in  an  essay  con¬ 
test  that  was  used  in  part  to  pick  a 
successor  to  retiring  Times  editor 
William  F.  Thomas.  The  job  eventu¬ 
ally  went  to  Shelby  Coffey. 

Dow  Jones  seeks 
to  acquire  more 
of  Telerate 

£)ow  Jones  &  Co.  has  reached  an 
agreement  to  acquire  the  remaining 
shares  of  Telerate  Inc.  it  does  not 
already  own  for  $21  a  share  in  cash,  or 
about  $651  million. 

Dow  Jones,  which  already  owns  64 
million  shares,  or  67%,  of  Telerate’s 
approximately  95  million  shares, 
originally  offered  $18  a  share,  but  that 
offer  wasjumed  down. 

Dow  Jones  is  seeking  to  acquire  the 
remaining  Telerate  shares  through  a 
tender  offer  which  expires  at  midnight 
Nov.  20,  unless  extended. 

Telerate  is  a  leading  provider  of 
real-time  financial  information,  deci¬ 
sion-support  products  and  transac¬ 
tion  services  to  the  international  busi¬ 
ness  community. 
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K  mart  sours  on  free  TMC  products 

Retail  chain  executive  urges  newspapers  to  offer  paid-circulation 
weekend  ad  vehicles  as  his  chain  shifts  tactics  to  reach  consumers 


By  George  Garneau 

Now  is  a  good  time  to  start  a 
weekend  newspaper,  according  to  a 
K  mart  Corp.  executive. 

Christopher  Frey,  K  mart’s  man¬ 
ager  of  print  media  distribution,  told  a 
session  at  the  recent  National  News¬ 
paper  Association  convention  in 
Atlanta,  Ga.,  that  the  retailer’s  switch 
to  weekend  advertising  schedules  in 
smaller  markets  provided  an  “oppor¬ 
tunity”  for  midweek  papers  to  grow. 

“We  want  to  work  with  newspa¬ 
pers  to  start  paid  weekend  pro¬ 
ducts  —  not  free-distribution  total- 
market-coverage  products,”  Frey 
said  in  an  interview  later. 

He  said  K  mart  is  “willing  to  talk 
about”  temporarily  subsidizing  start¬ 
up  costs  of  new  weekend  papers  in 
target  areas  with  higher  insert  rates. 


He  also  warned  that  declining 
household  penetration  threatened  K 
mart’s  strategy  of  preprinted  ad 
inserts  in  newspapers  and  questioned 
the  value  of  TMCs. 

Changing  ad  schedules  this  year 
affects  about  440  stores  in  smaller 
markets,  or  20%  of  K  mart’s  total,  he 
said,  bringing  them  into  line  with 
stores  in  metropolitan  markets  that 
last  year  switched  to  sale  cycles  run¬ 
ning  from  Sunday  through  Saturday. 

Frey  said  the  Troy,  Mich. -based 
stores,  seeking  to  dominate  general 
merchandise  retailing,  will  expand 
from  about  2,200  stores  now  to  2,600 
stores  by  1995.  It  is  also  expanding 
500  of  its  undersized  stores.  That 
translates  to  more  and  fatter  pre¬ 
printed  ad  inserts. 

“Wherever  there  are  new  stores  in 
areas  we  are  not  currently  serving, 
there  will  be  growth  in  inserts,”  Frey 
said.  Likewise,  smaller  stores  that 
expand  will  use  bigger  inserts. 

Preprinted  ad  inserts  —  72  million 
a  week  in  more  than  800  markets  — 


will  remain  the  K  mart’s  core  promo¬ 
tional  device,  Frey  noted.  Inserts 
swallow  75%  of  its  $600-million  ad 
budget  but  newspapers  get  only  40% 
of  preprint  costs,  charging  $19  to  $50 
per  1,000  for  distributing  them;  print¬ 
ing  and  other  costs  account  for  the 
rest. 

K  mart’s  run-of-press  newspaper 
advertising  will  remain  stable  at  $25 
million,  he  stated. 

Frey  strongly  indicated  K  mart’s 
partiality  toward  paid-circulation 
papers  and  its  growing  skepticism 
about  TMCs.  TMCs  —  currently 
about  12%  of  the  retailer’s  print  bud¬ 
get  —  “have  run  their  course,”  he 
commented. 

“If  anything,  we  would  reduce  our 
usage,”  of  TMCs,  he  said.  Why? 
“Because  we  are  not  sure  we  are  see¬ 
ing  a  sales  return  for  the  dollars  we 


invest  in  them.” 

Nevertheless,  Frey  expressed  deep 
concern  about  newspapers’  inability 
to  reach  proportionally  more  house¬ 
holds.  Downplaying  ad  costs  as  “self¬ 
policing,”  he  called  declining  pene¬ 
tration  “a  ticking  time  bomb  that 
could  significantly  disrupt  our  adver¬ 
tising  strategies.” 

When  TMCs  started  10  years  ago 
they  sold  because  of  their  penetra¬ 
tion,  he  said.  These  days,  newspapers 
no  longer  reach  three  out  of  four,  or 
even  two  out  of  three,  households, 
and  he  is  asking  himself,  “Why  isn’t 
paid  circulation  better?” 

The  “threshhold  comfort  level”  of 
penetration  is  65%  to  70%  of  house¬ 
holds  in  a  market  paying  for  a  paper, 
Frey  said.  Below  that,  “you  have  to 
start  looking  at  alternatives.” 

However,  he  expressed  his  belief 
that  overall,  the  newspaper  industry 
“has  a  great  future”  because  it  is 
becoming  the  only  medium  to  reach  a 
mass,  rather  than  segmented  or 
targeted,  market,  as  magazines  and 


television  are  aiming  for.  He  said 
newspapers  would  be  mistaken  to 
target  niche  markets. 

At  the  same  session  Jack  Cohen, 
vice  president  and  print  and  outdoor 
media  buyer  for  DDB  Needham 
Worldwide,  slammed  TMC’s  as 
“inferior”  to  paid-circulation  papers 
and  said  his  company  did  not  use 
them. 

Cohen  said  DDB  buys  ads  in  thou¬ 
sands  of  weeklies,  but  the  papers 
“have  not  made  it  easy.” 

He  said  up  to  20%  of  weeklies  still 
don’t  conform  to  standard-advertis¬ 
ing-unit  sizes,  many  have  indecipher¬ 
able  ad  rates,  use  non-standardized 
bills  and,  like  daily  newspapers,  still 
charge  more  for  national  advertising 
than  for  the  local  brand. 

Cohen  admitted  it  is  not  easy, 
either,  to  sell  weekly  papers  to  a 
national  agency,  but  pledged  con¬ 
tinued  support  of  weeklies. 

Second-class  postal 
rates  are 
expected  to  rise 

Second-class  postal  rates  will  prob¬ 
ably  increase  by  20%  to  25%  in  early 
1991,  according  to  National  Newspa¬ 
per  Association  general  counsel  Rob¬ 
ert  Brinkmann. 

Brinkmann  told  a  session  at  NNA’s 
recent  convention  in  Atlanta,  Ga., 
that  rates  would  remain  stable 
through  1990,  but  publishers  should 
expect  a  “pretty  good  hit”  thereafter. 

His  comments  reflected  statements 
last  August  by  Postmaster  General 
Anthony  Frank,  who  said  first-class 
stamps  would  cost  30  to  70  more, 
while  other  postal  rates  would  rise 
20%  to  25%. 

It  usually  takes  nearly  a  year  for  the 
Postal  Rate  Commission  to  approve 
increases,  which  are  generally 
adopted  by  the  Postal  Service  board. 

The  Postal  Service  last  raised  rates 
an  average  of  17.5%  in  April  1988, 
including  hikes  of  13.6%  for  first 
class,  18%  for  second  class  (lower  for 
in-county)  and  25%  for  third  class. 
Before  that,  postal  rates  rose  in  1985. 

—  George  Garneau 


He  said  K  mart  is  “wiiiing  to  taik  about”  temporariiy 
subsidizing  startup  costs  of  new  weekend  papers  in 
target  areas  with  higher  insert  rates. 
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Roving  reporter 


AP’s  Tad  Bartimus  drives  the  back  roads  of  the  Great  Plains 
and  Rocky  Mountain  states  to  cover  life  in  the  modern  American  West 


By  M.L.  Stein 

Tad  Bartimus,  an  AP  correspon¬ 
dent  whose  beat  embraces  a  million 
square  miles  of  the  seven  Great  Plains 
and  Rocky  Mountain  states,  was  once 
asked  by  a  passing-through  journalist, 
“What  the  hell  do  you  have  to  write 
about  out  here  besides  antelope  and 
sagebrush?” 

She  rattled  off  a  long  list  of  stories 
that  included  a  12-part  series  on 
“America’s  Nuclear  Highway,”  a 
five-part  series  on  the  controversy 
over  proposed  nuclear  waste  dumps 
in  the  region,  a  fight  between  environ¬ 
mentalists  and  Chevron  over  a  smel¬ 
ter  plant,  Indian  tribes,  controversy 
over  public  land  and  water  use,  and 
the  exodus  of  people  from  rural 
America  to  cities  and  suburbs. 

Bartimus,  42,  one  of  six  AP 
regional  correspondents,  related  her 
experiences  at  the  recent  meeting  of 
the  Associated  Press  Association  of 
California,  Arizona,  Hawaii  and 
Nevada  in  St. Helena,  Calif. 

In  the  last  10  years,  she  recalled,  she 
has  driven  more  than  250,000  miles 
“to  discover  what’s  happening 
beyond  the  megapolis  and  the  inter¬ 
state.  1  eat  in  six-stool  diners  where 
all  the  entrees  are  fried  and  the  pizza 
is  just  as  likely  to  come  blue  cheese  as 
mozzarella  ’cause  that’s  all  the  cook 
had  in  the  fridge.  1  sleep  in  motor 
courts  called  ‘The  Sands’  and  I’m 
grateful  when,  at  midnight  on  the 
road,  I  find  a  motel  cutely  named  ‘At- 
Last-A.’  Frequently,  I  interview  peo¬ 
ple  who’ve  never  flown  in  an  air¬ 
plane.” 

Her  sources,  she  disclosed,  have 
included  a  cowboy  poet,  who  single- 
handedly  took  on  the  nation’s  five 
biggest  coal  companies  and  kept  them 
off  his  ranch  and  a  65-year-old  lady 
sheepherder,  who  spends  five  months 
a  year  at  8,000  feet  up  in  the  Big  Horn 
Mountains  with  one  cat,  two  horses, 
four  dogs,  enough  chicken  to  keep  her 
in  eggs,  and  8,000  sheep. 

Bartimus,  who  is  based  in  Denver, 
said  she  likes  to  drive  her  beat  for 
reasons  that  AP  executives  in  New 
York  don’t  always  understand. 


Tad  Bartimus 

One  reason,  she  explained,  is  that 
there  are  few  airports  in  the  West. 
Once,  the  reporter  recollected,  it  took 
her  nine  hours  and  cost  $600  to  fly 
from  Denver  to  Williston,  N.D. 

“I  could  have  gone  to  London  and 
back  in  about  the  same  time  for  $100 
less,”  she  remarked.  Bartimus,  an  AP 
staffer  for  21  years,  has  worked  in 
London.  She  also  covered  the 
Vietnam  War,  Alaska  and  was  a  rov¬ 
ing  correspondent  in  Latin  America. 

She  said  that  when  the  regional 
team  was  formed,  a  New  York  AP 
executive  took  the  Manhattan  phone 
book,  turned  to  a  page  with  a  map  of 
the  U.S.  “and  said  to  us,  ‘Each  of  you 
grab  seven  or  eight  states.’  ” 

George  Esper,  she  recalled,  got 
New  England  and,  unless  he  goes  to 
Maine,  can  be  home  every  night  for 
dinner,  even  if  he  drives  to  the  edge  of 
his  territory. 

“It  takes  me  a  full  day  just  to  get  out 
of  Colorado,”  Bartimus  said.  “That’s 
why  I  spend  two  weeks  on  the  road  at 
a  single  stretch.  It  takes  that  long  to 
get  anywhere  and  learn  anything.” 

The  roving  reporter  said  she  has 


found  stories  everywhere  —  in 
weekly  newspapers,  farm  journals, 
mimeographed  church  flyers  and 
hand-written  notices  on  gas  station 
bulletin  boards. 

Bartimus  revealed  that  she  began 
writing  about  the  sanctuary  move¬ 
ment  in  1982,  long  before  other 
reporters,  because  her  car  broke 
down  in  Alamosa,  Colo.  When  she 
went  into  the  nearest  dwelling  to  use 
the  phone  she  discovered  more  than 
50  Guatemalan  refugees  huddled  in 
the  safe  house  rented  by  Roman 
Catholic  nuns.  The  nuns,  who 
became  “great  news  sources,”  were 
running  an  underground  railroad  from 
Central  America  to  the  U.S.,  Barti¬ 
mus  learned. 

According  to  Bartimus,  the  Ameri¬ 
can  West  is  “hidden  behind  miscon¬ 
ceptions,  myths  and  regional  myopia. 
Folks  call  it  the  Big  Sky,  the  Big  Open 
and  the  Big  Empty.” 

There  are  only  10  million  people  in 
her  vast  area  and  the  number  is  grow¬ 
ing  smaller,  she  noted.  So  many  Mon¬ 
tanans  have  left  the  state  in  the  past  10 
years  that  it  may  lose  one  of  its  two 
House  seats  in  Washington,  she  said. 

Median  income,  Bartimus  said,  is 
among  the  lowest  in  the  nation. 

All  this  is  chronicled  by  the  wire 
service  staffer,  who  observed: 
“Many  of  us  who  cover  all  those  big 
squares  that  decorate  the  map 
between  the  coasts  have  noticed  pro¬ 
found  changes  in  rural  America  in  the 
past  decade.  Gas  stations  are  fewer 
and  farther  between,  a  dying  town 
visited  last  year  has  two  more  vacant 
storefronts  this  year,  a  friendly  con¬ 
tact  isn’t  available  on  a  return  trip 
because  her  husband  lost  his  job  and 
they’ve  moved  away. 

“The  wide  open  spaces  seem  to  be 
wider,  the  roads  longer,  and  there’s  a 
lot  more  there  out  there.  America, 
like  it  or  not,  has  its  own  Third 
World,”  Bartimus  observed. 

Recently,  the  AP  regional  team 
reported  these  changes  in  a  15-part 
series. 

Bartimus  said  the  team  found  that 
(Continued  on  page  35) 
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Journalistic  cosmonaut 

Soviet  editor  iauds  press  freedom,  urges  media  responsibiiity 


By  Debra  Gersh 

Now  that  the  Soviet  press  is  no 
longer  a  “singing  bird”  telling  only 
the  good,  official  news  and  people 
have  begun  to  believe  what  they  read, 
it  is  very  important  that  the  press  be 
honest,  according  to  Vitaly  Korotich, 
editor  of  the  weekly  Soviet  newsmag¬ 
azine  Ogonyok. 

Criticisms  from  the  Central  Com¬ 
mittee  say  people  will  not  believe  in 
the  system  if  the  press  reports  its 
shortcomings,  Korotich  said. 

“I  say  they  do  not  believe  in  the 
system  because  there  is  no  sausage  in 
the  supermarket.” 

The  changes  that  have  already 
begun  cannot  be  stopped,  he  told 
those  at  a  dinner  in  New  York  City 
hosted  by  the  Gannett  Center  for 
Media  Studies. 

“They’ll  never  stop  us.  Of  course 
they  can  stop  me  .  .  .  but  at  the  same 
time,  they  cannot  change  the  atmo¬ 
sphere,”  he  commented. 

Calling  a  recent  meeting  between 
Soviet  leader  Mikhail  Gorbachev  and 
his  country’s  top  editors  a  good  thing, 
Korotich  noted  that  the  press  must 
not  become  a  personal  service  for 
Gorbachev. 

“I  want  to  support  him,”  Korotich 
said,  noting  that  he  agrees  with  many 
democratic  ideals,  but  he  does  not 
want  to  push  Gorbachev  too  far  and 


Vitaly  Korotich 

AP/Wkh  World  Ptwtos 

risk  some  of  the  gains  that  have  been 
made  —  or  having  Gorbachev 
replaced  with  someone  else. 

In  addition,  he  said,  it  is  important 
for  the  press  to  be  responsible,  and 
tell  of  the  positive  side  of  life  as  well 
as  the  negative. 

Responding  to  a  question  from  the 
group,  Korotich  said  it  is  very  diffi¬ 
cult,  and  very  expensive,  to  find  good 
journalists  in  the  Soviet  Union. 

“I  want  to  be  independent,”  he 
said.  “I  want  to  pay  my  people,  buy 


paper  .  .  .  Now  my  great  government 
pays  for  my  paper,  gives  me  a 
publisher  ...  I  am  fighting  for  the 
new  press  law.  They  must  allow  us  to 
have  an  independent  press.” 

Korotich,  53,  has  been  editor  of 
Ogonyok  since  1986,  and  has  seen  the 
magazine’s  circulation  skyrocket 
from  250,000  to  4  million.  He  was 
recently  elected  over  the  Communist 
Party  candidate  to  the  Supreme 
Soviet,  the  new  Soviet  Congress, 
from  Kharkov  in  the  Ukraine  by  84% 
of  the  vote. 

Brandt  Ayers,  editor  and  publisher 
of  the  Anniston  (Ala.)  Star  and  a 
senior  fellow  at  the  Gannett  Center, 
had  met  Korotich  on  an  earlier  trip  to 
Moscow  and  was  a  host  to  his  Soviet 
friend  during  his  time  in  the  U.S. 

Ayers,  who  offered  a  toast  to  Koro¬ 
tich,  calling  him  a  “journalistic  cos¬ 
monaut,”  saluted  the  way  Korotich 
has  pushed  out  the  “frontiers  of 
truth”  in  a  historic  way  with  “joyous 
fearlessness.” 

“I  wish  my  friend,  the  journalistic 
cosmonaut,  a  fascinating  journey  and 
a  safe  landing,”  Ayers  said. 

In  addition,  at  the  dinner  the  World 
Press  Review  finally  was  able  to  pre¬ 
sent  Korotich  with  its  1988  Editor  of 
the  Year  Award  in  person.  Korotich 
is  the  first  person  from  the  Soviet 
Union  to  receive  the  honor. 


UPl  operation  allowed  to  stay  in  Panama 


The  Panamanian  government  has 
reversed  its  decision  to  shut  down 
United  Press  International  operations 
there  on  grounds  it  damaged  the  gov¬ 
ernment’s  reputation. 

The  government  on  Oct.  26  ordered 
the  news  service  to  close  its  Panama 
City  bureau  and  ordered  foreign 
personnel  —  in  other  words,  corre¬ 
spondent  Betsy  Lordan  —  out  of  the 
country. 

A  decree  attached  to  UPI’s  offices 
accused  the  news  service  under  a 
1978  press  law  of  “systematically 


violating  journalistic  ethics”  and 
bringing  the  government  “into  disre¬ 
pute.” 

It  applied  to  all  UPI  operations, 
including  delivery  of  news  to  Panama¬ 
nian  clients,  who  have  diminished  to 
under  10  as  a  result  of  closures  by  the 
government. 

After  UPI  international  vice  presi¬ 
dent  Pieter  Vanbennekom  flew  to 
Panama  City  to  press  appeals  under 
press  feedom  provisions  of  the  Pana¬ 
manian  constitution  and  to  reaffirm 
UPI’s  independence,  Panamanian 


Interior  and  Justice  Minister  Renato 
Pereira  rescinded  the  order  Nov.  1. 

Lordan,  a  U.S.  citizen,  and  Pana¬ 
manian  citizen  Tomas  Cupas  have 
continued  reporting  without  interrup¬ 
tion. 

It  was  the  second  time  in  three 
months  that  Vanbennekom 
intervened  in  a  dispute  with  the  gov¬ 
ernment  of  Gen.  Manuel  Antonio 
Noriega.  In  August  he  successfully 
reversed  a  $1,500  fine  levied  against 
Lordan  for  alleged  “disinformation.” 

—  George  Garneau 


Scripps  Howard  to  use  recycled  paper 


Scripps  Howard  Newspapers  said 
Nov.  2  it  intends  to  print  20%  of  its 
papers  on  recycled  newsprint  next 
year. 

“As  a  responsible  corporation  con¬ 
cerned  for  the  environment,  we  feel 


compelled  to  do  our  part  to  solve  the 
solid  waste  crisis  and  to  preserve  our 
natural  resources,”  said  Lawrence  A. 
Leser,  company  president  and  chief 
executive  officer. 

“Our  goal  of  20%  usage  is  signifi¬ 


cant  in  light  of  the  limited  availability 
of  recycled  newsprint.  Only  about 
13%  of  the  total  American  newsprint 
supply  in  1990  will  qualify  as 
recycled,”  Leser  said. 

(Continued  on  page  47) 
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Publishers  on  Parade 


It  s  good  to  have  Parade  back 
on  The  Hartford  Courant  team? 

“Over  five  years  elapsed  from  the  time  we  discontinued  Parade  in  The  Hartford  Courant  and 
the  time  we  welcomed  it  back  last  year.  During  its  absence,  our  ombudsman,  Henry  McNulty, 
reported  that  Parade’s  absence  was  a  frequent  complaint  among  our  readers. 

“So  once  our  own  local  magazine.  Northeast,  began  receiving  strong  reader  and  advertiser 
support,  we  decided  to  let  Northeast  and  Parade  work 


together  to  attract  and  hold  readership.  Parade  returned  to 


our  Sunday  package  in  September  of  ’87  and  our  readers 


have  been  more  than  pleased.  One  reader  actually  wrote  to 
say,  ‘You  made  my  day!’ 


“Today,  as  The  Hartford  Courant  continues  to  hold  a 


strong  base  of  longtime  readers,  we  know  Parade  will  also 


help  attract  newcomers  who  know  Parade  from  other  areas. 


In  more  ways  than  one,  it  s  good  to  have  Parade  back  on 


The  Hartford  Courant  team. 


Featured  m  over 300 newspapers 
every  Sunday. 


Press  vs.  White  House 


That  adversarial  relationship  is  still  there 


By  MX.  Stein 

White  House  press  relations  are 
just  about  what  they  have  always 
been  —  “adversarial”  —  United 
Press  International’s  Helen  Thomas 
told  a  Houston  media  audience. 

“President  Bush  —  with  the  stated 
purpose  of  trying  to  preserve  our  dig¬ 
nity  and  to  civilize  us  —  laid  down 
the  law  early  on  that  we  were  not  to 
ask  questions  in  the  Oval  Office  and 
were  not  to  shout  at  him  over  the  whir 
of  helicopters,”  the  senior  White 
House  correspondent  said. 

Nevertheless,  Thomas  continued, 
the  press  corps  has  refused  to  submit 
to  “prior  restraint”  and  keeps  asking 
questions  “on  our  terms.” 

Very  often,  she  said.  Bush  is  com¬ 
pelled  to  answer  and  “needs  the 
exposure  when  things  go  wrong.” 

Thomas  spoke  at  the  recent 


national  convention  of  the  Society  of 
Professional  Journalists. 

She  allowed  that  Bush  holds  more 
frequent  news  conferences  than 
Ronald  Reagan  who,  she  said,  went 
for  months  without  being  quizzed  by 
the  press. 

Reporters,  she  went  on,  have  seen 
more  of  the  Bushes’  spaniel  Millie  and 
her  puppies  “than  we  did  of  Ronald 
Reagan  in  eight  years.” 

Bush,  she  noted,  prefers  informal, 
hastily  called  press  sessions  and 
“takes  the  offense  with  reporters  as 
the  best  defense.” 

Thomas  also  said  the  president  is 
accused  of  attempting  to  woo  the 
press  with  such  perks  as  movies  at  the 
White  House. 

“My  younger  colleague  has  been 
invited  to  go  jogging  with  him.  Better 
him  than  me,”  she  quipped.  “I  got 


Advice  with  q  21st  Century  Twist 

Sensible  odvice  oheod  of  its  rime  from  Judith  Martin. 
Three  times  each  week  Miss  Manners®  gives  your  Gentle 
Readers  the  kind  of  odvice  thot  prompted  columnist 
George  Will  to  soy:  "Judith  Mortin  js  the  Notionol  Dureou 
of  Standards." 

Now  there's  o  new  bestseller,  Miss  Manners’  Guide  for 
the  Turn-of-the-MiHennium,  bosed  on  her  popular  column. 

Join  neorly  250  newspopers  _ 
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Miss  Manners  o  home.  the 
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invited  to  the  dedication  of  the 
horseshoe  pit.” 

In  a  more  serious  vein,  Thomas 
said  she  has  no  illusions  about  the 
public  or  presidential  perception  of 
the  press. 

“We  know  that  every  president 
since  George  Washington  would  have 
enjoyed  hanging  us  in  effigy,”  she 
said.  “No,  we  are  not  loved  — 
understood  might  be  nice  —  but  that 
might  be  asking  too  much  of  a  public 
that  wants  to  kill  the  messenger  who 
brings  the  bad  news. 

“However,  there  is  one  perception 
I  would  disabuse  the  public  of  —  that 
is  the  view  that  the  First  Amendment 
is  the  private  preserve  of  the  press.  It 
is  surely  ours  to  defend  .  .  .  but  it  is 
also  the  amendment  that  protects  the 
individual  rights  of  all  Americans.” 

Thomas  urged  the  media  to  adopt 
and  maintain  high  standards  of  hon¬ 
esty  and  integrity,  “if,  as  we  must  at 
times,  cast  the  first  stone.  If  we 
deceive,  we  betray  our  goal  of  the 
truth,  and  truth  is  our  only  stock  in 
trade.” 

About  500  schools 
to  get  Channel  One 

About  500  schools  with  nearly 
345,000  students  have  signed  up  for 
the  launch  of  the  advertiser-sup- 
ported  Channel  One  daily  news  show 
that’s  to  debut  this  spring,  the  project 
sponsor  said  Oct.  29. 

Whittle  Communications,  a  Knox¬ 
ville,  Tenn. -based  media  company, 
said  the  subscriptions  put  the  project 
halfway  toward  its  goal  of  having 
1 ,000  schools  equipped  to  receive  the 
show  at  its  launch  in  March. 

The  Channel  One  project  has  come 
under  fierce  attack  by  national  educa¬ 
tional  groups,  state  officials  in  Calif¬ 
ornia  and  New  York,  and  others  who 
object  to  giving  advertisers  a  platform 
for  pitching  products  to  students. 

Channel  One  plans  to  send  a  12- 
minute  news  show  geared  toward  stu¬ 
dents  to  participating  schools  every 
weekday.  Each  show  will  contain  two 
minutes  of  paid  advertising.  In 
exchange  for  running  the  show, 
schools  get  about  $50,000  each  in  tele¬ 
vision  monitors,  videocassette 
recorders  and  satellite  dishes. 

—  AP 
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GMA 

Integrated  Inserting  Systems 

The  Latest  Technology  for  Daily  and  Sunday  Inserting 


GMA  —  the  leader  in 
engineering  and  technical 
innovation  for  newspaper 
mailrooms  —  has  developed 
the  latest,  state-of-the-art 
production  system  for  on-line 
inserting  of  your  daily  or 
Sunday  newspaper... at  press 
speeds. 

This  high-speed  inserting 
system  integrates  several 
patented  GMA-designed 
products  to  provide  a  highly 
flexible  and  cost-effective 
system  for  small,  medium¬ 
sized  and  large  metrop>olitan 
dailies. 

Individual  jackets  up  to  160 
broadsheet  pages  are 
conveyed  directly  from  the 
press  to  the  pocket  of  the  High 


Corporate  Headquarters  and  Sales 
11  Main  Street.  Southborough,  MA  01772 
Tel.  508-481-8562 
FAX  508-485-2060 


Spieed  SLS-1000®  inserter, 
utilizing  GMA’s  high  quality, 
advanced  design  NEWS- 
GRIP  Single  Gripper 
Conveyor  and  the  high 
performance  PRESS-TO- 
POCKET^^  (PTP)  Inserting 
System.  GMA’s  AUTOMATIC 
HOPPER  LOADER  (AF  100) 
further  enhances  the  system 
with  high-speed  feeding  of 
pre-printed  inserts  into  the 
main  jacket. 

As  a  primary  example  of 
engineering  and  technical 
leadership,  GMA  has 


U^mau 

UM/th 

^  MTCGfUTEO  INSERTING  SYSTEMS  ^ 


introduced  the  LINE 
STORAGE  SYSTEM™  as  a 
valuable  option  for  Integrated 
Inserting  Systems,  providing 
pre-printed  insert  storage  and 
retrieval,  and  automatic 
buffering  capability. 

The  High  Speed  SLS-1000® 
inserter,  which  is  the  foun¬ 
dation  of  GMA’s  Integrated 
Inserting  Systems,  has  been 
installed  in  over  300  news¬ 
papers  in  the  United  States, 
Canada,  Europe  and  Australia. 

For  the  answer  to  your 
growing  daily  and  Sunday 
inserting  requirements, 
contact  GMA  —  the  leader  in 
technical  innovation  for 
today’s  changing  newspaper 
mailroom. 


Manufacturing  and  Engineering 
2980  Avenue  B,  Bethlehem,  PA  18017 
Tel.  215-694-9494 
FAX  215-694-0776 


ADVERTISING 


State  control  over  national  advertising 

Is  it  here  to  stay? 


By  Mark  Fitzgerald 

State  regulation  of  national  adver¬ 
tising  is  here  to  stay,  one  of  the 
nation’s  most  activist  state  attorneys 
general  told  an  industry  group. 

Minnesota  Attorney  General  Hub¬ 
ert  H.  Humphrey  111  told  an  Ameri¬ 
can  Advertising  Federation  seminar 
in  Chicago  that  he  and  his  colleagues 
will  continue  to  press  their  own 
advertising  regulation  even  if  the  Fed¬ 
eral  Trade  Commission  becomes 
more  active  under  the  Bush  adminis¬ 
tration. 

“I  am  here  to  warn  you  that  no 
matter  how  involved  the  FTC  is,  there 
are  plenty  of  things  [for  states]  to  be 
doing.  I  tiiink  you  are  going  to  have  to 
look  to  the  FTC  and  the  states  to  be 
involved,”  Humphrey  said. 


Further,  Humphrey  said  the  attor¬ 
neys  general  group  which  has  been 
most  responsible  for  pushing  regula¬ 
tion  of  national  ads  —  the  National 
Association  of  Attorneys  General  — 
has  “never  been  so  unified  as  it  is 
now.”  Humphrey  heads  the  group’s 
consumer  protection  committee. 

It  was  a  disheartening  message  for 
the  industry  group  —  snapping  their 
already  fragile  hope  that  if  Washing¬ 
ton  became  more  involved  in  regulat¬ 
ing  advertising  perhaps  Sacramento, 
Austin,  St.  Paul  and  Springfield 
would  back  off. 

National  advertisers  have  com¬ 
plained  long  and  loudly  that  increas¬ 
ing  state  regulations  are  making  a 
hash  of  their  marketing  efforts. 

“I  think  it  should  be  clear  that 
advertisers  cannot  have  50  different 
standards  for  ad  claims  and  affirma¬ 
tive  disclosures,”  the  AAF’s  general 
counsel,  Wallace  S.  Snyder,  said. 

Kraft  General  Foods’  general 
counsel,  Calvin  Collier,  compared  the 
situation  to  a  baseball  game  officiated 
by  50  umpires,  each  with  his  own 
interpretation  of  the  strike  zone. 

A  sort  of  siege  mentality  among 


national  advertisers  has  been  fueled 
by  several  state  actions. 

The  national  state  attorneys  gen¬ 
eral  group,  for  instance,  is  proposing 
a  mandatory  29-word  disclosure  in 
print  and  broadcast  ads  for  rental  car 
companies. 

“That  effectively  kills  any  15-sec¬ 
ond  spot,  which  comprise  25%  of  cur¬ 
rent  tv  ads,”  AAF  president  Howard 
H.  Bell  said. 

In  another  closely  watched  devel¬ 
opment,  the  attorney  general  of  Texas 
has  filed  suit  against  Quaker  Oats  for 
the  health  benefits  claimed  for  an  oat 
bran  product. 

What  makes  this  particular  case  so 
alarming,  advertisers  say,  is  that  the 
FTC  had  already  reviewed  —  and  not 
challenged  —  the  Quaker  ads. 

“What  is  evolving  now  is  a  crazy 


quilt  of  inconsistent  regulations  — 
and  a  regulatory  atmosphere  which 
discourages  any  claims  at  all  by 
advertisers,”  AAF  president  Bell 
said. 

However,  Humphrey  indicated  in 
his  remarks  that  the  state  attorneys 
general  will  become,  if  anything, 
more  activist. 

He  suggested,  for  instance,  that  the 
states’  AGs  will  begin  to  look  at  en¬ 
vironmental  claims  of  products  and 
their  ads  with  the  skepticism  they 
view  health  claims. 

“I  fear  that  environmental  claims 
will  be  exaggerated  and  distorted  just 
as  the  health  claims  in  food,”  he  said. 

Humphrey  even  hinted  that  Minne¬ 
sota  might  challenge  Sears’  much- 
ballyhooed  move  to  “everyday  low 
prices.”  Asked  to  elaborate,  Hum¬ 
phrey  said  the  everyday  sales  concept 
is  confusing  and  that  “we’re  watching 
it.” 

States  moved  into  regulation  so 
deeply  because  the  FTC  was  in  a 
“persistent  vegetative  state”  under 
the  Reagan  administration,  Hum¬ 
phrey  said. 

Even  with  promises  of  a  revived 


FTC,  he  said,  states  will  be  needed  for 
enforcement. 

“I  recognize  that  this  is  a  national 
marketplace,  if  not  an  international 
marketplace,  but  let’s  understand 
something:  In  Washington  there  are 
people  who  want  to  do  things,  but 
there  are  no  bucks  in  Washington. 
The  people  and  the  bucks  are  in  the 
states,”  Humphrey  said. 

Still,  when  state  officials  differ 
from  federal  agencies,  you  can  bet 
that  the  state  will  press  for  their  own 
regulation,  Humphrey  said. 

“I  daresay,  if  I  abdicated  my 
responsibility  by  saying,  ‘Well, 
Washington  says  it’s  OK,’  I’d  be  out 
on  my  ear.  The  people  would  say, 
‘Hey,  we  didn’t  elect  you  for 
Washington.  We  elected  you  for 
here.’  ” 

That  was  exactly  what  Kraft  Gen¬ 
eral  Foods’  Collier,  for  one,  said  he 
did  not  want  to  hear. 

“I  can’t  help  but  think,  we  pay 
taxes  to  all  these  guys  and  it’s  not  too 
much  to  ask  them  to  get  their  act 
together,”  he  said.  “Stop  the  bicker¬ 
ing  and  agree  on  a  standard  that  will 
benefit  consumers.” 

Globe  and  Mail 
launches  fax  edition 

The  Globe  and  Mail  has  begun 
transmitting  a  four-page  facsimile  edi¬ 
tion  this  month  that  summarizes 
Canadian  news. 

Available  internationally,  FAX- 
summary  is  produced  in  conjunction 
with  the  newspaper’s  regular  editions 
at  its  Toronto  plant,  one  of  six  print¬ 
ing  sites. 

Condensed  versions  of  regular 
Globe  and  Mail  stories  will  be  fea¬ 
tured,  with  emphasis  on  the  contents 
of  the  paper’s  Report  on  Business. 
Editorial  opinion,  comment,  sports 
scores,  weather  forecasts  and  obi¬ 
tuaries  also  will  be  included. 

According  to  publisher  A.  Roy 
Megarry,  the  subscription-only  fax 
edition  was  created  to  provide  Cana¬ 
dian  news  for  U.S  and  other  foreign 
readers,  as  well  as  for  Canadians 
w  ithout  access  to  the  paper  on  the  day 
of  publication. 


National  advertisers  have  complained  long  and 
loudly  that  increasing  state  regulations  are  making  a 
hash  of  their  marketing  efforts. 
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Here’s  what  newspaper  people  are  saying  about  CITYLINE,  the  new  customer  service  designed  to 

compliment  your  news  product  24  hours  a  day. 


“The  Seattle  Times  Infotme  (A  Member  (tf  the  National  CITYLINE 
‘Network’)  has  touched  a  responsive  chord  in  our  commumty.  By 
providing  updated  information  on  topics,  such  as  stock  prices,  business 
news,  weather,  mortgage  rates,  etc.,  we  have  extended  the  tim^iness  and 
immediacy  qfourproductirUothecommunity.  ...we  brieve  strongly  that 
this  service  is  fii^iUing  a  commumty  need.  ” 

Carolyn  Kdly.DntEcm  OP  MAUCETING/NEW  BUSINESS.  The  Seattle  Times 


“CITYLINE  reinforces  our  position  in  the  market  as  the  source  qf 
irformation  in  the  commur^.  It  enables  us  to  do  a  better  job  as  the 
preeminent  source  of  information. " 

Bob  Haring,  executive  dkector,  Tulsa  World 


“CITYLINE  has  given  The  Gazette  a  new  way  to  serve  the  public,  Sk  hours  a 
day,  providirtg  inforrnation  on  dernand,  free  to  the  caller.  It  permits  us  to 
updatereportsasoftenasnecessary. .  .to  complement  tohat  appears  in  our 
editions.  .  .to  promote  the  newspaper.  .  .and  to  serve  as  a  commumty 
bulletin  board.  CITYLINE  reinforces  The  Gazette's  position  as  Eastern 
Iowa ’s  number  one  irrformation  source.  ” 

MeLarwn,  AssisriANTTOTHEimisHER.  Cedar  Rapids,  Iowa 


“We’re  in  the  irrformation  business.  CITYLINE  is  another  facet  of  infor¬ 
mation  that  people  are  looking  for.  CITYLINE  creates  a  new  dimension  in 
information  services  by  providing  more  timely,  helpful  reports.  There  is 
nothing  like  it.” 

Emery  Hiischler,  VICE  PRESIDENT  OF  SALES  AND  MARKETING,  Tribune 


Cowtx»ys  Landry  geta  ax 

Colo  Mus»c  lo  s<?<  wvn*> 

Lady  Buffs  gcf..  in  Ekj  Eign* 


“TTie  Daily  Camera  decided  to  offer  a  variety  cf  irtformcdioti-on-demand 
programs  to  solidify  our  role  as  the  dominant  iiformation  provider  in 
Boulder  County.  This  innovative  approach  for  irformation  has  proven 
verypopular.  Ourrequestsforirformationcontinuetogroweachfnonth.  ” 
Craig  D.  Wells,  production  director.  Daily  Camera,  Boulder,  Colorado 


Newspapers  are  constantly  seeking  ways  to  better  save  their  custcaners. 
CITYLINE  helps  than  do  just  that.  CITYLINE  is  the  new  interactive  voice 
information  customer  smice  from  Brite  Voice  Systems.  With  CITYLINE  your 
newspapa  {anvides  up-to-the-minute  news,  weather,  sports  and  financial 
information,  through  the  use  of  a  touch-tone  phone,  at  no  cost  to  the  calla. 
Your  readers  have  access  to  stock  quotes  and  financial  news  updated  every 
half  hour  ftom  Associated  Press  and  Dow  Jones.  Weathor  and  sports  updated 
anytime.  Instant,  accurate  reader  surveys,  polling  capabilities  and  more. 
About  as  many  customa  services  as  you  can  dream  up.  All  available  24  hours 
a  day,  fitxn  your  newsp^ier. 

Isn’t  it  time  you  got  the  whole  story  on  CITYLINE?  To  find  out  how,  use  your 
touch-tone  phone  and  call  us  at  3I6-M7-4444. 


BRITE  VOICE  SYSTEMS  •  555  N.  WOODLAWN  •  BLDG  #1  •  SUITE  209  •  WICHITA,  KS  67208 
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CWO&O  subsidiary 
for  Thomson  group 
in  the  United  States 

Newspaper  representative  firm 
Cresmer,  Woodward,  O’Mara  & 
Ormsbee  Inc.  plans  to  establish  an 
independent,  separate  and  wholly 
owned  subsidiary  under  the  name 
CWO&O/Regional  Markets  Group, 
effective  Jan.  1,  1990. 

The  new  subsidiary,  headquartered 
in  Chicago,  will  provide  advertising 
sales  support  and  service  for  over  90 
United  States  newspapers  owned  by 
Thomson  Newspapers. 

The  CWO&O/Regional  Markets 
Group  will  provide  an  independent 
sales  staff  through  other  regional 
offices  across  the  country.  Cresmer, 
Woodward,  O’Mara  &  Ormsbee  Inc. 
will  continue  its  own  independent 
newspaper  advertising  sales  organi¬ 
zation. 

S.C.  paper,  citizens 
help  quake  victims 

After  being  devastated  by  Hurri¬ 
cane  Hugo,  the  citizens  of  Bishop- 
ville,  S.C.,  led  by  the  Lee  County 
Observer,  are  raising  funds  for  the 
residents  of  Scott’s  Valley,  Calif., 
recently  hit  hard  by  the  California 
earthquake.  The  effort  is  also  being 
supported  by  the  City  Council,  the 
County  Council  and  local  radio  sta¬ 
tion  WAGS. 

“We  feel  a  strong  sense  of  empathy 
with  the  people  of  Scott’s  Valley,” 
said  editor  Greg  Tyler.  “We  experi¬ 
enced  some  of  the  worst  damage 
done  by  Hugo.  We  published  our 
paper  with  water  coming  through  the 
roof,  computer  failure  and  a  flooded 
darkroom.  People  from  all  over  the 
United  States  dropped  what  they 
were  doing  and  came  to  our  aid.  We 
feet  that  need  to  do  what  we  can,  and 
Scott’s  Valley  is  a  city  similar  in  size 
to  our  own.” 

EEC,  FIEJ  sponsor 
new  prize  for  media 

The  Prix  Stendhal,  a  new  media 
prize  for  journalism  and  communica¬ 
tion  in  Europe,  is  being  sponsored  by 
the  European  Economic  Community 
and  the  Paris-based  International 
Federation  of  Newspaper  Publishers 
(FIEJ),  which  announced  the  prize  in 
Paris  Nov.  9. 


The  Prix  Stendhal,  with  a  budget  of 
one  million  ECUs  (about  $1.1  million 
U.S.)  includes  four  awards  for  print 
media  and  one  for  television.  The 
awards  will  recognize  the  best  news¬ 
paper  front  page,  the  best  newsmaga¬ 
zine  cover,  the  best  features  or  series 
or  articles  on  problems  of  society  and 
economic  questions  in  either  newspa¬ 
per  or  magazine,  and  the  tv  program 
which  has  best  contributed  to  the 
understanding  of  a  major  European 
social  theme.  Media  throughout  Eu¬ 
rope,  including  non-EEC  countries, 
can  enter. 

PR  Newswire 
transmits 
copy  faster 

PR  Newswire  has  begun  9,600- 
word-per-minute  copy  transmission 
to  newspapers  —  eight  times  faster 
than  its  earlier  delivery. 

It  is  using  the  upgraded  facilities  of 
the  Associated  Press  DataFeatures 
service.  Most  of  the  700  DataFeature 
points  have  been  converted  from  1200 
to  9600  baud.  PRN  said  the  upgrade 
eliminated  the  AP’s  peak-period  copy 
backlog  and  allows  PRN  clients  to 
review  more  copy  before  deadline. 


lAPA  statements 

The  Inter  American  Press  Associa¬ 
tion  has  issued  a  number  of  state¬ 
ments  regarding  journalism  issues. 

The  lAPA  told  Nicaraguan  Interior 
Minister  Tomas  Borge  that  it  was 
“surprised  and  concerned”  with  his 
country’s  refusal  to  admit  an  accred¬ 
ited  U.S.  journalist  with  a  valid  visa. 

Jason  Bleibtreau,  Central  Ameri¬ 
can  photographer  representing  Sigma 
Foto  of  New  York  and  Worldwide 
Television  News  of  London,  was 
granted  a  visitor’s  visa  by  the  Nicara¬ 
guan  Embassy  in  Honduras,  but  was 
twice  turned  away  without  explana¬ 
tion  at  the  border  when  he  tried  to 
enter  the  country. 

lAPA  also  protested  to  Honduras 
an  arrest  order  issued  against  several 
Honduran  citizens  for  the  “crime”  of 
practicing  journalism  without  a 
license.  Although  a  criminal  court 
judge  had  issued  a  detention  order,  no 
arrests  had  been  made  as  of  the  time 
lAPA  issued  its  statement. 

In  addition,  lAPA  said  a  recent 
change  in  Argentina’s  import  legisla¬ 
tion  “threatens  free  circulation  of 
news  and  therefore  violates  freedom 
of  expression”  in  that  country. 


The  change  eliminated  duty-free 
importation  of  magazines  from  a  num¬ 
ber  of  countries,  including  those  in 
the  Latin  American  Common  Market. 

People  think  media 
too  influential  in 
political  campaigns 

A  majority  of  survey  respondents 
think  the  news  media,  by  reporting 
political  campaign  survey  results, 
exert  too  much  influence  over  who  is 
nominated  for  president  and  who 
becomes  elected,  according  to 
Michael  W.  Traugott,  professor  of 
communication  and  research  scientist 
at  the  University  of  Michigan’s  Insti¬ 
tute  for  Social  Research. 

Traugott’s  research,  soon  to  be 
published  in  a  new  book,  was  based 
on  data  collected  from  six  indepen¬ 
dent  surveys  as  part  of  the  Times 
Mirror  Co.’s  “The  People,  The  Press 
and  Politics”  project. 

Traugott  found  that  in  most  of  the 
six  surveys,  49%-59%  of  the  respon¬ 
dents  said  news  organizations  have 
too  much  influence  on  candidate  suc¬ 
cess,  and  most  said  they  do  not  want 
television  stations  to  report  Election 
Night  projected  outcomes. 

In  addition,  Traugott’s  research 
showed  that  the  public  does  not 
understand  very  well  or  very  clearly 
how  reporters  go  about  their  work, 
and  a  significant  number  of  voters 
think  the  media  should  pay  more 
attention  to  local  and  state  cam¬ 
paigns. 

Inland  board 
supports 
Colombia  papers 

Directors  of  the  Inland  Press  Asso¬ 
ciation,  which  has  run  Latin  Ameri¬ 
can  Cost  and  Revenue  Studies  and 
seminars  for  the  past  few  years, 
adopted  a  resolution  at  its  recent 
annual  meeting  expressing  strong 
support  for  Colombian  newspapers 
besieged  by  drug  trafficker  terrorism. 

Colombia’s  narco-terrorism  has  hit 
home  at  Inland,  the  association  says. 

It  noted  that  this  year’s  board  chair¬ 
man,  Norman  R.  McMullen,  only  last 
July  presented  the  Latin  American 
cost  and  revenue  study  in  the  offices 
of  the  Bucarmanga,  Colombia,  news¬ 
paper,  Vanguardia  Liberal.  In  Sep¬ 
tember,  those  offices  were  bombed 
by  presumed  members  of  the  Cali 
cocaine  cartel. 
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Its  yours,  just  for  writing  a  brief  article  for  FineLine,  the  Newsletter 
on  Journalism  Ethics, 

Ffeies  how  it  works:  Send  us  a  story  about  how  you  faced  a  difficult 
ethical  dilemma  in  your  career  as  a  journalist. 

Upon  acceptance  of  your  article  well  send  you  $500.  Its  that 
simple, 

Rm-  more  information  on  how  you  can  be  a  contributor: 
CALL  TOLL-FREE  1-800-736-0897 
Ask  for  RolMn  Hughes 

FmefJne" 

The  Newsletter  On  Journalism  Ethics 


600  E.  Main  Street,  Louisville,  Kentucky  40202  •  502/584-8182  •  Robin  Hughes,  Editor  •  Barry  Bingham,  Jr,  Publisher 
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Radio  Shack  plans 
to  keep  newspapers 
its  top  ad  medium 

Radio  Shack,  which  reportedly 
advertises  in  more  newspapers  than 
any  other  retailer,  plans  to  continue  to 
use  newspaper  as  its  primary  adver¬ 
tising  medium. 

The  plan  was  revealed  during  a 
target  account  call  to  the  specialty 
retailer  of  consumer  electronics  by 
the  International  Newspaper  Adver¬ 
tising  and  Marketing  Executives’ 
retail  advertising  relations  committee 
at  Radio  Shack  headquarters  in  Fort 
Worth,  Texas. 

Radio  Shack’s  advertising  sched¬ 
ules  will  soon  be  planned  according  to 
a  sophisticated  electronic  tracking  of 
advertised  merchandise  by  various 
criteria,  including  ad  positioning,  said 
Sheila  Flathers,  director  of  newspa¬ 
per  media  at  Radio  Shack,  according 
to  a  report  from  INAME.  Last  year. 
Radio  Shack  implemented  a  com¬ 
prehensive  system  for  tracking  the 
positioning  of  newspaper  advertising, 
as  this  system  relies  on  input  from 
newspaper  account  executives. 
Newspapers  are  ranked  by  customer 
service,  ad  position,  CPM  per  inch 
and  other  factors. 

Cowles  to  sell  two 
papers,  wants  stock 

Cowles  Media  Cotrpany  will  sell 
the  Great  Falls  (Mont.)  Tribune  and 
the  Rapid  City  (S.D.)  Journal.  The 
sales  will  be  handled  by  Goldman, 
Sachs  &  Co. 

Simultaneously,  Cowles  is  offering 
to  purchase  up  to  250,000  shares  of 
Cowles  Media  stock  (about  10%  of 
the  shares  outstanding)  at  a  price,  of 
$200  per  share.  The  offer,  which 
includes  both  voting  and  non-voting 
shares,  was  made  to  all  Cowles  share¬ 
holders  through  an  offering  memoran¬ 
dum.  The  offer  will  expire  on  Jan.  5, 
1990,  unless  extended. 

AASFE  elects  prez 

Clifford  A.  Ridley  of  the  Philadel¬ 
phia  Inquirer  was  elected  ’89-’90 
president  of  the  American  Associa¬ 
tion  of  Sunday  and  Feature  Editors  at 
the  group’s  annual  conference  in  Dal¬ 
las.  He  succeeds  Mary  Hadar  of  the 
Washington  Post. 

Other  officers  elected  were:  first 
vice  president,  Reg  Vickers,  the  Cal¬ 


gary  Herald',  second  vice  president, 
Ellen  Kampinsky,  the  Dallas  Morn¬ 
ing  News;  secretary.  Sue  F.  Smith, 
the  Denver  Post;  and  treasurer,  Bar¬ 
bara  Schuler,  Newsday. 

Regional  directors  elected  were: 
Susan  Bishchoff,  the  Houston 
Chronicle;  Dan  Norman,  the  Fort 
Lauderdale  News! Sun-Sentinel;  and 
Mike  Smith,  the  Detroit  Free  Press. 

Toronto  Star  union 
agrees  to  contract 

Members  of  the  Toronto  Star's 
largest  union  have  voted  80%  in  favor 
of  accepting  a  2 'A- year  contract. 

The  Southern  Ontario  Newspaper 
Guild  voted  485-125  in  favor  of 
accepting  the  contract  at  a  ratification 
meeting  Oct.  22. 

The  contract  offers  wage  increases 
of  8%  and  7%  in  the  first  two  years, 
respectively,  and  4%  in  the  last  six 
months.  It  also  allows  workers  to 
retire  at  age  62  with  a  full  pension. 

The  Guild  represents  about  1,700 
editorial,  circulation,  delivery,  adver¬ 
tising  and  finance  personnel. 

Guild  unit  chairman  Shannon 
McManus  said  there  were  some 
breakthroughs  for  the  employees, 
especially  in  pensions,  but  she  is 
already  planning  for  next  time. 

“I  think  we  have  to  look  to  the  next 
contract  for  getting  improvements  in 
contract  language,  especially  some 
job-security  language,”  she  said. 

Four  other  locals  have  yet  to  vote 
on  the  offer. 

The  unions  had  been  without  a  con¬ 
tract  since  July  1 .  They  were  in  a  legal 
strike  position  at  midnight  Oct.  19, 
and  the  deal  was  reached  a  few  hours 
later. 

—  CP 

NIE  program  brings 
children  to  dress 
rehearsal  of  opera 

A  recent  Toronto  Star  promotion 
for  its  Newspaper  in  Education  pro¬ 
gram  brought  some  35,000  school 
children  in  the  Metro  Toronto  area  to 
see  a  dress  rehearsal  of  the  opera 
Aida  at  the  Sky  Dome  there. 

Two  performances  of  the  opera,  on 
Oct.  26  and  28,  were  presented  in 
association  with  the  Star,  in  return  for 
which  the  International  Opera  Festi¬ 
val  agreed  to  stage  the  two-hour  dress 
rehearsal  Oct.  25  for  the  school  chil¬ 
dren. 


Class  sets  of  30  tickets,  28  children 
and  two  teachers,  were  made  avail¬ 
able  on  a  first-come,  first-served  ba¬ 
sis  to  any  teacher  ordering  Press 
Rehearsal,  an  NIE  teaching  kit  devel¬ 
oped  by  the  Star  to  help  teach  drama 
in  the  classroom. 

Press  Rehearsal  was  available  at  no 
charge  with  an  order  of  150  newspa¬ 
pers  at  the  NIE  rate  of  150  a  copy. 
Ticket  prices  to  the  actual  perfor¬ 
mance  of  the  opera  ranged  from  $35  to 
$150. 

The  offer  was  announced  in  the 
paper  July  6,  and  all  1 , 1 65  class  sets  of 
tickets  were  sold  out  one  week  after 
school  resumed  in  September. 

INAME  publishes 
book  of  sales  ideas 

The  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives  has  released  its  semi-annual 
Sales  and  Idea  Book,  which  features 
more  than  100  of  the  top  revenue-pro¬ 
ducing  ads  in  10  advertising  catego¬ 
ries  from  newspapers  of  all  circula¬ 
tion  sizes. 

This  edition’s  ideas  were  selected 
from  the  more  than  1,000  entries  in 
the  INAME’s  tearsheet  competition. 

Winnipeg  unions 
OK  two-year  deal 

Workers  in  two  unions  at  the  Win¬ 
nipeg  Free  Press  have  voted  to  accept 
a  two-year  collective  agreement. 

Adolph  Setek,  staff  representative 
of  the  Media  Union  of  Manitoba,  said 
75%  of  the  approximately  250  work¬ 
ers  who  turned  out  for  a  meeting  Oct. 
22  voted  to  approve  the  pact. 

Setek  said  the  contract,  which  cov¬ 
ers  Media  Union  of  Manitoba  mem¬ 
bers  and  those  in  the  Graphic  Com¬ 
munications  International  Union, 
provides  5%  pay  raises  in  each  of  the 
two  years,  plus  improved  job  secu¬ 
rity,  vacation  benefits  and  the  addi¬ 
tion  of  Remembrance  Day  as  a  statu¬ 
tory  holiday. 

The  new  contract  represents  the 
first  time  the  Media  Union  of  Man¬ 
itoba  and  Graphic  Communications 
International  have  bargained  jointly 
with  the  newspaper. 

The  Graphics  Communications 
union  represents  about  40  pressmen, 
while  the  Media  Union  of  Manitoba 
represents  about  500  workers  in  the 
newsroom,  circulation  and  advertis¬ 
ing  departments,  mail  room  and  com¬ 
posing  room. 
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Berating  the  competition 

Houston  Post  editor  claims  in  a  column  during  the  SPJ  convention 
that  his  newspaper  is  beating  ‘the  pants  off’  archrivai  Houston  Chronicle 


By  MX.  Stein 

What  does  an  editor  in  a  competi¬ 
tive  battle  do  to  plug  his  newspaper 
while  1,200  visiting  journalists  are  in 
town? 

Well,  if  he’s  David  Burgin,  feisty 
editor  in  chief  of  the  Houston  Post,  he 
writes  a  signed  column  boasting  that 
his  paper  is  “whipping  the  pants  off’ 
the  opposition  Houston  Chronicle  in 
news  coverage  and  accusing  it  of  put¬ 
ting  out  “phony”  circulation  num¬ 
bers  to  mislead  advertisers. 

And  he  was  just  getting  warmed  up. 

The  “To  Our  Readers”  column 
appeared  in  the  Post  Oct.  21  during 
the  annual  convention  of  the  Society 
of  Professional  Journalists. 

Burgin,  who  denied  to  E&P  the 
piece  was  timed  to  the  convention, 
proclaimed  in  the  column  that  “I 
could  not  be  prouder  of  the  Houston 
Post”  for  its  coverage  of  Hurricane 
Jerry  in  Texas  and  the  San  Francisco 
Bay  area  earthquake,  which  followed 
it. 

He  also  called  attention  to  the 
Post’s  seven-part  series  “Women  in 
Fear,”  part  of  which  ran  the  same 
week. 

Of  course,  many  newspapers  pro¬ 
mote  their  own  journalism  in  their 
pages,  but  Burgin  tossed  in  some 
Chronicle-bashing  that  stunned  many 
newspeople  at  the  convention. 

“Our  competitor,  the  Chronicle, 
could  think  of  nothing  special  to  do 
this  week,”  Burgin  wrote.  “All  week 
long  we’ve  also  whipped  the  pants  off 
them  in  the  coverage  of  Hurricane 
Jerry  and  the  California  earthquake. 
Forget  it.  Chronicle;  it  wasn’t  even 
close!  Not  in  reporting  or  writing, 
pictures  or  graphics.” 

Noting  that  both  papers  have  been 
running  local  TV  and  radio  ads  in  fall 
promotional  campaigns,  Burgin 
charged  that  the  Chronicle’s  spots 
“ballyhoo  the  tired  old  notion  that 
bigger  is  better.  They  say  they  have 
more  resources.  It’s  a  whole  lot  of 
hooey.” 

Chronicle  managing  editor  Tony 
Pederson  took  Burgin’s  outburst 
calmly. 

“Frankly,  I  think  we’re  doing  a 


Dave  Burgin 


very  good  job,”  he  responded.  “I 
invite  anyone  to  read  both  papers  and 
form  his  own  opinion.  We  certainly 
are  not  going  to  apologize  for  being 
the  largest  paper  here  and  that  we  like 
to  compete.” 


Speaking  of  awards,  Burgin  railed 
on,  the  Post  had  15  finalists  in  15 
categories  in  the  Texas  Katie  Awards 
sponsored  by  the  Press  Club  of  Dal¬ 
las. 

“You  certainly  didn’t  read  it  in  the 
Chronicle,”  he  snickered. 

In  fact,  the  Post  chief  continued, 
despite  its  240  entries,  the  largest  of 
any  newspaper,  the  Chronicle  had 
only  four  finalists. 

“And  not  one  of  them  was  in  a 
writing  or  reporting  category,”  he 
remarked. 

“So  much  for  more  resources  and 
bigger  is  better,”  Burgin  observed. 
“It’s  one  thing  to  have  a  closet  full  of 
guns,  another  to  know  how  to  load 
’em,  aim  ’em  and  shoot  ’em.” 

Perhaps  the  unkindest  cut  of  all 
came  when  Burgin  made  an  invidious 
comparison  of  the  popularity  of  the 
two  newspapers  among  convention¬ 
eers. 

Both  the  Post  and  Chronicle  pro¬ 
vided  SPJers  with  complimentary 
copies  each  day. 

Although  a  like  amount  of  papers 
was  delivered  by  each  publisher, 
“our  stack  virtually  disappears  and 
theirs  doesn’t,”  Burgin  asserted.  “It 


“I  invite  anyone  to  read  both  papers  and  form  his 
own  opinion.  We  certainty  are  not  going  to  apoiogize 
for  being  the  iargest  paper  here  and  that  we  iike  to 
compete.”—  Chronicie  managing  editor  Tony 
Pederson. 


Pederson  rejected  Burgin’s  asser¬ 
tion  that  the  Post  beat  the  Chronicle 
on  the  earthquake  and  hurricane  sto¬ 
ries. 

“Again,  I  would  ask  people  to  read 
both  papers  and  see  what  they  said,” 
he  suggested. 

In  his  column  Burgin  also 
responded  to  a  Chronicle  ad  claiming 
that  it  has  won  more  awards  than  the 
Post:  “For  what?  Is  someone  passing 
out  awards  these  days  for  phony  cir¬ 
culation  numbers  to  hoodwink  adver¬ 
tisers?” 


is  flattering  indeed  to  receive  such  a 
compliment  from  your  journalistic 
peers.” 

Appearing  with  the  column  was  a 
photo,  which  purported  to  show  a  big 
bundle  of  Chronicles  and  virtually  no 
Posts  in  the  convention’s  registration 
and  exhibit  area. 

In  an  interview  with  E&P,  Burgin 
said  he  writes  an  occasional  column 
when  the  mood  takes  him,  but  he 
claimed  this  was  the  first  time  he  had 
had  ever  gone  after  the  Chronicle  in 
(Continued  on  page  35) 
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UPl  drops  bid  for 
comments’  source 

United  Press  International  dropped 
an  attempt  to  make  the  publisher  of 
Nashville’s  morning  newspaper  name 
the  source  for  disparaging  comments 
about  a  former  UPI  president,  the 
publisher’s  lawyer  said. 

John  L.  Seigenthaler  of  The  Ten¬ 
nessean  was  subpoenaed  in  August  to 
give  a  deposition,  but  he  filed  a 
motion  with  U.S.  District  Judge  John 
T.  Nixon  seeking  to  quash  the  order. 
The  deposition  was  delayed  twice 
while  the  judge  considered  the 
motion,  which  he  has  not  ruled  on. 

Alfred  H.  Knight,  the  publisher’s 
attorney,  said  a  lawyer  for  UPI  told 
him  Oct.  25  that  the  company  was 
withdrawing  the  subpoena,  but 
reserved  the  right  to  issue  it  again. 

The  dispute  involved  a  Tennessean 
story  five  years  ago  in  which  an 
unidentified  source  was  quoted  about 
the  firing  of  William  J.  Small  as  UPI’s 
president.  The  article  quoted  the 
source  as  saying  Small  had  failed  “to 
perform  in  a  manner  expected  of  the 
chief  operating  officer.  He  did  not  live 
up  to  expectations.” 

Small  sued  UPI  for  $10  million, 
alleging  breach  of  contract  and  claim¬ 
ing  several  UPI  executives  libeled 
him  in  explaining  the  reasons  for  his 
departure. 

UPI  then  sought  to  have  The  Ten¬ 
nessean  identify  the  source. 

Seigenthaler  said  in  court  papers 
filed  earlier  that  Tennessee’s  “shield 
law”  allowed  the  newspaper  to  with¬ 
hold  the  name  of  the  source. 

—  AP 

Another  libel  suit 
filed  against  weekly 

A  former  Canon  City,  Colo., 
administrator  sued  the  Fremont 
Observer  for  libel  Oct.  23,  the  second 
libel  lawsuit  lodged  against  the 
weekly  newspaper  in  two  weeks. 

Errol  Snider  filed  the  suit  in  Fre¬ 
mont  County  District  Court  claiming 
the  newspaper  defamed  him  in  arti¬ 
cles  that  accused  him  of  fiduciary 
fraud  and  peijury. 

Snider  says  the  paper  accused  him 
of  peijuring  himself  before  the  Canon 
City  Council  regarding  a  federal  grant 
application.  An  auditor’s  report  to  the 
City  Council  after  the  newspaper  alle¬ 
gation  cleared  Snider  of  wrongdoing. 

Snider  is  seeking  damages  based  on 
(Continued  on  page  47) 
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WASHINGTON  REPORTING 
FELLOWSHIPS 

Applications 

%mg 

accepted. 


The  Paul  Miller  Washington  Reporting  Fellowships  program 
is  designed  to  help  Washington-based  print  and  broadcast 
bureau  chiefs  and  staffers  do  a  better  job  of  developing  locally 
oriented  news  stories  in  the  nation’s  capital. 

Beginning  in  Spring  1990, 15  fellows  will  spend  two  days 
a  month  for  12  months  meeting  with  experienced  Washington 
journalists,  visiting  the  places  where  local  news  originates, 
learning  how  to  obtain  information,  and  getting  to  know 
prominent  newsmakers  and  behind-the-scenes  news  sources. 

Eligibility  The  fellowships  are  designed  primarily  for 
journalists  currently  or  about  to  be  assigned  to  Washington 
by  any  regional  or  national  newspaper,  wire  service,  or  radio 
or  television  station  maintaining  a  bureau  in  Washington. 
Applicants’  employers  must  endorse  applications  and  affirm 
recipients  will  be  permitted  to  attend  all  sessions. 

Selection  Fellowships  will  be  awarded  based  on  applicants’ 
potential  to  provide  superior  coverage  of  locally  oriented  news 
in  Washington  for  readers  and  audiences  across  the  country. 

Schedule  Applications  are  due  January  15, 1990  and  recipients 
will  be  announced  in  February  1990.  Classes  start  in  April  1990. 

Location  Many  of  the  sessions  will  be  held  at  the  National 
Press  Club  in  the  National  Press  Building  at  14th  and  F  Streets, 
N.W  Others  will  take  place  on  Capitol  Hill, 

Faculty  The  associates  who  will  teach  the  sessions  include 
experienced  Washington  reporters,  analysts,  public-affairs 
specialists,  lobbyists,  and  other  Washin^on-based  experts. 

Fees  The  fellowships  are  tuition-free.  Meals,  and  when 
applicable,  transportation  and  lodging  will  be  provided. 

Affiliation  The  fellowships  are  an  operating  program  of 
the  Gannett  Foundation  of  Washington,  D.C.,  in  cooperation 
with  the  National  Press  Foundation,  and  using  the  facilities  of 
the  National  Press  Club. 


Additional  information  and  application  forms  are  available  from: 

Paul  Miller  Washington  Reporting  Fellowships 

P.O.  Box  12310,  Arlington,  VA  22209,  Phone:  (703)  284-6727 
after  November  15, 1989:  (703)  875-0920 
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Inside  UPl 

(Continued  from  page  II) 


•  At  a  September  1984  meeting, 
consultant  Hillman  suggested  UPI 
withhold  from  the  Internal  Revenue 
Service  taxes  deducted  from  employ¬ 
ees’  pay  —  $1.5  million  a  quarter. 
Nogales  went  along,  but  insisted 
Ruhe  and  Geissler  sign  a  statement 
absolving  him  of  responsibility. 

•  Too  broke  to  pay  the  White 
House  $30,000  for  transportation  to 
cover  the  president,  UPI  editors 
asked  for  and  got  $15,000  loans  from 
Newsday  editor  Anthony  Insolia  and 
Chicago  Tribune  editor  James 
Squires. 

•  Ruhe  and  Geissler  broke  an 
agreement  to  give  the  Guild  6.5%  of 
UPI  stock  in  exchange  for  employees 
taking  a  25%  wage  cut. 

•  Nogales,  convinced  Ruhe  and 
Geissler’s  intransigence  would  kill 
UPI,  set  out  to  remove  them.  With  the 
help  of  lender  Foothill,  he  eventually 


won  an  agreement  to  divide  the  com¬ 
pany  between  owners,  management, 
the  Wire  Service  Guild,  and  creditors. 
It  got  him  and  other  managers  fired  in 
1985  and  sent  management  into  a  cha¬ 
otic  fight  for  control,  which  Nogales 
eventually  won. 

•  Facing  Chapter  1 1  with  no  cash 
and  creditors  threatening  to  file  to 
liquidate  UPI,  editor  Max  McCrohon 
sided  with  Ruhe  and  Geissler,  casting 
a  critical  board  vote  not  to  file  for 
bankruptcy  protection. 

•  Nogales  ordered  the  firing  of  80 
staffers  just  days  before  UPI  Chapter 
11  filing  in  order  to  save  severance 
costs. 

•  Desperate  for  cash  in  Chapter  1 1 , 
UPI  asked  for  an  emergency,  volun¬ 
tary  9.9%  rate  hike.  While  some  sub¬ 
scribers  paid,  two-thirds  refused  and 
others  canceled. 

•  During  his  takeover,  Vazquez 
initially  refused  to  supply  $1 .5  million 
to  cover  expenses,  forcing  Nogales  to 
threaten  a  lawsuit  against  his  incom¬ 
ing  boss  and  dooming  his  future  at 
UPI. 

•  Vazquez  had  no  firm  plan  to  save 
his  40-milIion  investment  in  UPI 
except  to  disrupt  management  and 


fire  employees. 

•  It  cost  Vazquez  $350,000  to 
remove  Nogales. 

•  Milt  Benjamin,  hired  as  a  consul¬ 
tant  for  $27,000  a  month,  became 
president  but  resigned  after  hiring 
three  editors  at  a  cost  of  $2  million 
over  five  years.  Cost  of  Benjamin’s 
quiet  resignation;  $250,000. 

•  Desperate  to  keep  clients,  Benja¬ 
min  cut  the  Chicago  Sun-Times  rate 
by  $670,000  and  gave  the  wealthy 
Washington  Post  a  year  of  UPI  for 
free. 

•  UPI  newspaper  clients  had 
slipped  to  under  400,  less  than  half 
that  left  from  Scripps. 

•  Geissler  re-emerged  to  help  a 
struggling  Vazquez  exit  UPI  by 
arranging  talks  with  Infotechnology 
Inc.  executives  who  would  finally 
take  over  in  1988. 

•  Infotech  chairman  Dr.  Earl  Brian 
offered  to  take  UPI  pretty  much  for 
free  and  demanded  Vazquez  pay  off 
over  $7  million  in  debts. 

•  The  Guild  refused  to  give  up  its 
option  to  buy,  forcing  Vazquez  to 
accept  a  proxy  offer  from  Brian.  Vaz¬ 


quez  called  his  disastrous  $70-million 
thrashing  his  greatest  error. 

In  six  years  UPI  would  have  three 
owners  and  eight  presidents.  It  was 
losing  up  to  $2  million  a  month  when 
Infotech  took  control,  cutting  costs 
and  staff,  especially  in  foreign  news 
and  photos. 

By  1989,  UPI  had  about  6.50  jour¬ 
nalists  and  200  newspaper  subscrib¬ 
ers,  “a  gaunt  shadow”  compared 
with  1,700  employees,  and  over  800 
newspapers  Scripps  handed  over  in 
1982.  Revenue  was  less  than  half  its 
1984  level  of  $104  million. 

Queens  section  for 
New  York  Newsday 

New  York  Newsday  has  introduced 
a  new  special  section  for  Queens 
called  Queens  Sunday  that  will 
emphasize  people,  places  and  institu¬ 
tions  there  in  major  news  stories  and 
special  columns  devoted  to  the  bor¬ 
ough. 

The  section  includes  18  pages  of 
editorial  and  retail  advertising,  plus 
real  estate  classified  advertising. 


Candidates  chosen 
for  AP  board  seats 

The  nominating  committee  of  the 
Associated  Press  has  selected  the  fol¬ 
lowing  candidates  for  election  to  five 
seats  on  the  AP  board  of  directors,  to 
be  held  at  the  annual  meeting  of  mem¬ 
bers  in  Los  Angeles  on  April  23, 1990: 

Walter  E.  Bartlett,  the  Greenville 
(S.C.)  News;  James  K.  Batten,  the 
Miami  Herald;  J.  Stewart  Bryan  III, 
the  Richmond  (Va.)  Times-Dispatch; 
Richard  L.  Connor,  the. Fort  Worth 
(Texas)  Star-Telegram;  Robert  H. 
Hartman,  the  Evansville  (Ind.)  Press; 
Ruth  S.  Holmberg,  the  Chattanooga 
(Tenn.)  Times;  Tom  Johnson,  Times 
Mirror  Co.,  Los  Angeles;  Beverly 
Kees,  the  Fresno  (Calif.)  Bee;  Joe  D. 
Smith  Jr.,  the  Alexandria  (La.)  Daily 
Town  Talk;  and  George  W.  Wilson, 
the  Concord  (N.H.)  Monitor. 

From  memberships  in  cities  under 
50,000  population,  the  committee 
nominated  the  following  candidates 
for  election  to  one  seat  on  the  board: 
Ted  M.  Natt,  the  Longview  (Wash.) 
Daily  News;  and  David  J.  Whichard 
II,  the  Greenville  (N.C.)  Daily  Reflec¬ 
tor. 

Incumbent  directors  whose  current 
terms  expire  after  April  23  are  Batten, 
Bryan,  John  O.  Emmerich  Jr.,  Holm¬ 
berg,  Johnson  and  Smith.  Emmerich 
was  not  eligible  for  renomination 
since  he  will  have  served  the  maxi¬ 
mum  of  three  consecutive  three-year 
terms. 

Graham  Fund  gives 
$75,000  to  j-school 

The  Philip  L.  Graham  Fund,  estab¬ 
lished  in  memory  of  the  former 
publisher  and  president  of  the 
Washington  Post,  has  approved  a 
grant  of  $75, (XX)  to  the  University  of 
Maryland  College  of  Journalism. 

The  unrestricted  grant,  to  be  paid 
over  three  years,  will  be. used  to  fund 
special  needs  of  the  college,  including 
the  purchase  of  student-teaching 
equipment,  underwriting  college 
publications  and  developing  recruit¬ 
ing  programs  at  nearby  high  schools 
and  community  colleges. 


DMN’s  new  section 

The  Dallas  Morning  News  has 
introduced  Sunday  Reader,  a  new 
commentary  section  that  includes 
expanded  news  analysis,  opinion  col¬ 
umns  and  book  reviews. 


By  1989,  UPI  had  about  650  journalists  and  200 
newspaper  subscribers,  “a  gaunt  shadow”  compared 
to  1,700  employees,  and  over  800  newspapers  Scripps 
handed  over  in  1982.  Revenue  was  less  than  half  its 
1984  level  of  $104  million. 
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Forbes’  N.J.  papers 
help  Hugo  victims 

The  14  Forbes  Newspapers,  head¬ 
quartered  in  Somerville,  N.J., 
recently  started  a  town-to-town  relief 
fund  for  the  residents  of  Summerville, 
S.C.,  hit  by  Hurricane  Hugo. 

A  local  radio  station  encouraged 
listeners  to  donate  money,  canned 
goods,  construction  materials  and 
clothing,  as  did  the  daily  Courier- 
News  and  Forbes  Newspapers’  flag¬ 
ship  weekly  the  Somerset  Messen¬ 
ger-Gazette. 

The  first  tractor-trailer  load  of 
materials  left  Somerville  Oct.  13  and 
headed  south  with  45,000  pounds 
of  food,  clothing  and  building  materi¬ 
als.  A  second  load,  including  large 
amounts  of  lumber  and  plumbing  fix¬ 
tures,  along  with  food  and  clothing, 
left  Sommerville  two  weeks  later. 

Malcolm  Forbes  offered  his  corpo¬ 
rate  jet,  the  “Capitalist  Tool,”  to 
campaign  leaders  who  flew  to  Charles¬ 
ton  on  Oct.  24  to  meet  their  south¬ 
ern  counterparts,  present  Summer¬ 
ville  Mayor  Berlin  Myers  with  a 
check  for  $13,693  and  tour  the  town. 


By  the  end  of  October,  the  mone¬ 
tary  relief,  not  including  the  two  trac¬ 
tor  trailers  filled  with  supplies, 
exceeded  $15,000. 

Police  search 
home  of  possible 
news  source 

Sheriff’s  deputies  searched  the 
home  of  a  University  of  California 
Santa  Barbara  student  suspected  of 
leaking  confidential  county  health 
care  information  to  a  campus  newspa¬ 
per. 

The  student,  Russell  Tokle,  22,  is  a 
former  employee  of  the  health  care 
unit.  Detectives,  armed  with  a  search 
wjirrant,  removed  more  than  30  com¬ 
puter  discs  from  his  home. 

Health  officials  sought  the  warrant 
after  a  reporter  from  the  university 
newspaper,  the  Daily  Nexus,  ques¬ 
tioned  them  about  the  alleged  dump¬ 
ing  of  patients  into  neighboring  coun¬ 
ties. 

Authorities  said  they  suspected 
Tokle  leaked  information  to  the  paper 
because  he  was  friendly  with  one  of 


its  reporters  to  whom  he  had  placed 
phone  calls  from  the  county  health 
office. 

The  Daily  Nexus  reported  that  the 
deputies  also  removed  school  papers 
and  personal  items  from  Tokle’s 
house. 

Tokle  was  arrested  for  outstanding 
traffic  violations  and  held  at  the  Santa 
Barbara  County  Sheriff’s  office. 

A  Nexus  staff  member  told  the 
California  Newspaper  Publishers 
Association  that  the  paper  planned  to 
run  a  series  on  the  county  allegedly 
turning  away  patients  who  cannot  pay 
for  care. 

Schwarziose  to  be 
’89-’90  assoc,  dean 

Richard  A.  Schwarziose,  professor 
of  journalism  at  Northwestern  Uni¬ 
versity,  has  been  named  associate 
dean  of  the  Medill  School  of  Journal¬ 
ism  for  the  1989-90  academic  year. 

As  interim  associate  dean, 
Schwarziose  will  work  with  dean 
Michael  C.  Janeway  and  others  in 
reviewing  the  school’s  academic  pro¬ 
grams  and  administrative  structure. 


^  E&P’s  January  27, 1990  issue 
will  run  this  special  editorial 
section  dedicated  to  facsimile 
machines.  What  are  the  various  appli- 
cations  of  the  fax  to  newspapers?  How 
can  they  function  with  PCs  or  telephone 
systems?  What  about  costs? 


^  systems?  What  about  costs.'' 

"  These  topics  and  more  will  be  explored  in  our 

January  27, 1990  issue!  Plan  on  it! 

Ad  Deadlines:  Space  January  12;  Material  January  15 


SALES  OFFICES 


N*w  York 

(212)  675-4380 


Chicago 

(312)  641-0041 


Los  Angelos 

(213)  382-6346 


Son  Francisco 

(415)  421-7950 


Toronto 

(416)  833-6200 


1  West  19(tiSlieel- Me*  mart  NY  10011  *212  675  4380  ANW 


ABP 

ANBV  I 


EDITOR  &  PUBLISHER  for  November  18,  1989 


31 


NEWSPEOPLE  IN  THE  NEWS 


Daniel  B.  Carroll  Herbert  Jackson  Charles  Jacobs 


Rosalind  Gromet  Stark,  vice 
president/administration  of  the 
American  Newspaper  Publishers 
Association  Foundation,  moves  to 
vice  president/director  as  of  Jan.  1. 

Her  new  duties  include  overseeing 
Newspaper  in  Education,  Literacy 
and  Minority  Affairs  programs,  and 
directing  the  foundation’s  support  of 
the  First  Amendment  and  its  journal¬ 
ism  education  projects. 

Stark,  a  graduate  of  Simmons  Col¬ 
lege,  Boston,  also  holds  a  master’s 
degree  in  education  from  Harvard 
University.  She  began  her  career  as  a 
classroom  teacher  and  subsequent 
posts  included  director  of  editoral  ser¬ 
vices  for  the  National  Association  of 
Elementary  School  Principals. 

At  the  foundation.  Stark  succeeds 
Judith  D.  Hines,  executive  vice 
president,  who  is  retiring  Dec.  31 
after  15  years  with  the  foundation. 
She  currently  is  chairman  of  the 
executive  committee  of  the  First 
Amendment  Congress. 

Ik  ik  * 

Robert  C.  Smith,  vice  president/ 
finance  and  chief  financial  officer  of 
Tribune  Company,  Chicago,  has  been 
elected  to  the  newly  created  position 
of  senior  vice  president  and  chief 
financial  officer.  He  adds  the  tax, 
legal  and  corporate  relations  func¬ 
tions  to  his  financial  responsibilities. 

Smith,  with  the  company  since 
1977,  was  elected  treasurer  in  1981 
and  a  vice  president  the  next  year.  He 
has  an  undergraduate  degree  from 
Yale  University  and  a  master’s  man¬ 
agement  degree  from  Northwestern 
University. 

*  *  * 

Janet  M.  Lavine  has  joined  Cox 
Enterprises  Inc.,  Atlanta,  as  trea¬ 
surer  from  assistant  treasurer  of  Pep¬ 
siCo  Inc.,  Purchase,  N.Y.  She  suc¬ 
ceeds  John  G.  Boyette,  who  was 
promoted  to  vice  president  and  con¬ 
troller. 

*  *  * 

Albert  C.  Smith  III,  general  man¬ 
ager  of  Publishers’  Auxiliary,  is  join¬ 
ing  DCI  Publishing  Inc.,  publisher  of 
community  newspapers  in  metropoli¬ 
tan  Washington,  D.C.,  and  southern 
Maryland,  as  vice  president,  group 
manager  for  the  Reston  and  Tyson 
newspapers  and  publisher  of  the 
McLean,  Great  Falls  and  Vienna/ 
Oakton  Connections. 

William  J.  Aultman,  who  has 
been  vice  president  and  group  man¬ 
ager  for  all  six  Connection  Newspa¬ 
pers  in  Fairfax  County,  will  become 
executive  vice  president  of  DCI. 


Daniel  B.  Carroll,  an  assistant 
metropolitan  editor  at  the  Central 
New  Jersey  Home  News,  New  Bruns¬ 
wick,  has  been  promoted  to  metropoli¬ 
tan  editor,  replacing  Herbert  Jack- 
son,  who  assumed  the  newly  created 
position  of  special  projects/political 
editor. 

Carroll  is  in  charge  of  local  news¬ 
gathering  operations  with  emphasis 
on  breaking  news  and  Jackson  will 
coordinate  series  and  stories  and 
supervise  statehouse  and  election 
coverage.  He  has  been  named  to  the 
editorial  board. 

Also,  Louise  Kramer,  a  municipal 
reporter  at  the  Home  News  since 
1987,  is  now  an  assistant  metropolitan 
editor.  She  previously  was  employed 
for  five  years  in  program  planning  at 
WNETAThirteen,  New  York  City. 

*  *  * 

Jim  Kershner,  previously  enter¬ 
tainment  editor  and  columnist  at  the 
Kent  (Wash.)  Valley  Daily  News,  has 
joined  the  Spokesman-Review  and 
Spokane  Chronicle  with  the  same 
titles. 

Also,  Richard  Wiens,  formerly  a 
news  desk  editor  at  the  Daily  News  of 
Los  Angeles,  is  Idaho  news  editor  in 
Spokane. 

Chuck  Carter,  formerly  an  edito¬ 
rial  artist  at  the  Cincinnati  Post,  joms 
the  Spokane  papers  as  a  graphic 
artist. 

♦  ♦  * 

At  the  Manchester  (Conn.)  Herald, 
promotions  announced  by  publisher 
Penny  Sieffert  include: 

Marie  P.  Grady,  former  city  edi¬ 
tor,  named  managing  editor; 

Ron  Robillard,  a  former  editor  at 
the  Hartford  Courant,  named  news 
editor  and  editor  of  the  opinion  page; 
and 

Douglas  C,  Murphy  Sr.,  former 
advertising  director  of  the  Williman- 
tic  (Conn.)  Chronicle,  named  adver¬ 
tising  director. 


Charles  Jacobs  has  been 
appointed  editor  of  New  Jersey 
Focus,  a  new  four-color  Sunday  sup¬ 
plement  now  being  carried  by  nine 
newspapers. 

He  is  a  former  president  of 
Alameda  Newspaper  Group  in  the 
San  Francisco  Bay  area  and  later 
served  as  publisher  of  the  North 
Jersey  Herald  &  News  and  the  Pater¬ 
son  News. 

*  * 

Among  recent  changes  in  the  sports 
staff  of  the  Dallas  Times  Herald, 
Frank  Wooten,  copy  editor,  was 
named  assistant  sports  editor  with 
responsibilities  for  the  night  sports 
news  desk  operation. 

Johnny  Boggs,  a  copy  editor,  was 
named  sports  copy  desk  chief,  and 
Susan  Hall  joined  the  sports  desk  as 
a  copy  editor.  She  has  worked  in  edit¬ 
ing  and  reporting  assignments  for  the 
Muskogee  (Okla.)  Daily  Phoenix  and 
as  a  health/general  assignment 
reporter  for  USA  Today. 

On  the  news  desk,  Mike  Boslet, 
editor,  was  promoted  to  executive 
news  editor.  Lorraine  Brady,  for¬ 
merly  features  editor  of  the  Brazos- 
port  Facts,  joined  the  news  desk  as  a 
copy  editor. 

♦  ♦  * 

Bruce  Kramer,  formerly  retail 
marketing  services  manager  at  the 
Chicago  Tribune,  has  the  newly 
created  position  of  manager  of  mar¬ 
keting  research  and  services. 

Prior  to  joining  the  Tribune  in  1986, 
Kramer  was  sales  promotion  business 
manager  for  Mervyn’s  Division  of 
Dayton-Hudson  Corp.,  Dallas. 

Also,  Chuck  DelGrande,  for¬ 
merly  general  marketing  services 
manager,  is  now  facsimile  products 
manager,  a  newly  created  position. 

Both  Kramer  and  DelGrande  con¬ 
tinue  to  report  to  Bob  Dickey,  direc¬ 
tor  of  marketing. 
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James  E.  Burke  Jr.,  former  chair¬ 
man  and  chief  executive  officer  of 
Johnson  &  Johnson,  has  been  elected 
to  the  board  of  directors  of  The 
Washington  Post  Company. 

Buike,  who  was  named  chairman 
and  chief  executive  officer  of  Johnson 
&.  Johnson  in  1976,  stepped  down  as 
chairman  last  April  26.  He  continues 
as  a  member  of  the  board  of  directors 
but  will  not  stand  for  re-election  in 
1990. 

He  also  serves  as  a  director  of  the 
International  Business  Machines 
Corporation  and  The  Prudential 
Insurance  Company  and  is  chairman 
of  the  board  of  Partnership  for  a  Drug- 
Free  America. 

The  Washington  Post  Company 
also  has  elected  John  B.  Morse,  43, 
vice  president-finance.  He  has  served 
as  vice  president  and  controller  since 
joining  the  company  in  July  of  this 
year. 

*41  * 

Fred  W.  Smith,  president  and 
chief  operating  officer  of  the  Donrey 
Media  Group,  has  announced  man¬ 
agement  changes  in  the  eastern  news¬ 
paper  group  that  affect  Donrey  news¬ 
papers  in  Texas  and  Oklahoma. 

Following  the  death  of  Jerry  Cren¬ 
shaw,  who  was  general  manager  of 
the  Denison  (Texas)  Herald,  Mark 
Palmer  was  promoted  to  general 
manager  of  that  paper.  Palmer  moves 
from  the  Weatherford  (Texas)  Demo¬ 
crat  and  Tom  Quinn  replaces  him  as 
general  manager. 

Quinn,  general  manager  of  the  Guy- 
man  (Okla.)  Daily  Herald  since  1985, 
recently  was  given  the  additional 
responsibility  of  region  manager. 

Bill  Murphy  Jr.,  general  manager 
of  the  Holdenville  (Okla.)  Daily  News 
since  1988,  replaces  Quinn  in  Guy- 
mon  and  Judy  Collins  will  act  as 
general  manager  for  the  Holdenville 
paper  and  the  Wewoka  (Okla.)  Daily 
Times. 

*  *  * 

Laurie  Winer  recently  joined  the 
New  York  Times  as  a  drama  critic. 
She  previously  was  Off  Broadway 
critic  for  the  Wall  Street  Journal. 

*  *  * 

Gail  Brown  is  now  treasurer  and 
chief  financial  officer  for  Buckner 
News  Alliance.  He  previously  was 
corporate  controller  in  Buckner’s 
Seattle  headquarters. 

4*  4>  4i 

Judy  Ross,  formerly  manager/ 
recruitment  for  Gannett  Co.  Inc.,  has 
been  named  director  for  personnel. 
She  joined  Gannett  in  1988  from 
search  consultant  for  Leon  A.  Farley 
Associates,  an  executive  search  firm. 


Joseph  A.  Frick,  formerly  director 
of  personnel,  has  been  promoted  to 
vice  president,  human  resources  for 
Philadelphia  Newspapers  Inc., 
publisher  of  the  Philadelphia  Inquirer 
and  Philadelphia  Daily  News.  He 
succeeds  Mary  Jean  Connors,  who 
was  named  vice  president,  human 
resources  for  Knight-Ridder  Inc.,  the 
Miami-based  parent  company. 

Frick  moved  to  Philadelphia  in 
March,  1987,  from  the  Westinghouse 
Electric  Corp.  Defense  and  Electron¬ 
ics  Center,  Baltimore,  where  he  held 
a  variety  of  managerial  posts  in  the 
human  resources  area.  A  graduate  of 
the  University  of  Notre  Dame,  he  also 
holds  a  master’s  degree  in  business 
administration  from  Loyola  College, 
Baltimore. 

4>  4>  4c 

Sidney  H.  Bliss  is  the  fourth  gener¬ 
ation  of  the  Bliss  family  to  hold  the 
title  of  named  publisher  of  the  Janes¬ 
ville  (Wis.)  Gazette. 

He  recently  succeeded  his  uncle, 
Robert  W.  Bliss,  who  retired  in 
October  and  now  is  publisher  emeri¬ 
tus.  His  father,  the  late  Sidney  H. ;  his 
grandfather,  Harry  H.;  and  great¬ 
grandfather,  Howard  F.  date  the 
Bliss  family  name  as  publisher  back  to 
1883. 

He  also  is  president  of  Gazette 
Printing  Co.  which  publishes  several 
newspapers  in  Wisconsin  and  Michi¬ 
gan  and  has  Wisconsin  radio  affili¬ 
ates. 

The  new  publisher,  a  graduate  of 
Milton  College,  began  full-time  work 
with  Gazette  Printing  and  in  radio 
broadcasting  sales  before  moving  to 
the  Gazette  in  1974  in  advertising 
posts  and  then  to  general  manager. 
He  also  became  president  in  January 
1988. 


ELAINE  NORTON  HOOKER  has 
been  named  deputy  director  of  the 
Associated  Press  corporate  communi¬ 
cations  department. 

A  veteran  AP  newswomon,  corre¬ 
spondent  and  bureau  chief,  and  for 
the  past  year  a  copy  editor  for  the 
Boston  Globe,  Hooker's  responsibili¬ 
ties  include  editing  AP  World,  a  nraga- 
zine  for  the  worldwide  staff  and  mem¬ 
ber  news  organizations. 

She  was  bureau  chief  in  Hartford 
three  years  before  resigning  last  year 
to  study  theology  and  also  has  served 
as  correspondent  in  Springfield, 
AAass.,  and  newswomon  arid  news  edi¬ 
tor  in  Boston. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 

Mark  Tomasik,  who  has  been  with 
Scripps  Howard  since  1978  and 
assigned  to  the  Cincinnati  Post  since 
March,  is  now  sports  editor  of  the 
newspaper. 

He  was  with  the  Evansville  Press 
from  1978  to  1985,  the  last  five  years 
as  assistant  sports  editor  and  sports 
columnist.  He  then  moved  to  execu¬ 
tive  sports  editor  of  the  Hollywood 
(Fla.)  Sun-Tattler. 

Tomasik  joined  the  Post  as  assis¬ 
tant  metro  editor  and  his  wife,  Diane, 
is  a  part-time  copy  editor  for  the 
newspaper. 

*  4i  4> 

Marvin  B.  Berenblum,  recently  a 
senior  vice  president  of  human 
resources  for  Knight-Ridder,  has 
joined  Heidrick  and  Struggles  Inc., 
international  executive  search  firm. 

Berenblum  was  senior  human 
resources  executive  of  Continental 
Grain  Company  prior  to  Knight-Rid¬ 
der. 
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consumer  advocate  Ralph  Nader’s 
Public  Citizen  Litigation  Group,  had 
not  decided,  as  E&P  went  to  press, 
whether  to  seek  a  new  hearing. 

However,  its  attorney,  William 
Schultz,  said  the  Court’s  inability  to 
break  the  tie  “left  the  option  to  other 
courts  to  come  out  the  other  way.” 

Mixed  opinions  in  the  courts  send  a 
strong  message  that  if  newspapers 
follow  Detroit’s  lead  in  money-losing 
price  wars,  “future  JOA  applications 
might  not  be  as  lucky,”  he  said. 

Legally,  the  tie  limits  the  applica¬ 
bility  of  the  case  to  the  D.C.  circuit. 

Knight-Ridder  spokesman  Frank 
Hawkins  downplayed  the  close  calls 
in  the  courts,  comparing  the  outcome 
to  a  close  football  game  in  which  rec¬ 
ords  show  a  win,  despite  the  slim 
margin. 

“Its  just  a  wonderful  moment,” 
Free  Press  executive  editor  Heath 
Meriwether  said  soon  after  news  of 
the  ruling  reached  Detroit.  “This  is 
Michigan’s  oldest  newspaper  and  one 
of  its  most  respected  voices.  This 
assures  it  will  be  heard  for  another 
hundred  years.” 

Eschewing  champagne,  a  relieved 
news  staff  went  back  to  work,  many 
waiting  to  see  before  believing,  he 
said. 

The  JOA  ran  a  nerve-racking,  on- 
again-off-again  course  since  April 
1986.  In  August  1988,  the  papers  were 
just  hours  from  merging  non-editorial 
operations  when  a  court  intervened. 
Adding  to  the  uncertainty  was 
Knight-Ridder’s  highly  publicized 
vote  to  close  the  Free  Press  if  the  JOA 
collapsed. 

While  setting  no  legal  precedent, 
the  decision  left  new  questions  about 
the  Newspaper  Preservation  Act. 

“There  really  isn’t  any  message,” 
said  Robert  Picard,  an  Emerson  Col¬ 
lege  professor  who  specializes  in 
media  economics.  “What  it  says  is 
there’s  a  real  problem  in  the  law.” 

Referring  to  the  widely  criticized 
“appearance  of  impropriety”  sur¬ 
rounding  the  Detroit  JOA  —  advance 
planning,  corporate  maneuvering, 
public  relations  —  Picard  urged  Con¬ 
gress  to  revise  the  law  to  clarify 
exactly  when  JOAs  are  warranted  in 
the  future. 

Picard  and  others  doubted  oppo¬ 
nents’  predictions  that  Detroit  would 
provide  a  “road  map”  for  other 
papers  to  create  losses  fjy  engaging  in 
price  wars  in  order  to  appear  “fail¬ 
ing”  to  win  a  JOA. 

“That  is  not  what  happened  in 
Detroit  and  it  would  be  foolish  for 


anybody  to  attempt  it  anywhere 
else,”  said  Jonathan  Thackeray,  a 
Cleveland  attorney  who  has  repre¬ 
sented  newspapers  in  three  JOAs. 

“I’m  afraid  this  will  hearten  future 
JOA  opponents  to  take  the  next  one  to 
the  Supreme  Court,”  Thackeray  said, 
“but,  without  opinions  being  written, 

I  can’t  see  an  awful  lot  of  law  being 
made.” 

He  disagreed  with  criticism  the  law 
is  too  flexible,  instead  calling  it  overly 
rigid  and  weighted  by  cumbersome 
procedures. 

“It’s  impossible  to  get  any  closer 
and  still  lose,”  said  Ed  Wendover,  co- 
chairman  of  Michigan  Citizens  and 
publisher  of  the  Community  Crier  in 
suburban  Detroit. 

Calling  it  “a  major  victory  for 
major  publishers,”  he  said,  “This 
fight  is  far  from  over  nationally.” 

He  said  there  were  some  100  mar¬ 
kets  where  papers  from  different 
towns  might  form  JOAs. 

About  24  cities  still  have  competing 
dailies  and  are  considered  JOA  possi¬ 
bilities,  but  a  daily-weekly  applica¬ 
tion  from  Manteca,  Calif. ,  has  raised 
disturbing  questions  about  the  law. 
Since  the  law  legitimized  17  pre¬ 
existing  JOAs  in  1970,  some  200 
papers  have  failed  and  five  were 
saved  through  JOAs. 

Predicting  readers  and  advertisers 
would  get  “less  newspapering  for 
more  money,”  Wendover  called  on 
area  papers  to  find  jobs  for  displaced 
employees. 

He  said  most  legal  costs  of  the  1 ,600 
member  citizens  group  were  paid  by 
Public  Citizen. 

Walter  Hussman  Jr.,  who  as 
publisher  of  the  Arkansas  Democrat 
is  locked  in  a  price  war  with  Gannett’s 
Arkansas  Gazette,  called  the  decision 
“disappointing.” 

Hussman  interpreted  the  divided 
court  decisions  to  mean  “it’s  engag¬ 
ing  in  judicial  roulette  to  count  on 
approval  of  a  JOA  with  below-cost 
pricing  ...  I  think  some  of  the  large 
chains  may  have  to  rethink  their 
strategy.” 

Named  as  executives  to  the  oper¬ 
ating  agency  were  Robert  J.  Hall  as 
executive  vice  president  for  circula¬ 
tion,  production  operations  and  the 
work  force;  Gary  L.  Anderson,  as 
senior  vice  president  and  chief  finan¬ 
cial  officer;  and  Richard  J.  McClen- 
nen  as  senior  vice  president  for  mar¬ 
keting,  promotion  and  research. 

Keating  told  E&P  about  450  jobs 
will  be  eliminated,  mostly  through 
early  retirement,  buyouts  and  volun¬ 
tary  severance,  with  fewer  than  100 
involuntary  layoffs. 

Advertising  and  cover  price 
increases  will  be  decided  after  the 
startup,  he  said.  The  Free  Press  is 


currently  sold  for  20^  daily  and  the 
News  is  sold  for  150. 

Special  bonuses  to  employees  for 
supporting  the  plan  were  being  nego¬ 
tiated,  expected  to  be  decided  within 
a  week,  Keating  said. 

The  joint  agency  will  print  in  the 
Free  Press’  Riverfront  Plant  and  the 
News’  North  Plant. 

“After  all  this  time,  we’re  all  look¬ 
ing  forward  to  getting  started,”  he 
said. 

FCC  chairman  says 
papers  should  join 
with  regional  Bells 

Newspapers  should  join,  not  fight, 
telephone  companies  in  electronic 
publishing,  a  top  federal  regulator 
told  newspaper  publishers  Nov.  2. 

Alfred  Sikes,  chairman  of  the  Fed¬ 
eral  Communications  Commission, 
said  newspapers  could  use  their  pub¬ 
lishing  experience  to  boost  the 
nation’s  telecommunications  infra¬ 
structure  and  help  assure  that  Ameri¬ 
cans  derive  the  same  “information 
age”  benefits  that  other  nations  are 
beginning  to  enjoy. 

“Obviously,  the  American  news¬ 
paper  industry  understands  that  vid¬ 
eotext  services  will  ultimately  have  a 
significant  impact  on  your  industry,” 
Sikes  told  a  meeting  of  the  American 
Newspaper  Publishers  Association’s 
telecommunications  committee. 

Noting  newspaper  opposition  to 
telephone  companies  providing  such 
service,  he  said,  “I  would  like  to  sug¬ 
gest,  however,  that  as  lines  of  demar¬ 
cation  blur,  partnerships  can  often 
work  better  than  rearguard  actions.” 

Electronic  publishing  includes 
computer-based  data  and  voice  mes¬ 
saging  services  and  advertising  pro¬ 
grams  such  as  electronic  yellow 
pages. 

The  seven  regional  Bell  operating 
companies  were  barred  in  the  1984 
breakup  of  the  American  Telephone 
and  Telegraph  Co.  from  entering  the 
information  services  industry  out  of 
fear  they  would  use  their  huge 
resources  to  kill  competition. 

But  U.S.  District  Court  Judge  Har¬ 
old  Greene,  who  oversaw  the  AT&T 
divestiture,  later  said  the  Bell  compa¬ 
nies  may  provide  voice-messaging 
services  and  also  act  as  “gateways” 
by  providing  single  phone  numbers 
that  will  reach  multiple  information 
service  providers.  They  still  cannot 
offer  the  information  services  them¬ 
selves. 

The  ANPA  opposes  the  Bell  com¬ 
panies’  entry  into  electronic  publish¬ 
ing  as  long  as  the  Bells  have  monopo¬ 
lies  in  local  telephone  networks. 

—  AP 


34 


EDITOR  &  PUBLISHER  for  November  18,  1989 


Houston 

(Continued  from  page  28) 


print. 

He  said  he  had  been  “infuriated  by 
the  Chronicle’s  tv  and  radio  ads.  The 
column,  he  explained,  was  his  way  of 
“fighting  back.” 

Burgin  contended  the  column's 
publication  during  the  SPJ  meeting 
was  “just  a  coincidence.” 

“This  is  competition,”  he  went  on. 
“The  Hearst  company  has  made  a 
decision  to  bury  us  and  be  the  only 
newspaper  in  town.” 

Questioned  about  his  reference  in 
the  column  to  the  Chronicle’s 
“phony”  circulation  figures,  Burgin 
referred  to  a  court  case  in  June  when  a 
Houston  jury  awarded  $54,000  in 
damages  and  $30,000  in  attorney  fees 
to  a  former  Chronicle  independent 
distributor,  who  claimed  the  paper 
defrauded  him. 

The  plaintiff,  Jimmy  Bassett,  who 
worked  for  the  Chronicle  from  1981 
through  1984,  said  the  paper  forced 
him  to  take  extra  newspapers  and 
would  not  allow  him  to  stop  delivery 
to  non-paying  customers. 

In  his  last  four  months  on  the  job, 
Bassett  said,  he  was  given  1,190 
newspapers  a  day,  although  he  had 
only  600  paying  subscribers. 

The  jury  found  that  the  Chronicle 
had  breached  its  contract  with  Bas¬ 
sett  and  also  committed  fraud. 

Jack  Sweeney,  the  Chronicle’  vice 
president  of  sales  and  marketing, 
denied  Burgin’  charge  of  false  circula¬ 
tion  figures. 

“Whether  it’s  Singleton  or  the 
Canadians,  these  charges  are  con¬ 
stantly  being  made  by  various  levels 
of  Post  management  because  of  our 
big  lead,”  Sweeney  said.  “If  that’s 
the  only  way  they  can  compete,  they 
are  in  trouble.  What  they  should  do  is 
go  out  and  sell  more  papers  to  close 
the  circulation  gap.  Our  numbers  are 
confirming  that,  by  a  wide  margin, 
readers  prefer  the  Chronicle.” 

The  Post  is  owned  by  Media  News 
headed  by  W.  Dean  Singleton.  The 
paper  was  purchased  from  the 
Toronto  Sun  Co. 

According  to  the  March  1989  ABC 
publishers’  statements,  the  Chronicle 
led  in  daily  circulation  with  427,843  to 
322,193  for  the  Post.  The  Chronicle’s 
Sunday  circulation  was  585,845,  com¬ 
pared  with  362,847  for  the  Post. 

The  Chronicle  claims  to  have  60% 
of  the  total  newspaper  advertising  in 
Houston. 

Sweeney  said  ABC’s  audits  in 
Houston  “are  as  extensive  as  any 
market  in  the  country.  How  could  you 
be  an  ABC  member  and  come  up  with 


phony  numbers?” 

The  Chronicle  official  said  the  jury 
award  to  the  former  distributor  is 
being  appealed.  He  termed  Bassett’s 
allegations  “totally  unfounded,” 
adding  that  the  man  had  been  fired  for 
“poor  performance.” 

Bus  painted  to  look 
like  rolled-up  paper 

To  promote  The  Herald  of  Everett, 
Wash.,  throughout  Snohomish 
County,  a  community  transit  bus  was 
painted  to  resemble  the  newspaper. 

On  the  bus  is  the  image  of  a  rolled- 
up  newspaper.  One  side  shows  The 
Herald  mast  and  the  other  the  begin¬ 
ning  of  a  news  story.  The  end  of  the 
bus  was  painted  to  look  like  the  end  of 
the  rolled-up  paper. 


Bartimus 

(Continued  from  page  17) 

every  year  hundreds  of  thousands  of 
rural  Americans  are  giving  up  and 
moving  to  cities  —  frustrated  by 
farming  troubles  and  loss  of  jobs 
through  factory  closings.  Whole 
towns  are  abandoned,  she  related. 

Although  the  going  is  tough,  Barti¬ 
mus  made  it  clear  that  she  is  where 
she  wants  to  be  and  doing  what  she 
wants  to  do. 

She  said  a  well-known  Eastern 
newspaper  editor  recently  asked  her, 
“Why  are  you  still  just  a  reporter?” 

“Ignoring  the  inferred  insult,”  Bar¬ 
timus  said,  “I  told  him  quite  simply 
‘it’s  what  I  do  best.’  And  in  this  terri¬ 
tory,  it  is  also  what  I  love  doing.” 


Calif,  hall  of  fame  featured  at  Cal  Poly 


Forty-two  plaques  honoring  color¬ 
ful,  early-day  newspaper  publishers 
and  editors  are  part  of  the  California 
Newspaper  Hall  of  Fame  at  the  Cali¬ 
fornia  Polytechnic  State  University 
campus  in  San  Luis  Obispo. 

The  plaques  date  from  1957.  They 
were  originally  hung  in  the  State  Capi¬ 
tol,  but  after  the  statehouse  was  reno¬ 


vated  they  were  consigned  to  storage, 
away  from  public  view. 

The  permanent  display  in  the 
Graphic  Arts  Building  at  Cal  Poly  is 
slated  to  be  enlarged  in  December 
with  the  addition  of  a  number  of 
plaques  from  the  California  Press 
Association’s  Justus  F.  Craemer 
Publisher  of  the  Year  Award. 


News  and  Observer  Publishing  Company  of  Raleigh 
has  agreed  to  sell  its  three  South  Carolina  dailies,  including 

The  Herald  of  Rock  Hill 

(Daily  Circulation  27,900) 

To  McClatchy  Newspapers  of  Sacramento 

We  are  proud  to  have  served  as  the  broker  for 
News  and  Observer  Publishing  Company  in  this  transaction. 

Lee  Diiks  &  Associates 
313-6464230 
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Motto'Announces 

Our  second  complete  Motter  flexo 

Thisonebeloi^to 


In  the  last  three  months, 
Motter  has  proven  its  flexo  tech¬ 
nology  in  the  start-up  of  two  new 
complete  newspaper  press  lines — 
the  first  at  Knight-Ridder’s  Macon 
Telegraph  and  News  in  Macon, 
Georgia  and  now  at  Scripps 
Itoward’s  The  Evansville  Courier 
in  Evansville,  Indiana.  And  the 
evidence  continues  to  mount — 
Motter  flexo  technology  is  every¬ 
thing  newspaper  flexo  printing  is 
supposed  to  be.  And  then  some. 

Just  listen  to  Bill  Williamson, 
Production  Director  for  the  Scripps 
Howard  Evansville  Courier: 
“Since  we  first  investigated  flex¬ 
ography  it’s  come  a  long  way.  It 
produces  clean,  colorful  news¬ 
paper  printing.’’ 

Motter’s  Evansville  Courier 
Installation. 

During  its  start-up  period 
The  Evansville  Courier  is  already 
seeing  dramatic  evidence  of  those 
advantages...  advantages  that  are 
coming  from  a  complete  12  unit 
position  Motter  flexo  installation, 
which  includes: 

•  TVenty-four  black  and  white 
couples 

•  Fourteen  color  couples 

•  Twelve  Motter  SA-2000  Plus 
3-Arm  Reels 

•  One  Double  2: 1  Folder 

•  One  Single  3:2  Folder 

•  Motter  Ink  Management  System 

•  Motter  Press  Control  System 


According  to  Williamson, 
“We  chose  this  press  after  look¬ 
ing  at  what  a  number  of  other 
manufacturers  had  to  offer.  In  our 
opinion,  the  Motter  equipment  is 
better  built.’’ 

Motter:  Good  Product, 

Good  Ptople. 

High  praise  we’re  proud  to 
receive.  But  we  also  think  it  takes 
good  people  to  make  a  better 
product. 

Williamson  agrees:  “For  us, 
Motter’s  biggest  selling  point  is 


Motter  people.  Their  engineers 
asked  a  lot  of  smart  questions 
about  our  process  and  listened 
closely  to  our  answers...  they 
didn’t  try  to  sell  us  what  they  had; 
they  tailored  their  press  to  meet 
our  needs.  That’s  a  hard  job  with 
a  press  this  big,  but  Motter  was 
more  than  willing  to  do  it.’’ 
Motter  Ink  Management 
And  Control  Systems. 

The  Evansville  Way. 

Williamson  likes  the  ink 
management  system  too:  “Motter 
offers  one  of  the  few  closed  loop 
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The  Same  Thii^. 

j'^ain.) 

newspaper  press  has  just  come  on  line. 
The  Evansv^e  Courier. 


systems  I’ve  seen.  Since  the  ink 
is  never  subject  to  the  open  air,  we 
don’t  have  to  worry  about  evapo¬ 
ration  altering  viscosity  or  ink 
mists  affecting  the  environment.” 

And  the  Motter  comprehen¬ 
sive  system  of  programmable 
logic  controls  offers  simple  and 
precise  pushbutton  control  mak¬ 
ing  the  job  of  a  press  operator 
much  easier. 

An  Investment  In  The  Future. 

The  new  Evansville  Courier’s 
printing  facility  is  indeed  an  in¬ 
vestment  in  their  future.  And  the 


Motter  flexo  pressline,  which  is 
showcased  as  a  major  part  of  their 
daily  newspaper  operations,  re¬ 
flects  the  very  latest  in  flexo 
newspaper  printing  technology. 

The  Macon  Telegraph  and 
News.  The  Evansville  Courier. 

Not  slip-ins.  Not  bits  and  pieces. 
But  full  flexo  press  lines.  Coming 
next — our  third  press  line  start¬ 
up  at  The  Union  Leader  and  The 
New  Hampshire  Sunday 
News  in  Manchester, 

New  Hampshire  (Union 


Leader  Corporation).  We  think 
this  record  proves  something 
about  Motter  know-how. 

Let  us  [Move  ourselves  to  you 
too.  Call  Jim  Leatham,  Director 
of  Marketing  and  Sales,  for  all  the 
details  and  ask  for  a  sample  of  the 
latest  paper  to  demonstrate  the 
quality  of  flexo  newsprinting  from 
Motter. 


MOTTER 

PRINTING  PRESS  CO. 


P.O.  Box  1562  ■  York,  PA  17405  ■  717-755-1071 


NEWS/TECH 


A  ‘real-life’  test 

Users  and  vendors  at  NPPA  workshop  assemble  entire  prepress  system 
from  scratch  to  produce  fully  paginated  newspaper  on  deadline 


By  Jim  Rosenberg 

While  25  photographers  had  work¬ 
ing  opportunities  to  enjoy  the  island 
charm  and  fine  early-autumn  weather 
on  Martha’s  Vineyard,  an  equal  num¬ 
ber  of  editors  indoors  had  to  wait  for 
the  weekend  as  they  toiled  at  the 
tubes  in  an  effort  to  electronically 
paginate  a  24-page  broadsheet  news¬ 
paper  in  color. 

The  dozens  of  observers  included 
foreign  editors  and  a  psychiatrist,  the 
father  of  two  photojournalists. 

When  the  National  Press  Photogra¬ 
phers  Association  set  up  shop  on  the 
Massachusetts  island  Oct.  1-7,  it  did 
so  to  assess  the  capability  of  creating 
and  paginating  such  a  product  from 
start  to  finish,  on  deadline,  in  hotel 
meeting  rooms  turned  high-tech  pre¬ 
press  facilities. 

Many  participants  could  be  seen 
working  morning,  noon  and  night. 

“A  long,  hard  week,  but  well  worth 
it”  one  vendor  later  said  of  it,  recall¬ 
ing  20-hour  workdays  toward  the  end. 
Some  participants  reportedly  waited 
in  the  lobby  at  4  a.m.  hoping  to  see 
pages  or  seeking  more  information 
about  the  systems. 

“Part  of  the  problem,”  said  Owen 
McBrien,  Scitex  senior  marketing 
manager  for  publishing,  “was  that 
you  got  caught  up  in  the  enthusiasm. 
We  had  photographers  and  editors 
who  would  work  all  day  and  then 
come  back  in  the  evening,  asking  for 
pages.” 

Only  ads  were  absent  from  their 
paper,  scheduled  to  print  Oct.  10  at 
the  Cape  Cod  Times,  but  run  a  week 
later  owing  to  insufficient  time  to 
complete  the  last  five  of  16  pages 
handled  on  Scitex  equipment.  (The 
pages  were  completed  at  Scitex’s 
Bedford,  Mass.,  demo  center.) 

At  press  time,  McBrien  told  E&P 
that  delays  were  unrelated  to  techni¬ 
cal  problems.  He  called  it  “a  situation 
where  we  had  some  experimenting 
going  on  while  we  were  trying  to  pro¬ 
duce  the  pages,”  costing  about  18  to 
20  hours. 

“We  had  an  individual  who  was 
playing  while  we  were  trying  to  pro¬ 
duce,  and  as  a  result  we  kept  getting 


The  Electronic  Tones 


The  Electronic  Times  was  the  end 
result  of  the  weeklong  NPPA  workshop. 

the  wrong  information  out  of  the 
photo  desk.” 

Hands-on  learning 
“It  wasn’t  just  an  exercise  in  pro¬ 
ducing,  it  was  a  journalism  exercise,” 
said  NPPA  president  John  Long, 
Hartford  Courant  chief  photogra¬ 
pher.  He  said  photographers  writing 
their  own  copy  gained  reporting 
experience  while  editors  learned  the 
use  of  electronic  photo  editing,  layout 
and  page  assembly  systems. 


Newsday  photographer  John  Cor¬ 
nell  noted  that  participants’  experi¬ 
ence  with  electronic  photography  and 
editing  varied,  and  that  they  repre¬ 
sented  papers  in  the  30,00()-circula- 
tion  range  up  to  the  New  York  Times. 

Production  began  in  fits  and  starts 
Monday,  with  systems  and  networks 
still  coming  together  on  Wednesday, 
deadline  for  the  first  typeset  copy. 


According  to  Bill  Hodge,  page 
designer  at  the  Long  Beach,  Calif. 
Press-Telegram,  most  of  the  difficul¬ 
ties  were  expected  and  involved  sys¬ 
tem  hookups  and  interfacing.  Dead¬ 
line  was  Thursday  6  p.m.- 

The  newspaper  prepress  operation 
was  put  together  from  scratch  in  three 
days,  “which  is  unheard  of,”  said 
Cornell.  “The  only  thing  we  don’t 
have  here  is  a  printing  press.”  (Both 
NPPA  past  presidents,  Hodge  and 
Cornell  co-chaired  the  workshop.) 

The  Electronic  Still  Photojournal¬ 
ism  Workshop  not  only  simulated  a 
working  situation  for  the  participants, 
but  also  put  vendors’  representatives 
and  products  into  a  live  production 
environment,  where  they  would  be 
counted  upon  to  contribute  to  the  cre¬ 
ation  of  the  paper.  “I  think  there 
was  just  one  vendor  whose  equip¬ 
ment  .  .  .  did  not  end  up  mesh¬ 
ing  into  our  network,”  said  Hodge. 

Cornell  said  he  was  learning  a  lot  in 
a  few  days  and  called  it  an  educational 
experience  for  all  involved.  “We’re  in 
a  situation  now  where  we  have  ven¬ 
dors  here  who  live  in  a  blue-sky 
world.  We’re  the  reality  world,”  he 
said.  “They  come  in  and  say,  ‘Ooh, 
this  is  wonderful,’  and  we  say,  ‘Ooh, 
we  don’t  need  all  that  .  .  .  ’  So  we’re 
telling  them  things  and  they’re  giving 
information  back  .  .  .  it’s  a  two-way 
street.” 

McBrien  called  the  project  a  “his¬ 
toric  first  —  I  don’t  know  of  anyone 
who  has  ever  done  it  before.”  He  said 


it  was  an  “innovative  approach  to 
trying  to  see  if  various  systems  could 
be  integrated  in  a  free-form  environ¬ 
ment.” 

Friday  was  set  aside  for  vendors 
and  users  to  talk  about  the  products  in 
terms  of  the  users’  experiences  and 
applications  suited  to  their  needs. 

“1  think  that’s  going  to  be  benefi- 
(Continued  on  page  40) 


“It  wasn’t  Just  an  exercise  in  producing,  it  was  a 
journaiism  exercise,’’  said  NPPA  president  John  Long, 
Hartford  Courant  chief  photographer. 
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“Our  new  “Hold  on  a 
display  ad  minute !  We 
software’s  want  a  ser/oMS 
got  to  run  on  system.  With 
the  Mac.  It’s  color  graphics 
got  to  be  'and  database 
fast  and  integration!” 
easy  to  use!” 
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Still  video  photo  token  with  a  Canon  RC-760  of  Tim  Justice 
(seated)  and  other  NPPA  workshoppers  os  they  view  elec¬ 


tronic  image. 


Photo  hff  Frank  Ho/ 


Still  video  photo  token  with  o  Canon  RC-760  of  a  page  of 
the  Electronic  Times  newspaper  taking  shape. 

Photo  b/  Frank  Hoy 


Test 

(Continued  from  page  38) 

cial  for  them,”  said  Cornell  at  mid¬ 
week.  “They  will  then  be  able  to 
supply  us  with  the  product  that  we 
need,  not  what  they  think  we  need. 
The  companies  are  real  excited  about 
being  here.” 

Commending  NPPA  for  a  “very, 
very  successful”  effort,  McBrien  said 
that,  had  those  responsible  for  it 
“spent  a  lot  of  time  thinking  about  the 
enormity  of  the  project,  they  might 
not  have  done  it.” 

“More  intense,”  was  the  way 
Howtek  Colorscan  operator  Christine 
Wurlitzer,  formerly  on  the  publishing 
side,  described  her  few  days’  work  by 
way  of  comparison  with  trade  show 
demonstrations.  McBrien  said  he 
thought  the  best  aspect  was  the  level 
of  cooperation  among  all  involved. 
“We  did  things  that  you  might  not 
ordinarily  do  in  a  trade  show.” 


NEED  A  PRESS? 


ONE  CORPORATION 
3400  Malone  Drive 
Atlanta,  GA  30341 
404  458-9351 


Hardware  and  software 

Sony,  Canon,  Nikon  and  Minolta 
supplied  still  video  cameras.  “We 
knew  we  would  have  a  lot  of  video,” 
said  Hodge.  “We  had  19  .  .  .  which  is 
every  demo  camera  in  the  country 
and  one  [Sony]  that  came  from 
Japan.” 

Almost  all  the  images  used  were 
reproduced  in  color.  Three  of  the 
cameras  recorded  only  color, 
although  black-and-white  images  can 
be  printed. 

Film  cameras  contributed  about  a 
third  of  the  photos  printed.  The 
Minolta  cameras  could  not  be  used  in 
Monday’s  rain,  “which  kind  of 
changed  the  mix”  of  video  and  film, 
according  to  Hodge.  Some  of  that 
page  space  went  to  color  negative 
images,  while  some  material  was 
reshot  with  the  Minoltas  the  next  day. 

Eastman  Kodak  supplied  film. 
While  Konica  did  not  introduce  its 
room-temperature  tabletop  color 
print  processor,  it  did  provide  the  CL- 
KP40E  Nice  Print  System  for  pro¬ 
cessing  color  (no-wash  chemistry;  up 
to  40  rolls/hour).  Portable  scanner- 
transmitters  from  Leaf  Systems/AP, 
Hasselblad/Sinclair  Communications 
and  Nikon  Electronic  Imaging  were 
on  hand  for  handling  negatives. 

Electronic  “photographs”  were 
passed  on  2Va"  magnetic  disks  through 
video  players  to  Macintoshes  and 
converted  to  TIFF  files  for  sizing, 
crops  and  color  correction.  Once 
saved  in  Encapsulated  PostScript  and 
stored  on  Sony’s  high-capacity, 
rewritable  magneto-optical  disks 
(which  also  stored  scanned  images), 
they  could  be  brought  up  on  page 
placement  terminals. 

Still  video  was  but  one  component 


of  the  electronic  technology  applied 
to  gathering  and  preparing  the  paper’s 
content.  With  a  receiving  dish  and 
terminal.  Independent  Network  Sys¬ 
tems  supplied  live  satellite  feed  of 
KRTN  News  Wire  and  the  New  York 
Times  News  Service.  Sinclair  also 
showed  the  Monotype  PIPS  picture 
desk  and  Agence  France-Presse  had 
its  Image  Terminal  PC-based  photo 
workstation. 

Adobe,  Aldus,  Howtek,  Letraset 
and  Sc'*ex  brought  products  for  elec¬ 
tronic  processing  and  pagination. 
Much  of  the  hardware  was  supplied 
by  NYNEX  and  Apple  Computer; 
Radius  lent  monitors  and  24-bit  video 
cards  for  color  display. 

Page  proofs  were  made  on  equip¬ 
ment  from  Enco  (Hoechst  Celanese 
Printing  Products  Division).  Color 
work  for  pages  put  together  on  the 
Howtek  system  could  also  be  proofed 
on  the  company’s  Pixelmaster.  Scitex 
offers  a  Mitsubishi  thermal  printer 
with  its  Visionary  package.  Sony  had 
a  still  video  printer  that  features 
some  color  adjustment  for  color  hard¬ 
copy. 

Cornell  said  final  negatives 
required  a  high  resolution  because 
medium  resolutions  were  creating 
moire  patterns  in  images. 

“We  also  have  to  see  how  far  we 
can  blow  the  still  video  images  with¬ 
out  them  tearing  apart,”  he  added, 
noting  that  results  were  satisfactory 
at  two  columns  with  some  sharpen¬ 
ing. 

The  workshop  featured  pre-release 
demonstrations  of  Adobe  Systems’ 
Photoshop  image-enhancement/crea¬ 
tion  software  for  the  Macintosh  with 
2MB  memory  (acquired  in  April  and 
scheduled  to  ship  early  next  year). 
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It  complements  Adobe’s  existing 
type  and  line  art  products  and  pro¬ 
vides  painting  and  drawing  tools,  fil¬ 
ters  and  various  tools  for  image  selec¬ 
tion  and  alteration,  including  color 
correction  and  retouching. 

With  automatic  trap,  separations 
can  be  printed  directly  from  Adobe 
Photoshop  or  saved  as  Encapsulated 
PostScript  documents  for  subsequent 
placement  in  page  layout  programs. 
When  placed  into  Adobe  Illustrator 
documents,  type  and  line  art  can  be 
added  to  the  EPS  files. 

The  workshop  was  situated  on  two 
floors  and  ran  AppleTalk  and  Ether¬ 
net  networks.  On  Monday,  editors 
were  shown  the  available  software 
and  chose  to  use  Scitex  Visionary  and 
Aldus  PageMaker. 

PageMaker  files  were  brought 
downstairs  by  “sneakernet”  to  the 
Howtek  system;  any  negatives  were 
input  via  Howtek  scanner.  Howtek 
reprised  its  live  demonstration  of  the 
Open  Prepress  Interface,  promoted  by 
Aldus,  that  was  first  done  at  Septem¬ 
ber’s  Seybold  Conference.  It  described 
OPI  as  “a  new  set  of  PostScript  con¬ 
ventions  that  define  sizing,  position¬ 
ing  and  cropping  information  for 
TIFF  images.”  High-end  prepress 
systems  can  strip  images  electroni¬ 
cally  into  page  negatives  created  from 
PageMaker  (which  requires  its  Color 
Extensions  to  bring  in  the  TIFF 
images). 

Howtek’s  Colorscan  system  offers 
an  optional  PostScript  language-com¬ 
patible  raster  image  processor  capa¬ 
ble  of  interpreting  a  PageMaker¬ 
generated  file  at  up  to  30(X)-dpi  resolu¬ 
tion.  The  embedded  OPI  “comments 
from  PageMaker  are  used  to  retrieve 
and  substitute  the  high-resolution 
production  scans  for  the  reduced- 
resolution  Macintosh  images.  A  full 
page  is  then  electronically  stripped: 
images  are  combined  with  text  and 
graphics  and  output  in  four  separa¬ 
tions  to  the  Bidco  FP80C  color  imager 
(Colorscan  80). 

Wurlitzer  said  Howtek’s  Colorscan 
would  produce  about  half  the  news¬ 
paper’s  pages.  She  said  PageMaker 
files  were  loaded  onto  Howtek’s  Sun 
fileserver,  from  which  operators  on 
Macs  could  place  the  low-resolution 
TIFF  images  into  assigned  positions 
on  those  pages,  do  any  fine-tuning 
and  return  a  page  to  the  fileserver 
with  cropping  and  other  indications  in 
OPI. 

Wurlitzer  explained  that  after  Post¬ 
Script  text  was  RIPped,  OPI  com¬ 
ments  were  processed  for  automatic 
modification  of  the  high-resolution 
images.  During  OPI  processing,  she 
said,  a  copy  of  the  original  full  image 
is  retained. 

One  participant  observed  more  edi¬ 


The  first  page  proof  to  be  produced  at  the  NPPA  work¬ 
shop  is  examined  by  (from  left)  John  Cornell,  former  NPPA 
president  and  co-chair  of  the  workshop;  Larry  Nighswander 
of  National  Geographic,  who  took  on  the  role  of  managing 
editor  for  the  paper;  and  an  official  from  Howtek,  Inc.  which 
was  one  of  the  two  companies  making  the  page  negatives. 

Photo  by  John  Long 


torial  work  being  done  downstairs 
than  had  been  expected,  and  noted 
that  it  seemed  some  participants  were 
more  “comfortable”  with  Quark’s 
Macintosh  software. 

Upstairs,  pages  were  designed  and 
assembled  on  Scitex  Visionary. 
According  to  McBrien,  Visionary 
software  is  based  on  “a  heavily  modi¬ 
fied  version  of  QuarkXPress,”  which 
are  Scitex  enhancements  for  such 
things  as  utilities,  conversion  tools, 
grids,  an  annotation  layer  and  poly- 
goning.  He  said  the  typographical 
controls  and  the  general  approach  to 
page  design  and  layout  are  Quark’s. 

The  Visionary  Gateway  is  a  direct 
Macintosh-Scitex  link.  Designs,  lay¬ 
outs  and  text  ordinarily  are  passed  to 
a  Scitex  Response  system,  or  graph¬ 
ics  and  pictures  for  designing  can  be 
brought  in  from  the  Response.  Output 
is  plotted  on  a  Raystar. 

At  the  workshop,  however,  output 
was  to  a  Linotronic. 

“This  is  the  first  time,  that  I’m 
aware  of,  that  a  Scitex  Visionary  has 
driven  the  Linotype  RIP  3  and  the 
L500  directly,”  said  McBrien.  Prod¬ 
uct  specialist  Marcia  Sampson  was 
credited  with  working  out  the  Lino- 
tron  interface  (as  well  as  getting  Vision¬ 
ary  running  at  the  site,  troubleshoot¬ 
ing,  advising  and  assembling  pages). 

The  experience  brought  about 


another  first  for  Scitex.  One  Vision¬ 
ary  Gateway  was  brought  to  the 
island  with  many  copies  of  the  appli¬ 
cations  program. 

“Some  of  the  hardware  did  not  sup¬ 
port  full  Visionary,  so  we  were  run¬ 
ning  what  I’ll  call  an  alpha  test  version 
of  Visionary  Junior,”  said  McBrien. 
“We  found  only  two  bugs  in  a  whole 
week  of  having  people  banging  on  it.” 
He  said  he  thought  it  was  the  first  time 
Visionary  Junior  was  used  in  a  “pub¬ 
lic  environment.” 

Four  Macs  were  able  to  run  Vision- 
(Continued  on  page  42) 


^^iFOCDER  NOISE  ^ 
PAPER  DUST  ,  »>'‘ 

problemsl??????  : 


your  PRESSROOMC^- 
POLLUTION  SOLUTIONS 

1800  CHAPMAN 

ROCKVILLE,  MD  20^2  V 

CONTACT:  JOHN  GRAMATES^' 

(301)  881-4242 


EDITOR  &  PUBLISHER  for  November  18,  1989 


41 


Test 

(Continued  from  page  41) 


ary;  the  rest  ran  Visionary  Junior 
because  of  their  limited  disk  capacity. 
Though  McBrien  sent  enough  extra 
RAM  to  make  all  Macs  into  eight-meg 
machines,  some  only  had  40MB  or 
20MB  drives. 

“That’s  not  sufficient  to  support  an 
application  when  a  finished  page, 
including  pictures,  will  run  20  to  25 
megabytes”  at  the  resolution  used, 
McBrien  explained. 

Visonary’s  Sharp  desktop  scanner 
could  be  used  for  graphic  input.  Text 
came  from  popular  word  processing 
applications  (on  Mac  SE’s)  or  from 
copy  typed  or  edited  directly  in 
Visionary  and  Visionary  Junior  page 
layouts.  Proofing  was  done  directly  to 
a  LaserWriter  or,  for  larger  color 
hardcopy,  on  Visionary’s  Mitsubishi 
thermal  printer. 

McBrien  said  that  had  he  known  so 
many  would  have  wanted  color  hard¬ 
copy  he  would  have  brought  a  second 
Mitsubishi. 

“The  Scitex  gateway  was  very 
heavily  used  toward  the  end,”  said 
McBrien,  “because  everybody 
wanted  color  output”  to  keep  as  a 
sample  of  their  work. 

With  five  Visionary  pages  yet 
unmade  when  the  system  had  to  be 
taken  down,  Scitex  took  back  files  on 
Sony’s  rewritable  magneto-optical 
disks  for  page  completion. 

“Once  we  left  Martha’s  Vine¬ 
yard,”  said  McBrien  “there  was  no 
way  of  outputting  on  the  Lino- 


Lorry  Nighswonder  of  Notional  Geographic  (seated  right)  leads  a  budget 
meeting  at  the  NPPA  photo  workshop.  Others  pictured  include  (standing  left) 
John  Cranfill,  assistant  managing  editor,  Dallas  Morning  News;  (seated) 
AAarcia  Sampson,  Scitex;  Owen  McBrien,  Scitex;  and  (standing  right)  George 
Wedding,  director  of  photography,  Sacramento  Bee. 

Photo  by  John  long 


tronic  .  .  .  which  only  knows  Adobe 
fonts.”  He  said  they  felt  it  was  impor¬ 
tant  to  adhere  to  the  original  plan  by 
not  mixing  Bitstream  fonts  with  the 
Adobe. 

Once  back  in  Bedford,  he 
explained,  pictures  were  deleted  from 
the  Visionary  page;  then  a  PostScript 
text  file  was  created  on  disk  and  pro¬ 
cessed  through  the  VIP  to  create  a 
high-resolution  Scitex  line  work  file, 
which  is  transferrable  to  the  system. 
It  represents  everything  but  the  pic¬ 


ture,  including  rules,  boxes  and  tint 
blocks.  McBrien  said  it  was  “the  only 
way  to  preserve  the  Adobe  fonts.” 

About  his  post-project  prepress, 
McBrien  commented  that  it  “took 
considerably  less  time  to  produce  the 
pages  on  the  Raystar  than  it  did  on  the 
desktop,”  and  added  that  “it  is  still 
significantly  faster  to  use  a  main-host 
system  to  do  the  final  work.”  He  said 
Scitex  will  issue  a  comparison  report 
from  “extensive  records”  kept  dur¬ 
ing  the  project. 


Virus  lays  Macs  low 

But  NPPA  workshop  members  restore  network 


By  Jim  Rosenberg 

By  Sunday  night,  Oct.  1,  National 
Press  Photographers  Association 
members  and  vendor  representatives 
had  set  up  a  Macintosh  network  for  a 
weeklong  electronic  still  photojour¬ 
nalism  workshop.  The  next  morning  a 
virus  brought  down  the  system. 

“All  of  the  Macintoshes  were 
infected  within  a  matter  of  minutes,” 
said  Owen  McBrien,  Scitex  senior 
marketing  manager  for  publishing. 

Calling  it  a  “good  experience” 
from  the  real  world,  McBrien  said  the 
infection  was  “one  of  the  most  inter¬ 
esting  things  that  was  brought  home 
to  the  participants  [who]  experienced 
what  a  computer  virus  can  do  in  a 


desktop  environment.” 

Good  or  bad,  the  experience  cost 
the  project  three  or  four  hours  of 
work,  according  to  McBrien,  who 
noted  that  the  “virn”  virus  infected 
every  application. 

“Once  we  found  out,”  he  said, 
“we  used  several  virus  programs, 
quickly  wiped  everything  out  and 
reloaded  everything.” 

Sacramento  Bee  photo  editor 
George  Wedding  (a  picture  editor  for 
The  Electronic  Times  published  by 
the  workshop)  said  “we  had  to  go 
through  and  clean  up  each  machine 
and  reinstall  software  on  each 
machine.  Fortunately  we  were  only 
installing  limited  software  products 
on  each  machine.” 


National  Geographic's  Larry 
Nighswander  was  credited  with  the 
cleanup. 

Wedding  added  that  Virex  Guard 
was  used  thereafter  to  examine  all 
disks  to  prevent  any  reinfection. 
McBrien  said  network  users  were 
cautioned  not  to  run  games  or  strange 
software  thereafter. 

Most  of  the  Macs  —  those  in  the 
middle  of  the  electronic  prepress 
area  —  were  linked  by  Quick  Mail. 
McBrien  explained  that  Visionary 
was  unaffected  because  it  was  iso¬ 
lated  from  the  infected  network:  The 
Scitex  Gateway  driving  the  Lino- 
tronic  L5(X)  would  have  exceeded  net¬ 
work  support. 

(Continued  on  page  46) 
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Critiquing  NPPA  workshop 

Photographers  and  editors  discuss  ethics,  stiii  video  photography, 
eiectronic  production  and  technoiogy  in  deveiopment 


By  Jim  Rosenberg 

“I’ve  been  playing  editor  in  chief, 
making  sure  that  it  all  works,”  said 
Newsday's  John  Cornell  midway 
through  the  National  Press  Photogra¬ 
phers  Association’s  recent  Electronic 
Still  Photojournalism  Workshop. 
“It’s  a  strange  position  for  a  photog¬ 
rapher  to  be  in.  I  am  running  a  news¬ 
paper.  It’s  exciting.  It’s  a  hell  of  a  lot 
more  work  than  I  ever  thought  it 
was.” 

Reporting  directly  to  Cornell  in  the 
project  to  create  an  all-electronic, 
fully  paginated  color  newspaper  were 
systems  editors  Laslo  Vespremi,  for¬ 
merly  with  Mac  Week,  now  with 
Electronics  For  Imaging  (EFI),  and 
Tim  Lasker,  formerly  of  Scitex,  then 
Newsday,  now  on  staff  at  The 
National.  (Among  Lasker’s  responsi¬ 
bilities  was  production  of  final  page 
negatives.) 

Production  responsibilities  were 
organized  in  parallel  chains  of  com¬ 
mand,  with  Providence,  R.I.  Journal- 
Bulletin  managing  editor,  graphics, 
David  B.  Gray  under  Cornell  as  desk 
chief  (copy  flow,  editing,  page  pro¬ 
duction,  deadlines).  Reporting  to 
Gray  were  writers,  under  Mike  Morse 
(Western  Kentucky  University  pro¬ 
fessor,  photojournalism  major  chair¬ 
man),  and  NPPA  president  John  Long 
{Hartford  Courant),  past  president 
Bill  Hodge  (Long  Beach  Press-Tele¬ 
gram)  and  Bill  Ostendorf  (Providence 
Journal-Bulletin),  copy  editing. 

On  the  photo  side,  Larry  Nigh- 
swander  (National  Geographic)  man¬ 
aged  from  the  design  desk  (content, 
page  design,  photo  editing).  Below 
him  were  picture  editors,  including 
Jon  Falk  (Philadelphia  Daily  News) 
and  George  Wedding  (Sacramento 
Bee),  to  whom  editors  and  photogra¬ 
phers  reported. 

The  NPPA  said  it  would  have 
another  go  at  an  all-electronic  color 
newspaper  next  fall,  probably  in 
Tempe,  Ariz.,  where  it  hopes  to  put 
the  workshop  on  a  single  floor  and 
have  at  least  twice  the  space  it  had  on 
Martha’s  Vineyard  Oct.  1-7,  accord¬ 
ing  to  Cornell,  who  is  project  co- 
chairman. 


Ethical  issues  of  image  modifica¬ 
tion  inevitably  arise  in  any  discussion 
of  electronic  photography.  Just  as  at 
February’s  Digital  Photography  con¬ 
ference  (E&P,  Mar.  25,  pp.  40,  46), 
the  matter  was  the  subject  of  a  work¬ 
shop  session. 

At  the  conclusion  of  the  workshop, 
Newsday  photo  editor  Ken  Irby 
stressed  the  need  to  decide  first  what 
is  and  is  not  acceptable  at  newspapers 
right  now  using  conventional  tech¬ 
niques,  and  then  to  apply  those  same 
standards  to  electronic  photo  pro¬ 
cessing. 

On  the  future  of  image-processing 
systems,  Apple  Computer’s  Chris 
Thorman  said,  “I  think  the  kind  of 
processing  power  you  get  from  a 
Scitex  machine  will  be  available  [on  a 
smaller,  standard  machine]  in  five 
years.” 


Other  discussions  showed  no  likeli¬ 
hood  of  soon  arriving  at  any  stan¬ 
dards,  methods  or  devices  for  archiv¬ 
ing  or  storing  images  on  magnetic  or 
optical  media. 

Most  criticism  voiced  at  the  Friday 
wrap-up  session  confirmed  the  inter¬ 
est  and  value  of  the  workshop.  A  pho¬ 
tographer  who  learned  “more  about 
pagination  than  about  electronic  pic¬ 
ture  editing”  sought  more  time  work¬ 
ing  with  electronic  image  processing. 
Alotting  more  time  for  photographers 
to  learn  the  use  of  electronic  picture 
desks  was  suggested,  keeping  alive 
the  issue  of  photographers  maintain¬ 
ing  control  over  the  picture  process¬ 
ing  stage  of  production. 

Provided  they  are  trained  in  the 
proper  use  of  the  equipment,  Gannett 
News  Service  photo  editor  Hollis 
Engley  said,  “the  more  tools  we  can 
get  in  the  hands  of .  .  .  these  much- 
maligned  copy  editors,  the  better  off 


we’ll  be.” 

He  said  versatility  with  the 
machines  was  a  necessity.  For  better 
or  for  worse,  at  many  smaller  papers 
only  a  few  people  perform  multiple 
tasks,  and  handling  of  photos  by  copy 
editors  is  a  fact  of  life.  . 

As  for  getting  such  systems  into 
newspapers,  Dallas  Morning  News 
assistant  managing  editor,  opera¬ 
tions,  John  Cranfill,  said  to  expect  the 
powers  that  be  to  make  “point-by- 
point  decisions”  for  individual  com¬ 
ponents  rather  than  systemwide 
choices.  Attributing  that  to  insuffi¬ 
cient  technical  information  or  experi¬ 
ence,  he  indicated  that  those  at  such 
decision-making  levels  cannot  be 
expected  to  devote  the  time  required 
to  understand  all  issues  involved  in 
assembling  systems  that  exploit  the 
latest  technology. 


Some  participants  wanted  more 
time  shooting  with  still  video  cameras 
and  more  cameras  for  more  photogra¬ 
phers.  Nonetheless,  one  shooter  who 
regretted  having  to  shoot  color  nega¬ 
tive  film  for  the  first  two  days  said  he 
believed  there  was  ample  time  and 
enough  still  video  cameras  for  more 
sharing. 

Cornell  said  that  until  the  workshop 
began  it  was  unknown  how  many 
cameras  would  be  available.  (In  fact, 
all  available  demo  cameras  were  lent 
to  the  workshop.) 

Although  project  leaders  empha¬ 
sized  that  the  eiectronic  workshop 
was  as  much  for  editing  and  produc¬ 
tion  as  it  was  for  picture-taking,  San 
Jose  Mercury  News  photo  and  graph¬ 
ics  editor  Mark  Wiggington  conceded 
that  “production  sure  overwhelmed 
this  beast,”  and  added  that  in  future 
more  opportunity  would  be  sought  for 
sharing  information,  cameras  and 


At  the  conclusion  of  the  workshop,  Newsday  photo 
editor  Ken  Irby  stressed  the  need  to  decide  first  what 
is  and  is  not  acceptable  at  newspapers  right  now 
using  conventional  techniques,  and  then  to  apply 
those  same  standards  to  electronic  photo  processing. 
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systems. 

It  was  also  suggested  that  the  video 
disks  be  kept  as  a  library  of  images  so 
that  at  the  outset  of  other  workshops 
editors  need  not  wait  for  creation  of 
new  photos  before  practicing  pro¬ 
cessing  and  layout  skills  on  the  pic¬ 
ture  desks.  (Still  video  disks,  floppies 
and  rewritable  optical  disks  were  to 
be  collected  by  NPPA  to  archive 
material  from  what  was  viewed  as  a 
historical  first  in  production.) 

Observations  on  still  video 

When  the  next  workshop  con¬ 
venes,  it  will  be  on  home  turf  for  one 
of  still  video’s  unabashed  admirers. 
Frank  Hoy,  of  the  Walter  Cronkite 
School,  in  Tempe,  expressed  partic¬ 
ular  satisfaction  with  the  still  video 
results  from  shooting  on  Martha’s 
Vineyard,  especially  close-ups 
requiring  little  or  no  enlargement. 

Nighswander  noted  judging  still 
video  print  quality  is  made  difficult  by 
so  many  variables:  camera,  process¬ 
ing  software,  page  assembly  system 
and  output,  processors  and  “How  the 
Cape  Cod  Times  is  going  to  run  this 
compared  to  how  your  newspaper 
runs  the  same  negative.  The  variables 
are  extreme,’’  he  said. 

The  Electronic  Times,  the  result  of 
the  workshop’s  efforts,  exhibits  the 
very  wide  range  of  quality  possible 
from  various  still  video  systems,  in 
black-and-white  and  color,  and  in 
small-  and  large-size  reproduction. 

Lighting  became  an  issue  of  consid¬ 
erable  concern,  especially  in  the  con¬ 
text  of  the  quality  vs.  speed  debate. 
One  vendor  rep  pointed  to  a  greater 
need  to  “keep  conscious  of  the  light” 
with  video  photography,  which  lacks 
the  “luxury  of  changing  different  ISO 
films  for  different  conditions.” 

Canon’s  Rick  Warner  acknowl¬ 
edged  the  necessity  of  shooting 
cleaner  and  closer  because  small  por¬ 
tions  of  still  video  images  cannot  be 
suitably  enlarged  during  processing. 

Time  magazine  photographer 
Shelly  Katz,  however,  called  atten¬ 
tion  to  still  video’s  advantage  in  mak¬ 
ing  a  midcourse  change  in  shooting 
speed,  something  not  practical  with  a 
single  roll  of  film.  “Right  in  the 
middle  of  the  disk  you  can  say,  ‘forget 
about  100  ASA,  I  need  400  ASA.’  Flip 
the  switch,  it’s  there  —  you  don’t 
even  need  to  change  disks.” 

Warner  said  that  although  that  can 
be  done  using  Canon’s  automatic  gain 
switch,  which  increases  sensitivity, 
the  picture  quality  then  begins  to  suf¬ 
fer.  “To  maintain  the  best  quality, 
you  don’t  necessarily  want  to  go  into 
that  mode,”  he  cautioned. 

It  was  further  noted  that  in  most 
cases  photographers  wouldn’t  want 
to  push  a  still  video  camera  to  an  ASA 


1600  equivalent  for  quality  reasons. 

Representing  Sony,  Tim  Justice 
said  he  thought  “that’s  really  where 
[development]  needs  to  go  —  faster, 
more  sensitive  chips”  to  satisfy  both 
speed  and  quality.  Warner  said  he 
would  return  to  Canon  with  users’ 
comments  on  the  matter. 

Los  Angeles  Times  photographer 
David  Gatley,  recalling  an  earlier 
inability  to  get  images  that  looked  as 
good  on  paper  as  they  did  on  screen, 
was  enthusiastic  about  still  video 
improvements.  He  said  the  Sony 
equipment  he  used  during  the  work¬ 
shop  produced  “the  closest  thing  to  a 
newspaper-producible  quality 
image”  he  had  seen  so  far. 

Of  his  best  still  video  results,  he 
added,  “This  is  roughly  the  quality  1 
would  ask  of  film  —  I  could  go  to  any 
editors  and  sell  these  pictures,”  said 
Gatley.  “If  I  can  get  this  image  into 
the  Crosfield  [picture  desk],  they’ll 
take  it  and  run.” 

While  he  conceded  an  image  “may 
fall  apart  in  six  columns,”  Gatley  said 
his  photos  don’t  run  that  big  anyway, 
and  the  still  video  image  seems  able  to 
hold  together  in  a  three-  or  four-col¬ 
umn  size.  He  added  that  a  5"  x  6"  still 
video  print  should  transmit  no  worse 
than  a  conventional  print  at  8"  xlO". 

Commenting  in  News  Photogra¬ 
pher  on  recent  trials  of  a  new  still 
video  camera  at  the  Hartford  Cou- 
rant,  NPPA  president  John  Long  said 
photographers  unafraid  of  the  tech¬ 
nology  “made  very  good  images,” 
while  “those  who  had  a  fear  of  it 
tended  to  choke.” 

One  photojoumalist  who  embraces 
the  new  technology,  which  he  calls 
electronic  photo  gathering,  is  Time’s 
Katz,  one  of  whose  still  video  shots 
appears  atop  page  one  of  the  work¬ 
shop’s  newspaper. 

He  said  he  attended  the  workshop 
“to  experience  firsthand  an  intense 
environment,  not  just  the 
camera  .  .  .  it’s  not  the  first  time  I’ve 
had  one  in  my  hand,”  he  said. 

Katz  dismissed  any  notion  that  try¬ 
ing  out  or  “practicing”  with  the  latest 
camera  will  contribute  to  the  success 
of  electronic  photo  gathering.  “To 
make  great  pictures,  to  be  able 
to  capture  the  decisive  mo¬ 
ment  .  .  .  you’ve  really  got  to  be  at 
one  with  your  camera,  the 
environment .  .  .  You  don’t  become 
at  one  with  all  the  elements  in  a  day,  a 
week  —  it  takes  years.” 

At  the  workshop,  he  told  E&P,  “I’m 
doing  today  preparation  for  what  I’m 
going  to  be  doing  in  1992.  But  in  1992 
it’s  going  to  be  a  glove  in  my  hand.  I’m 
going  to  be  comfortable  with  it.”  He 
said  not  everyone  will  have  become 
comfortable  with  it,  and  that  it  is  pre¬ 
cisely  that  facile  familiarity  that  mat¬ 


ters,  “not  the  latest,  greatest 
gizmo  ...  the  gizmos  change  every 
day,  week  and  month.” 

Katz  appreciated  the  chance  for  a 
vendor  representative  to  accompany 
him  while  shooting,  observing  him  at 
work  and  the  need  for  new  features  or 
functions. 

“They  see  so  many  things  first¬ 
hand.  And  now  it’s  not  just  an  engi¬ 
neer  getting  a  memo  passed  along,  it’s 
somebody  who  was  there  in  the 
trenches.  He’s  seen  what  we  do  and 
how  we  do  it.” 

Katz  said  that  while  electronic  pho¬ 
tography  is  “a  whole  new  ball  game,” 
he  hardly  expects  33mm  film  cameras 
to  disappear. 

“In  1W2  I’m  going  to  be  gathering 
pictures  electronically  with  at  least  a 
2400mm,  F4,  hand  holding  at  a  60th  of 
a  second.  You  think  I’m  not  going  to 
make  pictures  .  .  .  never  seen 
before?  But  you  just  don’t  take  that 
machine  and  go  out  and  push  a  but¬ 
ton.” 

Diadem  to  acquire 
RZ  Coior  Systems 

France’s  Diadem  SA  agreed  to 
acquire  RZ  Color  Systems  from 
Dyson-Kissner-Moran  Corp. 

The  transaction  is  expected  to  be 
completed  in  November.  RZ  Color 
Systems  will  retain  its  management 
and  remain  in  Moonachie,  N.J. 

Diadem’s  Carat  color  electronic 
prepress  system  is  distributed  in 
North  America  by  RZ  Color  Systems, 
which  also  sells  and  services  color 
scanners  and  RZ  CAD  mask-cutting 
systems. 

Crosfieid  Ebway 
hosts  seminars 

Crosfield  Ebway  Inc.  is  holding 
web  control  seminars  through  Janu¬ 
ary  in  six  cities  nationwide. 

The  series,  aimed  at  pressroom 
superintendents  and  production  man¬ 
agers,  deals  with  solutions  to  prob¬ 
lems  facing  web  press  operations  and 
improving  pressroom  productivity. 
For  schedules,  telephone  (312)  526- 
7757. 

NuArc  moves 
Western  offices 

The  nuArc  Co.  Inc.,  the  Chicago- 
based  graphic  arts  equipment  manu¬ 
facturer  and  distributor,  has  relocated 
and  expanded  its  Western  Div. 
branch  office-Technical  Support  Cen¬ 
ter  to  12130  Mora  Dr.,  Santa  Fe 
Springs,  Calif.  (213/944-0045). 
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Letters 

(Continued  from  page  7) 


as  a  deliberate,  reckless  distortion 
intended  to  deceive  in  order  to  satisfy 
a  journalist’s  thesis. 

In  the  interest  of  reducing  libel  suits 
and  making  reporters’ jobs  easier,  the 
court  is  betraying  readers  and  under¬ 
mining  newspaper  credibility. 

Fred  Willis 
Coral  Springs,  Fla. 


Sailor 

(Continued  from  page  13) 


story  as  soon  as  possible,  even  if  there 
may  be  loose  ends. 

“If  we  wait  for  an  admission  that 
somebody  screwed  up  there  may 
never  be  a  story,”  he  reasoned. 

However,  McMasters  urged  that 
reporters  do  a  better  job  in  examining 
and  exposing  the  motives  of  sources 
providing  information  to  “neutral¬ 
ize”  them. 

“You  have  a  responsibility  to  let 
the  audience  know  which  side  of  the 
street  the  leaker  is  on.  Why  is  he 
giving  the  information?  Give  promi¬ 
nence  to  accuracy  and  fairness.” 


Legal 

(Continued  from  page  29) 


alleged  injury  to  his  reputation  and 
impaired  earning  capacity. 

Two  weeks  earlier,  former  Fre¬ 
mont  County  District  Judge  Paul 
Keohane  filed  suit  against  the 
Observer  alleging  he  had  been 
damaged  by  a  cartoon  the  newspaper 
published. 

Grover  Wilkerson,  president  of  the 
Observer,  said  Oct.  24  that  Snider  and 
Keohane  were  public  figures  when 
the  articles  were  printed  and  “they 
don’t  have  a  case.” 

—  AP 

New  money  column 

The  Boston  Globe  has  begun  a  new 
weekly  column  of  financial  advice  for 
older  readers  called  “50  Plus.” 

The  Monday  column  is  written  by 
financial  journalist  Thomas  Watter- 
son,  who  spent  six  of  his  16  years  at 
the  Christian  Science  Monitor  writing 
a  column  called  “Moneywise.”  Wat- 
terson  also  will  contribute  to  the  pa¬ 
per’s  Money  section  that  runs  on 
Thursdays. 


Resignation  giued 
to  copies  of  paper 

The  managing  editor  of  the  Bristol 
Bay  (Alaska)  News  glued  his  resigna¬ 
tion  notice  to  more  than  1 ,000  copies 
of  the  weekly  newspaper,  then  went 
to  work  for  the  paper’s  competitor. 

David  McElroy  said  he  resigned 
after  one  month  on  the  job  because  his 
former  boss,  publisher  John  Lind- 
auer,  is  planning  to  run  for  governor 
and  gave  him  no  control  over  the 
newspaper. 

“It’s  really  unethical  for  a  journa¬ 
listic  operation  to  be  controlled  by  a 
politician,”  McElroy  said  Nov.  1. 
“He’s  more  or  less  stated  that  he 
intends  to  control  political  news.  I 
told  him  that’s  unethical  and  1 
wouldn’t  be  a  part  of  that.” 

Lindauer,  a  former  Republican 
state  legislator,  said  from  Anchorage 
that  he  had  not  yet  decided  whether  to 
run  for  governor  in  1990.  He  said  he 
resigned  Nov.  1  as  president  and  chief 
executive  officer  of  his  company, 
Lindauer  Newspapers  and  Radio,  to 
pursue  other  interests,  including  poli¬ 
tics. 

He  denied  his  politics  had  anything 
to  do  with  McElroy’s  resignation. 

“He  only  worked  for  us  for  about 
30  days.  I  was  gone  almost  all  that 
time  in  California,”  Lindauer  said. 
“Let  me  put  it  this  way:  It  was  bizarre 
behavior  under  any  circumstance.” 

McElroy,  37,  joined  the  Bristol  Bay 
Times  as  a  reporter  less  than  a  week 
after  his  3-by-5  resignation  notice  was 
glued  to  copies  of  the  Oct.  20  edition 
of  the  Bay  News.  McElroy  said  he 
pasted  the  notice  on  the  paper  to 
underscore  his  lack  of  authority. 

—  AP 

Seaton  newspapers 
add  Monday  edition 

The  Seaton  Publishing  Co.’s  Spear- 
fish  Daily  Queen  City  Mail,  Lead 
Daily  Call  and  the  Deadwood  Pio¬ 
neer-Times  in  the  Black  Hills  of  S.D. 
have  added  a  Monday  edition  to  their 
afternoon  schedule. 

The  newspapers  also  added  a  new 
regional  weekly,  delivered  Saturday 
mornings,  the  Black  Hills  Pioneer, 
which  serves  as  the  sixth  edition  for 
the  dailies  and  provides  a  roundup  of 
news  from  throughout  the  Northern 
Black  Hills  area. 

Seaton,  which  also  owns  dailies  in 
Wyoming,  Kansas  and  Nebraska, 
also  serves  the  Black  Hills  with  two 
total  market  coverage  publications, 
the  Weekly  Prospector  and  the  Rapid 
City  Prospector. 


Recycle 

(Continued  from  page  18) 


Scripps  Howard,  which  operates  19 
daily  newspapers,  expects  to  use 
250,(X)0  tons  of  newsprint  in  1990. 

The  company  said  Environmental 
Protection  Agency  figures  show  that 
the  8.8  million  tons  of  newspapers 
dumped  in  landfills  last  year 
accounted  for  8%  of  the  solid  waste 
going  into  the  fills. 

—  AP 


Shop  talk 

(Continued  from  page  72) 


implies,  on  the  average,  a  change  of 
$3.4  million  in  classified;  $5  million  in 
retail;  and  $1.1  million  in  national 
advertising. 

If  there  were,  say,  a  5%  shift  out  of 
PCE  into  taxes  or  savings,  it  would 
imply  roughly  a  $1. 7-billion  decline 
in  —  or  lack  of  growth  in  —  newspa¬ 
per  advertising.  Against  total 
revenues  expected  to  reach  nearly 
$34  billion  this  year  that  might  not 
sound  fatal.  One  suspects,  however, 
that  it  would  do  interesting  things  to 
the  industry’s  cash  flow  and  profit 
margins.  Interesting,  as  in  the  old 
curse:  May  you  live  in  interesting 
times. 

Former  publisher 
to  serve  jail  term 

George  L.  Maidrand  III,  48,  former 
Springfield,  Vt.,  newspaper  publisher 
and  town  selectman,  has  been  sen¬ 
tenced  to  a  six-month  jail  term  for  two 
charges  of  lewd  and  lascivious  con¬ 
duct.  He  had  pleaded  no  contest  to 
charges  of  sexually  molesting  three 
boys,  aged  10,  11  and  16. 

Judge  Robert  Grossing  III,  in  Ver¬ 
mont  District  Court,  White  River 
Junction,  ordered  Maidrand  to  serve 
six  months  of  two  concurrent  three- 
to  five-year  sentences. 

Movie  info  service 
debuts  in  New  York 

MovieFone,  a  free  interactive  tele¬ 
phone  movie  guide  offering  detailed 
theater  and  showtime  information, 
was  slated  to  debut  in  the  New  York 
area. 

The  service,  which  premiered  in 
Los  Angeles  last  January  as  777- 
FILM,  was  set  to  be  launched  in  con¬ 
junction  with  radio  station  Power  95, 
WPU-FM. 
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Data  on  the  following  newspapers  are  pro¬ 
vided  by  MEDIA  RECORDS. 

To  maintain  uniformity  and  standardized 
records  for  their  subscribing  newspapers, 
Media  Records  utilizes  a  system  of  classifica¬ 
tion  whereby  all  display  advertising  naturally 
falls  into  one  of  four  major  classifications, 
“Retail,”  “General,”  “Automotive,”  or  “Finan¬ 
cial”. 

Media  Records  defines  “National”  advertis¬ 
ing  as  a  combination  of  the  “General”  and 
“Automotive”  classifications.  For  those  news¬ 
papers  subscribing  to  Media  Records  service 
levels  that  do  not  include  “Retail”  or  “Finan¬ 
cial”  classifications,  data  shown  is  for 
“National”  (“General”  and  “Automotive”.) 

Data  is  shown  in  MRCS/SAU  inches. 
(MRCS)  Media  Records  conversion  system 
is  a  methodology  based  upon  the  printed 
page  area  of  each  product  of  the  newspaper. 


1989 

1988 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

ALLiNTOWN,  PA. 

Coll-m 

ROP  Local . 

73,321 

1,202 

72,353 

1,153 

Preprint  Loco) . 

15,626 

17,294 

20,718 

15,277 

ROP  Notional . 

5,455 

8,654 

144 

Preprint  Notionol . 

265 

Finonciol. 

2,635 

136 

3,581 

Ciossified 

57,939 

54,660 

Total . 

155,176 

18,632 

160,231 

16,574 

Coll-S 

ROP  Locol . 

X817 

32,991 

Preprint  Local . 

25,425 

34,840 

19,886 

30,597 

ROP  Notional . 

7,152 

8,379 

Preprint  Notional . 

9,627 

10,212 

*  Finonciol 

1844 

1,538 

[  Ciossified 

21,322 

20,513 

Total . 

...  100,187 

34,840 

93,519 

30,597 

GRAND  TOTAL... 

...  255,343 

53,472 

253,750 

47,171 

YEAR  TO  DATE  .. 

...  2,196,462 

505,445 

2,190,950 

501,162 

ANNAPOLIS,  MO. 

Copitol-e 

ROP  Local . 

31,334 

35,082 

Preprint  Locol . 

26,138 

22,783 

ROP  Notional . 

11,143 

10,066 

Preprint  Notional . 

40 

80 

Financial. 

2,037 

2,711 

Ciossified 

48,873 

49,808 

Total . 

119,565 

120,530 

Copitol-S 

ROP  Local . 

10,014 

10,152 

Preprint  Local . 

37,719 

40,160 

ROP  Notionol . 

5,391 

5,333 

Preprint  Notional . 

43 

43 

Finonciol. 

1,037 

695 

Classified 

10,833 

10,124 

Totol . 

65,037 

66,507 

GRAND  TOTAL... 

...  184,602 

187,037 

YEAR  TO  DATE.. 

...  1,583,182 

1,585,226 

ASBURY  PARK,  N  J. 

Press.e 

ROP  Local . 

60,668 

11,754 

80,820 

8,300 

Preprint  Locol . 

9,388 

11,351 

12,090 

15,031 

ROP  Notional . 

8,378 

854 

16,086 

589 

Preprint  Notionol . 

55 

Financial . 

6,468 

1,073 

7,154 

613 

Ciossified . 

77,521 

249 

88,357 

212 

Total 

162,423 

25,283 

204,509 

24,800 

‘Indicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Pres5-S 

ROP  Local . 

37,709 

398 

43,744 

44,754 

1,045 

21,222 

Preprint  Local . 

44,726 

26,587 

ROP  Notional . 

7,705 

32 

8,388 

2 

Preprint  National . 

10,019 

10,516 

4,301 

5,302 

Classified 

31,418 

40,082 

135,878 

27,017 

152,784 

22,269 

GRAND  TOTAL . 

298,301 

52,300 

357,295 

47,069 

YEAR  TO  DATE.... 

..  2,820,295 

416,278 

3,070,246 

422,195 

ATLANTA,  GA. 

Constitution-m 

ROP  Local . 

62,606 

20,454 

74,599 

27,508 

Preprint  Locol . 

29,222 

46,838 

ROP  Notional . 

9,438 

3,132 

11,154 

3,924 

Preprint  Notionol . 

166 

1,423 

Finonciol . 

4,255 

569 

4,190 

193 

Classified . 

59,401 

25,408 

68,977 

35,722 

Totol . 

135,700 

78,951 

158,920 

115,608 

Joumal-e 

ROP  Local . 

47,175 

24,070 

77,525 

27,636 

Preprint  Local . 

34,717 

44,368 

ROP  Notional . 

10,240 

3,533 

11,420 

3,912 

Preprint  Notionol . 

166 

975 

Finoncial 

4,391 

586 

4,185 

207 

Classified 

61,962 

26,568 

70,959 

36,538 

Totol... 

143,768 

89,640 

164,089 

113,636 

Joumol  &  Constitution-S 

ROP  Local . 

38,926 

8,026 

41,066 

5,798 

Preprint  Locol . 

39,591 

85 

57,199 

ROP  National . 

11,504 

101 

11,905 

191 

Preprint  Notionol . 

11,024 

1,354 

14,926 

Finoncial . 

1,263 

100 

1,708 

Ciossified 

39,138 

41,903 

Total..., 

101,855 

49,172 

96,667 

78,114 

Journal  &  Constitution-sot 

ROP  Local . 

24,007 

1,453 

23,057 

1,463 

ROP  Notionol . 

2,429 

1,786 

241 

Finoncial 

238 

35 

34 

14 

Classified . 

24,277 

3,544 

23,651 

3,817 

Total..., 

52,951 

5,032 

48,528 

5,535 

GRAND  TOTAL . 

434,274 

222,795 

468,204 

312,893 

YEAR  TO  DATE . 

4,019,465 

2,125,384 

4,252,103 

2,267,901 

BALTIMORE, 

,  MD. 

Sun-m 

ROP  Local 

69,681 

3,701 

76,372 

3,395 

Preprint  Locol . 

1,288 

18,398 

1,784 

16,430 

ROP  Notionol . 

18,515 

1,449 

26,893 

995 

Preprint  Notional . 

83 

Finonciol . 

4,463 

172 

3,800 

2 

Ciossified 

37,725 

3,215 

37,431 

1,382 

Totol. ... 

131,672 

26,935 

146,280 

22,287 

Sun-e 

ROP  Local . 

63,476 

3,708 

70,801 

3,393 

Preprint  Local . 

1,288 

18,398 

1,784 

16,434 

ROP  National . 

11,807 

1,449 

18,890 

982 

Preprint  Notional . 

83 

Finonciol . 

4,498 

172 

3,740 

2 

Classified 

26,426 

3,215 

27,645 

1,342 

Totol.... 

107,495 

26,942 

122,860 

22,236 

Sun-S 

ROP  Local . 

40,178 

14,602 

45,230 

14,041 

Preprint  Local . 

33,361 

19,132 

34,850 

21,445 

ROP  Notional . 

13,956 

4,520 

15,790 

3,450 

Preprint  Notionol . 

10,443 

267 

10,924 

2,349 

Financial 

2,873 

786 

2,419 

1,457 

Ciossified 

41,958 

3,452 

42,703 

1,860 

Total... 

142,769 

42,759 

151,916 

44,602 

GRAND  TOTAL . 

..  381,936 

96,636 

421,056 

89,125 

YEAR  TO  DATE.... 

...  3,471,316 

897,892 

3,462,403 

751,768 

BIRGEN  COUNTY,  NJ. 


Record-e 

ROP  Local .  44,137  5,352  78,375  7,576 

Preprint  Locol .  383  4,165  3,806  5,889 

ROP  Notional .  8,938  358  12,522  490 

Preprint  Notionol .  294 

Finonciol .  5,033  301  4,160  871 

Classified .  42,516  10  61,399  32 

Totol .  121,007  10,186  160,262  15,152 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Record-S 

ROP  Local . 

40,182 

6,851 

44,840 

8,408 

Preprint  Local . 

13,454 

31,200 

22,823 

44,233 

ROP  National . 

7,728 

233. 

9,515 

189 

Preprint  Notional . 

9,930 

10,923 

Financial . 

3,925 

435 

4,312 

693 

Classified 

32,593 

45,432 

24 

Total 

107,812 

38,719 

137,845 

53,547 

GRAND  TOTAL.. 

...  228,819 

48,905 

298,107 

68,699 

YEAR  TO  DATE . 

...  2,248,825 

607,366 

2,640,009 

636,208 

BOSTON 

MASS. 

Globe-m 

ROP  Local . 

59,613 

677 

61,521 

973 

Preprint  Locol . 

3,324 

5,727 

ROP  National . 

14,156 

25 

17,173 

26 

Preprint  Notionol . 

3,033 

Finonciol . 

2,647 

5,526 

Ciossified . 

61,001 

66,401 

Total . 

...  137,417 

4,026 

150,621 

9,759 

Globe-S 

ROP  Local . 

35,801 

5,478 

35,379 

5,347 

Preprint  Local . 

14,383 

27.111 

18,202 

25,377 

ROP  National . 

14,612 

1,295 

13,539 

2,249 

Preprint  Notionol . 

10,420 

308 

15,816 

2,441 

Financial . 

1,779 

1,254 

2,125 

1,334 

Classified . 

70,858 

211 

85,635 

329 

Totol . 

...  147,853 

35,657 

170,696 

37,077 

GRAND  TOTAL.. 

...  285,270 

39,683 

321,317 

46,836 

YEAR  TO  DATE. 

,..  2,653,109 

413,808 

2,931,534 

454,610 

Herold-m 

ROP  Local . 

30,807 

23,882 

ROP  Notionol . 

8,352 

21,882 

Finonciol . 

1,608 

1,740 

Ciossified . 

63,533 

51,782 

Total. 

104,300 

99,286 

Herold-S 

ROP  Locol . 

5,097 

931 

4,110 

1,198 

Preprint  Local . 

1,744 

28,119 

754 

26,188 

ROP  Notional . 

5,893 

73 

4,898 

217 

Preprint  National . 

8,639 

776 

181 

Finoncial . 

345 

31 

138 

Classified . 

10,676 

12,957 

Total . 

23,755 

37,793 

23,633 

27,784 

GRAND  TOTAL.. 

...  128,055 

37,793 

122,919 

27,784 

YEAR  TO  DATE. 

...  1,122,203 

344,010 

1,052,661 

292,845 

CAMDEN,  NJ. 

Courier  Post-e 

ROP  Local . 

33,095 

5,569 

42,014 

5,685 

Preprint  Local . 

15,260 

9,063 

22,302 

8,192 

ROP  Notionol . 

4,295 

83 

9,904 

208 

Preprint  National . 

111 

Financial . 

2,926 

16 

3,349 

164 

Clasfified . 

57,269 

1,144 

59,225 

3,351 

Total 

112,845 

15,875 

136,794 

17,711 

Courier  Post-S 

ROP  Local . 

16,277 

18,002 

Preprint  Local . 

13,281 

31,613 

7,193 

34,965 

ROP  Notionol . 

6,461 

6,886 

Preprint  National . 

9,419 

10,025 

470 

Finoncial . 

773 

1,617 

Ciossified . 

16,919 

16,622 

Total 

63,130 

31,613 

60,345 

35,435 

GRAND  TOTAL.. 

...  175,975 

47,488 

197,139 

53,146 

YEAR  TO  DATE. 

...  1,582,006 

432,351 

1,721,844 

356,535 

CINCINNATI,  OHIO 

Enquirer-m 

ROP  Local . 

54,790 

1,396 

57,205 

Preprint  Local . 

10,090 

9,145 

17,886 

15,985 

ROP  Notional . 

8,758 

99 

6,510 

Preprint  Notional . 

75 

Financial . 

3,333 

32 

3,777 

191 

Classif  ed 

56,416 

3,636 

64,273 

Total 

133,387 

14,308 

149,651 

16,251 

Post-e 

ROP  Local . 

33,200 

31,979 

Preprint  Locol . 

18,673 

9,120 

18,708 

17,647 

ROP  National . 

4,562 

4,143 

Finoncial . 

1,193 

771 

Classrfied 

23,497 

22,570 

Totol 

81,125 

9,120 

78,171 

17,647 

(Continued 

on  page  50) 
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THE  INA/MEDIA  RECORDS  DRIABASE. 
WITHOUT  a  YOmtE  IN  THE  DARK. 

^  -  *s> 


If  your  newspEiper  is  not  part  of 
the  newly  merged  LNA/Media 
Records  database,  your  sales 
are  just  a  shadow  of  what  they 
could  be.  - 

LNA/Media  Records  is  the 
primary  source  of  competitive 
data  used  by  ad  agencies,  adver¬ 
tisers  and  major  retailers  to  plan 
their  media  purchases.  So  if 
your  newspaper  isn’t  part  of  the 
database,  here’s  what  you’re 
missing  out  on: 

EXPOSURE.  In  exclusive  reports 
like  the  BAR/LNA  Multi-Media 
Service,  which  now  shows 
newspaper  advertising  as  part 
of  a  nine-media  total.  And  Day- 
of-the-Week  reports  used  by 
major  retailers  to  track  the 
performance  of  their  various 
products.  • 

COMPETITIVE  INFORMATION. 

That  you  need  to  build  a 
stronger  sales  story.  And 
to  uncover  new  sources 
of  revenue. 

ON-llNE  SERVICES.  Which  save  ,  ' 
time  on  research  so  your  | 
sales  team  can  spend  more 
time  selling.  •.  ^  , 


^  MEW  AND  UPCOMING  REPORTS.  Like  the 
custom  reports  we’re  develop¬ 
ing  which  will  show  you  ad  ex¬ 
penditure  dollars  by  account 
across  five  media  within  your 
local  market. 

Now  think  what  you  could  do 
as  a  subscriber. 

You  could  increase  your  visi¬ 
bility  to  the  people- who  make 
buying  decisions.  Target  new 
business.  Position  >x)urself  A, 
more  effectively  against  your 
competition  —  most  of  whom 
will  also  be  subscribing  to  LNA/ 
Media  Records. 

And  create  opportunities  to 
increase  your  advertising- sales. 
All  of  which  could  be  essen¬ 
tial  to  survival  in  this  tough, 

-  '  cornpetitive  market. 

For  more  information  on 
the  opportunities  being  de¬ 
veloped  for  the  newspaper 
industrv,  call  Jim  Farrell  at 
1-800-LNA-DATAor  212- 
•  725-2700. 

Join  the  LNA/Media  Re¬ 
cords  database.  Don’t  keep 
your  newspaper  in  the  dark. 


(Continued  from  page  48) 

1989  1988 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Enquirer-S 

ROP  local . 

31,495 

32,443 

Preprint  Local . 

38,803 

5,730 

30,481 

12,602 

ROP  National . 

6,628 

6,175 

Preprint  Notional . 

11,128 

551 

10.994 

185 

Financial 

1,502 

1,805 

Classified 

27,415 

28,993 

Total . 

116,971 

6,281 

110,891 

12,787 

GRAND  TOTAL.... 

...  331,483 

29,709 

338,713 

46,685 

YEAR  TO  DATE... 

...  3,110,851 

264,225 

3,108,896 

362,373 

CLEVELAND,  OHIO 

Plain  Deoler-m 

ROP  local . 

60,799 

9,065 

63,698 

12,549 

Preprint  Lxal . 

6,648 

10.493 

9,127 

14,128 

ROP  Notional . 

9,119 

2,228 

10,302 

1.746 

Preprint  Notional . 

251 

1,619 

finonciol 

3,215 

182 

3.425 

141 

Classified 

49,352 

5,355 

50,814 

2,831 

Total . 

129,133 

27,574 

137,366 

33,014 

Plain  Deoler-S 

ROP  Local . 

23,801 

1,015 

24.417 

1,037 

Preprint  local . 

24,881 

5,543 

30,293 

6,139 

ROP  National . 

5,217 

34 

5,509 

59 

Preprint  Notional . 

10,630 

10,588 

3,995 

1  Finonciol 

1,830 

111 

1,081 

36 

Clossified 

29,369 

30,174 

Totol . 

95,728 

6,703 

102,062 

11,266 

GRAND  TOTAL.... 

...  224,861 

34,277 

239,428 

44,280 

YEAR  TO  DATE... 

...  2,110,717 

378,004 

2,180,804 

413,536 

DALLAS, 

TEXAS 

News-m 

ROP  local . 

...  106,094 

9,026 

104,289 

6,648 

Preprint  Local . 

21,931 

18,118 

34,788 

11,363 

:  ROP  Nationol . 

10,191 

1,556 

12,159 

488 

Preprint  Notional . 

2,467 

22 

Finonciol 

2,999 

425 

5,841 

66 

Classified 

121,135 

1,624 

109,365 

1,163 

Totol . 

262,350 

33,216 

266,442 

19,750 

News-S 

ROP  local . 

43,058 

37,368 

5,071 

Preprint  Local . 

26,069 

7,599 

36,138 

6,389 

ROP  Notionol . 

9,850 

1,482 

8,869 

2,211 

Preprint  Notional . 

10,872 

349 

11,128 

3,337 

FinvKial 

2,719 

2,536 

176 

Classified . 

57,304 

56,015 

11,420 

Totol . 

149,872 

9,430 

152,054 

28,604 

GRAND  TOTAL.  .. 

.  412,222 

42,646 

418,496 

48,354 

YEAR  TO  DATE... 

...  3,754,677 

351,472 

3,766,577 

311,062 

Times  Herald-o/d 

ROP  locol . 

65,871 

4,684 

64,360 

5,599 

Preprint  Local . 

15,287 

473 

24,284 

5,744 

ROP  National . 

6,774 

1,595 

7,875 

667 

Preprint  Notional . 

226 

Finonciol 

2,190 

116 

3,729 

185 

Clossified . 

88,792 

6,399 

76,969 

8,885 

Total . 

178,914 

13,267 

177,217 

21,306 

Times  Herold-$ 

ROP  local . 

28,654 

23,390 

235 

Preprint  Locol . 

24.844 

4,180 

33,715 

5,297 

ROP  Notional . 

7,383 

5,668 

132 

Preprint  Nationol . 

9,538 

10,469 

Finonciol 

1,531 

1,381 

Classified 

20,155 

20,160 

Totol . 

92,105 

4,180 

94,783 

5,664 

GRAND  TOTAL.... 

...  271,019 

17,447 

272,000 

26,970 

YEAR  TO  DATE... 

....  2,488,094 

243,145 

2,565,657 

294,670 

DENVER, 

COLO. 

Post-m 

ROP  locol . 

58,521 

165 

66,205 

Preprint  Locol . 

9,700 

29,389 

12,485 

27,149 

ROP  Notional . 

15,815 

17,212 

Preprint  Nationol . 

520 

202 

Financkri . 

3,263 

3,513 

283 

Clossified . 

....  89,278 

84,239 

Totol  176,577  29,554  184,174  27,633 


‘Indicates  newspapers  reporting  figures  in 
lines. 


1989  1988 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Posts 

ROP  local .  23,553  23,104 

Preprint  Local .  7,316  20,902  8,849  26,567 

ROPNotionol .  10,297  1,493  9,688  1,609 

Preprint  National .  5,091  4,887  4,964  5,278 

Finonciol .  919  1,069 

Classified . .  32,987  _  31,046  _ 

Total . .  80,163  27,282  78,720  33,454 

GRAND  TOTAL .  256,740  56,836  262,894  61,087 

YEAR  TO  DATE .  2,351,605  516,124  2,383,310  636,844 

Rocky  Mountain  News-m 

ROP  Local .  89,561  1,114  88,576  2,045 

Preprint  Local .  14,658  21,103  20,076  34,942 

ROPNotionol .  9,243  11,304 

Preprint  National .  499  393 

Financial  3,129  3,451  18 

Classified  129,591  _  112,926  _ 

Total..  246,182  22,217  236,832  37,398 

Rocky  Mountoin  News-S 

ROP  Local .  20,751  1,260  18,600 

Preprint  local .  12,529  14,171  13,535  21,549 

ROPNotionol  7,211  599  6,963 

Preprint  Notional .  10,187  13,127 

Financial  1,019  36  1,056 

Classified  22,090  _  21,056  _ 

Total..  73,787  16,066  74,337  21,549 

GRAND  TOTAL .  319,969  38,283  311,169  58,947 

YEAR  TO  DATE .  2,824,278  417,187  2,810,154  496,172 

FAIRFAX,  VA. 

Joumal-m 

ROP  Local .  24,912  26,125 

Preprint  local .  2,588  8,184  8,632  2,266 

ROPNotionol .  10,168  11,582 

Preprint  Nationol .  200  183  4,530 

Financial .  2,182  2,177 

Classified .  .  26,159  28,827  _ 

GRAND  TOTAL .  66,209  8,367  81,873  2,266 

YEAR  TO  DATE .  592,991  61,893  639,261  21,679 

FORT  LAUDCRDALE,  FUk. 

Sun  SentineTm 

ROP  Locol .  N/A  N/A 

ROPNotionol .  11,047  14,058 

Financial .  4,835  6,380 

Classified .  NM  NM 

Totol .  15,882  20,438 

News  &  Sun  Sentinel-S 

ROP  local .  N/A  N/A 

ROP  Notional  6,921  7,504 

Preprint  Notional .  I0,W2  10,677 

Finonciol  846  1,710 

Clossified .  N/A  N/A 

Total..  17,769  19,891 

GRAND  TOTAL .  33,651  40,329 

YEAR  TO  DATE .  369,535  347,807 

FRAMINGHAM,  MASS. 

News-e 

ROP  Locol .  24,938  N/A 

Preprint  Local .  968  N/A 

ROP  National  6,096  N/A 

Financial  1,329  N/A 

Classilied  N/A 

Total..  33,331  N/A 

News-S 

ROP  Local .  8,944  N/A 

Preprint  Local .  14,733  N/A 

ROPNotionol .  5,232  N/A 

Preprint  Notional .  9,875  N/A 

Financial . .  827  N/A 

Classified .  N/A 

Total .  39.611  N/A 

GRAND  TOTAL .  72,942  NM 

YEAR  TO  DATE .  738,428  N/A 

ORIENWICH,  CONN 

Time-e 

ROP  Locol .  21,118  22,651  40 

Preprint  Local .  10,877  3,017  12,340  10,237 

ROP  Notional  3,677  3,691 

Preprint  National .  317 

Finonciol  2,087  2,431 

Classified .  26,069  _  31,002  _ 

Total.  64,145  3,017  72,115  10,277 


1989  1988 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Time-S 

ROP  local .  10,479  8,711 

Preprint  Local .  29,297  758  28,054  6,681 

ROPNotionol .  3,941  3,869 

Preprint  National .  10,651  11,642 

Finonciol . 1,043  838 

Classified .  10,599  15,928  _ 

Total .  66,010  758  69,042  6,681 

GRAND  TOTAL .  130,155  3,/. 5  141,157  16,958 

YEAR  TO  DATE .  1,103,146  156,127  1,168,871  218,043 

HARTFORD,  CONN. 

Courant-m 

ROP  Local .  53,840  36,865  59,188  11,159 

Preprint  local .  1,014  16,814  4,262  28,099 

ROPNotionol .  9,958  5,319  14,287  735 

Preprint  National .  75 

Financial .  4,336  1,495  4,039  839 

Classified .  49,794  592  62,918  4,248 

Total . .  118,942  61,160  144,694  45,080 

Couront-S 

ROP  local .  20,930  5,845  29,858  3,364 

Preprint  local .  5,831  139,696  3,366  130,116 

ROPNotionol .  9,469  624  9,498  266 

Preprint  Notional .  11,509  592  12,670  2,488 

Financial .  1,570  608  2,315  298 

Classified .  24,923  _ 5  32,154  _ 

Total .  74,232  147,370  89,861  136,532 

GRAND  TOTAL .  193,174  208,530  234,555  181,612 

YEAR  TO  DATE .  1,799,041  1,745,113  2,057,957  1,504,709 

HONOLULU,  HI. 

Advertiser-m 

ROP  local .  46,717  52,437 

Preprint  local .  5,547  14,138 

ROPNotionol .  5,124  11,603 

Finonciol  3,230  4,365 

Classified  47,093  44,332 

Total  107,711  126,875 

Star  8ulletin-e 

ROP  Local .  41,744  47,519 

Preprint  Locol .  4,898  12,166 

ROPNotionol .  4,754  12,002 

Financial .  3,114  3,641 

Classified .  41,545  38,674 

Total .  96,055  114,002 

Star  Bulletin  &  Advertiser-S 

ROP  Local .  29,119  31,221 

Preprint  Local .  10,203  10,704 

ROPNotionol .  9,091  9,779 

Preprint  Notional .  7,195  4,515 

Finonciol  2,259  2,151 

Classified  21,019  19,213 

Totol  78,886  77,583 

GRAND  TOTAL .  282,652  318,460 

YEAR  TO  DATE .  2,722,512  2,823,374 

HOUSTON,  TEXAS 

Post-m 

ROP  Local .  79,766  74,388 

Preprint  Local .  2,226  15,980  7,016  13,983 

ROPNotionol .  6,709  9,151 

Preprint  National .  228 

Financial .  1,921  3,344 

Classified .  77,954  8,388  59,832  2,809 

Total .  168.576  24,368  153,959  16,792 

Posts 

ROP  local .  29,633  24,656 

Preprint  Local .  5,999  20,306  14,928  23,288 

ROPNotionol .  6,789  1,487  5,518  1,627 

Preprint  Notional .  3,250  5,822  3,251  6,872 

Finonciol .  1,679  1,776 

Classilied .  20,204  2,714  18,009  _ 

Total .  67,554  30,329  68,138  31,787 

GRAND  TOTAL .  236,130  54,697  222,097  48,579 

YEAR  TO  DATE .  2,003,440  631,930  1,931,679  514,128 

LAWRENCEVILLE,  OA. 

Gwinnett  County  News-m 

ROP  Local .  44,982  45,279  315 

Preprint  local .  4,752  16,153  1,086 

ROP  Notional .  3,073  3,747  6 

Preprint  Notional .  89 

Finonciol .  1,652  2,245 

Clossified .  45,286  52,207  _ 

Total .  99,745  119,631  1,496 
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FUURUN  PART  RUN  FULL  RUN  PART  RUN 


News-S 

ROP  locol .  8,151  9,773 

Preprint  Local .  22,132  32,151  273 

ROP  Notional  4,687  3,209 

Preprint  Notional .  3,336  266 

Financial . 921  760 

Clossified  8,955  8,026  _ 

Total .  48,182  54,185  273 

GRAND  TOTAL .  147,927  _  173,816  1,769 

YEAR  TO  DATE .  1,365,026  1,026  999,253  21,984 

LONO  ISLAND,  N.Y. 

Newsdoy-e 

ROP  Local .  36,883  51,952  49,596  53,142 

Preprint  Local .  2,825  6,970  8,065 

ROP  Notional  13,874  10,823  16,631  16,708 

Preprint  Notionol .  185 

Finonciol  7,752  3,668  6,872  5,311 

Classified  40,539  46,254  50,473  42,655 

Total .  101,873  119,667  123,572  126,066 

Newsdoy-S 

ROP  Local  20,197  31,410  23,198  24,897 

Preprint  Locol .  19,564  49,222  16,168  55,019 

ROP  Notionol .  8,109  4,744  9,655  3,141 

Preprint  Notional .  9,839  2,043  11,001  2,335 

Finonciol  ..  ..  406  1,174  451  818 

Classified  15,242  9,574  19,404  8,930 

Totol .  73,357  98,167  79,877  95,140 

GRAND  TOTAL .  175,230  217,834  203,449  221,206 

YEAR  TO  DATE .  1,637,857  2,036,858  1,683,123  2,035,709 

LA  LONO  BfACH,  CALIF. 

Press  Telegrom-m 

ROP  Local .  N/A  N/A 

ROP  Notional  4,891  6,863 

Preprint  Notional .  4,124 

Finonciol  2,792  2,407  150 

ClossifM.  _ NM  NM  _ 

Total .  7,683  13,394  150 

Press  &  Telegrom-S 

ROP  Local .  N/A  N/A 

ROP  Notional  5,232  4,429  907 

Preprint  Notional .  9,582  11,513 

Finonciol . .  246  274  88 

Clossified  .  . NM  NM  _ 

Total .  15,060  16,216  995 

GRAND  TOTAL .  22,743  29,610  1,145 

YEAR  TO  DATE .  227,440  264,805  14,202 

LOS  ANOiLES,  CALIF. 

Herold  Exotniner-m 

ROP  Locol .  24,936  25,295 

Preprint  Local .  2,021  8,776  1,414  7.491 

ROP  Notionol  4,123  12,095 

Preprint  Notional .  242  228 

Finonciol  960  502 

Classified  32,636  25,579  _ 

Total .  64,918  8,776  65,113  7,491 

Herald  Exominer-S 

ROP  Local .  3,057  3,748 

Preprint  Local .  972  1,419  1,595 

ROP  Notional .  5,666  4,982 

Preprint  Notional .  3,076  198 

Finonciol  83  285 

Classified  7,383  8,024  _ 

Totol .  20,237  18,656  1,595 

GRAND  TOTAL .  85,155  8,776  83,769  9,086 

YEAR  TO  DATE .  809,750  77,697  770,475  129,772 

News-m 

ROP  Local .  59,445  21,955  67,776  2,659 

Preprint  Local  24,794  12,165  31,766  15,930 

ROP  Notional .  16,276  2,827  9,630  176 

Preprint  Notional .  249  78 

Finonciol  .  3,715  264  3,351  8 

Classified .  107,301  79,719  _ 

Totol .  211,531  37,460  192,242  18,851 


*lndicates  newspapers  reporting  figures  in 
lines. 


1989  1988 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


News-S 

ROP  Locol .  11,220  7,261  12,997 

Preprint  Locol .  17,406  8,060  24,830  5,686 

ROP  Notional .  10,693  327  5,686 

Preprint  Notional .  9,587  508  10,852  181 

Financial .  634  193  522 

Classified .  40,855  _  34,455  _ 

Total .  90,395  16,349  89,342  5,867 

GRAND  TOTAL .  301,926  53,809  281,584  24,718 

YEAR  TO  DATE .  2,653,632  280,485  2,369,227  436,498 

Times-m 

ROP  Locol .  151,487  84,778  162,577  80,781 

Preprint  Local .  16,704  66,152  28,439  69,513 

ROP  Notional .  21,288  9,425  25,100  9,112 

Preprint  Notionol .  964  2,807 

Financial  6,634  2,495  10,547  4,193 

Classified  ,  87,987  140,267  77,549  71,341 

Totol  284,100  304,081  304,212  237,747 

Times-S 

ROP  Local .  48,057  23,496  46,368  20,787 

Preprint  Local .  13,773  23,883  23,040  25,246 

ROP  Notional  19,324  1,850  19,383  2,628 

Preprint  Notional .  10,268  329  11,353  8,246 

Financial  1,578  1,235  1,666  1,275 

Classified  ..  52,317  68,786  52,196  46,895 

Total  145,317  119,579  154,006  105,077 

GRAND  TOTAL .  429,417  423,660  458,218  342,824 

YEAR  TO  DATE .  3,936,068  3,472,240  4,096,138  3,216,083 

LA/TOBRANCI,  CALIF. 

8reeze-e 

ROP  Local .  N/A  N/A 

ROP  Notional .  4,609  5,320 

Preprint  Notional .  218 

Financial  2,192  2,451 

Classified  .  '  N/A  _ NM 

Total  7,019  7,771 

8reeze-S 

ROP  Local .  N/A  N/A 

ROP  Notional .  4,535  4,187 

Preprint  Notional .  9,433  10,940 

Financial  292  297 

Classified  .  N/A  N/A 

Total  14,260  15.424 

GRAND  TOTAL .  21,279  23,195 

YEAR  TO  DATE .  21 1 ,538  21 2,964 

MILWAUKEE,  WIS. 

Sentinel-m 

ROP  Local .  N/A  N/A 

ROP  Notionol  17,897  13,978 

Finonciol  N/A  N/A 

Clossilied  .  N/A  N/A 

Totol  17,897  13,978 

Journol-e 

ROP  Local .  N/A  N/A 

ROP  Notionol .  10,662  9,327 

Finonciol .  N/A  N/A 

Clossified .  N/A  N/A 

Total .  10,662  9,327 

Joumol-S 

ROP  Locol .  N/A  N/A 

ROP  Notional .  9,276  8,092 

Preprint  Notional .  10,488  10,848 

Finonciol  N/A  N/A 

Classified  .  NM  NM 

Totol  19,764  18,940 

GRAND  TOTAL .  48,323  42,246 

YEAR  TO  DATE .  386,616  376,518 

MINNEAPOLIS,  MINN. 

Stor-Tribune-o/d 

ROP  Local .  48,388  15,797  46,272  19,800 

Preprint  Local  10,438  12,686  12,764  14,923 

ROP  Notionol .  9,967  11,594  10,634  3,929 

Preprint  Notional .  483 

Financial  3.449  222  4,370  701 

Classified  32,606  106  39,629  M 

Total..  104,848  40,405  113.669  39,900 


1989  1988 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN: 

Stor-Tribune-S 

ROP  Locol . 

23,196 

24,804 

Preprint  Local . 

54,828 

13.098 

60,351 

3,020 

ROP  Notioool . 

5,358 

5,056 

Preprint  Notionai . 

11,998 

11,674 

2321 

Finoncioi . 

972 

1,712 

Ckmified 

40,745 

36,719 

Totol 

137,097 

13,098 

140,316 

5341 

Stor-Tribune-sot 

ROP  Local . 

11,449 

9,893 

ROP  Notional . 

2,128 

1,742 

Finonciol . 

218 

275 

Classified . 

15.806 

14.494 

Total 

29,601 

26,404 

GRAND  TOTAL.. 

.  271,546 

53,503 

280.389 

45,241 

YEAR  TO  DATE. 

.....  2,312,446 

454,965 

2,491,380 

311,051 

NEW  BRUNSWICK,  N  J 

Home  News-e 

ROP  Local . 

32,722 

39,815 

Preprint  Locol . 

7,132 

1,093 

2,408 

3,470 

ROP  NotKNial . 

2,885 

6.628 

Preprint  Notionol . 

91 

184 

Finonciol . 

1,956 

1,984 

Clossified 

31,024 

38.630 

Totol 

75,719 

1,093 

89,556 

3.654 

Home  News-S 

ROP  Local . 

16,882 

18,061 

Preprint  Locol . 

37,687 

623 

34,569 

8,793 

ROP  Notional . 

6.101 

5,082 

Financial 

518 

1,266 

Clossified 

12,769 

19,860 

Totol 

73,957 

623 

79,717 

8,793 

GRAND  TOTAL.. 

.  149,676 

1,716 

169,273 

12,447 

YEAR  TO  DATE. 

.  1,353,046 

88,048 

1,407,014 

134,501 

NEW  TOKK,  N.T. 

News-m 

ROP  Locol . 

32,353 

51,508 

39,111 

50,088 

ROP  Notionol . 

15,675 

16,126 

15,664 

21,685 

Finonciol . 

2,596 

2,861 

2,289 

3,305 

Clossified . 

13,365 

12.948 

15.564 

14,109 

Totol . 

63,989 

83.443 

72,628 

89,187 

News-S 

ROP  Local . 

13,507 

27,439 

14,825 

28,918 

Preprint  Locol . 

2,274 

51,293 

4,098 

53,552 

ROP  Notional . 

10,464 

3,306 

11,593 

3,025 

Preprint  Notionol . 

9,403 

2,350 

9,792 

1.778 

Financial . 

115 

386 

152 

750 

Clossified 

5,009 

3.004 

6,084 

3,372 

Totol 

40,772 

87,778 

46.544 

91,395 

GRAND  TOTAL. 

.  104,761 

171,221 

119,172 

180  582 

YEAR  TO  DATE 

.  962,005 

1,508,896 

1,050,436 

1331,503 

Post-o/d 

ROP  Local . 

26,276 

35.366 

ROP  Notionol  . 

17,143 

18,208 

Finonciol . 

1,099 

1,729 

Classified 

4,064 

6,127 

Total 

48,582 

61,430 

Post-S 

ROP  Loral . 

5,664 

N.P. 

ROP  Notional . 

3,664 

N.P. 

Clossified . 

515 

N.P. 

Total . 

9,843 

N.P. 

GRAND  TOTAL.. 

58,425 

61,430 

YEAR  TO  DATE. 

.  520.888 

487,358 

Times-m 

ROP  Locol . 

77,085 

13.566 

81,180 

10343 

ROP  Notionol . . 

27,769 

7,512 

34316 

4,437 

Finonciol . 

10,654 

6,513 

14378 

3,300 

Clossified 

35.426 

1,376 

41,609 

2.632 

Total 

150,934 

28,967 

171,683 

20,912 

Times*S 

ROP  Local . 

59,251 

47,703 

58312 

50,720 

Preprint  Locol . 

19,783 

23,789 

ROP  Notional . 

39,644 

9,451 

43,856 

12,059 

Preprint  Notionol . 

11,708 

17331 

Finonciol . 

6,042 

2.500 

4.712 

2,806 

Classified . 

54,349 

7.412 

57,809 

8.195 

Totol . 

.  159,286 

98,557 

164,689 

114,900 

GRAND  TOTAL.. 

.  310,220 

127,524 

336,372 

135312 

YEARTODATt. 

.....  2,777,021 

1,122,882 

3,020,914 

1304,659 
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1989 


1988 


1989 


1988 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NIWMK,  NJ. 

Slar-Ledger-m 

ROP  Local  .  85,219  6,422  110,922  4,570 

ROP  Natiotial  13,101  2,293  19,671  160 

Financial..  4,120  975  4,886  478 

ClosiifM  83,997  _ _ 

Total .  186,437  9,690  229,404  5,208 

Star  Ledger-S 

ROPLocol .  63,628  533  71,788 

Preprint  Locol .  27,614  32,831  36,419  33,557 

ROP  Notionoi  12,974  13,052 

Preprint  Notional .  10,995  229  10,540  1,936 

nancial .  3,765  4,639 

CkserfM  59,443  72^  _ 

Totol  178,419  33,593  208,877  35,493 


GRAND  TOTAL .  364,856  43,283  438,281  40,701 

YtARTOOATt .  3,385,560  417,139  3,819,215  362,327 

OAKLAND,  CALIF. 

Tribone-m 

ROP  Local .  28,200  7,513  29,886  6,806 

Preprint  Local .  9,733  60,260  15,102  71,414 

ROP  Notional .  3,729  1,121  5,401  231 

Preprint  Notionai .  386  1,106 

FinoncW.  1,629  585  2,218  798 

Clarified  31,581 _ 32^  _ 

Total .  74,872  69,865  85,396  80,355 

Tribune-S 

ROP  Local  7,060  8,751 

Preprint  local  1,752  55,186  1,481  53,423 

ROP  Notional  4,858  1,444  4,556  1,617 

Preprint  Notional .  9,760  11,736 

Finoncktl.  272  52  345  52 

Ckmified .  10,838  12,258  _ 

Total .  34,540  56,682  39,127  55,092 


GRAND  TOTAL .  109,412  126,547  124,523  135,447 

YEAR  TO  DATE .  999,456  1,252,321  1,101,455  1,250,512 

ORANOE  COUNTY,  CALIF. 

Register  .o/d 

ROPLocoi .  147,760  25,242  150,119  26,207 

Preprint  Locoi  26,928  20,977  29,589  20,809 

ROP  Notional  16,080  15,229 

Preprint  Notional .  82  131 

Financial  5,374  181  5,880  61 

Classified  139,379  _  146,753  _ 


Total .  335,521  46,482  347,570  47,208 

Register-S 

ROP  Local .  37,461  33,190 

Preprint  Locol .  27,196  46,346  2,222 

ROP  Notional  .  .  9,496  8,899 

Preprint  Notionoi .  10,013  9,723 

Financial  .  333  1,058 

Ckissified  48,215  47,468  _ 


Total .  132,714  _  146,684  2.222 


GRAND  TOTAL .  468,235  46,482  494,254  49,430 


YEAR  TO  DATE .  4,273,872  496,231  4,252,794  524,514 

PHILADELPHIA,  PA. 

Inquirer-m 

ROPLocol .  68,295  71,720 

Preprint  Locoi .  2,707  3,173 

ROP  Notionoi  10,832  13,505 

Financial  7,051  9,467 

Clossified  46,322  53,877 

Total .  135,207  151,742 

News-e 

ROPLocol .  35,192  34,364 

I  Preprint  Local .  4,283  1,606  1,543  969 

I  ROP  Notionoi  5,048  6,475 

Finonciol  2,127  1,608 

Clossified  23,065  _  25,112  _ 


Total 69,715  1,606  69,102  969 

Inquirer-S 

ROPLocol .  32,427  34,914 

Preprint  Locol .  15,652  13,831  9,721 

ROP  Notional .  10,977  11,175 

Preprint  Notional .  10,205  13,922 

Financiol .  2,263  2,302 

Classified . . .  47,049  51,073 


Totol... . .  118,573  13,831  123,107 


GRAND  TOTAL .  323,495  15,437  343,951  _ 969 


YEAR  TO  DATE .  2,938,590  142,675  2,972,036  14,689 

*lndicates  newspapers  reporting  figures  in 
lines. 


Post-Gozette-m 

ROP  Local . 

ROP  Notional . 

Financiol 

Ciossified 

FULL  RUN  PART  RUN 

PITTSBUROH,  PA. 

N/A 

5,882 

3,029 

N/A 

FULL  RUN  PART  RUN 

N/A 

10,401 

3,294 

N/A 

Total . 

8,911 

13,695 

Press-Telegrom-e 

ROP  Local . 

N/A 

N/A 

ROP  Not  oral 

5,005 

8,839 

Finoncioi 

2,848 

3,345 

Classified 

N/A 

N/A 

Total . 

7,853 

12,184 

Press-Telegrom-S 

ROP  Locol 

N/A 

N/A 

ROP  Notional . 

6,473 

9,611 

Preprint  Notional . 

10,220 

7,870 

Finoncio) 

976 

1,161 

N/A 

N/A 

Totol . 

17,669 

18,642 

GRAND  TOTAL.... 

...  34,433 

44,521 

YEAR  TO  DATE... 

...  323,977 

354,859 

SAN  FRANCISCO,  CALIF. 

Chronicle^m 

ROP  Local 

53,115 

14,429 

56,871 

11,175 

Preprint  Locoi . 

46,310 

56,350 

ROP  Notional . 

8,442 

1,017 

14,064 

568 

Preprint  Notional . 

906 

Financiol 

4,267 

497 

5,873 

977 

Clossified 

63,323 

59,212 

Totol.... 

129,147 

63,159 

136,020 

69,070 

Exominer-e 

ROP  Local . 

47,019 

14,224 

51,671 

9,999 

Preprint  Local . 

44,629 

55,259 

ROP  Notional . 

8,180 

778 

13,423 

369 

Preprint  Notionoi . 

906 

Finonciol 

4,214 

268 

5,657 

920 

Clossified 

63,733 

58,223 

Total . 

123,146 

60,805 

128,974 

66,547 

Examiner  &  Chronicle-S 

ROP  Local . 

23,412 

4,598 

25,832 

3,047 

Preprint  Locol . 

1,483 

37,693 

1,478 

46,569 

ROP  Notional . 

8,745 

166 

9,032 

294 

Preprint  Notionoi . 

9,971 

11,461 

3,461 

Finonciol . 

917 

12 

1,151 

78 

Classified . 

29,551 

27,401 

Totoi . 

74,079 

42,469 

76,355 

53,449 

GRAND  TOTAL . 

326,372 

166,433 

341,349 

189,066 

YEAR  TO  DATE . 

2,942,380 

1,667,242 

2,924,012 

1,448,603 

SAN  JOSE,  CALIF. 


Mercury  News-o/d 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Finonciol 

87,125 

39,405 

12,229 

5,707 

128,069 

93,249 

50,406 

16,486 

6,459 

116,523 

Total.. 

272,535 

283,123 

Mercury  New$-S 

ROP  Local . 

29,930 

30,842 

Preprint  Local . 

53,257 

57,770 

ROP  Notional . 

10,310 

9,454 

Preprint  Notional . 

10,192 

11,123 

Finonciol 

350 

665 

42,462 

40,788 

Total.. 

146,501 

150,642 

GRAND  TOTAL . 

419,036 

433,765 

YEAR  TO  DATE . 

.  3,846,195 

3,928,147 

STAMFORD,  CONN. 

Advocate*e 

ROP  Local . 

30,499 

33,998 

Preprint  Locol . . 

6,264 

19,407 

20,415 

24,030 

ROP  Notionoi . 

4,268 

3,984 

Preprint  Notionoi . 

153 

1,958 

Finonciol . 

2,616 

2,387 

Clossified . 

27,258 

34,531 

Total. 

71,058 

19,407 

95,315 

25,988 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

Advocote-S 

ROPLocol . 

12,121 

11,963 

Preprint  Local . 

22,202 

6,897 

25,260 

5,087 

ROP  Notional . 

3,919 

3,918 

Preprint  Notional . 

10,651 

11,642 

Finonciol 

1,178 

830 

Clossified 

10,636 

15,952 

Total.. 

60,707 

6,897 

69,565 

5,087 

GRAND  TOTAL . 

131,765 

26,304 

164,880 

31,075 

YEAR  TO  DATE.... 

1,276,471 

217,521  1,377,701 

299,745 

TOLEDO,  OHIO 

Biode-e 

ROP  Locoi . 

N/A 

N/A 

ROP  Notional . 

4,621 

4,869 

Preprint  Notional . 

678 

Financial... . 

N/A 

N/A 

N/A 

N/A 

Total. 

5,299 

4,869 

Blode-S 

ROP  Local . 

N/A 

N/A 

ROP  Notional . 

2,667 

2,900 

Preprint  Notional . 

9,940 

9,924 

Finonciol . 

N/A 

N/A 

N/A 

N/A 

Totoi . 

12,607 

12,824 

GRAND  TOTAL... 

17,906 

17,693 

YEAR  TO  DATE.. 

160,504 

184,800 

TRENTON 

NJ. 

Times-m 

ROP  Local . 

N/A 

N/A 

ROP  Notional . 

3,678 

6,102 

Finonciol . 

N/A 

N/A 

N/A 

N/A 

Total . 

3,678 

6,102 

Times-S 

ROP  Local . 

N/A 

N/A 

ROP  Notional . 

3,704 

4,708 

Preprint  Notionoi . 

9,182 

9,631 

Financial . 

N/A 

N/A 

Classified 

N/A 

N/A 

Totol 

12,886 

14,339 

GRAND  TOTAL.. 

16,564 

20,441 

YEAR  TO  DATE. 

...  160,887 

183,043 

WALNUT  CREEK,  CALIF 

Times-m 

ROP  Local . 

46,534 

46,634 

Preprint  Locol . 

31,106 

47.421 

ROP  Notional . 

5,029 

5,002 

Preprint  Notional . 

531 

Financial . 

4,377 

4,523 

43,851 

43,118 

Total . 

130,897 

147,229 

Times-S 

ROP  Locol . 

12,729 

16,697 

Preprint  Local . 

49,552 

48,445 

ROP  Notional . 

5,387 

4,374 

Preprint  Notionoi . 

9,588 

11,138 

Finonciol . 

725 

1,161 

23,105 

6,691 

Total . 

....  101,086 

88,506 

GRAND  TOTAL.. 

....  231,983 

235,735 

YEAR  TO  DATE. 

....  i178,661 

2,259,186 

WASHINGTON,  D.C. 

Post-m 

ROP  Locol . 

..  174,779 

9,057 

159,426 

9,652 

Preprint  Local . 

6,816 

22,329 

4,907 

26,951 

ROP  Notionoi . 

19,231 

2,182 

22,805 

3,492 

Preprint  Notionoi . 

3,556 

1,998 

Finonciol 

10,691 

1,021 

11,741 

1,251 

Classified . 

89,212 

901 

91,177 

1,070 

Total . 

300,729 

39,046 

290,056 

44,414 

Post-S 

ROP  Local . 

35,497 

396 

37,917 

14 

Preprint  Local . 

30,178 

31,060 

26,154 

44,561 

ROP  Notional . 

12,854 

595 

14,853 

35 

Preprint  Notional . 

10,575 

1,221 

11,531 

224 

Financial . 

3,258 

108 

2,018 

582 

60,587 

59,109 

2 

Total . 

.  152,949 

33,380 

151,582 

45,418 

GRAND  TOTAL 

.  453,678 

72,426 

441,638 

89,832 

YEAR  TO  DATE 

.  3,851,947 

756,279 

3,766,730 

775,233 

52 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

WESTCHISTtR/ROCKLANO,  N.Y. 


Reporter-Oispotch-e 

ROP  Local  39,555  44,362  82 

Preprint  Local .  10,237  5,394  6,400  13,474 

ROP  Notiotwl  12,029  14,970 

Preprint  Notional .  295 

Finonciol .  6,650  80  6,539 

Clossified .  X,727  _  32,392  _ 

Total .  99,198  5,769  104,663  13,556 

Reporter-Dispotch-S 

ROP  Local  22,387  21,501 

Preprint  Locol  52,930  10,288  33,515  24,930 

ROP  Notional  4,479  5,667 

Preprint  Notional .  10,224  10,804 

Finonciol  2,047  1,962 

Classified  14,ro7  15,753  _ 

Total .  106,074  10,288  89,202  24,930 

GRAND  TOTAL .  205,272  16,057  193,865  38,486 

YEAR  TO  DATE .  1,759,385  189,850  1,649,651  253,547 


ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


ALBANY,  N.Y. 

Times-Union-m 

ROP  Lotol  39,307  38,091 

Preprint  Locoi .  42,745  58,095 

ROP  Notional  5,066  5,056 

Preprint  Notionol .  51 

Classified  44,374  51,865 

Totol .  131,492  153,158 

Times-Union-S 

ROP  Local .  21,990  24,928 

Preprint  Locol  67,935  73,290 

ROP  Notional .  2,527  2,484 

Preprint  Notionol .  19,358  18,670 

Classified .  25,259  28,687 

Total .  137,069  148,059 

GRAND  TOTAL .  268,561  301,217 

YEAR  TO  DATE .  2,078,054  2,131,932 

ANTIOO,  WIS. 

Doily  Jouniol-e 

ROP  Local .  16,085  14,809 

Preprint  Local .  11,370  7,321 

ROP  Notional .  23  487 

Clossifwl .  2,312  2,139 

GRAND  TOTAL .  29,790  24,756 

YEAR  TO  DATE .  259,606  238,287 

ASHLAND,  OHIO. 

Times-Gozette-e 

ROP  Local .  16,439  16,201 

Preprint  Local .  9,195  7,850 

ROP  Notional .  231  134 

Preprint  Notional .  318  318 

Classified .  13,000  13,130 

GRAND  TOTAL .  39,183  37,633 

YEAR  TO  DATE .  329,457  316,335 

AUGUSTA,  MAINE 

Kennebec  Joumol-m 

ROP  Local .  23,275  22,796 

Preprint  Locol .  31,353  3,457  44,031  822 

ROP  Notional  1,380  767 

Preprint  Notional .  465  1,324 

Classified  21,973  27,747  _ 

GRAND  TOTAL .  78,446  3,457  96,665  ^ 

YEAR  TO  DATE .  751,586  20,922  808,008  17,834 

BANGOR,  MAINE 

Doily  News-m 

ROP  Local  20,099  6,636  20,954  8,640 

Preprint  Local  12,500  20,312  19,088  20,545 

ROP  Notional  1,475  1,706 

Preprint  Notional .  162 

Clossified  17,267  W  18,605  1,057 

Total .  51,341  27,654  60,515  30,242 


‘Indicates  newspapers  reporting  figures  in 
lines. 
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Doily  News-S 

ROP  Locol .  11,383  1,485  10,049  1,749 

Preprint  Locol .  2,896  7,017  4,435  1,782 

ROP  Notional .  624  725 

Preprint  Notional .  13,852  10,855 

Clossified .  14,099  _  12,726  _ 

Total .  42,854  8,502  38,790  3,531 

GRAND  TOTAL .  94,195  36,156  99,305  33,773 

YEAR  TO  DATE .  816,339  295,509  879,402  274,970 

BEATRICE,  NEB. 

Doily  Sun.e 

ROP  Local .  10,553  1,833  12,764  1,736 

Preprint  local  16,899  7,224  16,899  5,805 

ROP  Notional  857  1,373 

Preprint  Notional .  387 

Clossified .  5,015  576  5,671  WO 

GRAND  TOTAL .  33,324  9,633  37,094  8,331 

YEAR  TO  DATE .  323,356  96,805  342,383  91,786 

BENNINGTON,  VT. 

Bonner-m 

ROP  local .  11,103  11,883 

Preprint  Locol .  1,518  1,862 

ROP  Notional  893  453 

Preprint  Notional .  68  144 

Clossified .  12,635  14,667 

GRAND  TOTAL .  26,217  29,009 

YEAR  TO  OATEi  N/A 


BINGHAMTON,  N.Y. 

Press  &  Son-Bolletin-m 


ROP  Local .  31,905  34,378 

Preprint  Locol  13,061  5,963  15,055  4,843 

ROP  Notional .  1,218  1,732 

Preprint  Notionol .  73 

Classified .  23,505  23,805  _ 

Totol .  69,762  5,963  74,970  4,843 

Press  &  Sun  Bulletin-S 

ROP  Locol .  15,764  13,570 

Preprint  Local .  24,108  8,651  30,366  9,060 

ROP  Notional  .  556  723 

Preprint  Notional .  13,150  14,922 

Clossified  7,866  8,062  _ 

Total..  61,444  8,651  67,643  9,060 

GRAND  TOTAL .  131,206  14,614  142,613  13,903 

YEAR  TO  DATE; .  1,273,402  138,927  1,360,622  145,685 

BIRMINGHAM,  ALA. 

Post-Herold-m 

ROP  Local .  31,957  30,162 

Preprint  Locol .  1,458  3,597 

ROP  Notional  1,925  3,666 

Clossified  44,751  44,103 

Totol.  80,091  81,528 

News^ 

ROP  Locol .  42,058  17,651  42,347  18,451 

Preprint  Local .  6,597  7,775 

ROPNotonol  2,266  3,682 

Preprint  Notional .  35 

Classified .  59,362  55,693  _ 

Totol .  110,283  17,651  109,532  18,541 

News-S 

ROP  Local .  28,257  28,431 

Preprint  Local .  8,047  10,672 

ROP  Notional  4,461  4,506 

Preprint  Notionol .  2,958  3,628 

Clossified  28,416  28,391 

Totol..  72,139  75,628 

GRAND  TOTAL .  262,513  17,651  266,688  18,541 

YEAR  TO  DATE .  2,372,509  138,327  2,449,107  172,237 

BLOOMINGTON,  IND. 

Herald  Tirties-mS 

ROP  Locol .  34,840  39,718 

Preprint  Local .  48,426  48,484 

ROP  Notional .  730  1,452 

Preprint  Notional .  2,862  3,543 

Clossified .  33,560  35,344 

GRAND  TOTAL.  120,418  128,541 

YEAR  TO  DATE .  1,178313  1,183,594 
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BUEEALO,  N.T. 

News-o/d 

ROP  Local .  39,501  37,025 

Preprint  Local .  2,374  5354  3,075  4,925 

ROP  Notional .  7,719  10,767 

Preprint  Notional .  269  232 

Clossified .  41,135  42,194  _ 

Totol .  90,729  5,554  93,330  5,157 

News-S 

ROP  Locol .  21,544  20,996 

Preprint  Locol .  3,599  6,417  3,744  6,141 

ROP  Notional .  2,599  3,020 

Preprint  Notional .  268  2,506  2,957 

Clossified .  11,353  13,079  _ 

Total .  39,363  8,923  40,839  9,098 

GRAND  TOTAL .  130,092  14,477  134,169  14355 

YEAR  TO  DATE: ..._  1,151,856  139,568  1,172,087  146369 

CHAMEAIGN,  lU. 

News-Gozette-eS 

ROP  Local .  41375  328  43,761 

Preprint  Local .  70,305  19,995  76,755  19,350 

ROP  Notionol .  1,415  1,852 

Preprint  Notionol _  14,706  16383 

Classified .  35,334  34,844  _ 

GRAND  TOTAL .  163,035  20,323  173,595  19350 

YEAR  TO  DATE .  1,677,716  71,824  1,632,053  63,855 

CHAALOTTE,  N.C. 

Observer-mS 

ROP  Locol .  77,884  88,203  81,413  83,699 

Preprint  L«al .  4,727  45,912  2359  53,246 

ROP  Notionol .  7373  924  7,988  822 

Preprint  Notional .  6,928  896  8370  321 

Clossilied .  124,480  40,551  120,040  35,066 

GRAND  TOTAL .  221392  176,486  220,370  173,154 

YEAR  TO  DATE-...  1,906,749  1,735,464  2,029,797  1,497,562 

CHICAGO,  ILL. 

Doily  Herold-m 

ROP  Local .  50,059  43,335  72,528  19,982 

Preprint  Local .  52,238  3,639  57,269 

ROP  Notional .  375  324  626  173 

Classified .  52,446  58,352  _ 

GRAND  TOTAL .  102,880  95,897  135,145  77,424 

YEAR  TO  DATE .  903,749  944,592  1,096,728  650317 

COflWAY,  ABK. 

Log  Cobin-Detnocrot-e 

ROP  Locol .  15,451  18,923 

Preprint  Locol .  12,325  12382 

ROP  Notional .  125  133 

Classified .  7,783  8,175 

GRAND  TOTAL .  35,684  39,613 

YEAR  TO  DATE .  373,994  392,452 

DETROIT.  MKH. 

free  Press-m 

ROP  Locol .  57,691  15,350  48,476  17,383 

Preprint  Local .  30,617  43,223 

ROP  Notional .  6,611  408  9,556  263 

Preprint  Notional .  725  525 

Clossified .  41,549  3,074  44,579  7,264 

Totol .  105,851  50,174  102,611  68,658 

Free  Ptess-S 

ROP  Local .  16,471  1,443  18,147  1,407 

Preprint  Local .  38,446  36,588 

ROP  Notionol .  2,648  509  2337  110 

Preprint  Notional .  87  11,143  9,134 

Clossified .  25,982  _  23,929  _ 

Totol .  45,188  51,541  44,413  47339 

GRAND  TOTAL .  151,039  101,715  147,024  115,897 

YEAR  TO  DATE _  1,369,521  946,209  1  368,611  1,066,968 

News-o/d 

ROP  Local .  67,294  19,387  65,174  18,937 

Preprint  Locol .  3,839  30,487  10,219  28,105 

ROPNotiooal .  6,940  182  9,502  99 

Preprint  Notionol .  605  589 

Clossified. .  54,165  _  53,098  _ 

Totol .  132,843  50,056  138,582  47,141 
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1989 


1988 


1989 


1989 
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ROP  Local . 

26,892 

1,268 

28,300 

Preprint  Local . 

11,666 

24,900 

13,874 

ROP  Notionol . 

4,375 

69 

5,131 

Preprint  Notional . 

...  .  9,084 

315 

9,031 

Clossified . . . 

37,300 

33,750 

89,317 

26,552 

90,086 

GRAND  TOTAL... 

...  222,160 

76,608 

228,668 

YEAR  TO  DATE.. 

...  2,153,594 

586,733 

2,139,657 

CAU  CLAIRI 

WIS. 

Leoder-Telegrom-eS 

ROP  Locol . 

31,524 

35,739 

Preprint  Local . 

31,502 

21,945 

23,694 

ROP  National . 

1,842 

2,040 

Preprint  National . 

9,592 

10,968 

Ckssifiod  .  . 

29,422 

28,793 

GRAND  TOTAL. 

..  103,882 

21,945 

101,234 

YEAR  TO  DATE.. 

...  971,259 

248,760 

1,027,205 

IDMONTON 

ALTA. 

Joomol-mS* 

ROP  Local . 

...  1,089,570 

1,022,564 

Preprint  Local . 

1,052,527 

1,165,002 

ROP  Notional . 

325,499 

336,637 

Preprint  Notional . 

51,039 

68,564 

ClouiFitd 

774,495 

836,041 

GRAND  TOTAL.. 

...  3,293,130 

3,428,808 

YEAR  TO  DATE. 

...  27,515,907 

28,857,604 

Note:  Figures  given  in 

modular  agate  lines 

Sun-mS* 

ROP  Lucol . 

44,411 

42,018 

Preprint  Locol . 

8,698 

5,362 

ROP  National . 

8,645 

8,685 

Preprint  Notionol . 

250 

2,278 

Clossified 

33,430 

30,347 

GRAND  TOTAL... 

...  95,434 

88,690 

YEAR  TO  DATE.. 

...  920,349 

911,754 

Note:  Figures  given  in  nxidulor  ogote  lines 

lUOiNI,  Ml. 

Register-Guord-mS 

ROP  Local . 

65,705 

68,255 

ROP  Notional . 

2,063 

2,400 

Clossified . 

39,043 

33,840 

GRAND  TOTAL.. 

...  106,831 

104,495 

YEAR  TO  DATE: 

N/A 

FARMIP  OTON,  N.M. 

Daily  Tintes-eS 

ROP  Local . 

21,562 

23,222 

Preprint  Locol . 

7,298 

9,551 

ROP  Notionol . 

629 

669 

Preprint  Notional . 

222 

176 

Classified . 

9,336 

9,756 

GRAND  TOTAL.. 

39,047 

43,374 

YEAR  TO  DATE. 

....  332,063 

358,655 

FMT  WMTH 

TEXAS 

Stor-Telegrom-m 

ROP  Local . 

71,401 

26,550 

78,091 

News-« 

1,743  ROP  Local . 

17,951  Preprint  Local . 

70  ROP  Notional . 

2,785  Classified 

-  Total.. 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Tribune-Review-m 

ROP  Local . 

Preprint  Locol . 

ROP  National . 

Preprint  Notional . 

Clossified . 

Totol. 

Tribune-Review-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 


ROP  National . 

Clossified 

Totol... 

Stor-Telegrom-e 

ROP  Local . 

ROP  Notional . 

ClossifNd. . 

Total . 


Stor-Telegrom-S 

ROP  Local .  32,810  X,530  28,434  30,621 

ROP  National .  2.574  1.933 

Clossified .  62,467  _  58,589  _ 

Totol . 61,689  30,530  88,956  30,621 

GRAND  TOTAL .  457,499  83,630  520,639  83,231 

YEAR  TO  DATE .  4,324,703  835,785  4,454,309  707,951 

PtIDIRICK,  MD. 

Post-m 

ROP  Locol .  45,024  49,487 

Preprint  Local .  80,070  64,932 

ROP  Notional  2,032  3,264 

Classified  55,956  65,399 

Totol....  183,082  183,082 

*lndicates  newspapers  reporting  figures  in 
lines. 
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lA  HMIIA.CALIF. 


OtllNSBURO,  PA. 


25,714 
7,786  18,005 

1,002 

258 

_  31,528 

7,786  76,507 


23,911 

8,586  26,190 


ROP  Locol . 

29,284 

15,152 

Preprint  Locol . 

9,646 

10,574 

ROP  Notional . 

11,608 

10,614 

Preprint  National . 

10,764 

12,881 

7,602 

3,049 

GRAND  TOTAL . 

68,904 

52,270 

YEAR  TO  DATE . 

582,484 

468,771 

LAKILANDpPLA. 

Ledger-m 

ROP  Locol . 

54,100 

11,100 

61,400 

Preprint  L«al . 

14,700 

3,200 

ROP  Notional . 

1,000 

17,200 

Preprint  Notionol . 

2,000 

1,200 

41,300 

3,100 

34,700 

GRAND  TOTAL . 

113,100 

14,200 

117,700 

YEAR  TO  DATE . 

.  1,016,600 

140,400 

1,023,800 

LAMAR, 

COLO. 

232,827  26,550  247.561  26,305 


49,542  26,550  57,162  26,305 

5,490  6,554 

107,951  _  120,406  _ 

162,983  26,550  184,122  26,305 


Totol . 

69,090 

26,190 

88,169 

25,420 

GRAND  TOTAL.. 

.  137,458 

33,976 

164,676 

35,286 

YEAR  TO  DATE. 

.  1,422,240 

318,205 

1,524,518 

296,189 

HAMMOND,  IND. 

Times-eS 

ROP  Local . 

46,871 

3,881 

44,344 

4,230 

Preprint  Locol . 

37,488 

17,818 

45,681 

14,480 

ROP  National . 

1,694 

1,716 

Preprint  Notional . 

10,212 

10,962 

Classified . 

33,121 

32,550 

GRAND  TOTAL... 

.  129,386 

21,699 

135,253 

18,710 

YEAR  TO  DATE. 

.  1,189,709 

211,370 

1,148,228 

187,022 

HOUSTONe 

TIXAS. 

Chronicle-a/dS 

ROP  Local . 

.  135,609 

13,626 

128,010 

7,595 

Preprint  Local . 

17,172 

58,722 

22,373 

70,509 

ROP  National . 

30,341 

3,182 

31,639 

5,192 

Preprint  Notional . 

14,544 

156 

14,353 

6,076 

Clossified . 

.  316,611 

41,932 

283,023 

6,091 

GRAND  TOTAL.. 

.  514,277 

117,618 

479,398 

95,463 

YEAR  TO  DATE. 

.  3,434,968 

602,028 

3,348,950 

575,513 

HUTCHINSON,  KAN. 

News-m 

ROP  Locol . 

25,907 

34,942 

Preprint  Local . 

15,505 

30,099 

17,510 

41,027 

ROP  National . 

1,145 

2,475 

Preprint  Notional . 

191 

490 

Clossified . 

24,550 

22,123 

GRAND  TOTAL.. 

67,298 

30,099 

77,540 

41,027 

YEAR  TO  DATE. 

..,.  467,395 

364,155 

144,209 

80,802 

INDIANAPOLIS,  IND. 

Stor-m 

ROP  Local . 

69,793 

1,111 

71,718 

1,604 

Preprint  LkoI . 

2,639 

3,629 

ROP  Notionol . 

5,091 

4,851 

Preprint  Notional . 

375 

162 

Classified . 

77,160 

86,898 

Totol . . 

.  152,044 

4,125 

163,467 

5,395 

News-e 

ROP  Locol . 

50,100 

1,111 

52,150 

1,604 

Preprint  Locol . 

2,639 

3,629 

ROP  Notionol . 

4,771 

4,568 

Preprint  Notional . 

375 

162 

Clossified . 

73,152 

84,601 

Totol . 

.  128,023 

4,125 

141,319 

5,395 

Stor-S 

ROP  Locol . 

25,781 

32,499 

Preprint  Locol . 

1,594 

10,082 

1,281 

11,147 

ROP  Notionol . 

2,711 

2,106 

Preprint  Notional . 

5,092 

5,037 

Classified . 

62,816 

64,335 

Totol . 

97,994 

10,082 

105,258 

11,147 

GRAND  TOTAL.. 

.  378,061 

18,332 

410,044 

21,937 

YEAR  TO  DATE. 

.  2,946,846 

149,591 

3,001,397 

153,552 

Doily  News.e 
ROP  Local . 


GRAND  TOTAL . 

8,620 

5,854 

12,033 

10,071 

YEAR  TO  DATE . 

90,958 

65,633 

108,357 

101,061 

LINCOLN, 

NIB. 

Joumal-Star-meS 

ROP  Locol . 

49,358 

45,759 

Preprint  Local . 

5,357 

51,958 

ROP  Notional . 

2,140 

1,618 

Preprint  Notional . 

10,472 

10,808 

Clossified . 

43,359 

38,293 

GRAND  TOTAL . 

110,686 

148,436 

YEAR  TO  DATE . 

1,364,836 

1,392,895 

LIVINOSTON 

1,  MONT. 

Enterprise.. 

ROP  Locol . 

10,226 

10,653 

Preprint  Locol . 

32,637 

31,886 

ROP  Notionol . 

93 

11 

Clossified . 

2,977 

3,290 

GRAND  TOTAL . 

45,933 

45,840 

YEAR  TO  DATE . 

355,622 

374,760 

lOUISVIlLE,  KT. 

Courier  Joumol-o/d 

ROP  Locol . 

48,604 

24,658 

62,093 

25,038 

Preprint  Local . 

40,324 

39,749 

ROP  Notional . 

1,838 

1,925 

33 

CkissifM 

33,804 

4,548 

30,092 

4,046 

Total 

84,246 

69,530 

94,110 

68,866 

Courier  Joumal-S 

ROP  Locol . 

36,365 

83 

40,398 

158 

Preprint  Locol . 

53,566 

47,005 

ROP  Notional . 

1,253 

896 

15 

Preprint  Notional . 

9,920 

10,638 

Classified . 

16,383 

15,147 

Totol . 

53,901 

63,569 

56,441 

57,816 

GRAND  TOTAL . 

138,147 

133,099 

150,551 

126,682 

YEAR  TO  DATE . 

.  1,222,163 

1,136,277 

1,239,077 

1,121,962 

MANCHESTIR,  N.H. 


Union  Leoder-m 

ROP  Locol . 

ROP  Notionol . 


Total .  85,806 

N.H.  Sundoy  News-S 

ROP  Local .  19,351 

ROP  Notionol .  495 

Clossifwl  21,306 

Total  41,152 

GRAND  TOTAL .  126,958 

YEAR  TO  DATE .  1,184,583 
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MIDDLETOWN,  N.Y. 

Times  Herold  Record-mS* 

ROP  Local .  102.467 

Preprint  Local .  38,031  80,889 

ROP  National  1,321 

Preprint  National .  19,440 

Classified  90,379 

109,121 

48,096 

1,626 

20,340 

105,494 

GRAND  TOTAL... 

251,638  80,889 

284,683 

YEAR  TO  DATE: 

Note:  Figures  given  in 

N/A 

modular  agate  lines 

MONTREAL,  QUE. 

Gozette-mS* 

ROP  Local . 

...  823,601 

962,390 

Preprint  Local . 

682,902 

781,452 

ROP  Notional . 

480,612 

512,636 

Preprint  National . 

166,980 

62,217 

Clossified . 

914,331 

855,804 

GRAND  TOTAL... 

3,068,426 

3,174,499 

YEAR  TO  DATE: 

N/A 

Note:  Figures  given  in 

modular  ogate  lines 

MUNCIE,  IND. 

Star-m 

ROP  Locol . 

23,558 

22,972 

Preprint  Locol . 

2,900 

3,539 

ROP  Notional . 

1,411 

2,050 

Preprint  National . 

87 

83 

Clossified 

17,634 

15,117 

Total . 

45,590 

43,761 

Evening  Press-e 

ROP  Local . 

31,015 

29,826 

Preprint  Locol . 

7,585 

8,408 

ROP  NotiofKil . 

1,400 

2,041 

Preprint  Notional . 

87 

83 

Clossified . 

20,003 

17,328 

Total . 

60,090 

57,686 

Star-S 

ROP  Local 

7,852 

7,292 

Preprint  Locol . 

7,145 

7,114 

ROP  Notional . 

264 

633 

Preprint  Notionol . 

628 

810 

Classified 

5,135 

4,951 

Total . 

21,024 

20,800 

GRAND  TOTAL. 

....  126,704 

122,247 

YEAR  TO  DATE 

....  985,406 

930,774 

NASHVILLE,  TENN. 

Tennesseon-m 

ROP  Local . 

53,142 

53,598 

Preprint  Local . 

12,529 

15,428 

ROP  National . 

2,680 

3,915 

Preprint  National . 

823 

1,924 

Clossified 

38,259 

38,124 

Total . 

107,433 

112,989 

Banner-e 

ROP  Local 

52,092 

53,048 

Preprint  Local . 

12,529 

15,428 

ROP  Notionol . 

2,696 

3,868 

Preprint  Notional . 

823 

1,924 

Clossified 

37,473 

37,589 

Total . 

105,613 

111,857 

Tennesseon-S 

ROP  Local 

36,116 

35,946 

Preprint  Locol . 

24,000 

27,644 

ROP  Notional . 

2,507 

1,482 

Preprint  National . 

9,653 

10,002 

22,263 

22,402 

Total . 

94,539 

97,476 

GRAND  TOTAL. 

.  307,585 

322,322 

YEAR  TO  DATE 

N/A 

NEW  HAVEN,  CONN 

Register-m 

ROP  Local . 

47,137  11,056 

56,231 

Preprint  Local . 

9,450  15,372 

10,710 

ROP  Notional . 

4,581  132 

5,989 

Preprint  National . 

504 

252 

Classified 

36,436 

44,713 

Total.... 

97,604  27,064 

117,895 

*lndicates  newspapers  reporting  figures  in 
lines. 


1989 

1988 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

Register-S 

ROP  Local . 

28,928 

35,564 

Preprint  Local . 

45,612 

23,688 

51,030 

37,170 

ROP  National . 

1,621 

2,287 

Preprint  Notional . 

15,750 

504 

18,018 

Classified . . 

19,039 

24,543 

Total . 

110,950 

24,192 

131,442 

37,170 

GRAND  TOTAL.. 

.  208,554 

51,256 

249,337 

71,211 

YEAR  TO  DATE. 

.  1,924,466 

569,021 

2,102,974 

637,410 

NORTHAM^ON,  MASS. 

Daily  Hontpshire  Gazette-e 

ROP  Local . 

44,166 

49,281 

Preprint  Local . 

23,607 

17,544 

22,188 

31,992 

ROP  National . 

1,012 

1,191 

Classified . 

20,429 

24,533 

GRAND  TOTAL.. 

89,214 

17,544 

97,193 

31,992 

YEAR  TO  DATE. 

.  769,444 

187,179 

772,526 

259,290 

ONTARIO, 

ORE. 

Argus  Observer-eS 

ROP  Locol . 

13,689 

14,635 

Preprint  Locol . 

37,668 

M,960 

ROP  Notional . 

1,181 

492 

Clossified 

7,720 

7,622 

GRAND  TOTAL.. 

60,258 

53,709 

YEAR  TO  DATE, 

.  547,766 

468,160 

1 

o 

,  ILL. 

Daily  Times-e 

ROP  Local . 

16,081 

15,762 

Preprint  Local . 

28,837 

1,950 

26,765 

1,549 

ROP  Notionol . 

1,039 

982 

Preprint  Notional . 

244 

652 

Classified . 

7,215 

6,349 

GRAND  TOTAL. 

53,416 

1,950 

50,510 

1,549 

YEAR  TO  DATE 

.  511,835 

12,493 

472,947 

14,615 

PHOENIX, 

ARIZ. 

Arizona  Republic-m 

ROP  Local . 

83,713 

4,296 

102,129 

2,870 

Preprint  Local . 

59,646 

16,197 

52,187 

10,242 

ROP  National . 

6,353 

9,283 

Preprint  Notional . 

2,288 

Classified . 

.  106,559 

1,839 

118,906 

1,197 

Totol . 

.  256,271 

22,332 

284,793 

14,309 

Gozette-e 

ROP  Local . 

80,541 

4,642 

88,254 

3,166 

Preprint  Locol . 

59,646 

16,197 

52,187 

10,242 

ROP  Notional . 

6,469 

9,135 

Preprint  Notional . 

2,288 

Clossified . 

.  106,008 

2,043 

117,970 

1,379 

1989 


Arizora  Republic -S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Classified . 

Totol . 


45,596 
45,237 
2,702 
15,620 
64,607 
173,762 

GRAND  TOTAL .  682,697 

YEAR  TO  DATE .  5,411,440 


47,863 
46,058 
3,279 
15,842 
68,199 
181,241 
45,214  735,868 

373,863  5,859,360 


PORTLAND,  AAAINE. 


13,821 

20,160 


Press  Herald-m 

ROP  Local 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Classified.. . 

34,356 

18,905 

1,702 

420 

23,218 

32,676 

16,870 

1,731 

108 

26,841 

Total. 

78,601 

78,226 

Express-e 

ROP  Locol . 

29,325 

26,834 

Preprint  Local . 

14,766 

14,777 

ROP  Notional . 

1,566 

1,719 

Preprint  National . 

420 

108 

21,489 

25,039 

Totol . 

67,566 

68,477 

Telegrom-S 

ROP  Local . 

22,228 

21,165 

Preprint  Locol . 

22,124 

24,156 

ROP  Notionol . 

1,011 

706 

Preprint  Notionol . 

3,511 

4,471 

Clossified . 

22,149 

27,521 

Total . 

71,023 

78,019 

GRAND  TOTAL . 

217,190 

224,722 

YEAR  TO  DATE . 

.  1,942,305 

2,077,031 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
PROVIDfNCI,  R.I. 

18,869  62,578 


Total .  252,664  22,882  269,834  14,787 


29,096 

507,301 


Preprint  Locol . 

8!762 

147,898 

12,588 

118^947 

ROPNotiotwl . 

4,942 

6,196 

Preprint  Notionol . 

17,836 

9,998 

Clouified . 

53,271 

2,665 

56,916 

2,059 

Totol . 

121,963 

187,268 

138,278 

157,967 

Bulletin-e 

ROP  Locol . 

50,706 

18,869 

58,599 

26,963 

Preprint  Local . . . 

8,762 

147,898 

12,588 

118.947 

ROP  Notional . 

4,870 

5,891 

Preprint  Notional . 

17,836 

9,998 

Clossified . 

38,109 

2,665 

43,981 

2,059 

Totol . 

102,447 

187,268 

121,059 

157,967 

Joumal-S 

ROP  Locol . 

36,802 

4,433 

40,692 

Preprint  Local . 

57,829 

111,209 

59,079 

96,005 

ROP  National.. . . 

3,161 

3,346 

Preprint  Notionol . 

15,721 

15,570 

326 

Clossified . 

26.665 

31,725 

Total . 

140,178 

115,642 

150,413 

96,331 

GRAND  TOTAL . 

364,588 

490,178 

409,750 

412,265 

YEAR  TO  DATE . 

2,823,495 

2,815,716 

2,870,993 

2,859,945 

RALEIGH 

,  N.C. 

News  &  Observer-mS 

ROP  Local . 

80,723 

1,080 

86,973 

Preprint  Locol . 

1,224 

12,453 

1,273 

11,622 

ROP  Notionol . 

9,261 

10,623 

Preprint  Notional . 

14,495 

996 

15,739 

1,129 

Classified . 

125,488 

145,084 

Total . 

231,191 

14,529 

259,692 

12,751 

Times-e 

ROP  Locol . 

35,309 

40,160 

Preprint  Locol . 

3>I7 

1,249 

5,098 

1,428 

ROP  Notionol . 

4,335 

6,107 

Preprint  Notionol . 

390 

349 

Classified . 

59,287 

72,577 

Total . 

102,868 

1,249 

124,291 

1,428 

GRAND  TOTAL . 

334,059 

15,778 

383,983 

14,179 

YEAR  TO  DATE . 

3,093,953 

135,913 

3,391,218 

135,930 

READING,  PA. 

Eogle-Tintes-e 

ROP  Locol . 

37,359 

46,853 

Preprint  Local . 

24,515 

22,095 

ROP  National . 

1,429 

2,700 

45,641 

44,570 

Totol . 

106,944 

116,218 

Eogle-S 

ROP  Local . 

29,657 

28,283 

Preprint  Local . 

12,740 

16,990 

6,075 

15,590 

ROP  National . 

1,288 

1,749 

Preprint  Notionol . 

9,900 

10.620 

Clossified . 

22.180 

21,272 

Total . 

75,765 

16,990 

67,999 

15,590 

GRAND  TOTAL . 

184,709 

16,990 

184,217 

15,590 

YEAR  TO  DATE..... 

1,645,741 

162,895 

1,702,856 

131,340 

RENO, 

NSV. 

Gazette- Joumal-m 

ROP  Locol . 

65,990 

62,772 

Preprint  Locol . 

101,825 

119,023 

ROP  Notional . 

2,423 

2,958 

Preprint  Notionol . 

9,530 

10,441 

63,942 

64,723 

GRAND  TOTAL . 

243,710 

259,917 

YEAR  TO  DATE..... 

2,370,636 

2,374,578 

RICHMOND,  VA. 

Times-Dispotch-m 

ROP  Local . 

49,345 

3,629 

50,817 

3,849 

Preprint  Locol . 

15,949 

32,249 

ROP  Notionol . 

4,345 

24 

6,153 

Preprint  Notionol . 

4,087 

286 

3,153 

Classified . 

37,624 

38,394 

Totol . 

107,263 

7,740 

127,899 

7,002 

News  Leoder-e 

ROP  Local . 

34,225 

3,629 

35,157 

2,865 

Preprint  Local . . 

14,884 

32,244 

ROP  Notional . 

4,211 

5,200 

Preprint  Notionol . 

3,883 

2,952 

Classified . 

34,937 

35,943 

7,512  108,544 
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ROP  Locol . . 

28,072 

32,971 

Preprint  Locol . 

22,216 

17,757 

ROP  Notional . 

1,885 

1,174 

Preprint  Notionol . 

8,526 

112 

8,354 

Clouified . 

26,169 

25,713 

Total.... 

86,868 

112 

85,969 

GRAND  TOTAL... 

....  282,388 

15,364 

322,412 

YEAR  TO  DATE.. 

„.,  2,575,870 

130,620 

2,691,413 

RIVERSIDE, 

.  CALIF. 

Press-Enterprise-mS 

ROP  Local . 

65,183 

24,128 

64,881 

Preprint  Local . 

115,372 

104.716 

ROP  Notionol . 

5,777 

6,267 

Preprint  National . 

14,742 

17,010 

Clossified 

90,810 

398 

82,615 

GRAND  TOTAL... 

....  291,884 

24,526 

275,489 

YEAR  TO  DATE.. 

.,..  2,634,767 

183,583 

2,600,574 

SACRAMINTO,  CALIF. 

Bee-mS 

ROP  Locol 

94,962 

13,373 

96,644 

Preprint  Local . 

101,804 

16,480 

116,908 

ROP  Notionol 

16,083 

17.493 

Preprint  Notional . 

16,510 

17,160 

Clossified . 

.  .  233,379 

901 

204,503 

GRAND  TOTAL... 

....  462,738 

30,754 

452,708 

YEAR  TO  DATE.. 

,..,  4,107,432 

307,172 

4,027,826 

ST.  JOHNSBURV,  VT. 

Coiedonion-Record*e 

ROP  Locol . 

17,843 

17,247 

Preprint  Local . 

10,448 

10,710 

ROP  Notional . 

474 

131 

Classified . 

6,232 

6,309 

GRAND  TOTAL... 

34,997 

34,397 

YEAR  TO  DATE.. 

.  303,787 

289,181 

SAN  BIRNARDINO,  CALIF. 

Sun-mS 

ROP  Local . 

50,831 

52,387 

Preprint  Locol . 

49.625 

43,283 

ROP  Notionol . 

5,245 

5,119 

Preprint  Notional . 

9,634 

11,150 

Classified . 

79,816 

78,010 

GRAND  TOTAL.., 

.  195,151 

189,949 

YEAR  TO  DATE. 

N/A 

SAN  DIEGO,  CALIF. 

Union-Tribune-m,eS 

ROP  Locol . 

.  211,033 

26,666 

208,018 

Reprint  Local . 

61,684 

39,716 

72,662 

ROP  Notional . 

29,450 

1,662 

41,376 

Preprint  Notionol . 

12,852 

468 

24,698 

Clossified . 

225,155 

11,186 

212,353 

GRAND  TOTAL.. 

.  540,174 

79,698 

559,107 

YEAR  TO  DATE. 

.  5,200,734 

730,096 

5,416,438 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  MAnO,  CALIF. 


Times-« 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL- 
YEAR  TO  DATE.. 


SANTA  MONICA,  CALIF. 


Outlook*e 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  National.. 
Clossified . 


GRAND  TOTAL... 
YEAR  TO  DATE .. 


SCOnSBLUFF,  NEB. 


Preprint  Local . 

3,752 

16,117 

4,959 

19,706 

ROP  Notional . 

1,514 

1,778 

Preprint  National . 

783 

326 

261 

Classified . . 

10,543 

9,609 

GRAND  TOTAL . 

38,584 

16,443 

41,434 

19,706 

YEAR  TO  DATE . 

388,987 

189,251 

389,201 

243,375 

SEATTLE, 

WASH. 

Post-Intelligencer-m 

ROP  Local . 

33,945 

36,728 

Preprint  Local . 

47,947 

47,818 

ROP  Notionol . . 

12,183 

12,795 

Preprint  f  itionol . 

955 

1,471 

Classified . 

63,700 

54,468 

Total. 

109,828 

48,902 

103,991 

49,289 

TImes-e 

ROP  Local . 

48,745 

54,954 

Preprint  Local . 

51,959 

49,575 

ROP  Notionol . 

13,022 

14,106 

Preprint  Notional . 

3,540 

1,868 

Clossified . 

76,955 

25 

66,529 

42 

SAN  FRANCISCO,  CALIF. 


Chronicle-fTi 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National.. 

Clossified . 

Total . 


Times/Post-Intelligencer-S 

ROP  Local .  22,919 

Preprint  Locol .  42,493 

ROP  Notionol .  5,385 

Preprint  Notional .  10,186 

Classified .  40,573 

Total .  121,556 

GRAND  TOTAL .  370,106 

YEAR  TO  DATE .  3,281,462 


104,426  352,517 

834,507  2,911,392 


Exominer-e 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

Totol... 

Examiner/Chronicle'S 

ROP  local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

Total . 

GRAND  TOTAL . 

YEAR  TO  DATE..- 


48,833 

19,868 

52,961 

15,995 

73,636 

84,594 

16,073 

1,439 

22,019 

1,903 

1,560 

390 

68,501 

64,663 

208,603 

21,307 

224,627 

17,898 

41,651 

19,215 

47,875 

14,952 

73,636 

84,594 

15,746 

1,205 

20,957 

1,806 

1,560 

390 

68,644 

64,341 

201,237 

20,420 

218,157 

16,758 

27,790 

6,652 

31,889 

4,216 

71,998 

74,926 

9,844 

95 

10,023 

96 

21,710 

26,910 

36,162 

32,915 

167,504 

6,747 

176,663 

4,312 

577,344 

48,474 

619,447 

38,968 

4,490,428 

366,775 

4,287,787 

310,229 

‘Indicates  newspapers  reporting  figures  in 
lines. 


ROP  Local . 

30,833 

36,071 

ROP  Notionol . 

950 

326 

Clossified . 

11,461 

9,719 

Total . 

43,244 

46,116 

GRAND  TOTAL . 

46,074 

48,106 

YEAR  TO  DATE  ... 

430,441 

453,241 

SHREVEPORT,  LA. 

Titnes-mS 

ROP  Local . 

49,950 

48,197 

Preprint  Local . 

14,190 

13,992 

22,786 

ROP  Notional . 

2,517 

2,190 

Preprint  National . 

8,946 

9,585 

Clossifi«d . 

30,543 

29,031 

Total . 

106,146 

13,992 

111,789 

Joumol-e 

ROP  Locol . 

32,602 

32,575 

Preprint  Locol . 

4.077 

6,871 

7.981 

ROP  Notional . 

1,613 

1,394 

Classified . 

25,718 

27,030 

Total . 

64,010 

6,871 

68,980 

GRAND  TOTAL.  .. 

.  170,156 

20,863 

180,769 

YEAR  TO  DATE ... 

...  1,678,930 

199,282 

1,742,408 

1989 

1988 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

SOUTH  BEND,  IND. 

Tribune-e 

ROP  Locol . 

32,739 

1,897 

35,838 

2,127 

Preprint  Locol . 

6,760 

17,290 

4,160 

23,400 

ROP  Notionol . 

3,158 

2,535 

Preprint  Notional . 

260 

1,040 

Classified . 

33,396 

40,196 

Total . 

76,053 

19,447 

82,729 

26,567 

Tribune-S 

ROP  Local . 

13,815 

6,000 

15,132 

3,366 

Preprint  Local . 

12,220 

37,180 

13,130 

32,760 

ROP  Notional . 

1,883 

1,456 

Preprint  National . 

13,650 

15,210 

390 

Classified . 

14,949 

14,316 

Totol . 

56,517 

43,180 

59,244 

36,516 

GRAND  TOTAL . 

132,570 

62,627 

141,973 

63,083 

YEAR  TO  DATE  .  .. 

.  1,299,791 

585,690 

1,271,659 

517,745 

SPOKANE, 

WASH. 

Spokesman-Review-m 

ROP  Locol . 

30,647 

33,293 

Preprint  Locol . 

7,064 

7,255 

ROP  National . 

5,263 

3,210 

Preprint  National . 

8 

69 

Classified . 

39,066 

36,975 

Totol . 

82,048 

80,802 

Chronicle-e 

ROP  Local . 

30,657 

33,601 

Preprint  Local . 

4,184 

4,168 

ROP  Notional . 

5,263 

3,211 

Preprint  Notionol . 

3 

39,280 

36,697 

Total . 

79,387 

77,677 

Spokesman-Review-S 

ROP  Local . 

9,073 

10,246 

Preprint  Locol . 

4,957 

5,360 

ROP  National . 

968 

751 

Preprint  National . 

1,146 

1,391 

Classified . 

15,737 

14,006 

Total . 

31,881 

31,754 

GRAND  TOTAL.... 

193,316 

190,233 

YEAR  TO  DATE ... 

„  1,444,827 

1,450,134 

SYRACUSE,  N.Y. 

Post-Stondord-m 

ROP  Locol .... 

42,500 

16,344 

39,892 

16,524 

Preprint  Locol . 

55,637 

56,593 

ROP  National . 

2,128 

3,608 

Classified . 

24,605 

24.419 

Totol . 

124,870 

16,344 

124,512 

16,524 

Herald  Joumal-e 

ROP  Locol . 

41,902 

9,748 

41,395 

8,366 

Preprint  Local . 

60,945 

62,903 

ROP  National . 

2,133 

3,227 

Preprint  National . 

181 

Classified . 

23,242 

25,266 

Total . 

128,222 

9,748 

132,972 

8,366 

Herold  Americon-S 

ROP  Local . 

21,241 

419 

23,712 

375 

Preprint  Local . 

40,118 

41,377 

ROP  Notional . 

1,479 

1,221 

Preprint  Notional . 

10,616 

11,607 

Classified . 

19,814 

19,385 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


346,360  26,511  354,786  25,265 

3,069,950  277,862  2,972,141  193,194 


8lode-e 

ROP  Local . 

18,801  Preprint  Local . 

ROP  National . 

Preprint  National., 

Classified . 

18,801  Total . 


Preprint  Local . 

'  ROP  Notionol 

Preprint  Notional. 
-  Clossified . 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


EDITOR  &  PUBLISHER  for  November  18,  1989 


FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


TOPEKA*  KAN. 

Capital- Joumol-fn 

ROPlocol . 

54.305 

55362 

Preprint  Locol . 

16,406 

49,027 

21,389 

48,169 

ROP  Notionol . 

1.726 

2,427 

Preprint  Notionai . 

494 

8,920 

956 

9,057 

Ctouified . 

29.567 

26,903 

GRAND  TOTAL... 

102,498 

57,947 

107337 

57,226 

YEAR  TO  DATE  .. 

914,479 

597,145 

901325 

539,000 

TOKKANCE*  CALIP. 

Doily  Breeze^S 

ROP  local . 

58,646 

62,346 

Preprint  locol . 

53,585 

60,327 

ROP  Notionol . 

5J83 

4,696 

Preprint  Notionol . 

14,513 

22,055 

92323 

87,133 

GRAND  TOTAL... 

224350 

236,557 

YEAR  TO  DATE.. 

..  2,126,443 

2,097,381 

TULSA*  OKLA. 

World-m 

ROP  local . 

41,316 

2,205 

46,450 

2,771 

Preprint  locol . 

1,892 

1.515 

4,123 

1,145 

ROP  Notionol . 

1,888 

3,168 

10 

Preprint  Notional . 

28 

Clossified . 

39,740 

34,961 

Total... 

84.836 

3,720 

88,702 

3,954 

Tribune*e 

ROP  local . 

40,596 

2,205 

47,513 

2,178 

Preprint  Locol . 

1,614 

1,406 

3,700 

984 

ROP  Notionol . 

1,856 

3,146 

10 

Preprint  Notionai . 

28 

Classified 

39,430 

34,593 

Totol... 

83,496 

3,611 

88,952 

3,200 

WorM-S 

ROP  Local . 

21.816 

22,443 

Preprint  Local . 

5,237 

6,138 

ROP  Notional . 

1,733 

1,431 

Preprint  Notional . 

2,151 

3,069 

Clossified . 

22,495 

20,442 

Total . 

53,432 

53,523 

GRAND  TOTAL... 

221.764 

7,331 

231,177 

7,154 

YEAR  TO  DATE.. 

...  1,955,836 

76,984 

2,018,849 

59,567 

TWIN  FALLS*  IDAHO. 

Times  News-mS 

ROP  local . 

30,483 

30,805 

Preprint  Local . 

39,837 

17,073 

42,336 

18,144 

ROP  National . 

1,014 

637 

Preprint  Notionol . 

1,242 

368 

Classifiad . 

19,608 

18,722 

GRAND  TOTAL... 

92,184 

17,073 

92,868 

18,144 

YEAR  TO  DATE.. 

761,304 

151,806 

776,878 

144,838 

WASHINGTON*  PA. 

Observer-Reporter-m 

ROP  Local . 

21,276 

25,361 

Preprint  Local . 

23,263 

28,165 

ROP  Notionol . 

848 

1,407 

Preprint  Notionol . 

258 

Clossified . 

31,991 

30,458 

Total . 

77378 

85,649 

Observer-Reporter-e 

ROP  Local . 

9,667 

9,091 

Preprint  Local . 

21,414 

18,318 

ROP  Notional . 

226 

31 

Preprint  Notional . 

387 

258 

Clossified . 

6,233 

6,151 

Total . 

37,927 

33,849 

GRAND  TOTAL... 

115,305 

119,498 

YEAR  TO  DATE.. 

...  1,055,560 

1,049,600 

WINDSOt,  ONT. 

Stor-e* 

ROP  local . 

783,988 

715,048 

Preprint  Local . 

1,009,902 

966,460 

ROP  Nationa! . 

209,952 

241,618 

Preprint  Notionol . 

61,306 

66,467 

CkmifM 

412,604 

416,233 

GRAND  TOTAL .  2,477,752 

YEAR  TO  DATE _  19,675,640 

*Note;  Figures  given  in  modular  agate  lines 


57,226  .  121,004 


Joumal-S 

ROP  local . 

Preprint  local . 

ROP  National . 

Preprint  National.. 
Classified . 


GRAND  TOTAL .  178,304 

YEAR  TO  DATE .  1,519,864 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


19,082  49,711  20J11 

18,184  5,167  25,741 

3,678 

741  378  1,351 

_  48,840  _ 

38,007  107,774  47,403 


19,650 

11,650  4,499  20,878 

1,513 
10,944 

_  16,913  _ 

11,650  53,519  20,878 

49,657  161,293  68,281 

465,909  1,453,571  562,695 


‘Indicates  newspapers  reporting  figur3s  in 
lines. 


Ad  club  in  Mass, 
offers  scholarship 

The  Advertising  Club  of  Western 
Massachusetts  has  established  a 
scholarship  for  high  school  seniors 
and  college  freshmen  planning  to 
major  in  communications.  The  award 
will  total  about  $1,000. 

For  more  information,  contact  the 
club’s  scholarship  committee  chair¬ 
man,  Charles  Bennett,  publisher  of 
the  Jewish  Weekly  News,  in  Spring- 
field  at  (413)  739-4771.  Application 
deadline  is  Feb.  10,  1990. 

Yarus  has  post  at 
four-color  network 

Bette  Ann  Yarus  has  been  named 
vice  president/sales  for  the  National 
Four-Color  Newspaper  Network, 
adding  the  title  to  her  responsibilities 
as  Eastern  sales  director  for  Gannett 
National  Newspaper  Sales.  In  her 
new  capacity,  she  will  oversee  the 
day-to-day  sales  operations  and 
administration  for  the  network.  - 

Citizens  get  chance 
to  talk  to  publisher 

The  Union  Leader  and  New  Hamp¬ 
shire  Sunday  News  of  Manchester, 
N.H.,  recently  gave  those  interested 
a  chance  to  meet  publisher  Nackey 
Loeb,  editor  in  chief  Joe  McQuaid 
and  other  staffers  during  a  one-on-one 
session  at  The  Mall  of  New  Hamp¬ 
shire. 

Not  only  could  people  talk  to  the 
newspaper’s  personnel,  during  the 
Thursday  afternoon  meeting,  they 
also  could  register  for  prizes,  such  as 
mall  gift  certificates,  free  subscrip¬ 
tions  to  the  newspapers,  umbrellas 
and  Union  Leader  banks. 


Murphy  is  editor 
of  the  A.D.  Times 

Thomas  W.  Murphy  Jr.,  general 
manager  of  the  A.D.  Times,  the  bi¬ 
weekly  publication  of  the  Diocese  of 
Allentown,  Pa.,  has  been  named  edi¬ 
tor.  He  succeeds  founding  editor  the 
Rev.  Robert  G.  Cofenas,  Ed.D. 

Murphy  joined  the  paper  Jan.  3 
after  serving  as  senior  vice  president 
and  corporate  secretary  of  Essick  and 
Barr  Inc.  of  Reading,  an  independent 
insurance  firm.  He  is  a  retired  U.S. 
Army  officer  who  served  during  the 
Korean  and  Vietnam  wars  and  is 
studying  to  become  a  permanent  dea¬ 
con  for  the  diocese. 


CWO&O  develops 
new  presentation 

Newspaper  representative  firm 
Cresmer,  Woodward,  O’Mara  & 
Ormsbee  has  developed  a  new  sales 
presentation  to  advertising  agencies 
that  looks  at  newspapers  in  general  as 
a  medium  and  shows  how  it  can  be 
incorporated  in  the  media  mix. 

“The  idea  is  to  get  newspapers  into 
the  overall  plan  first,  then  get  into 
specific  markets  and  newspapers,” 
explained  Donald  P.  Evanson, 
CWO&O  senior  vice  president/direc¬ 
tor  of  creative  sales  development. 

The  presentation,  being  shown  to 
major  advertising  agencies,  focuses 
on  a  media  planning  scenario  for  a 
light-duty  liquid  and  shows  how  the 
advertiser  can  achieve  better  reach  by 
using  “spot  market  newspapers”  in 
its  media  plan. 


Scholarship  honors 
civic  ieader  Kojima 

Friends  and  admirers  of  Los 
Angeles  Japanese- American  commu¬ 
nity  leader  Masamori  Kojima  have 
established  a  fellowship  for  journal¬ 
ists  that  will  be  administered  by  the 
San  Francisco-based  Asian  American 
Journalists  Association. 

The  Masamori  Kojima  Memorial 
Fellowship,  which  will  fund  journal¬ 
ists  to  go  to  Asia  to  foster  better 
understanding,  especially  between 
Asian  Americans  and  Asians,  is 
expected  to  be  in  place  within  a  year. 

Kojima,  who  died  in  December 
1988  at  age  66  of  heart  failure,  was 
well-known  for  his  work  as  executive 
assistant  to  L.  A.  Mayor  Tom  Bradley 
until  retirement  in  1978. 
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Are  some  cartoonists  toiling  too  hard? 

A  growing  number  of  creators  are  doing  both  poiiticai  cartoons  and 
comics,  and  OSU  festivai  speakers  wonder  if  this  is  a  good  idea 


By  David  Astor 

A  number  of  editorial  cartoonists 
have  also  been  doing  comics  in  recent 
years  —  including  Tony  Auth,  Brian 
Basset,  Bruce  Beattie,  Ralph  Duna- 
gin,  David  Horsey,  Dick  Locher,  Jeff 
MacNelly,  Doug  Marlette,  Mike 
Peters,  Sam  Rawls,  Bill  Schorr,  Dana 
Summers,  and  others. 

But  is  this  double-duty  trend  good 
or  bad?  Does  working  on  two  differ¬ 
ent  features  affect  the  quality  of  each? 
Panelists  at  Ohio  State  University’s 
1989  Festival  of  Cartoon  Art  last 
month  had  plenty  of  opinions  on  the 
subject. 

San  Francisco  Examiner  editorial 
cartoonist  David  Wiley  Miller,  who 
formerly  did  the  syndicated  “Fen¬ 
ton”  comic,  expressed  strong  senti¬ 
ments  against  creators  working  dou¬ 
ble  duty. 

“I  feel  it  weakens  the  work  in  both 
areas,”  said  Miller.  “If  you  have  two 
full-time  jobs  in  any  profession,  both 
will  suffer.” 

He  added  that  it  is  not  fair  for 
established  cartoonists  to  “take  up 
two  slots.  I  think  we  owe  it  to  the  kids 
growing  up  to  leave  some  spac.^  open 
for  them.  We’re  just  taking  up  more 
room  and  making  it  impossible  for 
new  talent  to  come  into  the  field.  I’m 
afraid  we  may  be  losing  talent  who 
will  go  into  advertising  to  feed  them¬ 
selves.” 

Miller  acknowledged  that  doing  a 
comic  can  be  the  fulfillment  of  “a 
childhood  fantasy”  and  that  the  “rec¬ 
ognition  factor”  is  potentially  “so 
much  greater”  than  for  editorial  car¬ 
toons.  Indeed,  Miller  said  he  is  not 
against  an  editorial  cartoonist  trying  a 
comic  but  believes  one  of  the  features 
should  eventually  be  dropped. 

“I  do  agree  it’s  time-consuming,” 
said  panelist  Dana  Summers,  who 
does  editorial  cartoons  for  the 
Orlando  Sentinel  and  Washington 
Post  Writers  Group  (WPWG)  as  well 
as  “The  Middletons,”  with  Ralph 
Dunagin,  for  North  America  Syndicate 
(NAS).  But  he  added  that  both  can  be 
done  well  if  you  “really  organize  your 
time.” 

Summers  said  he  draws  his  edito¬ 
rial  cartoons  during  the  day  and 


On  the  top  ore  Tim  Menees  (left)  and 
Ben  Sargent.  On  the  bottom  ore  David 
Wiley  Miller  (left)  and  Dana  Summers. 


avoids  thinking  about  “The  Middle- 
tons.”  Then  he  works  on  the  comic 
after  his  kids  go  to  bed,  from  “9  p.m. 
to  whenever.” 

Having  a  collaborator  helps  a  lot, 
observed  Summers,  who  noted  that 
he  writes  and  draws  the  daily  strips 
and  Dunagin  handles  the  Sunday 
ones. 

Miller  countered  jokingly:  “Isn’t 
an  organized  cartoonist  an  oxymo¬ 
ron?” 

Another  panelist,  Tim  Menees  of 
the  Pittsburgh  Post-Gazette , 
quipped,  “As  a  political  cartoonist,  I 
agree  with  both  sides.” 

Menees,  who  formerly  worked  or 
co-worked  on  three  syndicated  com¬ 
ics,  said  being  a  double-duty  cartoon¬ 
ist  can  be  exhausting.  On  the  other 
hand,  he  noted,  a  comic  can  be  a 
vehicle  for  “getting  gags  out  of  your 
system”  so  that  the  editorial  cartoons 
remain  hard-hitting. 

“Too  often,  poiiticai  cartoonists 
are  going  for  the  gags,”  declared 
Menees.  “They’re  not  doing  what 
they’re  supposed  to  be  doing —  kick¬ 
ing  tail.” 

The  panel  was  moderated  by  edito¬ 
rial  cartoonist  Ben  Sargent  of  the  Aus¬ 
tin  American-Statesman  and  Univer¬ 
sal  Press  Syndicate,  who  said:  “It’s  an 
incredibly  time-consuming  job  to  do  a 
strip.  I’ve  always  been  in  awe  of  peo¬ 
ple  who  can  do  both  and  do  them  so 
well.” 


Above  are  Tom  Batiuk  and  Etta  Hulme. 
Below  are  Ed  Stein  (left),  Lynn  Johns¬ 
ton,  and  AAark  Alan  Stamaty. 


Sargent,  Menees,  Summers,  and 
Miller  also  discussed  other  cartoon¬ 
ing  issues  in  reaction  to  audience 
questions. 

When  one  attendee  asked  about 
stereotyping.  Miller  said  cartoonists 
are  faced  with  a  dilemma.  He  noted 
that  “white  liberals”  complain  when 
cartoonists  draw  “stereotypical 
blacks”  (with  larger  lips  and  so  on) 
but  blacks  complain  that  characters 
look  like  “whites  painted  brown” 
when  cartoonists  “tone  down”  facial 
features. 

Menees  said  cartooning  is  “simpli¬ 
fication  and  exaggeration,”  but  added 
that  most  cartoonists  these  days 
“avoid  blatant  racial  stereotypes.” 

Miller  said  that  when  he  criticizes  a 
black  person  in  his  editorial  cartoons, 
he  is  not  criticizing  all  blacks.  “I  ridi¬ 
cule  Bush  and  Reagan,”  he  said.  “It 
doesn’t  mean  I’m  against  all  white 
people  —  and  they’re  as  white  as  you 
can  get!” 

Touching  on  ethnic  stereotypes, 
Menees  said  he  was  once  chastised 
for  drawing  a  Jewish  person  with  a  big 
nose.  “I  didn’t  realize  he  was  a  Jew,” 
he  recalled.  “I  draw  everyone  with  a 
big  nose.” 

Responding  to  an  audience  ques¬ 
tion  about  shrinking  funnies.  Miller 
said,  “I’ve  always  thought  that  the 
National  Cartoonists  Society  should 
boycott  until  editors  print  comics  at  a 
decent  size.” 

But  Sargent  said  the  market  is  so 
“glutted”  that  there  would  be  plenty 
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AAark  Alan  Stamaty  (left),  Dano  Summers,  Tom  Batiuk,  and  Lynn  Johnston  talking  to  audience  members  after  their 

renrarks.  (These  and  other  story  photos  by  David  Astor.) 


of  “eager  young  cartoonists  to  take 
their  place”  if  established  cartoonists 
“banded  together.” 

Wiley  observed  that  “editors  com¬ 
plain  about  poorly  drawn  comics,” 
but  there  is  “no  space  for  quality  art¬ 
work.” 

Wiley  did  note  that  even  funny 
pages  with  small  comics  “always” 
rank  high  when  readers  are  asked 
which  parts  of  the  newspaper  they 
like  best.  “Editors  should  add  more 
pages  if  comics  are  so  popular,”  he 
declared.  “They  should  give  the  read¬ 
ers  what  they  want.” 

“For  Better  or  For  Worse”  creator 
Lynn  Johnston,  speaking  from  the 
audience,  said  readers  have  more 
potential  clout  than  cartoonists  when 
complaining  about  comics  shrinkage. 

“Readers  don’t  realize  how  much 
power  they  have,”  said  the  Universal 
cartoonist.  “Readers  [should]  write 
to  their  papers.” 

Earlier  in  the  day,  Johnston  was 
one  of  the  speakers  on  a  panel  about 
“cartoons  with  a  message”  —  a  sub¬ 
ject  also  discussed  at  the  recent 
Newspaper  Features  Council  meeting 
in  Dallas  (see  E&P,  November  11). 

Johnston  noted  that  a  single  car¬ 
toon  can  make  a  point  that  might 
require  pages  and  pages  of  text.  She 
cited  one  memorable  cartoon  in 
which  a  Christian  encounters  a  for¬ 
eigner  worshipping  an  idol,  convinces 
the  person  to  worship  a  cross  instead, 
and  then  steals  the  beautiful  idol. 

Although  “For  Better  or  For 
Worse”  rarely  makes  overt  political 
and  social  points,  Johnston  said  it 
does  contain  messages  about  “the 
little  problems  of  family  life,”  “the 
fun  and  misery  of  childhood,”  and 
more. 

Another  panelist,  Tom  Batiuk, 
delves  into  the  fun  and  misery  of  high 
school  life  in  “Funky  Winkerbean.” 
The  cartoonist  said  he  grew  up  read¬ 
ing  teen-oriented  comics  populated 
by  “blonde  and  brunette  cheerleaders 
fighting  to  date  football  players,”  and 
“vowed”  to  do  a  strip  featuring  stu¬ 
dents  with  personalities  and  problems 


more  people  could  relate  to. 

Batiuk  has  also  taken  on  controver¬ 
sial  social  issues  —  including  teen 
pregnancy  in  a  1986  “Funky” 
sequence  —  and  defended  the  right  of 
cartoonists  to  reflect  the  real  world  in 
their  comics  in  addition  to  entertain¬ 
ing  readers. 

Comics  reflecting  the  real  world 
used  to  be  more  accepted,  stated 
Batiuk,  who  said  there  probably 
weren’t  too  many  complaints  about 
“Terry  and  the  Pirates”  creator  Milt 
Caniff  dealing  with  World  War  II. 

“The  concept  of  what  the  comics 
page  should  be  has  changed,” 
declared  Batiuk.  “It’s  more  like  Val¬ 
ium.  I’m  a  cartoonist,  not  an  anes¬ 
thetist.  I  want  to  get  readers  thinking, 
not  put  them  asleep  ....  I  think 
readers  appreciate  seeing  things 
dealing  with  the  world  they  live  in.” 

Johnston  added,  “Readers  are 
more  receptive  than  editors  to  social 
issues  in  the  comics  page.” 

Panel  moderator  Ed  Stein  did 
observe  that  Batiuk’ s  teen  pregnancy 
series  “didn’t  deal  with  abortion, 
contraception,  or  the  boy’s  responsi¬ 
bility.  Why?  .  .  .  Have  you  done  a 
service?” 

“The  service  I’m  doing  is  dealing 
with  the  subject,”  responded  Batiuk. 
“I’m  not  obligated  to  describe  [all 
facets  of  the  issue].  Just  being  able  to 
deal  with  it  is  ground-breaking.  I  took 
the  story  to  the  syndicate  years  before 
and  was  told  it  couldn’t  be  done.” 

Batiuk  said  he  was  happy  that  the 
sequence — which  involved  a  specific 
“story  of  friendship”  between  the 
Les  character  and  a  former  girlfriend 
impregnated  by  another  boy  — 
became  “a  kind  of  catalyst”  for  dis¬ 
cussion  of  the  teen  pregnancy  prob¬ 
lem. 

Johnston  said  there’s  only  so  much 
a  cartoonist  can  put  in  any  one 
sequence,  and  praised  Batiuk’s  teen 
pregnancy  effort. 

Many  comics  these  days  are  “doing 
serious  political  commentary,”  said 
Stein,  an  editorial  cartoonist  with  the 
Denver  Rocky  Mountain  News  and 


Newspaper  Enterprise  Association 
(NEA).  He  pointed  to  the  discussion 
of  AIDS  in  Garry  Trudeau’s 
“Doonesbury,”  day  care  in  Cathy 
Guisewite’s  “Cathy,”  the  futility  of 
war  in  Bill  Watterson’s  “Calvin  and 
Hobbes,”  and  more.  All  three  strips 
are  with  Universal. 

On  the  other  hand,  added  Stein,  an 
increasing  number  of  editorial  car¬ 
toonists  are  using  gags. 

Many  political  cartoonists,  of 
course,  combine  humor  with  biting 
commentary.  Panelist  Etta  Hulme  of 
the  Fort  Worth  Star-Telegram  and 
NEA  showed  several  of  her  editorial 
(Continued  on  page  60) 


LETTUCE 
ENTICE  MORE 
READERS. 


These  days  readers  have  healthy 
appetites.  That's  why  we've 
whipped  up  Vegetarian  Views,  a 
nourishing  column,  written  by 
award-winning  cookbook  author 
and  culinary  historian,  Lorna  Sass. 
Her  winning  ways  with  greens 
could  be  just  the  garnish  you 
need. 

Cali  toll-free  800-445-4555  for  a 
free  sample  of  our  new  fare,  avail¬ 
able  in  our  FOOD  and  in  our 
HEALTH  packages.  Alaska,  Cali¬ 
fornia,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the 
F>ackage  that  ties  up  readership 
and  revenues. 
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(Continued  from  page  59) 
drawings  —  including  one  lampoon¬ 
ing  Exxon  for  “one  of  the  worst  p.r. 
spills  in  history.” 

“What  gives  you  the  right  to  spout 
off  about  issues?”  Stein  asked  his 
fellow  panelists. 

“Somebody’s  got  to  do  it!”  replied 
Mark  Alan  Stamaty,  whose  “Wash- 
ingtoon”  feature  combines  elements 
of  political  cartoons  and  comic  strips. 

The  Village  Vo/ceAVPWG  creator 
added  that,  ironically,  editoiial  car¬ 
toonists  and  “pundits  on  tv”  may  be 
just  as  “confused”  as  everyone  else 
about  things.  But  Stamaty  noted  that, 
given  the  incompetence  of  many  poli¬ 
ticians  and  their  “moronic  level  of 
campaigning,”  cartoonists  shouldn’t 
feel  guilty  about  their  right  to  satirize. 

“Do  you  have  a  responsibility  to  be 
fair?”  was  Stein’s  next  question. 

Hulme  responded  that  she  tries  to 
get  the  facts  right  while  giving  her 
opinion  at  the  same  time.  “I  want  to 
be  accurate  before  I  get  ugly!”  she 
declared. 

“Do  you  have  any  effect?”  asked 
Stein. 

“I  rather  doubt  it,”  said  Hulme.  “I 
feel  bad  about  not  preventing  that 
[northern  Californian]  earthquake!” 

“I  did  do  a  cartoon  that  prevented 
an  earthquake  in  Akron,”  cracked 
Batiuk,  who  also  does  “Crankshaft” 
for  Creators  Syndicate  and  “John 
!  Darling”  for  NAS. 

Hulme  continued,  “I  don’t  think  I 
have  any  real  clout.  Maybe  some 
geological  drip.” 

“If  that’s  true,  why  are  you  doing 
it?”  queried  Stein. 

“We  need  geological  drip,”  Hulme 
replied. 

“I  think  Herblock  has  an  effect,” 
said  Stamaty,  speaking  of  the 
Washington  Po^t/Creators  editorial 
cartoonist. 

Stamaty  has  an  effect  on  language 
with  some  of  the  interesting  words 
and  phrases  he  coins  in  “Washing- 
toon.”  One  of  them  is  “Spinnish”  — 
which  is  what  spin  doctors  speak 
when  putting  the  best  light  on  what 
politicians  say. 

“Please  use  that  word,”  Stamaty 
asked  the  audience  with  a  smile.  “Say 
it  loud.  I  want  to  get  into  the  diction¬ 
ary!” 

The  “cartoons  with  a  message” 
panel,  like  the  double-duty  cartoon¬ 
ists  panel,  also  talked  about  ste¬ 
reotypes. 

Stein  said  this  issue  was  discussed 
at  an  Association  of  American  Edito¬ 
rial  Cartoonists  meeting  several  years 
ago,  and  he  recalled  his  surprise  when 
learning  that  some  of  today’s  car¬ 


toonists  draw  Arabs  similar  to  the 
way  Nazi  artists  depicted  Jews  in  the 
1930s. 

Johnston  —  who  said  she  tries  to 
avoid  “unkind  caricatures”  — 
observed  that  cartoonists  “draw  what 
we  know.”  This  is  why  she  brought  a 
Canadian  family  of  Japanese  rather 
than  black  descent  into  “For  Better 
or  For  Worse,”  explained  Johnston, 
adding  that  these  supporting  charac¬ 
ters  were  “introduced  without  fan¬ 
fare”  in  order  to  avoid  being 
“patronizing.” 

Mike  Peters,  who  gave  a  “chalk 
talk”  at  the  Ohio  State  festival,  said 
editorial  cartoonists  “love”  to  do 
caricatures.  “Ugly  people  are  easier 
to  do,”  he  observed.  “Our  country 
has  been  blessed  with  some  of  the 
ugliest  presidents!” 

Peters  —  who  does  editorial  car¬ 
toons  for  the  Dayton  Daily  News  and 
United  Feature  Syndicate  and 
“Mother  Goose  and  Grimm”  for  Tri¬ 
bune  Media  Services  —  proceeded  to 
sketch  Richard  Nixon  and  Jimmy 
Carter. 

He  also  showed  a  number  of  his 
cartoons,  including  one  with  the  cap¬ 
tion,  “No,  no,  just  kiss  the  baby. 
Senator  Hart.”  The  former  presiden¬ 
tial  candidate  had  instead  grabbed  the 
kid’s  mother  in  a  passionate  embrace. 

Peters  recounted  some  humorous 
anecdotes,  including  a  story  about 
how  his  old  high  school  honored  him 
for  his  cartooning  career  many  years 
after  graduation.  The  Pulitzer  Prize 
winner  recalled  that  he  was  too  busy 
sketching  and  doodling  as  a  teen  to  be 
much  of  a  student,  and  that  one  crusty 
teacher  had  written  in  his  yearbook: 
“You  better  grow  up  real  soon 
because,  remember,  you  can’t  always 
draw  cartoons.” 

Peters  received  many  rejection  let¬ 
ters  before  becoming  successful,  and 
he  advised  aspiring  cartoonists  in  the 
audience  to  “stick  with  it”  through 
the  inevitable  turndowns. 

And  he  added,  “You  don’t  get  into 
this  job  to  make  money  or  have  fame. 
You  get  into  it  for  love.  You  love  to 
express  opinions,  you  love  to  draw.” 

Peters  thanked  Lucy  Caswell  — 
curator  of  Ohio  State’s  Library  for 
Communication  and  Graphic  Arts, 
which  houses  over  30,000  original 
cartoons  —  for  her  work  setting  up 
the  festival.  He  added  that  he  partic¬ 
ularly  enjoys  the  triennial  event 
because  it  is  one  of  the  few  occasions 
where  cartoonists  and  syndicate 
executives  get  together  with  the  pub¬ 
lic. 

“Our  job  is  a  very  solitary  job,” 
stated  Peters.  “It’s  so  wonderful 


Lawsuit  by  Trudeau 

“Doonesbury”  creator  Garry  Tru¬ 
deau  of  Universal  Press  Syndicate  has 
sued  the  Writers  Guild  of  America  for 
$10  million,  claiming  the  union 
harassed  him  because  he  refused  to 
participate  in  a  1988  strike  against  the 
Darkhorse  Productions  television 
company  he  co-owns. 

A  spokesman  for  the  union,  of 
which  Trudeau  is  a  member,  said  it 
would  have  no  comment  until  its 
lawyers  reviewed  the  suit. 

— AP 


meeting  people.” 

Another  speaker.  The  Museums  at 
Stony  Brook  president  Judith  O’Sulli¬ 
van,  spoke  about  “the  comics  as 
social  history.”  The  author  noted  that 
comics  reflect  their  times  and  contain 
characters  who  serve  as  “surrogates 
of  the  American  people.” 

O’Sullivan  said  R.F.  Outcault’s 
“Yellow  Kid”  showed  America’s 
working  poor  of  the  1890s,  Outcault’s 
subsequent  “Buster  Brown”  comic 
“provided  a  code  of  good  manners  for 
people  who  wanted  to  climb  up,” 
Winsor  McCay’s  “Dream  of  the 
Rarebit  Fiend”  reflected  Sigmund 
Freud’s  studies  of  dreams.  Chic 
Young’s  early  “Blondie”  (now  by 
Dean  Young  and  Stan  Drake  of  King 
Features  Syndicate)  was  influenced  by 
the  Depression,  and  so  on. 

O’Sullivan  also  stated  that  comics 
are  one  of  “the  most  uniquely  Ameri¬ 
can  art  forms.” 

The  early  American  political  car¬ 
toonist  Thomas  Nast  was  discussed  at 
the  festival  by  Detroit  News  editorial 
cartoonist  Draper  Hill,  who  is  writing 
a  Nast  biography.  During  the  address, 
an  actor  playing  Nast  emerged  from 
backstage  amid  smoke  and  flickering 
lights  to  talk  for  a  while. 

The  festival,  which  also  included 
discussion  of  computer  animation, 
ended  with  a  dinner  hosted  by  Uni¬ 
versal. 


Bombeck  book  part 

An  excerpt  from  Universal  Press 
Syndicate  columnist  Erma  Bom- 
beck’s  new  book  about  kids  fighting 
cancer  —  “I  Want  to  Grow  Hair,  / 
Want  to  Grow  Up,  I  Want  to  Go  to 
Boise”  —  is  being  offered  by  the  syn¬ 
dicate. 

Universal  is  donating  profits  from 
the  excerpt  to  the  American  Cancer 
Society,  just  as  Bombeck  is  doing  for 
the  Harper  &  Row  book  as  a  whole. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 

HUMOR 

FRANK  ON  FATHERHOOD. 

A  humorous,  sometimes  profound  r 
weekly  look  at  the  trials  and  tribulations  , 
of  being  a  father  in  the  baby  boom 
generation.  Aimed  specifically  at  read¬ 
ers  35-50,  prime  demographics.  For 
sample  columns,  rates,  John  Frank, 
2119  Payne  St.,  Evanston,  IL  60201. 

(312)  491-0073. 

HIURIOUS 

IN  A  NUTSHELL 

Will  get  and  keep  your  readers  laughing 
every  week.  Award-winner.  700  words. 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 

MISCELLANEOUS 

Features  include  Parent  Family/Video 
Review  with  art,  dad's  columns,  advice 
column,  and  timely  feature  stories. 
Parent  Features,  Box  2321,  Boca 
Raton,  FL  33427.  (407)  479-4349. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940;  » 
(914)  692-4572.  E 

SENIOR  HEALTH  I 

AMERICA’S  ONLY  GERIATRIcW 
HEALTH  COLUMN.  Tenth  year.  Weekly,|| 
600  words.  Info:  Frank  Macinnis,  MD.,1 
Box  307,  Edmonton,  Canada  T5J  2J7.I1 
(403)  472-5555.  || 

SPORTS  H 

iiiiMi 

TRAVEL 

Weekly/monthly  column  explores  world 
of  Special  Interest  Travel  (i.e.  hiking, 
biking,  antiqueing,  etc.  around  the 
world).  Written  by  leading  travel  trade 
writer.  Complements  existing  travel 
columns  and  will  drive  more  business 
into  local  travel  agency  advertisers. 
Dawn  Barclay,  Ink.,  767  Third  Ave., 
NY,  NY  10017  or  call  800-223-1980 
or  (212)  872-8363  (NYS). 

ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 


sonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


a  property,  you  should  call 
7.33-8053 


(813)  7.33-8053  daytime; 
(813)  446-0871  nights- 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


BRUCE  WRIGHT,  Media  Consultant 
Newsp^r  Sales  -  Consulting 
893/  Laguna  Place  Way 
Elk  Grove,  GA  95758  (916)6^-3987 


Buvers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3M6.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


Classified  Advertising: 
(212)  675-4380 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Sales 
Vast  Network  of  Contacts 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 
(407)  368-4352 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


October  30,  1989 

This  notice  appears  as  a  matter  of  record  only. 

WICK  COMMUNICATIONS 

of 

Sierra  Vista,  Arizona 

has  acquired 

The  Daily  Dispatch 

3,200  paid  circulation 
and 

VIVA 

8,000  free  circulation 

in  Douglas,  Arizona 

From 

WESTERN  NEWSPAPERS,  INC. 

THE  UNDERSIGNED  REPRESENTED  WESTERN  NEWSPAPERS,  INC. 
OF  YUMA,  ARIZONA  IN  THIS  TRANSACTION. 


Webster* 

Associates 

PUBLICATION  BROKERS 


812  S.  GOLIAD,  P.O.  BOX  850,  ROCKWALL,  TX  75087 
(214)  722-3030  FAX  (214)  722-3131 


NEWSPAPER  BROKERS 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  (^ 
_ (404)  953-0199 _ 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

FREE  NEWSPAPER  •  SHOPPER 
Brokerage  -  Appraisal 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Quality  of  life  is  why  we  live 
in  a  small  Montana  town. 

We  lead  the  nation 
in  free  paper  sales. 

JAMES  MARTIN  &  ASSOCIATES 
Suite  10(X),  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 

JAMES  W.  HALL,  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
TWX  9102402390 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  -  over  150  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
^x  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 
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R.C.  CRISLER  &  CO.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
(Cincinnati,  Ohio  45202 
(513)  381-7775 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


Andy  Riggs  will  help  you  with  newspap¬ 
er  production,  plant  and  equipment  and 
industrial  relations  problems.  Large  and 
small.  (914)  246-2750. 


NEWSPAPERS  FOR  SALE 


A  Kansas  county  seat  weekly,  3,400 
paid.  $200,000  gross.  $50,000  cash 
flow.  $225,000  price. 

Wayne  Webster  (214)  722-3030. 


NEW  HAMPSHIRE  weekly  woup  with 
$1.4  million  in  sales.  Comii^ete  plant. 
Owner  is  retiring.  Profitable.  Please 
write  for  details: 

L.  BARRY  FRENCH 
Newspaper  Broker  -  Appraiser 
Ashlawn  Road,  Assonet,  MA  02702 


CALIFORNIA,  weekly,  4,800  paid  circu¬ 
lation,  near  $325,000  gross,  price  is 
$275,(X)0.  Bruce  Wright,  Media  Consul¬ 
tant  (916)  684-3987. 


Established  New  York  City  weekly. 
Owner  retiring.  Seeks  working  partner 
who  can  sell,  write,  manage.  Small 
down  payment.  Take  over  100%  when 
ready  at  predetermined  price.  Box 
422/,  Editor  &  Publisher. 


Established  community  tabloid  in  one 
of  America’s  most  affluent  towns. 
Fantastic  opportunity  to  take  over  this 
So.  Cal.  money  maker.  '88  gross 
$215,000.  '89  projected  gross 
$250,000.  All  in  house  production 
equipment.  Priced  for  a  quick  sale. 
Reply  to  Box  4248,  Editor  &  Publisher, 
or  call  Dave  Jones  at  (619)  746-3536. 


GOOD  NEWS  for  the  Lone  Star!  “The 
outlook  is  for  steady,  moderate 
growth...  catching  up,  then  surpassing 
the  national  growth  rate  in  1990  and 
'91."  So  says  an  economist  in  the  Texas 
Comptroller's  office.  Now  is  the  time  to 
invest  in  the  Lone  Star  State  and  we 
have  newspapers  for  sale,  $30,000  up, 
most  owner  financed.  Write  or  call  for 
list.  Bill  Berger,  Associated  Texas 
Newspapers,  1801  Exposition,  Austin, 
TX  7^03.  (512)  476-3950. 


Kansas  weekly  2,300  paid  $150,000 
gross.  Publisher  retiring.  Priced  at 
gross.  Terms  available. 

Jim  Webster  (214)  722-3030. 


Southern  California  weekly  newspaper, 
adjudicated,  established  82  years, 
second  class  mail  permit,  desktop 
system,  no  press.  Located  in  agricutural 
area  near  the  ocean  and  in  the  path  of 
future  growth.  Current  owners  have 
other  investment  interests.  $350,000. 
Write  Box  42^,  Editor  &  Publisher. 


NETIfSPAPERS  WANTED 


Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

WEEKLY  WANTED 

Newspapers  or  shoppers  in  Nevada, 
Utah,  Colorado,  Arizona  or  California. 
$100,()(M  -  $350,000  gross.  Write  Box 
4282,  Editor  &  Publisher.  Guaranteed 
confidential. 


ANNOUNCEMENTS 


PUBLICATIONS  FOR  SALE 


Best  Read  Guide  -  America's  #  1  vaca¬ 
tion  marazines  are  opening^in  vacation 
areas  of  the  country  now!  This  unique 
national  network  has  a  franchise  avail¬ 
able  for  the  right  person.  Protected 
territories,  complete  on  site  training 
and  support.  An  investment  of  $40,000 
and  working  capital.  Live  the  lifestyle 
YOU  desire  working  for  yourself. 
l-(800)  553-3545. 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 


AD  MANAGER  is  a  program  for  Mac 
Plus  or  later  model.  It  tracks  ad  sales  by 
salesperson,  Co  and  product. 
Runsheets  and  Budgets  are  also  calcu¬ 
lated.  At  $199.95.  Tel.  (803) 
226-8791  Maranatha  Information 
Services,  112  VYebb  St.,  Anderson,  SC 
29624-1453. 


CIRCULATION  SERVICES 


America's  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


A  newspaper  deserves 

theI^best 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


J.  BLENKARN  HOLDINGS 
Canada’s  foremost  authority  in 
circulation  telemarketing 
is  now  available  in  the  U.S.A. 
Jeff  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


LEIBOLD  INNOVATION  CO.  UNLTD. 
Specializing  in  small  daily  and  weekly 
circulation  department  settup  and 
restructure.  CALL  US,  WE  WILL  DO  IT 
RIGHT!  (714)  497-9449. 


THE  PHONE  ROOM  INC. 
“Gold  Bond  Starts” 
daily  and  weekly  newspapers 
Call  Today;  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


fPrnnTnTTi 


&  SUPPLIES 


CAMERA  A  DARKROOM 


SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CK(Jptical  213/372-0372. 


Three  M  Deadliner/Pyrofax  film 
recyling. 

Call  for  prices.(407)  879-9119 


VGC  Total  Camera  3.  For  stats  and 
veloxes.  Top  of  line  model.  8  months 
old,  hardly  used.  Best  offer.  (516) 
694-1222. 

COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  4Ei^9279. 


EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 


MAILROOM 


1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 


•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


TYPACK  USA 

Exclusive  North  American  Agent  for 
“Hit"  tying  machines.  Several  models 
available  Tor  all  newspaper  mailroom 
applications.  We  stock  parts  for  all 
makes  of  tying  machines!  Buy-Sell- 
Trade.  GREAT  prices  on  quality  twine 
and  poly-tape  shipped  from  our  ware¬ 
houses  nationwide.  Call  TOLL-FREE 
l-(800)  545-5408. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 


PHOTOTYPESEHING 


COMPUGRAPHIC  8668  TYPESETTERS 
(3)  large  font  library  priced  to  sell 
$10,000.00  each  buy  separate  or 
discount  if  sold  as  package.  Call  (215) 
797-5515. 


Por  SsIg 

1  CG  8668  Typesetter,  Serial  #  2349, 
3  yrs.  old,  68  picas,  26  fonts. 

1  CG  8645  Typesetter,  Serial  #  656,  5 
yrs.  old,  45  picas,  26  fonts. 

2  CG  Powerview  10s,  Serial  #s  5595 
and  5596,  3  yrs.  old. 

1  CG  30MB  Hard  Disk  Drive  w/tape 
backup.  Serial  #10021,  3  yrs.  old. 

2  CG  Floppy  Disk  Drives,  1  single,  1 
double.  Serial  #s  6392,  6394,  3  yrs. 
old. 

1  8600  spare  parts  kit. 

All  above  equipment  has  been  under  CG 
maintenance  agreement  from  purchase 
to  11/89. 

1  Pako  processor.  Serial  #QJ7017,  26 
inch  machine.  Dayligt  film  loader. 

2  CG  Unified  Compo^rs,  serial  #s  045 
and  40392  both  w/width  cards,  2  spare 
parts  kits,  3  perforator  tape  punches. 

1  CG  Unisetter  HR  serial  #  816  w/16 
type  faces,  spare  parts  kit. 

1  CG  7200  Headliner,  serial  #  3225. 

1  Mohrdry  rotary  dryer,  serial  #  1835. 
Contact  Topics  Suburban  Newspapers, 
Inc.,  957  Logan  St.,  Noblesville,  IN 
46060,  or  Darrell  McConnell  (317) 
773-1210. 


MCS  100  Front  End,  1  Terminal, 
512K,  Dual  Floppy  Drives,  90  day  parts 
warranty,  $30(ra; 

MCS  1(50  WORKSTATION,  Monitor  and 
Keyboard,  90  day  parts  warranty, 
$1000; 

MCS  MEMORY  UPGRADE  BOARDS: 
512K  at  $750  w/256/K  board  in 
exchange;  768K  at  $1000  w/256K 
board  in  exchange. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. _ 

MCS  8668,  90  Day  Parts  Warranty, 
$10,000;  Imagesetter  Option  for  MCS 
8668,  $2000;  Programmable  Commu¬ 
nications  Option  for  MCS  8668, 
$2500. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


PHOTOTYPESEUING 


SAVE  ON  PARTS,  BOARDS,  AND  BACK 
UP  TYPESETTING  MACHINES.  Most 
models  of  COMPUGRAPHIC  equipment 
available.  Call  or  fax  GRAPH-X; 
PHONE:  (215)  797-5515 
FAX:  (215)  797-8740. 


Tegra  Genesis  Laser  Image  Writer.  20 
Mega  Byte  hard  drive.  II  by  17  page 
size.  Uses  plain  paper.  550  by  550 
DPI.  60  fonts.  Emulates  202.  2  years 
old  with  90,000  impressions. 
$31,500.  (614)  292-6749  or  (614) 
292-1527  after  5PM. 


PRESSES 


1978  HARRIS  V25  8/U  press  with  JFIO 
cross  perf/dbl  parallel  folder,  125  hp 
drive,  splicers,  silicone,  2  pass  dryer, 
break  detectors.  Call  John  Newman 
(913)  362-8888 


6  unit  Goss  Community  Press  (1972) 
with  6  Web  Community  Folder  for  sale 
by  owner.  Can  be  seen  in  operation. 
Good  condition.  Call  Mitch  Jolley  at 
(803)  585-3678.  Community  News¬ 
papers  Inc. 


CARY  PASTERS 

6  used,  priced  at  $10,000-$25,000 
iftC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Tax  (312)  459-9707 


COMMUNITY  SSC  -  8  floor,  2  stacked, 
1  UOP  -  3  color,  2  SSC  folders, 
1981-1983-1985  vintages,  whole  or 
partial.  A-1  condition. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


DAILY-KING,  10  units,  1976-1980, 
KJ-8  folder  2;1  jaw  type. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


DOUBLE  WIDTH  COMPONENTS 
4  M.A.N.  1983-84  160  page  double 
3:2  folders 
Goss  Mk  V  units 
Goss  Mk  V  double  3:2  fodlers 
Goss  Mk  V  4-high  angle  bar  sections 
Goss  Mk  V  double  color  cylinders 
Goss  Mk  V  single  half  decks 
Goss  Mk  V  40"  digital  reels 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  fax  (913)  492-6217 


ENKEL  2000  autopaster  with  integral 
hoist.  Less  than  500  hours  usage. 
Available  immediately  for  $38,000. 
ONE,  Atlanta.  Call  (404)  458-9351. 
Fax  (404)  458-5836. 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4"  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 
1  160-page  double  3:2  folder 
12-Fully  automatic  45”  reels 
New  GE  drives  in  1984 
ONE  GOSS  MK  II  PRESS  22  3/4" 

8  -  Units,  digital  reels 
4  -  ^lor  humps 
1  -  Single  3:2  Imperial  folder 
New  SCR  motor  and  drive  in  1986 
TWO  GOSS  MK  II  23  9/16" 

Each  consisting  of; 

7  -  Goss  Mark  M  units,  digital  reels 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 
1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050Fax#  (913)  492-6217 


GOSS  C-150  (1985)  -  21  1/2" 

4  -  4  high 
1  -  3  high 
1  -  floor  unit 
3  -  folders 
Available  now. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


EDITOR  &  PUBLISHER  for  November  18, 1989 


CLASSIFIED  AOVERTISmO 

Order  Blank 

Nimf 

Compwiy 

Slat*  Tip 

^ - 

AulhariMri  Signatura 

Copy 

No.  of  Insertions:  Amount  Enclosed:  $ 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1, 1989 

LINE  AOS  POSITIONS  WANTED 

1  week  —  $6.30  par  line  1  week  —  $3.70  per  line 

2weeks  — $5.50  per  line,  per  issue.  2  weeks— $3.05  per  line,  per  issue. 
3waeks— $4.80  per  line,  per  issue.  3  weeks  — $2,60  per  line,  per  issue. 

4weeks  — $4.10  per  line,  per  issue.  4  weeks— $2.40  per  line,  per  issue. 

Add  $6.00  per  insertion  tar  box  service.  Add  $4.00  per  insertion  tar  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  ine  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  Kne. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

OEAOUNE:  Every  Tuaaday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIHED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  mserfioo;  1  time,  $80;  2  to  5 
times,  $75;  6  to  12  times,  STO;  13  to  25  times  $K;  26  to  51  times  $60;  52 
times,  $55. 

OEAOUNE:  8  days  prior  to  pubNcstlon  dais. 

Contract  nMSs  svaflaMa  ppon  request 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

KdHor  a  PuMishwr 

11  West  IWi  StraeL  NY,  NY  10011.  (212)  6754380. 

EQUIPMENT  &  SUPPUES 


_ PRESSES _ 

GOSS 

3- Unit  Community,  1967  oil,  wkly. 
available  now 

1- Unit  Community,  grease  lub  - 
recond. 

Add-on  SSC  Community  unit  “as  is”  or 
r0cond 

8-Unit  600  Series  Urbanite,  available 
now 

4- Unit  500  Series  Urbanite,  available 
now 

Add-on  Urbanite  units  and  folders 

5- Unit  1 100  series  Suburban 

2- Unit  Signature  with  folder,  22-3/4” 
2-Unit  Signature  with  folder,  23-9/16” 

harrisa:ottrell 

5- Unit  V-15  A  1967  W/JF7,  good  condi¬ 
tion  and  available  now 

6- Unit  Harris  V-15A  1974  W/JF7 
4-Unit  V-25  w/JFlO,  1978  -  good 
condition  and  available  now 

JF7  folders  and  add-on  units 
KING 

4-Unit  News  King  w/KJ6,  available  now 
Add-on  units,  folders  and  upper  formers 
MISCELLANEOUS 

Enkel  splicer,  ribbon  deck,  press  drives, 
ink  pumps,  gluers  and  more. 

ARE  YOU  CONSIDERING 
SELUNG  YOUR  PRESS? 
CALL  THE  LEADER  FOR  CASH! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050^4x^9^)  492-6217 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper  bal¬ 
loon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  foldw. 

MISCELLANEOUS 
3  (^ry  Flyir%  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  iNCORPORATED 
97  Marquardt  Drive 
Wheeiing  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  COMMUNITY 
7  Units,  (3)  1974,  (4)  1976,  SC  Folder 
with  drive  1/2,  1/4  and  double  parallel. 
We  offer  as  a  complete  press  or  as  add¬ 
on  comppnents.  ^lectively  repaired  or 
rebuilt  with  warranty. 

Ask  for  Frank. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


GOSS  METROLINER  22  3/4” 

15  -  Mono  units 
3  -  Half  decks 
1  -  Regent  2:1  folder 
9  -  45”  RTP’s 

Installed  new  1980/84  &  can  be  seen  in 
operation.  Offered  as  complete  press  or 
on  component  basis. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  fax  (913)  492-6217 


EQUIPMENT  &  SUPPUES 


PRESSES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 
73  N.  Sunset  Dr. 
Camano  Island,  WA  %292 
(206)  387-0097 
FAX  206-387-9090 


KING  NEWSKING 

3  unit  press,  heavy  duty  jaw  folder.  In 
mint  condition.  $105,000.(X). 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


NEW  LISTINGS 

21”  cutoff: 

Harris  NCH400,  12  units,  2  JF40, 
1984 

21  1/27  cutoff: 

Goss  C150.  4-High  (2) 

22”  cutoff 

Goss  Urbanite,  7  units 

Goss  SSC  folder,  balloon 

Super  Gazette,  4  units  plus  satellite 

22-3/4”  cutoff: 

Goss  Metro,  8  units,  2  decks 
Goss  Urbanite,  7  units,  3-color, 
1976 

Goss  Urbanite,  4  units,  1964 
Goss  Urbanite  ‘1000’  series  folder 
Goss  SSC,  4  units 

Goss  SC  folder,  40hp,  1972, 
$74,000 

Harris  RBC2  folder,  1976,  $65,000 
Harris  V25,  8  units,  two  JF  25 
Harris  V25  6  units,  JF25 
King  KJ8  foider,  $48,000 
M.A.N.  UniMan  2/2,  4  units  2  decks 
TKS  double  width,  5  units,  1  deck 

Miscellaneous: 

MEG  D200  splicer  (2) 

Butler,  model  3242-10,  $20,000 
Custom-Bilt  trimmers,  TK300  (2) 
Upper  formers  for  Community,  SC, 
SSC,  and  Urbanite  folders 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


PRESSES 

Goss  Urbanite  Folders 

Goss  Urbanite  Units 

Goss  Urbanite  Rollstands 

(kiss  Urbanite  Drives 

(kiss  Urbanite  1/4  folders 

(kiss  Urbanite  Balloon  formers 

Hoe  colormatic  3-2  folder  2^^16  C.O. 

Hoe  Balloon  Formers 

(kiss  Balloon  Formers 

Guilmout  Quarterfolder  and  Trimmer 

(kiss  RTPs  40  and  42  inches 

(kiss  Mark  1  Half  Decks  and  Hump 

(kss  Mark  2  Half  Decks  and  Humps 

(kiss  Double  2-1  folder  22-3/4  C.O. 

(kiss  Skip  Slitters  all  C.O. 

(kiss  Portable  Inc.  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


The  Classified  Pages  of  EDITOR  & 
PUBLISHER  move  mountalns...of 
equipment,  supplies,  servlces...for 
the  newspaper  trade.  Call  us,  when 
you  need  Classified,  (sis)  675-4380 
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EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


HELP  WANTED 


HELP  WANTED 


NEWSPAPER  PRESS 


REF;  N114  -  Harris  V-15A.  5  units, 
JF-7  Folder 

REF:  N115  -  Harris  V-15A.  8  units, 
Double  Ender 

REF;  N116  -  Harris  V-25,  8  units, 
JF-10  folder 

REF:  N117  -  Harris  V-25,  9  units,  2 
JF-25  folders 

REF;  N118- Harris  N-845,  4  units  RH, 
RBC-2  folder  w/upperformer 

REF:  N119  -  V-15A  Add  on  units, 
rebuilt,  ductor  style 

REF:  N120  -  V-25  Add  on  units, 
rebuilt  or  as  is 

REF:  N 121  -  Custom  built  300,  3  Knife 
trimmer 

REF:  N122  -  Fairchild  (Newsking)  2 
units,  1  folder 

REF;  N123  -  Color  King,  7  units,  1 

REF:  N124  -  Fairchild  (Color  King), 
heatset,  5  units. 


EGS  AMERICAS  Inc. 
90  Washington  Street 
Dover,  NH  03820 
Tel;  (603)  742-4969 
FAX:  (603)  742-0535 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 


Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 


REBUILT  URBANITE  UNITS 
One  pair  of  stacked  units  22.80  cut  off, 
600  series  fully  rebuilt  to  OEM  specs. 
Immediate  delivery.  With  warranty. 

$1 10,000  each  $220,000  for  the  pair. 
CALL: 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


SC  FOLDER  - 1981,  22  3/4”.  Very  good 
condition.  60  HP.  Motor  dud  controller. 
BELL  CAMP  INCORP. 

(201)  492-8877 


UNIMAN  2/2  semi-cylindrical  press,  22 
3/4”.  4  units  plus  2  color  decks  offer 


3/4”.  4  units  plus  2  color  decks  offer 
great  versatility.  Half  and  quarter 
folder.  Remanfactured  with  12  months 
warranty.  ONE,  Atlanta.  Call  (404) 
458-9351.  Fax  (404)  458-5836. 


WEB  OFFSET  PRESSES 

8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 

Harris  V-15  A  6  units,  new  style  with 
JF-1  folder  22-3/4”  c.o. 

8-Unit  Goss  suburban  1000  Series, 
2-SC-Folder 

2-Unit  V-22  w/JF-1  Folder 

Harris  JF-4  combination  folder  with  1/2 
&  1/4  and  double  parallel  22-3/4” 
c.o. 

Harris  upper  former  for  V  series  folders 

Sheeter,  Clark-Aiken  from  a  Harris  V 
series  press,  22-3/4”  by  36”  double¬ 
width 

Count-o-veyor  2  model  104,  as-is  or 
rebuilt  with  Tach  generators 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 

NAUGATUCK,  CT  06770 

(203)  723-0928  Fax  (203)  723-0394 


215  Coastline  Road 
Sanford,  FL  32771 

(407)  321-3505  Fax  (407)  330-7556 


W  &  H  FLEXO 

WILL  CONSIDER  ALL  OFFERS 
4-Unit  1984  Windmoeller  Hoelscher 
press  with  3  half  decks,  double  3:2 
folder  &  RTPs.  Cut-ofif  is  23-9/16”  but 
can  be  reduced  to  22”.  Available  for 
immediate  removal. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Fax  (913)  492-6217 


WAHTED  TO  BUY 


Two  Harris  V-15D  units  in  good  condi¬ 
tion.  22  3/4”  cutoff.  (^IT  President 
(617)  241-5100.  Charles  River 
Publishing. 


WANTED 


These  press  systems  and  components 
are  owned  by  EGS  Americas,  Inc.  and 
are  available  “AS  IS”  or  completely! 
rebuilt. 


ACADEMIC 


FACULTY  POSITION 
U.  of  Nebraska-Lincoln 


SC  FOLDER  -  1981,  w/60  HP  Drive 
1/2,  1/4  folds.  Very  good  condition. 
BELL  CAMP  INCORP. 

(201)  492-8877 


Anger  is  a  prelude  to 

courage.  _ 

ERIC  HOFFER 


GRADUATE  ASSISTANTS  to  study  for 
M.A.  or  Ph.D.  in  mass  communication. 
Teach  or  do  research.  Start  Fall  1990. 
Stipend  plus  fee  waiver.  Graduate 
Record  Examination  reouired.  Contact 
Dr.  Leonard  Tipton,  Graduate  Coordina¬ 
tor,  Journalism  Department,  College  of 
Journalism  and  Communications, 
University  of  Florida,  Gainesville,  FL 
32611-2084. 

AA/EOE. 


Seek  applicants  for  tenure-leading 
/Assistant  Professorship  (or  non-tenure 
leading  Professional  Lecturer)  starting 
August,  1990,  at  the  University  of 
Nebraska-Lincoln  College  of  Journal¬ 
ism.  Teach  advertising  courses  in 
expanding  and  nationally  recognized 
program,  ^lary  competitive. 


Qualifications:  Because  the  College  and 
the  University  have  flexible  and  enlight¬ 
ened  hiring,  promotion  and  tenure 
guidelines,  we  are  able  to  offer  similar 
tenure-leading  options  to  candidates 
with  professional  experience  and 
substantive  academic  credentials  or 
academic  credentials  and  substantive 
professional  experience  or  a  balanced 
combination  of  both.  Thus,  considera¬ 
tion  will  be  given  to  a  professional  with 
highly  significant  experience  and  a 
Bachelor's  will  be  considered. 


Submit  letter  of  application,  current 
vita  and  names  of  three  references  post¬ 
marked  by  December  22  (or  until  filled) 
to: 

Professor  Linda  Shipley 
Advertising  Search  Committee 
College  of  Journalism 
University  of  Nebraska-Lincoln 
Lincoln,  Nebraska  68588-0130 


Affirmative  Action/Equal  Opportunity 
Employer 


PROFESSIONALS-IN-RESIDENCE 
Applications  invited:  Colorado  State 
University/Gannett  Foundation 
Professionals-in-Residence.  Each  visi¬ 
tor  spends  three  weeks  on  campus  to 
teach  and  counsel  students  and 
conduct  workshop  for  professionals. 
Spring  and  Fall  1990  terms.  Visitors 
will  be  chosen  in  these  categories: 
Editorial  writer 
Political  writer 
Fine  arts  writer/critic 
Preference  to  current  full-time  news¬ 
paper  employees.  Teaching  experience 
helpful,  but  not  required.  Resumes, 
clips  and  references  by  Nov.  30  to: 
Prof.  Garrett  Ray,  Technical  Journalism 
Dept.,  Colorado  State  University,  Fort 
Collins,  CO  80523.  (303)  491-5132. 


Nixon  Newspapers  Inc.  National  Jour¬ 
nalism  Writing  Award  for  outstanding 
writer  in  print  media.  One  entry  per 
writer.  Calendar  year  1989.  Mounted  8 
1/2  X  11.  Include  cover  letter  by  writer 
or  nominator  writer.  Deadline:  January 
15.  Contact  Jim  Willis,  Ball  State 
University,  Department  of  Jcurnalism, 
Muncie,  IN  47306;  (317)  285-8200. 

1988  Winner; 

Susan  /Vger,  Detroit  Free  Press 


CfassMM  Atfmtlstn:  If  you  don’t  see  a  catagory  that 
fits  your  needs,  please  call  us  at  (212)  675-4380. 


STUDENT  NEWSPAPER  ADVISOR 
Temple  Univ.  -  Ambler  seeks  part-time 
professional  to  advise  its  bi-weekly 
student  paper.  Must  have  experience 
with  production,  advertising,  and 
editorial  content.  IBM  100%  pagina¬ 
tion  system  and  student  staff  of  30. 
6-10  hours/week  (flex)  Sept  -  May. 
Salary  negotiable  plus  %  of  ad  revenue. 
Call  (215)  283-1425  for  information. 
Send  resume  by  12/5  to  Ray  Wells, 
Office  of  Student  Life,  Temple  Univ., 
Ambler,  PA  19002-3992. 


UNIVERSITY  OF  NEBRASKA  ~  LINCOLN 
College  of  Journalism 


Because  of  retirements  and  additional  financial  support,  the  News- 
Editorial  Department  of  this  nationally  reputed  program  seeks: 


Three  Faculty  Members 
Including  Department  Chair 
Beginning  Summer  or  Fall,  1990 
Within  the  three  tenure-leading  positions,  the  department  seeks: 


-  Department  chair  administration. 

-  Editing  instruction. 

-  Writing  and  reporting  instruction. 

-  Graduate  instruction. 

-  Masters  professional  project  supervision. 

-  Undergraduate  core  course  (History,  Mass  Media,  Law) 

instruction. 


As  is  evident  in  the  foregoing,  a  variety  of  configurations  of  interests 
and  credentials  are  possible  for  candidates  for  these  three  positions. 
Highly  competitive  salaries. 


Qualifications:  Because  the  college  and  the  university  have  flexible 
and  enlightened  hiring,  promotion  and  tenure  guidelines,  we  are  able 
to  offer  similar  tenure  leading  options  to  candidates  with  professional 
experience  and  substantive  professional  experience  or  a  balanced 
combination  of  both.  Thus  consideration  will  be  given  to  candidates 
with  either  the  Masters  or  Ph.D.  However,  in  some  cases,  a  profes¬ 
sional  with  highly  significant  experience  and  a  Bachelors  will  be 
considered. 


The  UNL  News-Editorial  department  has  national  respect  in  writing 
and  editing  instruction  and  currently  cannot  meet  the  demand  for  its 
graduates.  The  College  includes  a  growing  Masters  program  and  is 
currently  preparing  a  proposal  to  add  another  leading  to  the  Ph.D. 


Send  letter  of  application,  vita  and  names,  addresses  and  telephone 
numbers  of  three  references,  postmarked  by  February  1,  1990  (or 
until  filled)  to: 


Wilma  Crumley,  Associate  Dean 
Chair,  News-Editorial  Search  Committee 
College  of  Journalism 
University  of  Nebraska  --  Lincoln 
Lincoln,  NE  68508-0127 
(402)  472-3045 


AFFIRMATIVE  ACTION/EQUAL 


OPPORTUNITY  EMPLOYER 


n 


University  of 

Nebraska 

Lincoln 
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HELP  WANTED 


ACADEMIC 


Magazine  Writer 

INDIANA  UNIVERSITY  OF  PENNSYL¬ 
VANIA  invites  applications  for  a  visiting 
professional  in  the  Journalism  Depart¬ 
ment  to  teach  an  eight-week  course  in 
Magazine  Writing  from  February  19 
through  April  18,  1990. 

Qualifications:  Strong  background  in 
magazine  writing;  should  be  currently 
involved  in  such  activity;  teaching 
experience  preferred. 

Duties;  Teaching  two  90-minute  class 
sessions  per  week,  the  course  to  be  of 
the  individual's  own  design;  individual 
conferences;  small-group  meetings; 
major  oral  presentation  to  large  student 
group;  coordinate  a  two-day  symposium 
with  four  other  magazine  writers. 

Send  application  letter  and  resume, 
including  suggested  course  approach  to 
Craig  Swauger,  Chairman,  Journalism 
Department,  Indiana  University  of 
Pennsylvania,  Indiana,  PA  15705. 
Telephone  (412)  357-4411.  Review  of 
applications  will  begin  new  and 
continue  until  appointment  is  made. 

Position  is  funded  by  Elizabeth  Ray 
Sweeney  Trust.  Stipend  of  $9,600  plus 
transportation  and  housing. 

lUP  is  a  Affirmative  Action/Equal 
Opportunity  Employer. 


Temple  University 
Faculty  Position: 

Public  Relations  Sequence 
The  Department  of  Journalism  at. 
Temple  University  seeks  to  fill  a  tenure- 
track  Assistant  or  Associate  Professor 
position  open  because  of  a  retirement. 

Responsibilities  would  include  teaching 
Public  Relations  courses,  plus  graduate 
and  undergraduate  courses  in  at  least 
one  of  the  following:  Journalism 
History,  Mass  Media  and  Society,  Law 
and  Ethics  of  Mass  Communications,  or 
Graphic  Design/Desktop  Publishing. 
Candidates  should  be  qualified  to  teach 
in  our  master  of  journalism  and  commu¬ 
nications  doctoral  programs. 

Ph.D  preferred;  master’s  degree 
required.  Applicants  should  show 
evidence  of  research/publication, 
professional  media  experience  and 
teaching  ability. 

Starting  date  is  Fall  1990  or  sooner  if 
candidate  is  available.  Closing  date  for 
applications  is  Feburary  1,  1990. 
Salary  competitive. 

This  ACEJMC-accredited  program  has 
almost  1,000  undergraduate  journal¬ 
ism  majors  and  about  150  M.J.,  M.A. 
and  Ph.D.  students  and  thrives  with 
excellent  ties  to  the  professional  PR 
community  in  Philadelphia. 

Applicants  should  mail  1)  a  letter  of 
application;  2)  a  resume;  3)  the  names, 
addresses,  and  phone  numbers  of  at 
least  three  references;  and  4)  other 
supporting  material  to: 

Search  Committee,  Department  of  Jour¬ 
nalism,  Temple  University  011-00, 
Annenberg  Hall  200,  Philadelphia,  PA 
19122. 

Temple  University  is  a  Equal  Opportuni¬ 
ty,  Affirmative  Action  Employer. 


UNIVERSITY  OF  ALABAMA.  Master’s 
Program  invites  applicants  who  have 
demonstrated,  or  shown  potential  for, 
excellence  in  journalism.  Assistant- 
ships.  Write:  Journalism  Dept.,  Tusca¬ 
loosa,  AL  35487-0172  or  call  (205) 
348-8613.  AA/EOE 


HELP  WANTED 


_ ACADEMIC _ 

The  Office  of  Public  Information  for 
Yale  University  School  of  Medicine 
seeks  a  Staff  Writer.  The  successful 
candidate  will  interview  physicians, 
researchers  and  other  medical  school 
staff  and  write  news  and  feature  articles 
to  be  disseminated  to  national,  state 
and  local  news  media  and  alumni.  A 
bachelor’s  degree  and  two  or  more  years 
news  writing  experience  are  required. 
Knowledge  of  biology,  basic  medical 
terminology  and  photography  preferred. 
Please  send  resume  and  writing 
samples  to  Judy  Burch,  Human  Resour¬ 
ces,  Yale  University,  155  Whitney  Ave., 
New  Haven.  CT  06520. 


ADMINISTRATIVE 


ASSOCIATE  PUBLISHER  -  Once  in  a 
lifetime  opportunity  to  have  fun  while 
running  the  day  to  day  operations  of  a 
20  year  old,  L.l.  alternative/ 
entertainment  paper.  Strong  back¬ 
ground  in  sales,  production,  circulation 
to  develop  market  potential.  Letter, 
resume,  salary  requirements  to  Box 
303,  Roslyn,  NY  11576. 


GENERAL  MANAGER  with  emphasis  in 
sales  for  highly  competitive  Zone  5 
group  of  free  weekly  community  news¬ 
papers.  Sales  staff  needs  reorganiza¬ 
tion.  Competitive  compensation  pack¬ 
age.  Box  4275,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  EMPLOYEE 
RELATIONS  MANAGER 

Major  newspaper  in  midwest  is  seeking 
an  individual  to  assist  the  Employee 
Relations  Manager  in  the  daily  function 
of  this  fast-paced  Personnel 
department. 

Qualified  candidate  has  5  years  experi¬ 
ence  in  the  personnel  field  and  has 
experience  with  computerized  person¬ 
nel  system. 

Duties  will  include  training  and  deve¬ 
lopment  of  supervisors,  coordination  of 
computer  functions,  salary  administra¬ 
tion,  and  all  other  aspects  of  employee 
relations. 

We  offer  an  excellent  starting  salary  and 
an  exceptional  benefits  package.  (Quali¬ 
fied  applicants  should  send  their 
resume,  including  salary  history  to: 

Box  4284,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 


Million  dollar  plus  and  growing  four 
paper  division  of  daily  and  weekly  paper 
independent  group  needs  a  proven 
professional  to  fill  GM  position.  We 
have  been  on  a  fast-track  and  want  to 
stay  there.  Apply  to  President,  Gazette 
Publishing  Co.,  107  North  Sandusky 
St.,  Bellevue,  OH  44811. 


HELP  WANTED 

ADMINISTRATIVE 

ASSISTANT  TO  COMPANY  PRESIDENT 
Management  training  position  for 
minority  journalist  with  minimum  3 
years  newsroom  experience  and 
commitment  to  career  in  newspaper 
management.  Trainee  will  serve  for  one 
year  as  hands-on  assistant  to  company 
president  in  all  aspects  of  managing 
small  newspaper  group.  Begins 
Summer/Fall  1990.  Salary  commensu¬ 
rate  with  experience.  Relocation  allow¬ 
ance.  Application  deadline  Feb.  2, 
1990.  Please  send  resume,  two  letters 
of  recommendation  and  500-word 
essay  describing  reasons  for  interest  in 
position  to: 

Mr.  Loren  F.  Ghiglione,  President, 
Worcester  County  Newspapers,  25  Elm 
Street,  Southbridge,  MA  01550. 


GENERAL  MANAGER; 

A  General  Manager  is  needed  to  oversee 
and  advise  management  practices  for 
all  functions  of  Summerfield  Operating 
Company  includes  four  free  distribution 
weekly  newspapers,  travel  agency,  and 
direct  mail  operation.  The  qualified 
candidate  will  have  a  strong  newspaper 
background  and  proven  leadership 
skills.  The  position  involves  strategic 
and  operational  plainning  of  the  entire 
business  operation.  Experience  in  sales 
administration  procedures  are  required. 
Position  offers  generous  compensation 
package  including  flexible  benefits, 
401(k)  Savings  and  pension  plan. 
Please  send  cover  letter  and  resume  to: 
Summerfield  Operating  Company, 
3601  Highway  66,  Neptune,  NJ 
07754.  Attention:  Personnel  Depart¬ 
ment.  No  phone  calls,  please.  E.O.E. 


GENERAL  MANGER/ 
ADVERTISING  MANAGER 

Florida  West  Coast  group  of  weekly  and 
daily  newspapers  has  opening  for  a  go 
getter  to  head  profit  center  with  staff  of 
14,  publishing  a  weekly  aimed  at  our 
affluent  Sarasota  seniors.  Candidate 
should  have  proven  track  record  in 
competitive  print  advertising  sales.  We 
are  inclined  to  prefer  weekly  or  shopper 
to  daily  newspaper  experience.  This 
publication  has  had  three  General 
Managers,  all  of  whom  have  advanced 
to  greater  responsibilities  and  income. 
Winners  only....  call  or  write  Derek 
Dunn-Rankin  or  Huey  Stinson,  Sun 
Coast  Media  Group,  at  (8l3) 
484-2611,  200  E.  Venice  Avenue, 
Venice,  FL  34285. 


PERSONNEL/LABOR 
RELATIONS  DIRECTOR 
The  Birmingham  News  is  seeking  a 
highly  qualified  Personnel/Labor  Rela¬ 
tions  Director.  The  successful  candi¬ 
date  should  have  a  college  degree  plus 
7-10  years  in  the  human  resource 
field.  A  strong  background  needed  in 
such  areas  as  personnel  policies,  prac¬ 
tices  and  procedures,  salary  administra¬ 
tion,  employee  benefits,  workers 
compensation,  EEO,  labor  relations, 
etc.  Must  also  possess  excellent 
communication  skills,  both  oral  and 
written  plus  ability  to  supervise  and 
direct  the  personnel  in  labor  relations 
operations.  We  are  seeking  a  profes¬ 
sional  who  can  work  with  top  manage¬ 
ment  on  a  direct  basis.  This  is  an  execu¬ 
tive  position  with  our  fine  company  and 
offers  excellent  salary  and  outstanding 
company  benefits.  Interested  and  quali¬ 
fied  candidates  should  send  a  resume, 
along  with  SALARY  REQUIREMENTS 
to:  The  Birmingham  News,  PO  Box 
2553,  Birmingham,  AL  35202. 

An  Equal  Opportunity  Employer 

Classified  Advertising 
Editor  &  Publisher 
11  West  19th  St. 

New  York,  NY  10011 
(212)  675-4380 
Fax  (212)  929-1259 


DIRECrOROF 

PUBLICATIONS 

The  national  headquarters  of  the  American 
Automobile  Association  in  Orlando,  Florida  has  an 
opening  for  a  Director  to  oversee  the  operations  of  the 
National  Travel  Publications  Department.  This 
department  develops  and  prxxluces  our  high-quality 
travel  publications  to  meet  the  information  needs  of  our 
membership. 

"Ybu  must  have  a  thorough  knowledge  of  the  publica¬ 
tions  production  process,  including  editorial, 
graphics,  type,  photo  lab  and  press  operations; 
familiarity  with  maps  and  travel  publications  a  plus. 
The  ability  to  plan  and  direct  the  activities  of  a  diverse 
publications  operation  as  well  as  excellent  com¬ 
munication  skills  are  essential.  At  least  5  years  of 
strong  management  experience  with  a  large  staff,  in¬ 
cluding  the  ability  to  develop  and  evaluate  subordinate 
personnel  is  also  required,  along  with  a  Bachelor’s 
degree  in  Journalism,  Printing,  Communications  or 
a  related  field. 

AAA  offers  excellent  benefits  and  an  attractive  work 
environment.  In  order  to  be  considered  for  this  posi¬ 
tion,  please  include  your  salary  history  with  your 
resume  and  send  to:  AAA,  P.O.  Box  951989,  Lake 
Mary,  FL  32795-1989  Attn:  Director,  Publications. 
EOEM/F. 


American  Automobile  Association 
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HELP  WANTED 


ADMINISTRATIVE 


PUBLISHERS 

Progressive  newspaper  group  in  Zone  6 
seeks  seasoned  publishers  who  have 
sales  and  general  management  experi¬ 
ence.  Wide  range  of  opportunities 
includes  small  dailies  and  weekly  clus¬ 
ters.  Some  big  city  and  some  small 
towns.  We  like  community-minded, 
fair-minded  and  sales-oriented  people. 
Please  send  resume  to  Box  4253, 
Editor  &  Publisher. 


Zone  7  based  company  is  currently 
accepting  resumes  for  the  position  of 
Chief  Accountant.  Qualified  candidate 
will  report  to  the  Director  of  Administra¬ 
tive  Services.  Responsibilities  for  the 
Chief  Accountant  are  maintain  and 
audit  corporate  financial  records,  taxes, 
credits  and  collections.  Payroll  billing 
and  mail  desk.  Prepare  financial  state¬ 
ments  and  reports.  Supervise  and  enfor¬ 
ce  corporate  policies.  Desired  back¬ 
ground  includes  degree  in  accounting  or 
business  with  strengths  in  accounting 
and  finance.  Demonstrated  managerial 
capabilities.  Excellent  oral  and  written 
communication  skills  and  proven  inte¬ 
grity  are  a  must.  Full  company  benefits. 
Please  reply  with  expected  starting 
salary  requirements.  Box  4251,  Editor 
&  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR 
For  family-owned  14,000  daily  (Canan¬ 
daigua,  NY)  located  in  growing  Finger 
Lakes  region.  Supervise  staff  of  12  with 
full  responsibility  for  all  advertising 
revenue  including  classified  and 
commercial  printing.  Demonstrate  abi'- 
ity  to  develop  new  business,  utilize 
market  research,  train  staff  and  handle 
newspaper  promotion.  Provide  key 
marketing  leadership  to  management, 
staff  and  major  advertisers.  Excellent 
salary,  incentive  bonus,  and  benefits.  A 
great  oppportunity  to  live  and  work  in  a 
choice  location.  Position  now  open. 
Submit  resume  and  references  to; 
Richard  L.  Hare,  Consultant,  62  Black 
Walnut  Drive,  Rochester,  NY  14615. 


Advertising  and  Marketing  Director 

50,000  AM,  Zone  2,  Independent  Daily 
Northeastern  Pennsylvania  near  Pocono 
Mts.,  two  hours  from  Philadelphia  and 
New  York  City. 

Take  everything  you  have  learned  about 
newspaper  marketing,  advertising, 
sales  and  circulation  promotion  and 
share  your  talents  with  a  newspaper  that 
enjoys  strong  community  support  - 
despite  the  fact  that  we  have  never 
marketed  ourselves  and  the  tireless 
efforts  of  our  Goliath  Competitor!  If  you 
are  experienced  in  utilizing  research  for 
preparation  of  marketing  sales  material, 
can  motivate  sales  personnel  as  an 
experienced  advertising  director  and 
have  a  proven  record  in  major  account 
development,  then  we  would  like  to 
discuss  an  exciting  career  growth 
move...  We  are  a  top  50  DMA  with  an 
excellent  lifestyle.  Reports  to  the 
Publisher.  Send  cover  letter,  resume 
with  salary  history  to; 

Box  4276 

All  replies  will  be  coi  fidential. 


ADVERTISING  SALES  MANAGER 
LEADING  TO  POSITION  OF 
PUBLISHER. 

Leading  Southeast  Publishing  Co.  serv¬ 
ing  Zone  3  and  4  is  looking  for  a  results- 
oriented  manager  with  a  strong  advertis¬ 
ing  and  marketing  background.  Person 
must  be  capable  of  recruiting  and  moti¬ 
vating  a  small  sales  staff.  We  offer  an 
excellent  compensation  package.  Send 
resume  and  salary  requirements  to;  Box 
4279,  Editor  &  Publisher. 
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HELP  WANTED 


ADVERTISING 


AD  COMP  MANAGER 

Zone  2,  a  growing,  progressive  company 
is  currently  seeking  a  qualified  Ad 
Comp  Manager.  Candidate  should  have 
good  communication  skills,  be  organ¬ 
ized  and  be  able  to  motivate  employees. 
Candidate  will  supervise  employees  in 
the  assembly  and  pasteup  of  ads,  adver¬ 
torials  and  other  special  sections. 
Knowledge  of  Dewars  Ad  System,  and 
Sll  Pagination  systems  helpful. 

Excellent  benefits  and  salary  to  quali¬ 
fied  candidate.  Send  resume  and  salary 
history  to  Box  4281,  Editor  & 
Publisher. 

An  Equal  Opportunity  Employer. 


ADVERTISING  MANAGERS 

Central  office  of  small  daily  newspaper 
is  soliciting  resumes  for  working  ad 
managers  responsible  for  all  advertising 
sales  and  promotions.  Ideal  candidates 
will  possess  future  general  manager 
potential.  Central  office  acts  as  clearing 
house  only,  hiring  to  be  done  by  indivi¬ 
dual  newspapers.  Send  resume  to  Peter 
Falcone,  PO  Box  550,  Terrace  Hill,  Ithi- 
ca,  NY  14850. 


ADVERTISING  SALES  MANAGER 
Candidates  should  have  extensive 
advertising  background  to  assume 
control  of  sales  staff  for  Northern  Cali¬ 
fornia  direct  mail  weekly  publications. 
Should  be  able  to  communicate  well 
with  management  and  staff.  Have  direct 
mail  experience  and  strong  leadership 
skills.  Creative,  effective  sales  presen¬ 
tations.  Send  resumes  to;  Richard 
Kreuz,  Petaluma  Buyers  Guide,  PO  Box 
2835,  Petaluma,  CA  94953 


CLASSIFIED  SALES  MANAGER 

The  Sarasota  Herald-Tribune  (FL)  is 
seeking  a  goal  and  results-oriented 
professional  to  motivate,  manage,  and 
direct  our  Outside  Classified  Advertis¬ 
ing  Sales  Force.  We  are  a  New  York 
Times  Company  Regional  Newspaper 
with  a  strong  product  in  a  Florida  growth 
market. 

Candidates  should  posses  newspaper 
management  experience,  preferably  in 
Classified  Advertising. 

A  proven  history  of  achieving  sales  goals 
through  the  training  and  motivation  of 
sales  personnel  and  developing  new 
business  will  also  be  your  responsibility. 

If  you  are  a  highly  skilled  and  profes¬ 
sional  manager,  we  would  be  most 
interested  in  talking  with  you. 

We  offer  an  excellent  compensation  and 
benefits  package. 

Submit  resume  including  salary  history 
to; 

Personnel  Director 
SARASOTA  HERALD-TRIBUNE 
PO  Drawer  1719 
Sarasota,  FL  34230 
E.O.E. 


CLASSIFIED  MARKETING 
AND  TRAINING  MANAGER 
for  US  Group  of  community  of  daily  and 
weekly  newspapers.  Candidates  seeking 
this  position  must  have  solid  record  or 
hands-on  experience  and  accomplish¬ 
ments  in  Classified  sales  and  manage¬ 
ment.  The  successful  applicant  will  be 
a  good  teacher,  motivator,  and  have 
strong  people  skills.  This  is  a  corporate 
position  and  will  involve  travel  to  indivi¬ 
dual  publications.  Send  resume  includ¬ 
ing  salary  history  to  Box  4266,  Editor  & 
Publisher. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  AND 
TELEMARKETING  MANAGER 

We  are  looking  for  the  best  and 
we  are  willing  to  pay  for  it. 

We  are  a  500,000  cirulation,  dynamic, 
large  and  growing  newspaper  chain 
located  in  New  York  who  seeks  a  person 
who  is  knowledgeable  in  all  phases  of 
telemarketing  and  classified  advertis¬ 
ing,  has  excellent  business  skills,  entre- 
prenuerial  spirit,  a  sense  of  vision  and 
daring  as  well  as  great  with  people.  We 
have  a  fast-paced,  highly  competitive 
environment  and  a  computerized  classi¬ 
fied  system  that  will  be  Number  1.  We 
offer  an  outstanding  compensation  and 
benefits  package  plus  incentives.  If 
you're  the  best  and  willing  to  relocate 
send  resume,  and  salary  history  to  Box 
4290,  Editor  &  Publisher. 


CLASSIFIED  MANAGER 
60,000  circulation  and  growing  daily/ 
weekly  newspaper  group  seeks  creative 
manager  to  develop  a  1990's  classified 
strategy  for  three  newspapers.  Previous 
classified  experience  in  competitive 
market  a  plus.  Opportunity  in  explosive 
market.  Tribune  Co.  benefits.  Send 
resume  to  Advertising  Director,  Mary 
Jacobus,  SDR/Times  Advocate  News¬ 
papers,  207  East  Pennsylvania  Ave., 
Escondido,  CA  92025. 


CLASSIFIED  MANAGER 
Small  but  growing  inside  classified 
department  needs  a  leader.  Suburban 
Pittsburgh  community  newspaper 
roup.  New  equipment  will  arrive  in 
anuary,  so  hurry  up  -  send  your 
resume,  salary  history  and  requirements 
to  Alice  Tovey,  Personnel  Manager, 
Gateway  Press,  330  Plum  Industrial 
Court,  Pittsburgh,  PA  15239. 


HELP  WANTED 


ADVERTISING 


If  You’re  The  Best 
Join  The  Best 

Retail  Sales  Supervisor  wanted  for  the 
nation's  third-fastest  growing  market. 
The  News-Press  in  Fort  Myers,  Florida  is 
looking  for  a  high-energy  sales  supervi¬ 
sor  to  help  manage  sales  for  our  83,000 
daily  paper  and  a  growing  number  of 
special  products  in  sunny  Southwest 
Florida.  Must  have  newspaper  manage¬ 
ment  or  supervisor  experience.  Attrac¬ 
tive  compensation  plan.  EEO  M/F,  send 
resume  to  Human  Resources,  News- 
Press,  2442  Anderson  Ave.,  Ft.  Myers, 
FL  33901. 


Monthly  business  newspaper  serving 
Route  202,  PA  corridor.  Need  aggres¬ 
sive,  experienced  advertising  sales 
person.  Base  plus  generous  commission 
structure.  Send  resumes  to  Box  4250, 
Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
We  are  looking  for  a  dynamic,  creative 
leader  to  guide  the  retail  advertising 
department  of  our  award-winning  week¬ 
ly  newspapers  in  the  Washington  metro¬ 
politan  area.  If  you  are  an  experienced 
manager  in  publications  looking  for  a 
new  cnallenge  to  lead  a  seasoned  staff 
of  gogetters,  you  could  be  our  choice. 
The  person  we  need  must  have  a  proven 
track  record  in  budgeting,  revenue 
projections  -  someone  who  can  set  goals 
and  motivate  a  staff  to  meet  them; 
develop  target  accounts  and  track  sales 
performance;  spec  layout  usage;  sales 
and  training  skills.  This  is  an  opportuni¬ 
ty  to  join  a  fast-growing  organization 
that  produces  high  quality  newspapers 
to  an  affluent  readership  while  provid¬ 
ing  the  kind  of  customer  service  and 
results  that  keeps  them  coming  back  to 
us.  Excellent  salary  opportunities, 
comprehensive  benefits  ^ckage,  ideal 
working  conditions.  Send  resume  to  Box 
4252,  Editor  &  Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

WeHl  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard 
your  reply. 

Please  note  that  the  responsibility  for 
the  return,  where  requested,  of  clips, 
etc.  is  that  of  the  advertiser  -  not  of 
Editor  &  Publisher. _ 

When  you  need  Classified, 
we’re  here  --  every  week! 


IEcHoi'&Piibliher 

1 1  WM  IMi  StfMI  •  New  >«rli.  NY  1001 1  •  212  67S  4300 
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HELP  WANTED 


ADVERTISING 


RETAIL  SALES 
SUPERVISOR 


Our  group  of  six  weekly  community 
newpapers  is  looking  for  an  experienced 
sales  professional  ready  to  move  into 
management. 

Our  ideal  candidate  will  have  at  least 
two  years  in  print  media  sales  and  be 
able  to  handle  a  sales  territory  while 
training  and  motivating  up  to  seven 
salespeople.  Wonderful  SW  Florida  gulf 
coast  location  in  this  country’s  fast 
growing  Ft.  Meyers-Cape  Coral  market. 
Write: 


Glen  Porter 
Advertising  Director 
Observer  Newspapers 
15501  McGregor  Blvd., 
Ft.  Meyers,  FL  33908. 


RETAIL  ADVERTISING  SALES  MANAGER 
40,000  daily,  42,000  Sunday  Gannett 
(Fortune  200)  newspaper  in  competi¬ 
tive  Marin  County  market  in  the  San 
Francisco  Bay  area  seeks  experienced 
advertising  sales  manager.  A  successful 
track  record  in  newspaper  advertising 
sales,  supervisory  experience  and  news¬ 
paper  and/or  ad  agency  background 
with  college  degree  or  equilavent  exper¬ 
ience  necessary.  Responsibilities 
include  supervising  territorial  account 
executives,  and  developing  newspaper 
marketing  strategies  and  campaigns 
with  advertisers.  Salary  commensurate 
with  experience  and  includes  a  MBO 
incentive  program.  Excellent  benefit 
package  provided.  Please  send  your 
resume  to: 

MARIN  INDEPENDENT  JOURNAL, 
Personnel  Department-Sales  Manager, 
150  Alameda  del  Prado,  Novato,  CA 
94949.  EOE. 


RETAIL  ADVERTISING  MANAGER 
The  Press  Democrat,  an  88,500  daily 
and  97,000  Sunday  newspaper  serving 
the  Sonoma  County  market  in  the  North 
San  Francisco  Bay  area  is  seeking  a 
retail  advertising  manager. 

The  successful  candidate  will  be  an 
excellent  manager  of  people  and  have 
the  ability  to  plan  and  implement  sales 
strategies  in  this  very  vibrant  market. 
Please  respond  to  Personnel  Depart¬ 
ment,  The  Press  Democrat,  PO  Box 
569,  Santa  Rosa,  CA  95402. 

A  New  York  Times  Company 


The  Citizen,  Cayuga  County's  only  daily 
newspaper  is  seeing  an  experienced 
person  to  assist  in  the  restructuring  and 
growth  of  its  classified  department.  The 
individual  we  are  seeking  should  be 
familiar  with  computers,  an  excellent 
manager  of  people,  well  organized  and 
imaginative.  Located  in  the  heart  of  the 
Finger  Lakes  region  of  New  York  State, 
the  perfect  place  to  work  and  play.  A 
fabulous  opportunity  for  the  right 
person  to  learn  and  grow  with  a  first  rate 
company.  Please  respond  to  Charles 
Kolsky,  Advertising  Director,  The  Citi¬ 
zen,  25  Dill  St.,  Auburn,  NY  13021. 


The  Herald  &  Review,  Decatur,  IL 
(45,000  daily,  57,000  Sunday)  is 
seeking  a  manager  for  our  three-person 
marketing  department  which  designs 
and  implements  our  internal  and  exter¬ 
nal  promotion  programs,  coordinates 
the  events  we  sponsor  in  the  community 
and  directs  our  marketing  research 
activities.  Must  have  good  oral  and  writ¬ 
ten  communication  skills  to  deal  with 
department  managers,  employees  and 
our  customers.  Knowledge  of  other 
media  is  important  for  coordinating  our 
external  promotions.  This  entry  level 
management  position  reports  to  the 
Publisner  and  is  a  key  for  an  ambitious 
individual  looking  for  growth  and  deve¬ 
lopment  opportunities.  Degree  in  mark¬ 
eting,  journalism  or  public  relations  is 
preferred.  Send  resume,  cover  letter 
and  salary  requirements  to  Terri  Kuhle, 
Herald  &  Review,  PO  Box  31 1,  Decatur, 
IL  62525. 


HELP  WANTED 


ART/EDITORIAL 


NEWS  ARTIST:  Entry-level  artist  sought 
for  growing  North  Carolina  daily.  Duties 
will  focus  on  color  and  black  and  white 
infographics,  page  design  and  illustra¬ 
tion.  Macintosh  abilities  highly  desir¬ 
able.  We're  looking  for  a  motivated, 
creative  person  to  help  newspapers 
make  jump  to  offset  production.  Send 
samples  and  resume  to:  John  Cole,  Art 
Director,  Durham  Herald  Co.,  115 
Market  St.,  Durham,  NC  27702. 


ART/GRAPHICS 


GRAPHIC  ARTIST 

The  Lansing  State  Journal  is  seeking  an 
artist  v;ith  strong  Macintosh  skills  and 
creative  flair.  Challenging  job  responsi¬ 
bilities  include  creating  color  illustra¬ 
tions  for  features  sections,  information¬ 
al  graphics  for  news.  The  State  Journal 
is  a  growing  newspaper  in  a  vibrant 
university  and  state  capital  community. 
Send  resume  and  clips  to  Tom  Callinan, 
Editor,  Lansing  State  Journal,  120  East 
Lenawee,  Lansing,  Ml  48919. 


Graphics  Editor  —  Medium-size  New  ' 
England  daily  needs  editor  to  set  up  and 
then  lead  a  graphics  department.  Since 
you  are  essentially  starting  from 
scratch,  organizational  skills  are  a 
must.  Strong  Macintosh  and  design 
skills  essential.  We'll  provide  the  tools, 
you  provide  the  know-how.  Submit 
resume,  work  samples.  Reply  Box 
4269,  Editor  &  Publisher. 


The  Pittsburgh  Post-Gazette,  160,000 
six-day  AM,  is  looking  for  a  full-time 
artist  with  a  versatile  background.  The 
artist  will  work  on  a  staff  of  3  and 
should  have  experience  with  illustra¬ 
tion,  computer  graphics  and  page 
design-  Competitive  salary,  excellent 
company  benefits.  Contact  Anita  Dufal- 
la.  Art  Director,  Pittsburgh  Post- 
Gazette,  50  Boulevard  of  the  Allies, 
Pittsburgh,  PA  15222,  (412) 
263-1585. 


CIRCULATION 


150,000  national  outdoor  specialty 
magazine,  established  1925,  seeks 
experienced  circulation/business  mana¬ 
ger  with  proven  skills  in  budgeting, 
organization,  circulation  and  promo¬ 
tion.  Advancement  to  general  manage¬ 
ment  possible.  Columbus  is  a  growing 
metropolitan  area  in  good  demo¬ 
graphics,  fine  schools,  excellent  living 
conditions.  Please  send  resume  includ¬ 
ing  salary  requirements  to:  K. 
Maccracken,  F-F-G,  2878  E.  Main  St., 
Columbus,  OH  43209. 


DIRECTOR  OF 
MAILING/CIRCULATION 
We  are  a  major  New  York  shopper 
publisher  that  is  seeking  a  proven 
professional  to  direct  the  explosive 
growth  of  our  mailing,  inserting  and 
door-to-door  deliveiy  system.  If  you 
thrive  on  responsibility  and  can  evalu¬ 
ate  and  implement  changes  to  systems 
and  equipment  this  is  a  good  career 
opportunity.  We  offer  excellent  earnings 
and  a  comprehensive  company  paid 
benefits  package.  Mail  resume,  with 
salary  history  to: 

Marks  Roiland  Communications,  Inc. 
26  Jericho  Turnpike 
Jericho,  NY  11753 
Attn:  Personnel 


CIRCULATION  MANAGER 
13,000  twice-weekly  in  Zone  3  seeks 
aggressive  circulator  to  increase  home 
defivery  and  single-copy  sales  in  grow¬ 
ing  market.  Skills  include  marketing, 
motivation,  communication,  planning, 
budgetting.  Excellent  salary  and  bene¬ 
fits.  Send  resume  with  letter  stipulating 
proven  growth  results  to  Box  4283, 
Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Aggressive,  hard-driving  manager 
needed.  Must  lead  by  example  and  set 
the  pace  for  growth  in  this  Zone  4  mark¬ 
et.  You  will  direct  a  team  of  District 
Managers  in  this  suburban/rural  territ¬ 
ory.  rasition  responsible  for  growth  in 
20-plus  counties.  Currently  25,000 
daily  circulation  and  part  of 
70,000-plus  organization.  Excellent 
planning,  motivational,  and  communi¬ 
cation  skills  a  must.  Degree  in  business 
or  related  studies  preferred.  Attractive 
salary,  excellent  benefits  and  lucrative 
profit-sharing  plan.  Fast-paced  position 
in  a  growing  area.  Send  resume  and 
salary  history  to  Box  4215,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
For  daily  business  papers,  part  of 
national  chain:  experienced,  energetic 
and  organized.  Knowledge  of  postal 
regulations,  ABC  and  computers  a 
major  asset.  College  preferred,  ^lary 
competitive.  Resume  to  Marketing 
Dept.,  100  Northeast  7th  St.,  Miami, 
FL  33132. 


CIRCULATION 
PROMOTION  MANAGER 
Highly  competitive  northern  New  Jersey 
newspaper  (60,0OOD/70,000S)  is  look¬ 
ing  for  a  self-motivated,  results-oriented, 
shirt  sleeve  Promotion  Manager  (no 
desk  jockeys  please).  The  ideaf  candi¬ 
date  will  nave  experience  in  budget 
control,  in  house  phone  room,  NIE  prog¬ 
ram,  direct  mail  and  in-paper  prom- 
tions.  Please  send  cover  letter,  salary 
history  and  resume  to: 

Harry  R.  McAlpin 
Circulation  Director 
DAILY  RECORD 
629  Parsippany,  NJ  07054 
NO  PHONE  CALLS 


CREW  MANAGER  WANTED 
(Boy  crews)  experienced  for  West  Palm 
Beach,  FL.  $15  per  order.  Contact  BP 
Web  (407)  837-4166  between  10AM 
and  1PM. 


HOME  DELIVERY  MANAGER 
For  20,000  daily  and  Sunday  located  in 
Southern  California.  Smog-free  coastal 
city  60  miles  north  of  L.A.  Must  be  well- 
versed  in  all  aspects  of  home  delivery. 
To  $27K  to  start,  advancement  oppor¬ 
tunities  unlimited.  Send  complete 
resume  to  Clyde  Barrow,  Circulation 
Manager,  The  Press  Courier,  300  W. 
9th  Street,  Oxnard,  CA  93030. 


HOME  DELIVERY  MANAGER 
Newly  created  position  available  for 
experienced  leader  who  can  increase 
sales  faster  than  our  growing  market. 
Must  be  well  versed  in  all  aspects  of 
home  delivery.  Excellent  planning, 
communications  and  people  skills 
necessary.  Send  resume  to  (Circulation 
Director,  The  Press  of  Atlantic  City, 
1000  West  Washington  Ave.,  Pleasant- 
ville,  NJ  08232. 


SALES  DEVELOPMENT  MANAGER 


The  Pittsburgh  Press  is  seeking  an 
aggressive,  self-motivated  circulation 
professional  with  a  proven  track  record. 
The  successful  candidate  must  have  a 
solid  background  in  District  Manager 
training,  direct  sales,  and  circulation 
promotion.  A  Sales  Development  Mana¬ 
ger  must  demonstrate  the  ability  to 
handle  various  assignments  and  respon¬ 
sibilities  within  a  given  territory.  All 
applicants,  please  send  resume,  cover 
letter  and  salary  requirements  to:  James 
M.  Gorman,  Circulation  Manager,  The 
Pittsburgh  Press  Company,  PO  Box 
566,  Pittsburgh,  PA  15222. _ 


Reading  is  to  the  mind  what 
exercise  is  to  the  body. 
RICHARD  STEELE 
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HELP  WANTED 


CIRCULATION 


SINGLE  COPY 
MANAGER 

Highly  competitive  northern  New  Jersey 
newspaper  (60,OOOD/70,OOOS)  is  look¬ 
ing  for  a  results-oriented,  shirt  sleeves 
manager.The  successful  candidate  will 
have  experience  with  agent  delivery  and 
independent  distributors.  A  proven 
teack  record  id  desirable.  Please  send 
cover  letter,  salary  history  and  resume 
to: 

Harry  R.  McAlpin 
Circulation  Director 
DAILY  RECORD 
629  Parsippany,  NJ  07054 
NO  PHONE  CALLS 


The  Morning  Call,  a  Times  Mirror  News¬ 
paper,  has  a  management  position 
opening  in  its  circulation  department. 
This  position  reports  to  the  circulation 
director.  The  successful  candidate  will 
have  at  least  three  years  of  circulation 
experience  or  a  strong  sales  and 
management  background. 

Home  delivery  experience,  with  strong 
customer  sen/ice  skills,  is  desired.  In 
addition,  responsibilities  may  include 
all  aspects  of  circulation  sales,  includ¬ 
ing  telemarketing,  direct  response, 
crewing  and  carrier  promotions.  Degree 
is  desirable.  Attractive  salary  and  bene¬ 
fits  package,  including  401-K. 

Send  resume  and  salary  history  to 
Donald  J.  Belasco,  Circulation  Director, 
The  Morning  Call,  101  North  Sixth 
Street,  PO  Box  1260,  Allentown,  PA 
18105. 


We’re  looking  for  an  experienced  Circu¬ 
lation  Manager  for  our  little  daily  in 
beautiful  northern  New  England.  Prim¬ 
ary  responsibilities  include  establishing 
and  maintaining  motor  routes,  building 
single  copy  sales  and  running  the  man 
room.  If  you  have  the  ability  to  be 
service  and  promotion-oriented  at  the 
same  time  and  know  we're  not  talking 
about  a  9  to  5  job  we’ll  be  interested.  In 
addition  to  competitive  salary  and 
bonus  package  we  offer  a  terrific  non- 
urban  lifestyle  and  the  excitment  of  a 
competitive  challenge.  Send  resume 
and/or  letter  of  introduction  and  your 
income  history  to  Box  4238,  Editor  & 
Publisher. 


All  genuine  progress  results 
from  finding  new  facts. 
WHEELER  MCMILLEN 


COMPUTER  TECHNOLOGY 

Macintosh  specialist  to  oversee  growing 
network  and  to  help  guide  major  West 
Coast  metro  through  purchase  and 
installation  of  fourth-wave  editorial 
front  end.  Some  familiarity  with  DEC/ 
TMS  systems  preferred.  Minimum  BA  in 
journalism  or  computer  science  with  3 
years  as  reporter  or  editor.  Programmers 
without  newsroom  experience  discour¬ 
aged.  Resumes  to  Patti  Smith,  AME/ 
Systems,  The  San  Diego  Union,  PO  Box 
191,  San  Diego,  CA  92112.  No  phone 
calls,  please. 

Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
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HELP  WANTED 


DATA  PROCESSING 


CHALLENGING  COBOL  POSITION 
We’re  seeking  an  experienced  program¬ 
mer  analyst  proficient  in  writing  COBOL 
application  programs  on  DEC  VAX. 
Financial  experience  a  plus.  Excellent 
benefit  package  includes  health  and 
401 K.  Send  resume  to  Richard  Race, 
News-Journal,  PO  Box  2831,  Daytona 
Beach,  FL  32115-2831. _ 

PROGRAMMER 

The  Santa  Rosa  Press  Democrat,  north¬ 
ern  California’s  fastest  growing  news¬ 
paper,  is  seeking  an  individual  with 
experience  using  the  IBM  System  38 
language  RPG  111. 

The  successful  candidate  must  be 
capable  of  analyzing  and  interpreting 
RPG  III  coded  programs  and  remedying 
the  coding  as  necessary;  be  able  to 
interpret  the  needs  of  users  and 
produce  programs  to  accomplish  those 
needs  in  a  mannner  that  utilizes  the 
capabilities  of  the  System  38  to  its 
maximum.  In  addition,  you  must  be 
adaptable  and  willing  to  learn  other 
systems  responsibilities. 

Minimum  2  years  programming  experi¬ 
ence  in  RPG  III  and  a  knowledge  of 
financial  application  required.  COBAL 
experience  desirable;  communication 
and  PC  support  experience  helpful. 

Send  resume  to  Jeanne  Zoller,  Data 
Processing  Director,  The  Press  Demo¬ 
crat,  PO  Box  569,  Santa  Rosa,  CA 
95402. 


_ EDITORIAL _ 

87,000  Zone  4  daily  needs  aggressive, 
enterprising  reporter  to  cover  govern¬ 
ment  and  politics.  Five  or  more  years 
experience  preferred.  Salary  commen¬ 
surate  with  experience.  Box  4291, 
Editor  &  Publisher. 


A  AAA-Opportunity 
NEWS  EDifOR/DESIGN 
This  may  be  the  most  unique,  and  chal¬ 
lenging,  editing  job  in  American  jour¬ 
nalism.  We  seek  the  complete  journalist 
-  someone  who  combines  an  ability  to 
shape  and  edit  any  (and  all)  sections  of 
the  newspaper... ability  to  take  one  of 
the  best  designed  newspapers  in  the 
country  into  the  ‘90s... and  the  ability  to 
manage  a  staff  of  talented 
professionals. 

You  should  have  a  demonstrated  ability 
in;  section  (or  magazine)  editing;  news 
judgment;  design;  and  supervising  a 
Stan  under  extreme  deadline  pressure. 
A  sense  of  humor  will  help,  too. 

The  Orange  County  Register  has 
become  known  as  one  of  the  leaders  in 
design  in  the  ‘80s.  We  want  an  editor  to 
be  part  of  the  team  that  makes  us  a 
leading  innovator  in  the  ’90s. 

Send  work  samples,  cover  letter  and  a 
resume  to; 

Tom  Porter 

AME  Editing  &  Design 
The  Orange  County  Register 
PO  Box  11626 
Santa  Ana,  CA  92711 


Alaskan  daily  newspaper  seeks  versa¬ 
tile,  hard  worker.  Send  resume  and 
clips  ASAP  to  Ralph  Thomas,  M.E., 
Peninsula  Clarion,  PO  Box  4330, 
Kenai,  AK  99611.  FAX  (907) 
283-3299. 


Arts,  Travel,  Music  your  fine  tune? 
We're  looking  for  a  copy  editor  who  can 
do  layouts  for  entertainment,  fine  arts 
and  travel  sections.  Growing  newspaper 
on  Florida  East  coast.  Resume,  work 
samples  to  Steve  Pappas,  News- 
Journal,  PO  Box  2831,  Daytona  Beach, 
FL  32115-2831. 


HELP  WANTED 


EDITORIAL 


ARTS  EDITOR 

19,500  Zone  7  daily  seeks  an  arts 
editor  who  can  produce  a  lively, 
thoughtful  arts  section  every  Sunday. 
You’ll  cover  the  arts  in  a  progressive 
university  town  that’s  got  it  all:  theater, 
film,  dance  and  music.  You’ll  write,  edit 
and  design  pages.  Background  in  the 
arts  and  journalism  is  essential.  Salary 
will  be  competitive.  Send  resume  and 
clips  to  Bob  Nordyke,  Managing  Editor, 
Lawrence  Journal-World,  609  N.H., 
Lawrence,  KS  66044. 


ASSISTANT  SPORTS  EDITOR 
Aggressive  56,000  daily  in  northern 
Utah  is  accepting  applications  for  assis¬ 
tant  sports  ^itor.  Send  resume,  salary 
history,  clips  and  cover  letter  describing 
the  ideal  sports  section  to  Roger 
Plothow,  Assistant  Managing  Editor, 
The  Standard  Examiner,  PO  Box  951, 
Ogden,  UT  84402. _ 

ASSISTANT  EDITOR,  Maryland  Gazet¬ 
te,  37,000  ABC  twice  weekly  in  Glen 
Burnie,  across  river  from  Baltimore. 
Story  assignments,  layouts,  editing, 
headline  writing  experience  necessary. 
Send  resume,  references  to  Edward  D. 
Casey,  Executive  Editor,  Capital  Gazet¬ 
te  Newspapers,  2OO0  Capital  Dr., 
Annapolis,  MD  21401. 


Award-winning  Sunbelt  Daily  is  seeking 
an  experience  reporter  who  can  accu¬ 
rately  and  clearly  write  about  news  rang¬ 
ing  from  budgets  to  human  interest 
features.  Applicant  must  be  skilled  in 
separating  news  from  rhetoric.  Photo 
skills  a  plus.  Resume,  salary  history, 
reference  to:  City  Editor  Todd  Prillhart, 
The  Meridian  Star,  PO  Box  1591,  Meri¬ 
dian,  MS  39301;  call,  (601) 
693-1551. 


BUSINESS  WRITER 
If  you’re  a  talented,  experienced 
energetic  business  reporter,  we  have  an 
interesting  assignment  for  you  in  the 
great  Northwest.  Send  clips  and  a  brief 
but  memorable  letter  to  Phil  Gruis, 
Deputy  Managing  Editor,  The 
Spokesman-Review/Spokane  Chronicle, 
PO  Box  2160,  Spokane,  WA  99210. 


BUSINESS  REPORTER 
Award-winning  business  newspaper  in 
the  metropolitan  area  of  500,000  seeks 
highly  motivated,  aggressive  reporter 
with  experience  covering  real  estate  or 
economic  development.  Daily  newspap¬ 
er  experience  helpful.  Position  requires 
understanding  city  and  county  govern¬ 
mental  issues  and  their  relationship  to 
the  business  community.  Must  be  self¬ 
starter  with  ability  to  develop  solid  sour¬ 
ces.  Send  resume,  references,  clips  to: 
Howard  Inglish,  Editor,  Wichita  Busi¬ 
ness  Journal,  138  Ida,  Wichita,  KS 
67211. 


CITY  EDITOR 

Here’s  what  you  get:  a  position  where 
you  can  truly  make  a  difference  on  one 
of  the  best  100,000  dailies  in  the  coun¬ 
try,  life  in  the  Rocky  Mountains,  and 
competitive  pay  anci  benefits.  Here’s 
what  we  want:  an  experienced  city 
editor  with  a  record  of  excellence,  a 
person  who  can  motivate  a  staff  of 
achievers  to  get  even  better,  and  a 
person  organized  enough  to  ensure  that 
three  committed  deputy  city  editors  and 
twenty  writers  are  all  performing  at  the 
peak.  Write  Jim  Bishop,  Deputy  Manag¬ 
ing  Editor/Local  News,  Colorado 
Springs  Gazette  Telegraph,  PO  Box 
1779,  Colorado  Springs,  CO  80901. 
Please  include  references  and  three 
successive  days  of  your  paper’s  local 
section. 


CITY  EDITOR  for  Central  Connecticut’s 
largest  afternoon  daily.  A  veteran  desk 
man  is  retiring  leaving  some  large  shoes 
to  fill.  Applicants  should  send  materials 
to:  Eric  Riess,  Managing  Editor,  The 
Herald,  1  Herald  Square,  New  Britian, 
CT  06050. 


HELP  WANTED 


_ EDITORIAL _ 

CITY  EDITOR 

Our  7-day  daily  needs  a  hard-charging 
editor  to  spark  talented  staff  of  13 
reporters,  2  photographers  in  covering 
spot  news  and  prctoucing  a  wide  range 
of  timely  features  and  enterprise. 
Regional,  night  and  lifestyles  editors 
report  to  the  city  editor.  Ideal  candidate 
is  well  organized,  aggressive;  knows 
community  news,  can  help  staffers 
improve  reporting,  writing.  3  to  5  years 
experience  on  a  daily  newspaper  is  a 
must.  College  degree  preferred.  Send 
resume,  clips  to  Managing  Editor,  John 
Moore,  The  Daily  Item,  200  Market 
Street,  Sunbury,  PA  17801.  First 
consideration  will  be  given  to  applicants 
from  PA,  NJ,  DE,  MD,  OH,  WV  and  NY. 


CITY  EDITOR 

An  established  and  respected  national 
news  letter  and  directory  publishing 
firm  is  expanding  its  product  line  to 
magazines.  We  cover  hard  news  on  real 
estate  and  financial  markets.  This  is  a 
ground  floor  opportunity  for  the  new 
year  with  potential  of  growth  to  Manag¬ 
ing  Editor.  Once  you  learn  the  jargon, 
this  is  equivalent  to  City  Editor  on  a 
major  metro  daily.  West  Coast  applic¬ 
ants  preferred.  Send  your  resume  to: 
Personnel  Department  C 
Crittenden  News  Service 
PO  Box  1150 
Novato,  CA  94948. 


CITY  EDITOR 

No.  2  person  in  local  news  staff  of 
dominant  paper  in  a  hotly  contested 
south-central  Pennsylvania  market. 
Responsibilities  include  supervision  of 
night  operations  and  enterprise  report¬ 
ing.  Send  letter,  resume  and  3  samples 
of  stories  you  have  edited  to  David 
Dunkle,  Metro  Editor,  The  York 
Dispatch/York  Sunday  News,  PO  Box 
28(57,  York,  PA  17405. 


COPY  DESK  CHIEF 

We’re  a  seven-day  Gannett  newspaper 
in  a  highly  competitive  suburban  mark¬ 
et,  and  we’re  looking  for  a  leader  on  our 
copy  desk.  We  need  someone  who  can 
work  well  with  experienced  copy  editors 
and  also  develop  younger  ones.  The 
best  candidate  will  have  strong  headline 
skills,  be  able  to  spot  a  better  lead  in 
the  10th  paragraph  and  be  an  organized 
editor  who  can  move  clear,  concise  copy 
for  three  zoned  editions.  Overnight  shift 
requires  weekend  work.  Send  resume 
and  work  samples  to  Laura  Harrigan, 
Executive  News  Editor,  The  Courier- 
News,  Box  6600,  Bridgewater,  NJ 
08807. 


COPY  EDITOR 

Must  understand  community  journal¬ 
ism,  handle  slot  near  term  on  competi¬ 
tive  PM  near  major  Zone  3  metro  mark¬ 
et.  Reporting,  desk  experience 
required.  Box  4235,  Editor  & 
Publisher. 


COPY  EDITOR 

National  weekly  news  magazine  seeks 
copy  editor  with  experience  (preferably 
2  years-plus  on  newspaper  desk),  a 
refined  sense  of  language,  an  alertness 
to  facts,  and  ready  availability.  No 
layout/design  or  substantive  ecliting, 
but  let’s  see  your  most  sparkling  head¬ 
lines.  Pay  in  the  mid  $30’s.  Daytime 
weekday  work.  EOE.  Write;  Copy  Desk 
Chief,  Insight  Magazine,  3600  New 
York  Ave.  NE,  Washington,  DC  20002. 


Eastern  NC  weekly  newspaper  chain 
seeking  experienced  reporter.  Lots  of 
hard  work,  and  lots  of  satisfaction  from 
community  recognition.  Must  be  fluent 
in  sports.  Photo  skills  helpful. 
$2O0-25O  per  week  plus  mileage  bene¬ 
fits.  Mail  resume  and  clips  to  Personnel 
Department.  News  Leader,  PO  Box 
158,  Fremont,  NC  27830. 


HELP  WANTED 


EDITORIAL 


COPY  EDITORS 

We  aren’t  satisfied  with  being  honored 
as  one  of  the  best  medium-sized  dailies 
in  the  state  and  nation.  We  want  to  get 
better.  We’re  looking  for  experienced 
copy  editors  with  a  commitment  to 
quality.  Layout  skills  a  plus.  Located  in 
beautiful,  vibrant  university  town.  Send 
resume,  samples,  to  Dave  Bishop,  Asso¬ 
ciate  Editor,  The  Ann  Arbor  News,  PO 
Box  1147,  Ann  Arbor,  Ml  48106. 

Copy  Editor  skilled  at  page  layout,  edit¬ 
ing  and  headline  writing  to  work  on  four- 
edition  AM  newspaper  with  125,000 
circulation.  We  offer  an  opportunity  to 
work  for  a  quality  newspaper  in  a  beaut¬ 
iful,  safe  and  affordable  city.  Pay  is 
commensurate  with  experience.  Send 
resumes  and  work  samples  to:  William 
K.  Warren,  Managing  Editor,  Roanoke 
Times  &  World  News,  PO  Box  2491, 
Roanoke,  VA  24010.  An  Equal  Oppor¬ 
tunity  Employer. 


COPY  EDITORS  -  If  you’d  like  to  work 
in  a  stimulating  professional  atmo¬ 
sphere  that  offers  daytime  hours  and 
Sundays  off  in  a  medium-sized 
Midwestern  city  with  affordable  hous¬ 
ing,  beautiful  parks  and  good  schools, 
we’d  like  to  hear  from  you.  Starting  pay 
is  about  $20,000  for  two  to  three  years’ 
experience,  and  the  fringe  benefits  are 
competitive.  Write  to  Patti  Tims,  Copy 
Desk  Chief,  The  News-Sentinel,  600  W. 
Main  St.,  Fort  Wayne,  IN  46802.  An 
Equal  Opportunity  Employer. 

EDITOR 

Editor  of  28  years  retiring.  Central 
Massachusetts  weekly  group  seeking 
experienced  take-charge  journalist  to 
fill  this  upcoming  vacancy  in  one  of  its 
leading  newspapers.  Seeking  an  editor 
with  excellent  writing,  editing  and 
supervisory  skills,  as  well  as  a  strong 
interest  in  local  news.  Send  resume  and 
salary  history  with  samples  of  your  work 
to  Personnel  Department,  Turley  Publi¬ 
cations,  PO  Box  120,  Ware,  MA 
01082. 


EDITOR 

Fast-paced,  expanding  international 
newspaper  company  is  searching  for  an 
experienced  editor  to  direct  one  of  our 
competitive,  mid-sized  newspapers. 
Must  be  aggressive,  talented,  commit¬ 
ted  to  local  news  and  a  rising  circulation 
base.  Hard  work  and  dedication  will 
ensure  fast-track  advancement  into 
general  management.  We  pay  industries 
top  salaries,  along  with  a  first-class 
benefits  package,  including  a  401 K 
retirement  plan.  Send  inquiries  to  Box 
4271,  Editor  &  Publisher. 


EDITORIAL 

The  Los  Angeles  Daily  Journal,  the 
largest  daily  newspaper  for  attorneys,  is 
seeking  applicants  for  the  following 
positions.  Daily  journalism  experience 
required;  knowledge  of  courts  and  legal 
system  preferred;  Taw  degree  helpful. 
Assistant  Editor/Design:  Helps  design 
daily  news  and  feature  pages  and  a 
weekly  tabloid  supplement.  Ability  to 
use  computers  to  format  charts,  graphs, 
essentia!. 

Reporter/Law  Practice  News:  Cover 
trends  and  breaking  news  in  the  busi¬ 
ness  of  law,  focusing  on  news  of  interest 
to  law  firms. 

Reporters/General  Assignment,  Court 
Beats:  Cover  legal  issues  or  specific 
court  systems  in  the  Los  Angeles  area. 
Be  specific  about  which  job  you  seek 
and  why  you  are  qualified  for  it.  Discuss 
your  journalism  experience  in  detail  in 
your  cover  letter.  Send  resumes  (must 
include  sala^  history)  to: 

T.  Sumner  Robinson,  Editor-in-Chief, 
PO  Box  54026,  Los  Angeles,  CA 
90054. 

No  calls,  please. 
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HELP  WANTED 


EDITORIAL 


EDITOR 

For  122  year  old  middle  Georgia  week¬ 
ly.  Salary  based  on  experience. 
$19,000  minimum.  Hawkinsville 
Dispatch,  Box  208,  Hawkinsville,  GA 
31036.  (912)  783-1291. 


EDITOR/REPORTER 
For  twice  weekly  north  Florida  newspap¬ 
er  with  two  weekly  neighboring  news¬ 
papers.  Send  resume  and  salary  history 
to  Suwannee  Democrat,  PO  Box  370, 
Live  Oak,  FL  32060. 


EDITORIAL  WRITER 
Major  conservative  west  coast  daily 
seeks  experienced  editorial  writer.  Send 
resume  and  clips  to  Box  4264,  Editor  & 
Publisher. 


EDITOR 

Immediate  opening  for  editor  of  award¬ 
winning  national  bi-monthly  home- 
owners’  magazine  wth  500,000-house¬ 
hold  circulation.  Salary  and  benefits 
package  appropriate  to  position.  Applic¬ 
ants  must  have  prior  editing  experience. 
Magazine  experience  preferred;  back¬ 
ground  or  interest  in  home  remodeling/ 
real  estate  preferred.  Send  resume  and 
salary  requirements  tO: 

EDITORIAL  DIRECTOR 
THE  QUARTON  GROUP  -- 
PUBLISHERS,  INC. 

2701  TROY  CENTER  DRIVE 
SUITE  430 
TROY,  Ml  48084 
FAX  (313)  362-0168 


HELP  WANTED 


EDITORIAL 


FEATURES  COPY  EDITOR 
The  Rockford  Register  Star,  a  75,000 
Gannett  Daily  near  Chicago,  seeks  a 
copy  editor  with  2-5  years  experience 
who  has  a  flair  for  editing,  layout  and 
headlines.  Responsibilities  include 
designing  and  editing  features  covers. 
Send  resume  and  samples  of  your  work 
to  Rick  Jensen,  Managing  Editor,  Rock¬ 
ford  Register  Star,  99  East  State  St., 
Rockford,  IL  61104. _ 

FEATURES  WRITER 
Do  you  write  with  a  flair?  Do  you  like  to 
dig  into  stories  and  look  at  them  from  all 
possible  angles?  Do  you  like  to  talk  to 
people  and  find  out  what  makes  them 
tick?  If  you  do,  then  you  may  be  the 
features  writer  that  we  are  looking  for. 
We  are  a  19,000  circulation  daily  in 
Central  Jersey  that  is  on  the  move  and 
looking  for  people  who  want  to  grow 
with  us.  This  is  no  ordinary  features  job. 
It  demands  intelligence,  hard  work,  the 
willingness  to  tackle  complex  social 
issues  and  the  willingness  to  be  the 
best.  If  that  sounds  like  you,  contact 
Features  Editor  Barbara  Seidel,  8 
Robbins  St.,  Toms  River,  NJ  08754. 
Send  cover  letter,  resume,  clips  and 
salary  requirements.  NJ  and  area  appl- 
icants  only. _ 

Features  layout  editor  needed  for 
medium-size  New  England  daily  that  is 
expanding  the  department  and  impro¬ 
ving  its  presentation.  Go  ahead,  take 
charge  of  our  features  design.  Submit 
resume  and  work  samples.  Reply  Box 
4270,  Editor  &  Publisher. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required.) 


LCI  GRAPHICS  EDITOR 
San  Francisco  Bay  Area  suburban  daily 
seeks  talented  graphic-minded  person 
who  has  a  keen  eye  for  page  design.  Will 
head  up  a  new  department  that 
includes  artists,  photographers  and 
page  designers.  Good  organizational, 
people  and  teaching  skills  are  a  must. 
Knowledge  of  the  Macintosh  and  AP 
style  necessary.  Eight  years  of  experi¬ 
ence  and  at  least  three  years  as  a  mana¬ 
ger  needed.  Send  resume,  cover  letter 
and  work  samples  to:  Ann  Kellett, 
Editorial  Department,  PO  Box  5088, 
Walnut  Creek,  CA  94596.  No  phone 
calls. 


MANAGING  EDITOR 
sought  for  award-winning  small 
(15,D00-circulation)  daily  in  eastern 
Tennessee.  Job  will  require  leadership/ 
coordination,  along  with  activist  editor, 
of  15-member  news  staff.  Must  be  well 
seasoned  newspaper  person;  excellent 
reporter  who’s  very  willing  to  do  report¬ 
ing  when  needed,  probably  often;  excel¬ 
lent  copy  editor.  Some  involvement  in 
editorial  page  likely  also.  Paper  is  tradi¬ 
tional  and  moderate  conservative  in 
values,  independent  in  politics,  family- 
owned,  quality-minded.  Modern  plant 
and  equipment.  Competitive  salary  and 
benefits.  Attractive,  historic  community 
and  area.  Send  letter,  resume,  clip¬ 
pings  tO: 

Editor 

The  Greeneville  Sun 
PO  Box  1630 
Greeneville,  TN  37744. 


MANAGING  EDITOR 
Small,  competitive  award-winning  AM 
Zone  2  daily,  seeks  newsroom  leader  to 
help  oversee  news  desk,  handle  special 
project,  work  with  reporters,  copy 
editors.  Resume,  clips  to  Box  4219, 

Editor  &  Publisher. _ 

Moderate-sized  Fla.  Gulf  Coast  daily 
accepting  resumes  for  general  assign¬ 
ment  reporters  and  copy/layout  desk 
editors.  Some  experience  required. 
Respond  to:  Editor,  Citrus  County  Chro¬ 
nicle,  PO  Box  1899,  Inverness,  FL 
32651. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 
Contra  Costa  Times 

San  Francisco  Bay  Area  suburban  daily 
seeks  managing  editor  with  10  years  of 
daily  experience,  five  years  on  the  news 
side  and  at  least  three  years  as  a  mana¬ 
ger.  Good  people  skills,  organization 
ability  and  communication  skills.  Have 
the  ability  to  lead  and  teach.  Service  as 
a  representative  of  the  paper  at  civic 
events.  Coordinate  sports,  business, 
lifestyle  and  general  news  coverage 
letter  and  work  samples  to:  George 
Riggs,  General  Manager,  Contra  Costa 
Times,  PO  Box  5088,  Walnut  Creek,  CA 
94598.  No  phone  calls. 


MANAGING  EDITOR 
Small,  but  rapidly-growing  AM  daily 
seeks  a  person  to  lead  a  young  staff  to 
award-winning  levels  and  to  help  launch 
new  products.  If  you  are  up-to-date  on 
color,  design,  graphics,  copy  editing 
and  are  a  people-oriented  person  inter¬ 
ested  in  outstanding  career  potentials 
with  a  national  newspaper  group,  we 
want  to  hear  from  you.  We  think  you  will 
like  our  historic  university  city  in  the 
Sam  Houston  National  Forest,  near 
Houston  and  the  Gulf  of  Mexico.  Send 
resume,  with  references,  to  Rich 
Heiland,  Publisher,  The  Huntsville 
Item,  PO  Box  539,  Huntsville,  TX 
77342-0539. 


MANAGING  EDITOR 

Growing,  award-winning  regionally  daily 
of  13,000  needs  managing  editor  to 
guide  continued  superior  news  product. 
Present  ME  promoted  to  publisher  at 
sister  paper.  We’re  current  sweepstakes 
winner  in  state  and  have  had  16% 
circulation  growth  in  three  years.  Build¬ 
ing  new  production  facility,  and  have 
purchased  new  press.  College  town 
which  is  also  strong  regional  medical 
and  shopping  center.  We  seek  top- 
notch  person  who  knows  value  of  mark¬ 
eting  and  is  willing  to  coordinate  closely 
with  other  departments.  Send  refer¬ 
ences,  salary  history  and  samples  of 
your  work  to  Publisher,  Kearney  Hub, 
Box  1988,  Kearney,  NE  68848. 

Move  into  the  21st  Century. 

One  on  the  nation’s  most  technological¬ 
ly  advanced  dailies  needs  another 
triple-threat  news  pro  on  its  high- 
performance  team.  Our  third-generation 
computer  system  is  in  place  and  we’ll 
be  rolling  our  new  color  press  next  year. 
We  need  a  well-trained,  knowledgeable 
and  ambitious  writer  of  business/ 
financial  news  and  features,  preferabley 
strong  on  steel,  banking,  home 
appliances,  rubber,  manufacturing  and 
retail,  to  break  our  moldy  mold.  We 
want  someone  who  can  turn  it  out  by  the 
ton.  We  want  it  penetrating  but  under¬ 
standable,  complete  but  concise,  multi¬ 
dimensional  but  fair.  If  your  can  get 
your  meathooks  into  the  movers  in  the 
marketplace,  crank  it  today  and  reload 
tomorrow,  let’s  see  what  you’ve  got.  Jim 
Weber,  City  Editor,  The  Repository,  500 
Market  Ave.  S,  (Unton,  OH  44702. 


NEWS  EDITOR: 

Growing  semi-weekly  newspaper. 
Contact  Francie  Payne  or  Paul  Barger, 
The  Winslow  Mail,  Box  AW,  Winslow, 
AZ  86047.  Phone  (602)  289-2467. 


NEWS  REPORTER 

The  Jackson  Sun  is  looking  for  a  versa¬ 
tile  reporter  who  wants  to  write  both 
quick  features  and  hard-hitting  enter¬ 
prise  stories.  Applicants  must  be  able  to 
spot  trends,  generate  good  story  ideas 
and  write  snappy  copy.  Two  to  three 
years’  experience  preferred.  The  Jack- 
son  Sun  is  a  37,()00-circulation  after¬ 
noon  daily  recently  named  one  of  the  14 
best  small  newspapers  in  America. 
Send  resume,  clips  and  references  to 
Lisa  Green,  The  Jackson  Sun,  PO  Box 
1059,  Jackson,  TN  38302.  No  phone 
calls.  An  equal-opportunity  employer. 


An  Equal  Opportunity  Employer 
EDITOR 

Two  full-color,  award-winning  weeklies 
in  booming  Riverside  County,  CA  seeks 
seasoned,  people-oriented  journalist  to 
lead  and  teach  young  staff.  Good  wage, 
great  benefits,  company  car.  Send 
resume  to:  The  Sun-Tribune,  Box 
2108,  Lake  Elsinore,  CA  92331. 


ENTERTAINMENT  EDITOR 
AND  REPORTER 

Editor  to  develop  weekly  entertainment 
section  for  New  York  Times  owned 
75,000  daily  that  will  cover  central 
Florida’s  events.  One  years  experience 
in  similar  position  preferred.  Also  seeks 
reporter  for  section  to  cover  subjects 
ranging  from  music  to  dinner  theater  to 
rattle  snake  festivals  and  tractor  pulls. 
One  year’s  experience  in  similar  posi¬ 
tion  preferred.  Send  resume  and  tear- 
sheets  to  Bruce  Giles,  Managing  Editor, 
The  Ledger,  PO  Box  408,  LakeTand,  FL 
33802. 


EXECUTIVE  EDITOR 
A  growing  Richmond  (Virginia)  subur¬ 
ban  weekly  newspaper  group  seeks  an 
aggressive,  experienced  and  creative 
editor  willing  to  work  with  and  train 
staffs  of  four  weekly  community  news¬ 
papers  with  a  combined  circulation  of 
over  101,000  on  the  rapidly  growing 
Richmond  suburban  market.  Must  have 
a  commitment  to  quality  community 
journalism  and  must  demonstrate 
strong  management  skills.  Our  news¬ 
papers  are  Macintosh-equipped. 

Please  send  your  resume,  work  samples 
and  salary  requirements  to:  Robert  G. 
Beck,  Publisher,  Central  Virginia 
Publishing  Inc.,  PO  Box  1249,  Glen 
Allen,  VA  23060. 


FEATURE  SECTIONS  EDITOR 
This  hands  on  position  entails  responsi¬ 
bility  for  daily  lifestyle  pages,  a 
weekend  magazine  and  special  adver¬ 
tising  sections  as  head  of  the  three 
person  department.  Supen/ising,  writ¬ 
ing,  editing,  and  page  designing  skills 
needed.  Relevant  experience  required. 
Send  resume,  work  samples  and  refer¬ 
ences  tO:  James  B.  Kane,  Executive 
Editor/Administration,  Pottsville  Repu¬ 
blican,  PO  Box  209,  Pottsville,  PA 
17901. 
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EDITORIAL 


NEWS  EDITOR 

Award-winning  daily  seeks  news  editor 
with  6-10  years  experience  to  edit 
copy,  design  news  and  sports  pages, 
and  manage  news  desk.  Circulation: 
11,000  Zone  6.  Send  resume  and 
samples  of  work  to  Box  4241,  Editor  & 
Publisher. 


NEWS  EDITOR 

Experienced  wordsmith  with  an  eye  for 
layout  and  the  ability  to  handle  people 
needed  to  run  news  desk  for  an  aggres¬ 
sive  19,000  AM  daily  in  central  New 
Jersey.  We’re  a  good  paper  looking  to 
get  better  and  looking  for  people  to  help 
us  do  that.  Send  cover  letter,  resume, 
samples  of  your  work  and  salary  require¬ 
ments  to  Bill  Blocher,  Managing  Editor, 
Ocean  County  Observer,  8  Robbins  St., 
Toms  River,  NJ  08754.  Northeast  appl¬ 
icants  preferred. 


OPINION  RESEARCHER 
The  Toldeo  Blade  is  looking  for  an  opin¬ 
ion  researcher  for  its  news  department. 
Requires  ability  and  experience  in 
designing  and  carrying  out  survey 
research  projects.  Experience  in  using 
personal  computers  helpful.  Send 
resume  and  salary  histo^  to  Jo  K. 
Yarborough,  541  Superior  Street, 
Toledo,  OH  43660. 


OPPORTUNITY  FOR 
CHIEF  EDITORIAL  WRITER. 
Morning  daily  on  Florida’s  sun  coast 
looking  for  a  Floridian  ~  native,  natural¬ 
ized  or  adopted.  Must  be  able  to  write 
editorials  and  features  with  grace,  style 
and  wit.  Newspaper’s  philosphy  is 
Jeffersonian  Conservative.  Contact  Jim 
Gouvellis,  Charlotte  Sun  Herald,  23170 
Harborview  Road,  Charlotte  Harbor,  FL 
33980,  (813)  629-2855. 


Our  12,000  circulation  Sun  -  Fri  AM 
daily  in  Zone  5  university  town  needs  an 
editor  to  lead  a  16-person  news  team. 
An  excellent  opportunity  for  a 
community-oriented  journalist  with 
some  management  background.  Salary 
to  $30,000.  Send  resume  and  cover 
letter  to  Box  4254,  Editor  &  Publisher. 

PETROLEUM  REPORTER 
International  business  news  agency 
seeks  reporter  to  help  cover  petroleum 
trade  in  north,  central  and  south  Ameri¬ 
ca.  New  York-based  position.  Requires 
about  a  year  of  oil-reporting  experience 
and  the  ability  to  write  clearly  and  accu¬ 
rately  under  unceasing  deadline  pres¬ 
sure.  Competitive  salary  and  benefits 
offered.  Please  send  resume  and  letter 
including  salary  requirements  to  Box 
4242,  Editor  &  Publisher. 


REFERENCE  LIBRARIAN 
Position  available  immediately.  The 
Commercial  Appeal,  the  daily  newspap¬ 
er  for  Memphis,  TN  is  looking  for  a 
reference  librarian  with  a  minimum  of  3 
years  experience.  MLS,  advanced  refer¬ 
ence  skills  and  on  the  job  online  datab¬ 
ase  searching  experience  required.  This 
position  will  help  plan,  implement  and 
oversee  the  full-text  electronic  library 
database  which  will  be  available  on  VU/ 
TEXT  in  1990. 

The  library  provides  information  for  200 
reporters  and  editors.  Reference 
responsibilities  include  advanced  refer¬ 
ence  from  library  collection,  online 
database  searching  and  searching  in- 
house  electronic  index  of  the  Commer¬ 
cial  Appeal. 

Salary  based  on  experience.  To  apply, 
send  cover  letter  and  resume  with  refer¬ 
ences  to  Virginia  Everett,  Library  Direc¬ 
tor,  The  Commercial  Appeal,  495 
Union  Avenue,  Memphis,  TN  38103. 


REPORTERS  to  cover  beautiful  county 
in  upper  New  York  State.  Excellent 
opportunity.  Some  editing  experience 
helpful.  Send  resume  to  Box  4267, 
Editor  &  Publisher. 
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REPORTER 

Growing  paper  in  highly  competitive 
Florida  market  needs  fast,  efficient 
general  assignment  reporter.  Candi¬ 
dates  need  minimum  of  one  year  experi¬ 
ence.  Send  resume,  samples  and  refer¬ 
ences  to  Lee  Barnes,  The  Tribune,  PO 
Box  69,  Fort  Pierce,  FL  34954. 


REPORTER  needed  to  cover  the  military 
in  a  city  with  four  major  Navy  bases. 
Need  aggressive  reporter  with  at  least 
five  years  daily  experience  to  dig  below 
the  service  on  an  important  beat  at 
170,000  AM  daily.  Send  resume  and 
clips  no  later  than  November  30  to 
Beau  Halton,  The  Florida  Times  Union, 
PO  Box  1949  F,  Jacksonville,  FL 
32231. 


REPORTER 

Aggressive  reporter  needed  to  work  for 
1^000  circulation  daily  PM  60  miles 
north  of  New  York  City.  Includes  cover¬ 
age  of  local  city  government,  spot  news 
and  police  beat.  Send  cover  letter, 
resume,  writing  samples  and  references 
to  Joe  Belsito,  The  Evening  News,  85 
Dixon  Street,  Newburgh,  NY  12550. 


REPORTER  -  The  Post-Star  in  Glens 
Falls,  NY,  is  looking  for  good  reporters 
who  want  to  work  with  people  who  will 
make  them  better  reporters.  We  are  a 
37,000-circulation  A.M.  daily  in  scenic 
Upstate  New  York.  Send  resume,  clips 
to  Gary  Kebble.  Managing  Editor,  The 
Post-Star,  PO  Box  2157,  Glens  Falls, 
NY  12801. 


SENIOR  EDITOR 

Top-notch  copy  editor  wanted  for  Flori¬ 
da  magazine.  Must  be  able  to  polish 
copy,  write  snappy  heads,  work  with 
young  writers.  Re(»rting  experience  a 
plus.  Resume,  clips  and  salary  require¬ 
ments  to  Box  4274,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 

We  need  a  creative,  enthusiastic  worker 
to  complete  our  7-person  sports  staff. 
We're  looking  for  someone  to  super¬ 
charge  our  sports  desk.  That  person  will 
edit  copy  (local  and  wire),  design  pages, 
pull  together  graphics  ideas,  make  deci¬ 
sions  about  color  use,  process  agate, 
boil  down  college,  pro  and  local  round¬ 
ups  and  do  it  without  a  flinch  under 
A.M.  deadline  pressure.  Send  resume 
and  samples  to  Terri  Kuhle,  Herald  & 
Review,  PO  Box  311,  Decatur,  IL 
62525. 


SPORTS  DESK 

Wyoming’s  largest  newspaper  is 
expanding  its  staff  to  coincide  with  the 
introduction  of  a  pagination  computer 
system  and  needs  a  sports  copy  editor/ 
reporter.  Versatility  a  must.  Attention  to 
detail  mandatory.  Send  resume,  tear- 
sheets,  clips  and  references  to:  Marcus 
Prater,  Sports  Editor,  Casper  Star- 
Tribune,  Box  80,  Casper,  WY  82602. 


SPORTS  EDITOR.  1-person  depart¬ 
ment.  Small  AM  daily.  N.  Michigan. 
Must  do  it  all  with  quality.  Call  Rip 
(616)  627-7144. 


SPORTS  EDITOR 

Needed  for  3  person  department  for 
12,000  circulation  daily  PM  60  miles 
north  of  New  York  City  with  strong 
emphasis  on  local  copy  and  photos. 
Includes  page  layout,  administrative 
duties  and  some  writing.  Send  cover 
letter,  resume,  writing  and  layout 
samples  and  references  to  Joe  Belsito, 
The  Evening  News,  85  Dixon  Street, 
Newburgh,  NY  12550. 


Sports  writer  needed  at  small  Arkansas 
daily.  Beginners  ok».  Letter,  resume, 
clips  to  Box  4265,  Editor  &  Publisher. 
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SPORTS  DESK  CHIEF 

The  Providence  Journal-Bulletin  is  look¬ 
ing  for  an  experienced  sports  copy 
editor  who  is  ready  to  run  a  sports  desk 
ranging  in  size  from  3  to  10  people,  four 
nights  a  week. 

The  paper  has  a  tradition  of  strong  local 
coverage  with  energetic  pro  staffing. 
This  editor  should  be  able  to  work  well 
with  dedicated  writers  and  still  get  a 
formidable  package  of  news  and  scores 
into  print  on  deadline.  We  value  grace 
under  pressure,  organizational  ability, 
good  news  judgement  and  an  expansive 
view  of  what  constitutes  sports  news  in 
the  1990's. 

We  offer  an  outstanding  wage  and  bene¬ 
fit  package  including  health  and  dental 
insurance,  tuition  reimbursement  and 
401(k)  supplemental  retirement  plan. 

Send  a  resume  and  cover  letter  outlin¬ 
ing  your  qualifications  and  salary 
requirements  to: 

Donald  Zimmerman 
Assistant  Director 
Personnel  and  Labor  Relations 
75  Fountain  Street 
Providence,  Rhode  Island  02902. 
Equal  Opportunity  Employer 

SPORTS  WRITER  who  can  also  handle 
desk  work  needed  on  a  five  person 
sports  staff  for  a  50,000  PM  daily. 
Coverage  includes  major  colleges.  Desk 
work  includes  pagination.  Send  clips 
and  resume  to  Saul  Shapiro,  Editor, 
Waterloo  Courier,  PO  Box  540,  Water¬ 
loo,  lA  50704. 


STATE  EDITOR 

The  Watertown  Daily  Times  has  an 
opening  for  an  aggressive,  experienced 
editor  or  copy  editor  to  help  edit  and 
design  news  pages  for  its  42,000  P.M. 
daily  and  to  direct  reporters,  photogra¬ 
phers  and  editors  in  compiling  and 
producing  its  Sunday  news  sections. 
This  is  a  management  position  with 
good  pay  and  excellent  benefits.  Send 
cover  letter,  resume,  writing  and  layout 
samples  to;  Bert  Gault,  Assistant 
Managing  Editor,  Watertown  Daily 
Times,  260  Washington  St,,  Water- 
town,  NY  13601.  Deadline  applica¬ 
tion;  December  2,  1989. 

The  Centre  Daily  Times,  a  Knight- 
Ridder  daily  in  central  PA,  is  looking  for 
an  experienced  reporter  to  cover  Penn 
State,  which  has  15,000  employees, 
70,000  students  and  a  $1.1  billion 
annual  budget.  Experience  covering 
higher  education  required.  Send 
resume,  and  clips  to;  Robert  H.  Ashley, 
Executive  Editor,  The  Centre  Daily 
Times,  PO  Box  89,  State  College,  PA 
16804. 


The  Duluth  News-Tribune,  a  Knight- 
Ridder  newspaper  (62,800 
daily/83,000  Sunday),  is  seeking  a 
harcl-working,  creative  photo  journalist 
with  experience  shooting  news,  sports, 
features  and  illustrations.  Position 
begins  Jan.  1 .  We're  getting  a  new  Flexo 
press  next  year,  so  color  experience 
would  be  a  plus.  Please  send  resume 
and  slide  portfolio  to  Bob  Kii^,  Chief 
Photographer,  Duluth  News-Tribune, 
424  W.  First  St.,  Duluth,  MN 
55816-9000. 


The  Duluth  News-Tribune,  a  Knight- 
Ridder  newspaper  is  seeking  a  city 
government  reporter  who  is  an  aggres¬ 
sive,  daily  deadline  newswriter  wi^  an 
eye  toward  trend  and  impact  stories  that 
emphasize  people.  Candidates  will 
have  at  least  two  years’  experience.  The 
News-Tribune  is  a  64,000  AM  (90,000 
Sunday)  in  beautiful  northeastern 
Minnesota.  Send  resume  and  clips  to 
Jody  Cox,  Managing  Editor,  Duluth 
News-Tribune,  424  West  First  St., 
Duluth,  MN  55802. 
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The  Salina  Journal  (A.M.,  circulation 
30,000)  has  an  opening  tor  a  reporter. 
Send  resume,  clips  by  Dec.  1,  to 
Managing  Editor.  The  Salina  Journal, 
PO  Box  740,  Salina,  KS  67402. 


The  San  Antonio  Light  seeks  an  aggres¬ 
sive  assistant  business  editor  with  an 
extensive  background  in  business 
reporting  and  some  editing  experience. 
Send  resume  with  clips  to: 

John  Obrecht 
Executive  Business  Editor 

PO  Box  161 
San  Antonio,  TX  78291 

TV/RADIO  REPORTER 
Do  you  have  experience  covering  the 
broadcast  media  beyond  the  usual 
personalities  and  programming?  We 
also  value  stories  on  FCC  decisions, 
industry  trends,  public  broadcast 
finances,  ratings  analysis,  etc. 

Our  two-person  TV/radio  desk  produces 
our  own  weekly  TV  magazine,  with  suffi¬ 
cient  daily  newshole  for  regular  cover¬ 
age.  We  have  the  desk  person;  we  need 
the  beat  reporter  to  handle  the  national 
picture  as  well  as  a  local  field  of  six  TV 
stations,  25-plus  radio  stations,  and  70 
percent  cable  penetration. 

We’re  a  105,000  AM  daily/175,000 
Sunday  paper  in  a  very  competitive 
area. 

Send  published  writing  samples, 
resume,  salary  history  and  cover  letter 
detailing  how  you  approach  the  beat  to; 
William  M.  Dowd,  the  Times  Union, 
Albany,  NY  12212.  Please  do  not 
phone. 

WANTED;  WRITER  for  News  Times  in 
Phoenix,  a  140,000-circulation  weekly 
that  is  one  of  the  Southwest’s  most 
award-winning  publications.  We  want 
an  experienced  writer  to  specialize  in 
minority  affairs  and  politics.  Must  be 
able  to  see  big  picture  issues  and  pen 
must-read  stories.  Send  clips,  resume 
and  salary  requirements  to  Editor  Jana 
Bommersbach,  1201  E.  Jefferson, 
Phoenix,  AZ  85034. 


WASHINGTON  COORESPONDENT 
INVESTOR’S  DAILY 
National  business  newspaper  has  one 
immediate  and  another  possible  future 
opening  in  its  Washington  bureau. 
Washington  experience  and  knowledge 
of  financial  markets  and  regulatory 
issues  desired.  Advanced  degree  (any 
subject)  preferred  but  not  required. 
Resumes  and  clips  by  December  1  to 
Wesley  Mann,  Editor,  1941  Armacost 
Ave.,  Los  Angeles,  CA  90025. 

WE  HAVE  OPENINGS 

The  Lowell  Sun,  an  aggressive  57,000 
daily  located  20  miles  north  of  Boston, 
seeks  candidates  with  at  least  3  years 
experience  for  the  following  positions; 
Business  Writer,  Local/Pro  Sports 
Columnist,  Investigative  Reporter,  and 
Copy  Editor. 

Send  resume,  three  work  samples  and 
letter  of  introduction  to;  James  H. 
Campanini,  Managing  Editor,  15  Kear¬ 
ney  Square,  Lowell,  MA  01853. 

We’re  looking  for  the  perfect  person  to 
edit  our  little  daily  in  beautiful  northern 
New  England.  To  head  our  six-person 
news  team  you  must  have  strong  writ¬ 
ing,  editing  and  graphics  skills  as  well 
as  outstanding  organizational  ability 
and  superior  people  skills.  You  must 
also  have  extensive  knowledge  of 
national  and  world  affairs  and  be 
comfortable  with  a  high  community 
profile.  This  is  not  a  stay-behind-the- 
desk  job.  In  addition  to  a  competitive 
salary  we  offer  a  wonderful  non-urban 
lifestyle  and  the  excitement  of  a  compe¬ 
titive  battle.  Send  resume  and/or  letter 
of  introduction,  your  salary  history  and 
requirements  and  a  sample  of  your 
current  product  to  Box  4245,  Editor  & 
Publisher. 
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WRITERS 

The  Sandusky  (Ohio)  Register  expects 
several  entry-level  reporter  openings. 
Send  resume,  5  feature  and  5  news 
clips  to  Rex  Rhoades,  314  W.  Market 
St.,  Sandusky,  OH  44870.  Applicants 
from  within  200  mile  radius  preferred. 


_ MAILROOM _ 

PRESSMAN 

Supervisor,  new  publication,  Goss  Web 
Urbanite,  process  color  experience. 
Excellent  growth  potential  for  right  indi¬ 
vidual.  NSD  Printing  Corp.  (516) 
484-6214. 


PHOTOGRAPHY 

We  do  more  with  photcwraphy  than  any 
paper  our  size  (30,000  circulation)  in 
Texas,  and  some  much  bigger.  Color 
experience,  creativity,  energy  are 
musts.  Resume,  slide  port-folio  to 
Curtis  Wilcott,  Reporter-Telegram,  201 
E.  Illinois,  Midland,  TX  79702.  No 
calls.  Deadline  December  5,  1989. 


PRODUCTION/TECH 


GRAPHICS  PRODUCTION  DIRECTOR  - 
For  growing  newspaper.  Composing/ 
makeup  experience  and  people  skills. 
Send  detailed  resume  plus  salary 
requirements  to  Personnel  Supervisor, 
Wolfe  Publications,  Inc.,  Drawer  C, 
Fishers,  NY  14453. 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


MAILROOM  MANAGER  -  Zone  4 
Choice  location.  Excellent  living.  Daily 
plus  weekly/commercial  operation. 
Looking  for  experienced  manager  to 
lead  our  expanding  fast-paced  depart¬ 
ment.  Excellent  salary  and  benefits. 
Experienced  with  Ferag  drum  inserter, 
winder,  unwinders.  Reply  Box  4226, 
Editor  &  Publisher. 


MARKETING  MANAGER/ 
READER  PROMOTION 
We  are  offering  a  rare  opportunity  to  the 
qualified  candidate  who  possesses 
strong  management  background  and 
demonstrated  promotion  experience. 
You  will  be  involved  in  planning, 
budgeting,  copywriting  and  producing 
long  term  promotional  programs  which 
accomplish  company  objectives.  You 
will  manage  advertising,  promotional 
campaigns  and  directly  supervise  the 
promotion  managers  for  Retail/National 
and  Editorial/Circulation  in  their  roles 
coordinating  the  marketing  staff. 
Degree  in  English,  Marketing  or 
Communications  required  as  well  as 
prior  management  experience  and  copy- 
writing  experience.  Please  send 
resume,  writing  samples  and  salary 
history  to;  The  Hartford  Courant, 
Colleen  Barry,  Employment  Manager, 
285  Broad  St.,  Hartford,  CT  06115. 


PRE-PRESS  MANAGER 
York  Dispatch/Sunday  News,  a  growing 
progressive  company  is  currently  seek¬ 
ing  a  qualified  pre-press  manager. 
Candidate  should:  have  good  communi¬ 
cation  skills,  be  organized  and  be  able 
to  motivate  employees,  have  knowledge 
of  offset  printing,  knowledge  of  Mac 
based  ad  display  system  a  plus,  know¬ 
ledge  of  process  color  a  plus. 

Excellent  salary  to  a  proven  leader. 
Send  your  resume  and  salary  history  to 
Thomas  R.  Norton,  Production  Director, 
York  Dispatch/Sunday  News,  15  East 
Philadelphia  St.,  York,  PA  17401. 
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PRESS  MANAGER 

Our  expanded  daily  local  town  coverage 
has  added  excitement  to  the  pulse  of 
the  oldest  continuously  daily  published 
newspaper  in  the  nation.  As  press 
manager  for  the  third  shift,  you  will 
report  directly  to  the  assistant  produc¬ 
tion  manager.  You  will  be  responsible 
for  managing  two  crew  supervisors  and 
the  press  operators  who  print  our 
229,000  daily,  309,000  Sunday 
volume.  To  quali^  for  this  position  you 
must  possess: 

•  A  minimum  of  5  years'  press  exper¬ 
ience  along  with  the  ability  to  work  on 
Goss  Metro  presses 

•  Demonstrated  successful  manage¬ 
ment  experience 

•  Leadership  skills 

•  Strong  oral  and  written  communica¬ 
tion  skills 

•  Ability  to  make  decisions  and  follow 
through  on  them  to  the  successful 
completion  of  goals 

•  Ability  to  adjust  to  a  changing 
environment 

•  Organizational/time  management 
skills 

•  Flexibility 

Interested  individuals  should  call: 
Colleen  Barry,  Employment  Manager, 
The  Hartford  Courant,  (203) 
241-3810. 

EOE 


There  is,  in  addition 
to  a  courage  with  which 
men  die,  a  courage  by 
which  men  must  live. 

John  F.  Kennedy 


HELP  WANTED 
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PRESSROOM  MANAGER  is  needed  at 
the  (Medford,  OR)  Mail  Tribune,  a 
30,000  Ottaway/Dow  Jones  daily  news¬ 
paper  located  in  the  beautiful  Ro^ue 
Valley  of  Southern  Oregon.  This  working 
manager  will  be  responsible  for  all 
aspects  of  press  and  plate-making  oper¬ 
ations;  quality  control,  scheduling, 
budgeting,  training,  purchasing,  inven¬ 
tory  control,  and  management  of  a  nine 
member  staff.  Five  years  offset  press 
experience  and  working  knowledge  of 
process  color.  Requires  strong  supen/is- 
ory  and  people  skills.  Excellent  benefits 
include  stock  options.  Send  cover 
letter,  resume  and  salary  requirements 
to:  Tudy  Schiveley,  Personnel  Manager, 
Mail  Tribune,  PO  Box  1108,  Medford, 
OR  97501. 


Small  privately  owned  printer  seeks 
experienced  Web-Offset  pressperson  to 
help  run  our  6-unit  Goss  Community 
Press.  We  print  high  quality  daily,  week¬ 
ly,  and  monthly  publications.  Salary  will 
be  based  on  experience  and  the  ability 
of  the  applicant  to  grow  within  our  orga¬ 
nization.  Send  resume  and  salary 
history  in  complete  confidence  to: 

Chris  P.  Miles,  Pres. 

Offset  News,  Inc. 

PO  Box  279 
Tyrone,  PA  16686 


Fax  your  ad 
to  E&P! 
(212)  929-1259 


PUBUC  RELATIONS 


PR  JOBS.  Twice-monthly  listing  tracks 
current  ^lif.  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communications  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 


New  York  State  Electric  &  Gas  Corporation,  an  investor- 
owned  utility,  is  seeking  a  Communications  Coordinator 
for  its  Corporate  Communications  Department.  The 
position  encompasses  speech  writing  skills  to  assist  top 
company  executives  an(j  public  relations  planning  to 
support  corporate  departments  and  district  offices 
throughout  the  state.  Applicants  must  possess  superior 
writing  skills,  five  or  more  years  of  journalism  experi¬ 
ence,  communications,  or  a  similar  field  plus  a  Bache¬ 
lor’s  degree  in  communications  or  journalism  disciplines. 

Send  resume  and  writing  samples  to: 

Harold  Taylor 

Specialist-Professional  Placement 
New  York  State  Electric  and  Gas  Corporation 
4500  Vestal  Parkway  East 
Binghamton,  New  York  13903 

New  York  State  Electric  &  Gas  Corporation 


POSITIONS 

WANTED 


ADMINISTRATIVE 


I’ve  been  in  newspaper  management  for 
the  past  11  years,  and  a  department 
head  for  the  last  7.  Now  I’m  looking  for 
a  chance  to  prove  myself  as  a  Publi^er. 
i  know  I  can  do  the  job,  all  I  need  is  the 
opportunity.  I’m  knowledgeable  in  all 
areas  of  newspaper  management, 
including  budgeting  and  computeriza¬ 
tion.  Give  me  the  opportuniW  and  I’ll 
give  you  back  1 10%.  Box  4262,  Editor 
&  Publisher. 


PUBLISHER  of  medium  daily  seeks 
similar  position  with  growth-oriented 
company.  Strong  in  all  areas,  including 
financial  management  and  strategic 
planning.  Box  4231,  Editor  & 
Publisher. 


PUBLISHER 

Strong  operating  performance  record. 
15  years  of  experience  in  large  competi¬ 
tive  markets.  Box  4222,  Editor  & 
Publisher. 


PUBLISHER,  advertising  background, 
successful  track  record  with  dailies/ 
commercial  printing.  Zones  3, 4, 5, 6. 
Mark  Van  Patten  (812)  753-5998. 


PUBLISHER/GENERAL  MANAGER  who 
can  make  good  things  happen  to  your 
medium  to  small  daily.  Total  responsi¬ 
bility  experience,  all  departments,  cost 
control,  team  manager.  Inquire  in  confi¬ 
dence  to  Box  4273,  Editor  &  Publisher. 


ADVERTISING 


Highly  motivated  retail  advertising 
professional  with  strong  interpersonal 
skills  seeks  management  postion  in 
Zone  2.  Diversified  background  with 
emphasis  on  training,  co-op,  special 
section  developments  and  regional 
sales.  Box  4280,  Editor  &  Publisher. 


ARTIGRAPHICS 


Mac  trained,  page  designer,  photo 
editor  at  metro  12  years  who  can  bring 
news  judgment  to  graphics  area  is  look¬ 
ing  for  tetter  living  and  working  envi¬ 
ronment.  Less  money-ior  right 
ambiance  is  understood.  My  back¬ 
ground  in  news  as  writer,  editor  and 
photographer  in  metros  and  community 
journalism.  Lots  of  color  experience. 
Want  daily  as  page  designer,  graphic 
artist  (not  illustrator),  photo  editor,  all 
three  combined  or  ?.  Box  4285,  Editor 
&  Publisher. 


CIRCULATION 


Circulation  Manager  presently  employ¬ 
ed  by  a  medium  sized  daily.  Eleven 
years  experience  in  sales,  service, 
collections,  budgeting,  and  promotion. 
Willing  to  relocate.  Box  4263,  Editor  & 
Publisner. 


Country  circulation  job  wanted.  Will 
travel.  Will  relocate.  Country  circula¬ 
tion,  district  manager,  road  man  experi¬ 
ence  with  Hutchinson,  Kansas  daily. 
Gene  Springer  (701)  572-3119. 


An  equal  opportunity  employer  M/F/H/V 
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EDITORIAL 


AWARD  WINNER  -  Quick,  dependable 
editor/writer  available  for  work-at-home 
projects  on  full-time  basis.  Pittsburgh 
ba^.  Box  4278,  Editor  &  Publisher. 


BOOK  REVIEWER:  Wants  to  expand 
freelance  market  or  work  full-time  for 
Zone  8  or  9  publication.  CALL  FOR 
CLIPS/RESUME.  (914)  265-4630. 


BUSINESS  JOURNALIST  with  experi¬ 
ence  analysing  banking,  real  estate, 
securities,  international  operations.  Box 
4244,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


CITY  EDITOR,  39,  at  40,000  PM  daily 
seeks  new  challenge  as  editor  of  smaller 
newspaper  or  in  key  role  at  larger  paper. 
Mature,  strong,  steady  performer  with 
superior  editing,  layout,  and  coaching 
skills.  Also  capable  editorial  writer. 
B.A.,  M.A.  dewees.  Write  Box  4272, 
Editor  &  Publi^er. 


EDITOR/JOHN 

Versatile  business  journalist,  mid-30’s, 
journalism  and  Latin  American  Studies 
degrees,  13  years  experience  Latin 
America,  seeks  challenging  position 
New  York,  California,  Washington, 
Texas,  Florida.  Would  consider  oppor¬ 
tunities  elsewhere  in  North  America, 
Europe.  Spanish  fluency.  Succinct, 
snappy  writer.  Business  experience 
includes  oil/petrochemicals,  chemicals, 
ferrous/non-ferrous  metals,  mining, 
transportation,  finance,  manufacturing 
in  general,  international  trade,  Latin 
American  politics/social  issues.  For  the 
last  seven  years  have  managed,  edited, 
reported  for  small  firm  employing  over 
30,  including  editorial  staff  of  six, 
producing  four  bilingual  (English- 
Spanish)  magazines  Tor  a  clientele 
totalling  of  2,500  plus  firms  Venezuela/ 
worldwide.  Stringer  experience  includes 
top  international  news/trade  magazines 
(daily,  weekly,  monthly).  Clips,  resume, 
references  available.  Reply: 

John  Sweeney  M-092, 

Jet  Cargo  International 
PO  Box  020010 
Miami,  FL  33102. 


Feature-oriented  reporter,  award¬ 
winning  humor  columnist,  seeks  posi¬ 
tion  at  quality  daily.  Zone  1,  2  or  9. 
Excellent  references.  (206)  285-2438. 


High  technology  writer  Washington,  DC 
-  tesed  independent  writer  available  for 
computer  industry  features,  analysis. 
Suzanne  Miller  Lawlor,  Business  Portfo¬ 
lio,  1893  Preston  White  Drive,  Suite 
218,  Reston,  VA  22091. 


LOU  knows  Marketing 
LOU  knows  Manpower 
LOU  knows  Packaging 
LOU  knows  Design 

LOU  knows  Sports  Dept.  Management 
LOU’S  current  boss  doesn  t  know 
diddley.  DO  YOU? 

Reply  Box  4230,  Editor  &  Publisher. 


Washington,  DC  public  relations  pro 
seeks  position  in  pacific  northwest.  15 
years  experience.  Expertise  in  media 
relations.  (703)  525-0499. 


Young  writer,  30’s.  English  degree, 
seeks  position  Entertainment  staff. 
Know  Pop  &  Classical  Music.  Film, 
Theater.  Will  relocate.  Samples  avail¬ 
able.  Box  4260,  Editor  &  Publisher. 


PRODUCTION/TECH 


ASSISTANT  PRESSROOM  MANAGER 
Seeks  to  relocate  in  Zone  4.  Exper¬ 
ienced  in  all  forms  of  newspaper  letter 
press  and  offset  production. 

Box  4277,  Editor  &  Publisher. 


Considered  by  many  to  be  one  of  the 
test  managers/production  persons  in 
the  industry.  Looking  for  new  opportuni¬ 
ties.  Looking  for  General  Manager  or 
Production  Director.  Currently  living  in 
Florida.  Will  relocate.  Write  for  resume 
Box  4218,  Editor  &  Publisher. 


SHOP  TALK  AT  THIRTY 


A  reliable  predictor  of  advertising  expenditures 


By  Lee  B.  Templeton 

Historically,  budgeting  expected 
advertising  revenues  has  not  been  an 
edifying  process  for  most  papers.  The 
chore  typically  involves  taking  last 
year’s  figures,  adding  a  percentage  — 
often  a  value  more  hoped  for  than 
realistic  —  pluming  in  a  fudge  factor, 
and  then  negotiating  the  result  with 
the  final  review  authority  in  hopes  of 
getting  a  compromise  everyone  can 
live  with,  if  uneasily. 

While  that  scenario  is  likely  to  per¬ 
sist  for  a  long  time,  understanding 
how  national  economic  developments 
directly  shape  newspaper  advertising 
can  improve  budgeting  effectiveness 
dramatically.  What  is  likely  to  happen 
can  be  brought  into  much  sharper 
focus  than  often  has  been  the  case. 
There  can  be  less  reliance  on  the  wet- 
finger-in-the-wind  approach  to  fiscal 
comfort  and  stability. 

For  the  last  third  of  a  century,  and 
very  likely  much  longer  than  that,  the 
strongest  single  driving  force  in  news¬ 
paper  advertising  generation  has  been 
personal  consumption  expenditures. 
Since  1958,  more  than  99%  of  the 
level  of  newspaper  advertising  expen¬ 
ditures  can  be  “explained”  by  its 
relationship  to  personal  consumption 
expenditures  or,  in  the  shorthand  of 
the  economist,  PCE. 

On  the  average,  since  1958,  every 
billion  dollars  of  FCE  has  meant  $9.5 
million  dollars  in  total  newspaper 
advertising.  In  case  $9.5  million 
seems  small  to  you,  in  the  context  of 
total  newspaper  revenues,  consider 
that  PCE  is  now  running  at  the  rate  of 
nearly  3,500  billions  of  dollars  a  year. 

The  relationship  between  PCE  and 
newspaper  advertising  is  very  strong, 
both  in  total  and  for  the  major  compo¬ 
nents:  retail,  national,  and  classified. 
The  correlations  run  above  0.99.  The 
fit  between  expected  and  observed 
levels  of  advertising  is  tight.  (In  the 
case  of  classified,  which  is  extremely 
volatile,  the  best  fit  is  obtained  using 
two  independent  variables:  PCE  and 
the  cube  of  PCE.) 

Of  course,  there  are  other  measures 
which  also  show  a  strong  relation- 


(Templeton  is  a  former  senior  vice 
president  of  the  Newspaper  Advertis¬ 
ing  Bureau  and  vice  president/mar- 
keting,  Knight-Ridder  Newpapers. 


ship.  GNP  and  retail  sales,  for  exam¬ 
ple,  give  very  good  fits,  though  not 
quite  so  good.  PCE  predicts  advertis¬ 
ing  results,  in  total  and  for  all  compo¬ 
nents,  better  than  do  the  other  series. 

There  is  a  very  practical  signifi¬ 
cance  to  all  of  this.  On  the  operating 
level,  attention  to  what  is  happening 
to  PCE  and  forecasted  for  PCE  gives 
managers  a  realistic  framework  for 
budgetary  expectations. 


While  it  is  still  true  that  all  good 
budgeting  starts  with  counting 
noses  —  identifying  prospects  and 
assigning  expected  performances  to 
them  —  advertisers  themselves  are 
affected  by  changes  in  consumption 
levels.  They  feel  the  tremor,  or  antici¬ 
pate  it,  before  you  do. 

To  the  extent  that  an  operator  can 
be  alert  to  the  factors  affecting  levels 
of  consumption,  he  can  anticipate 
changes,  up  as  well  as  down,  and  alter 
his  expectations  accordingly. 

While  national  macro  figures  such 
as  PCE  are  not  likely  to  apply  specifi¬ 
cally  to  individual  markets,  they  are  a 
worthwhile  benchmark  at  budgeting 
time.  There  may  be  a  lag,  but  what 
PCE  says  about  the  country,  it  ulti¬ 
mately  will  say  about  your  individual 
market.  In  addition,  most  markets  of 
any  size  have  local  economic  series 
which  can  serve  as  substitutes,  surro¬ 
gates,  or  hometown  interpreters.  Dig¬ 
ging  them  out  and  testing  them  would 
be  a  worthwhile  assignment  for  any¬ 
one’s  research  department. 

When  personal  expenditures  are 
high,  business  is  good,  advertisers  are 
venturesome,  and  publishers  are 
happy.  When  personal  expenditures 
shrink  or  are  stagnant,  in  total  or  by 
sector,  businesses  languish  and  their 
advertising  outlays  are  more  cau¬ 
tious. 

PCE  predicts  newspaper  advertis¬ 
ing  with  exceptional  precision.  Dis¬ 
turbingly,  it  might  be  about  to  predict 
a  contraction  right  now. 

The  effort  to  curtail  personal  con¬ 


sumption  expenditures  is  emerging  as 
one  of  the  strongest  forces  at  work  in 
American  politics.  If  you  want  to 
reduce  the  national  deficit  or  lessen 
the  trade  deficit  or  redistribute  wealth 
or  house  the  homeless  —  or  accom¬ 
plish  just  about  anything  else  on  the 
multiple  and  overlapping  agendas 
now  being  licked  into  shape  —  you 
probably  want  to  do  something  to  cur¬ 
tail  personal  consumption  expendi¬ 


tures  as  a  means  of  furthering  your 
aims. 

Raising  taxes  curtails  PCE.  So  does 
increasing  the  national  savings  rate. 
So  does  increasing  the  national  sav¬ 
ings  rate.  So  does  the  imposition  of 
some  sort  of  consumption  tax,  and  the 
specter  of  a  Value  Added  Tax  con¬ 
tinues  to  loom. 

Whatever  one’s  assessment  of  the 
underlying  merit  of  any  of  these  PCE- 
curtailing  endeavors,  it  is  well  to  con¬ 
sider  how  directly  they  will  impact 
newspaper  advertising,  should  they 
become  public  policy.  If  nothing  else, 
publishers  will  be  able  to  budget  more 
realistically. 

Correlation  is  not  cause.  Because 
two  events  move  together  does  not 
mean  that  one  causes  the  other,  as  the 
hammer  causes  the  nail  to  sink  into 
the  wood.  That  caution  must  always 
be  entered.  However,  in  this  case, 
given  the  nature  of  PCE,  the  intuitive 
connection  to  advertiser  activity,  it 
would  be  prudent  to  conclude  that 
changes  in  PCE  will  be  reflected  in 
changes  in  newspaper  advertising, 
very  much  as  they  have  in  the  past. 

What  does  this  mean?  Consider. 

A  1%  reduction  in  PCE  about  $35 
billion  off  the  current  rate  would 
mean  a  loss  in  total  newspaper  adver¬ 
tising  of  some  $332  million.  Some  eco¬ 
nomists  are  now  talking  of  the  advisa¬ 
bility  of  transferring  5%  to  10%  out  of 
personal  consumption  through  taxes 
and  incentives  for  increased  savings. 

A  change  of  $1  billion  in  PCE 
(Continued  on  page  47) 


For  the  last  third  of  a  century,  and  very  likely  much 
longer  than  that,  the  strongest  single  driving  force  in 
newspaper  advertising  generation  has  been  personal 
consumption  expenditures. 
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Review  and  Forecast 

issue 


It's  time  again  for  E&P's  popular  REVIEW  and  FORECAST 
issue!  The  January  6th  issue  of  Editor  &  Publisher  will  carry  ^ 
extensive  editorial  reviewing  the  important  and  exciting  newspaper 
events  of  1989  and  an  in-depth  look  ahead  into  1990. 


Our  readers  look  forward  to  this  annual  opening  issue  every  year. 
This  provocative  issue  helps  the  industry  evaluate  the  previous  year  and 
prepare  for  the  upcoming  year. 


Launch  your  1 990  promotion  campaign  with  an  ad  in  the  E&P  REVIEW  and  FORECAST 
issue!  Your  ad  here  will  catch  and  hold  the  attention  of  the  over  25,000*t  ] 

newspaper  industry  professionals  who  pay  to  receive  E&P!  Use  this  f 

issue  as  a  vehicle  tP  make  an  impact  at  the  top  of  the  year  to  '  j 
the  top  newspaper  executives  who  are  loyal  and 
informed  readers  of  E&P. 


CLOSING  DATES: 

Space-  December  27,  1989  Material-  December  29,  1989 


*As  filed  with  the  Audit  Bureau  of  Cir¬ 
culations,  subject  to  Audit,  period  en¬ 
ded  June  30,  1989  (25,097). 


tfigure  does  not  include  pass-along 
readership  of  3.4  additional  readers 
per  copy  (based  on  1989  E&P  Re¬ 
search  Inc.  survey  of  E&P  subscri¬ 
bers),  nor  does  it  include  the  addi¬ 
tional  distribution  to  advertisers  and 
agencies  (2,817). 


Scripps  Howaid 
Fbundatoi 
National  Journalism 

Fo'Cd]^ 

CartDcxiists 


SSJ  acters  are  children^  beagles 
I  or  birds,  Qiarles  Schulz 
touches  the  heart.  He  epi- 
pH  tomizes  the  best  cartoonists' 
ability  to  entertain  and 
IH  enlighten  us,  to  lower  our 
defenses  and  raise  our  consciousness. 

In  honor  of  the  creator  of  Qiarlie 
Brown,  Snoopy  and  Woodstock,  the 
Scripps  Howard  Foundation  will  recognize 
198%  most  promising  college  cartoonist 
with  the  Charles  M.  &:hulz  Award. 

Students  whose  work  has  appeared 
in  a  college  newspaper  or  magazine  this 
year  are  eligible.  The  winner  will  receive  a 
cash  award  of  $2,000. 

Judges  are  Schulz;  Roy  Paul  Nelson, 


professor  of  journalism,  University  of  Ore¬ 
gon;  and  Marty  Qaus,  managing  editor— 
features/business,  Detroit  Free  Press. 

For  entry  forms  and  information, 
write  to  Scripps  Howard  Foundation,  1100 
Central  Trust  Towei;  Cinciimati,  Ohio  45202. 
The  deadline  for  entries  is  January  5, 1990. 

AWARDS  AND  DEADLINES; 

The  Qiarles  M.  Schulz  Award/CoUege  Cartoonist:  Jan.  5, 1990 
The  Jack  R  Howard  Awards/Broadcast  Journalism:  Jan.  15, 1990 
The  Ernie  Pyle  Award/Human  Interest:  Jan.  22, 1990 
The  Walker  Stone  Award/Editorial  Writing;  Jan.  29, 1990 
The  Edward  J.  Meeman  Awards/Environmental  Journalism:  Feb.  5, 1990 
The  Roy  W.  Howard  Newspaper  Awards/Public  Service:  Feb.  12, 1990 
The  Edward  Willis  Scripps  Award/First  Amendment:  Feb.  12, 1990 
The  Charles  E.  Scripps  Awards/literacy:  Feb.  19, 1990 

gs®  SCRIPPS  HOWAED 
i!i  FOUNDATION 

COMMITTED  TO  EXCELLENCE 
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